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[11/@Caravanserais were roadside inns that were built along
the Silk Road in areas including China, North Africa and the
Middle East. @They were typically (1) located outside the walls
of a city or village and were usually funded by governments or
(2) privately.

[2)@This word “Caravanserais” is a (3) combination of the
Persian word “karvan”, which means a group of travellers or a
caravan, and “seray”, a palace or enclosed building. @The term
caravan was used to (4) describe groups of people who travelled
together across the ancient network for safety reasons, (5) such
as merchants, travellers or pilgrims.

[3]@From the 10th century onwards, as merchant and
travel routes became more developed, the (6) construction of
the caravanserais increased and they served as a safe place for
people to rest at night. @Travellers on the Silk Road (7) faced
possibility of being attacked by thieves or being (8) subjected
to extreme weather conditions. @For this reason, caravanserais
were strategically placed (9) so that they could be reached in a
day’s travel time.

[4]@Caravanserais served as an informal (10) meeting point
for the various people who travelled the Silk Road. @(11) As a
result, these structures became important centers for cultural
(12) exchange and interaction, with travellers sharing their
cultures, ideas and beliefs, (13) as well as taking knowledge
with them, greatly (14) influencing the development of several
civilisations.

[5]@Caravanserais were also an important marketplace for
commodities and (15) aided in the trade of goods along the Silk
Road. @(16) Indeed, it was frequently the first stop for merchants
looking to sell their wares and (17) stock up on supplies for their
own journeys. ®It is (18) believed that around 12,000 to 15,000
caravanserais were built along the Silk Road, (19) although only
about 3,000 are known to remain today, many of which are in
(20) ruins.
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£ A. displayed & 7; %5); 2% B. occupied & A (£, &@#R. D‘Hi]*)
C.located f&---- ¢ T (AL ILE) D.equipped #é; & 8

(ERMRi) BEQ: SHTEARS, CIER 3 S0R K B2 5. ﬂﬂlﬂ’.)ﬁﬁi@ﬁl “Efi1” H’J‘f"

ff, WAL RE, SEAFE 24, BETA: 4, &;ﬁ&t?ﬁﬁf@.ﬁ%%ﬁ%*ﬁmﬁﬁﬁmﬂuf:%ﬁ’

—B @ HRE|, M\FREEHELAZHARLWK, QFPE, LRMPRGXEN, BEOBAZER. H
HATR], @ ARIRSE A, SREVRRTIABRRMIEAN S, BN HRAARRR, il s Y RS = A
N “RIBAEAR” FTALHINIE . &IET A, C ik located (RAH, BH “BT (RARR) @H M TR AR
MERESEZIN , FFEEL, BUER.

[FiHEBR ) A TN displayed fRASCH, BA 7 BA % B8 W 76 38 7 5O FE 9 BB 2 AR R ™ 10 7 BA 5 4%
HAEBADR R/RBRP, AFFEIBEL, SRR, B &I occupied fRASTH, B4 I BAZFHRE W 7638 i 5
FERESZ A", SIERAR, BHEBR. D &5 equipped fRASCH, BH 1 A& AR 9 A0 & 76
3R B B LR 2 51 $& XAEMS, “RE&" BHFEER, Heqip®r “Bi&" B, HHAEEE
equip...with... (£§------ Eﬂﬁ """ R BLEA ) B be equipped with... ( FC&H - ), Btk D EmE
AR RS, HEBR .

[ S84 ) L TF30EXRBAPN. locate EH 8- BET (RREE) " B, ®Y5 in #/, M locate
sth. in.. (SERWRET / KB ) , HBBHEAR sth. be located in... (EYIWHEETF / REE ) .

A.privately MAk; A H; #FR  Boregulardy R¥; ZHN; B4k

C. respectively & A 3#; %%k D. permanently K A 3 ; A H
[ZRBH) BEG: M, &?ﬁt?@ﬁfﬁﬁﬁﬁ%%?‘ﬁ%iﬁﬁﬂ%ﬁo ZRFTTERIRE], B (HAE
) —Md BT YBh, diER or ATH, SHEFTEUASIAG, BEMNYS “HBUF (¥%BY) " MR,
A &I privately fRASCH, B “EAT (BAEHR ) —MBEBUFSRAARE" , FAER, BGEH.
[F#HEBR ) B ¥EI regularly, C #EI0 respectively Fl D 30 permanently fX ASCH, 2381EHR “BA1 (BWAZRE)
—MBUF B SUE N / & B 1 KARE)” |, BERFRS “HBUF (KBh) " HXNAER, HARMFEESE,
BUERHERR o
[ S 847 ) AIPRE SO BIAIT .
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| B¥RER  used to 4 groups of people who travelled together across the ancient network for safety
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B A definition EX; HX ‘ B. transition #%&!; #7%; itk

C. substitution K34 ; K& D. combination #5-4k; B4k ; R4
[ZEM@r ) BEE: A, @R X85 R A L8R S RATE 34 . SHTEM#E S, “Caravanserais”
— 1A ZWEHIE “karvan” Fl “seray” 4 o B “Caravanserais” —ialfIE AT 51, HEH “karvan” “seray”
BN A R, Ei, SHEFTBUARNAER R “GaE” 28, DA combination FFAER, #IEH,



[T HEBE ] A LT definition, B 3 transition 1 C BT substitution fLA XL H, 2HNEH “ ‘Caravanserais’ —
FRBIE ‘karvan’ Ml ‘seray’ BIES/FRL REY” , HEEEH “Caravanserais” 5 “karvan” Fl “seray”
IR ERXR, SERHERR .

[ S]] BNEXRAFERSHT.

; A. classify 3§+ 2k Xy RE B.record it % ; F 4
C. describe #i£; H&; fe- -4k H D. connect Je------BE ALk ; ({k) #48; 4@

[(ZEmi) BEG: SHaTH, BREAXRER QAT LIEMMZRATEHS . ZHTEAERT], “caravan”
-k - BETREFEMEHETFREREHOA. HEAELERTH, tem BH “Rif (EHY

WERLFR) " , MEREAAHARSMBREYOER, SSBTSHANER ik, M8 28, c®m
describe FF K, HUE#.

lf?}t#ﬁfﬁﬁ) A BTN classify . B ¥EH record Fl D #£T connect fRAXH, AHIFEHR “ ‘caravan’ —ia) g FH KM —
B TREX BT ERBYAIITEE/ ‘caravan’ —IABARICR B TLLELEMSEEFREL
BRI/ “caravan’ —iABAIRIE—BEL FRLEEMGSHFRERBNABFEZER" , —MHIIBRAREEE
F— NBEHATA K 1EF  BRRERNIER, HAFAIEE, HEBHER.

[ S ) ARE X RBhERNT . 3517 describe B H WIEHECH: describe sb./sth. as... (RN / WAL ).
‘-describe sb./sth. to sb. ( A1 AIERIFEN / H¥1) | describe doing sth. (R ) %,

"B A apart from BT -5 (%) B. instead of # R & ; KA

"B C.suchasifdo; #4e D. along with F]-+++:-—#& .
PERRR] B SWATE, @A XRE A NTIE NS KGR, SHEFTEARE], “caravan”
—iA R B TR BN FELTRBHA, BA. IRITERHAEHE . R\ARIFEEH

WA, BA. KiTE . IXEERT ‘HTREFEMEHFREEBON" RH—F, BEit, =HTHE
PLAEE IR ZS #8 J5 N AR 2SRRI A RO24 51568, C 1E7 such as 2461, RASCH, FFEESK, BUEH.
[F#HP& ] A 25 apart from, B £ instead of #l D ¥E5 along with fRAXH, 25IFEH “ ‘caravan’ —ialgH
kR TEREHBMEHFFRELBEON, BT /MAR/ERBA. RITESSEE" , BWEREHR 5
A, RATERHEE" X “HTEREFEMAFTRERBON" QORFRH, BERHERR.
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a A. construction i ; A B. restoration #44-; #-38

C. impression ¥F £; #°% D. evaluation ##41; 4

(ZERBH) BEE: HHTH, RELXRESSATLMENZRITERD. SHRAEGERD, M 10tte
Frih, BEE R RBMRITRB O S LR, MAERN_ M7, IAMNEKBRKERMET -ITL2HH
Jio AATRIA, BV ERBEMIARAT BR A H 28 KB 5B E LI ABCRRIT ABURIIE N, A3 A&KE
hEEM R AEF R AT Rt Sz N, B, 25 MPTEHARIZ S B Z BRBUR M A X, &ETih, A®WA
construction fCACH, BHh “BAFRMBEMNT” , FEIEX, BUE#H.

[F#£HEBE] B LET restoration F1 D I evaluation fRASCH, /BN “RAZHRABE /FT” . 5/
BAZ ARSI N LXK, B ESUFRIRES WA F BB SO HXNER, BEHBR. C 2T impression f{
AXH, BH “HEIAERMENRIEN T , BEXAE, SHRR.
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[ Szt ) AIRE X RBFAPNT . 477 construction B T RN “Eid; BHR” 4, BALUTILFHERE L,
(1) BR g (k) B AX" , FliN: strong in construction Z5H'R[E ., (2) BH “ (AF. EIESH)
4569”7 , BN grammatical constructions THIEEEM . (3) B “ (HE. WAMAIRM ) €k, €157, &#B31” ,
40 the construction of a new theory ¥ AT .

| A doubted EE; RAEE B. faced ®i5; dxf -
C.accepted #%; BE& D. reduced &, V', % At d

[E SRR BAG: /eI, X E B aU R E kA8 S AT G 35y SRTEDIRD], ZLRZH
BIRATEA BUMaRGHITRE. SEWIRAH, /ML RIRTENTREBINERZ —, Bz
FrGAR Fon “WE” 28, BETH, BRI faced A H, HAEX, KIEH.
[F £ HEBE T A BET0 doubted . C 39 accepted Fl D ZEIT reduced fRASCH, 435N ¢ éﬁ%z%tﬁﬁﬁkﬁ%{n%&/
B2 | WO B/MERERTTRE” | AFEIE, BOERHERR .

(&S #I47) ﬁﬂlﬁx&gﬁﬂ#ﬁo face FtESIAIRY, # AT JiE “face the music ( ﬁ’ﬁ‘;ﬂtﬂz [FESY) ", i,
The others all ran off, leaving me to face the music. HAth AZRHIHE T, @—Fﬁ*&ﬁc

H A. (be) assigned (to) # £k ; Mk B. (be) subjected {fo) 0 %; 2%

C. (be) accustomed (to) 3 1 F D. (be) opposed (to) & %t

[(ERir)] B M, REAXRER AT LIEMMEHEIETRS . SHRITEARS, Z82Z%KE
BIRRATEN T/ M 2R E S B RACRLAI AT RE. B nT W, ZHR R R 2498 2 B AR T &N
k& bl R IG A fE R, BR AT RER/ M ZE Sy, SCE PTREMBARIR KRR, Bk, SHEFEUARRE S S AT
being MIZS A& G 1) to #5AC, T “iHil; BF)” ZE. B L subjected [RAH, FFEIEN, BIEH.
[FHHES ] A PEI assigned . C 3ET accustomed 1 D #E7 opposed fAASLH, 5ZSHERTAY being FIZS#8 5 1) to #5
B, 7By 492 B ERRAT AN TE IS ZEIR / IR T/ O SE KRG ATERE” |, Mm KSR THRME,
AZA AR S, BRI RSEFRK, ARSI BRBRRKS, = DETRA S G 2 #5580,
AR HERR

[% S50 AIRE X R BEERHR. subject A —FhialtE, E&iARE, BHh “F8; B H; LRMR; FiE" %,
YERZ5inlit, # FH#SEC A be subject to..., FR “BHilZ- - B BT oeees FFeeeee B AF; feshiAlet, BoR
“EEBAN; HERR” , 5 1o #IAL subject sb. / sth. to sth., BR “{H#3>,; L% ,

A.sothat vA4&; AT 2 B. even if PP{&; &K
C.nowthat X ; & T D. in case VAF;; VABF B —

[ERERT)] BFE: A, REAXRER AT IR NEHRITUEHS. SHRTIRE, HAEREHILE
EREME. SHGRT], RITENEE—RMITEMNEABEL, BT, iERITE RS — KA TR A
WEE, R RAERREEREVENER, SSEITEHENERTRX —ZBER, A LT so tha LA,
g1 HERIENG], FFE85H, BIEH.
[F3hHEE ] B LT even if #/R b K FR, C BT now that BARHEEXER, RAXHEHAEIASEIEHER
SHETNER K, SR, D ¥ in case BAR P LUG| T HERIENE], R “UB" , BERASTHEE
A CRAFERSPOR BRI E, LABRATE MR — ROAT R A A" |, SECRIAER MIRTTEN]
PRAEFI AR %5 BT, HOHERR

(2 S ] MNERXRKERBNT. so tha R T AILIG| S HARENG, BTG5 S5 RRIENG]. so that
FIRHGEFARENG— RO T ERZ G, @%AHEZSFEERRIF, BiiN: He made a wrong decision, so that half of
his lifetime was wasted. ﬁﬂﬂi‘l f%ﬁﬂ’)g&i #%ﬁl‘ﬁ flléio

OCaravanserals served as an informal 10 pomt for the various people who travelled

the Silk Road ® 11 1 1 , these structures became important centers for cultural 12 and |
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A. talking (point) #8 ; #4%& B. starting (point) & %, #& &
C. breaking (point) TR %, #FR D. meeting (point) &2 &

[ERBH] BXxa: MR, RELXRER AT LIEEMMTHRATVEHS . SRITEMRS], HAERE
“Z R EMITHSEAFRIEER & TR, BOREMREAEROERN. SERIRTH, FRE
PR EF MR MM, KA NEAFTWKRESREEL, B ErIuaNaeAs “RE; L8 ZH.
D ET0 meeting [RA L, 528G point $#5/C, BHh “EA/A” , FHIEX, HULEH.
[FHEHEER T A 3£ talking Fl C £ breaking fRAXH, 525 M) point $4 5,44 17 talking point I breaking point,

BIRR CWEEL BHET M T, RERT , BARFSIEN, MERHEBR. B X starting LA, 5EMEH
pomt?’?ﬁ‘i%ﬂstamngpomt For ‘A, BR”, MXPHRERBAERERITENIM G ZSOHXEES,
HAGHE, R,
[ =& ) mREX.

i A. By the way Nif&4¢ — T B. On occasion /& % ; 1%
C. In comparison #8 b4 - D.Asaresult Bt; &R
[ERRIT) BE0: SHATENRSD, , XEERFYI T 'BEM AL MEE L, RITEN M

i scie, BAgFfEm.----- HZ AL T4, H these structures $EAARBH, TE5E LT, AR 2 4.
BELTE: oWTa, iR ER SR LR MERATE 2. B @ W], BAERE4LMZ
BT EANFNIEERES S, HILTH, HE @ A1 # these structures F58 “BIAZHR” ; [FRIBHTA A1,
JUE: @@ TIFFTEIE X EMERXR: WUE @ MMk T R\EHRIENES SMIER, BHEE B @ Wit TiX
—VEFH R LRSS R . D LR As aresult fRAXH, & EFICERXR, HUEH.

[FHHEFR T A 237 By the way 38 % FH T5| A—HiE, B &7 On occasion FHYERTAIARIE, C 1ET In comparison
T XR, ZHERAXP, HXES ETFTXNAEESCHZHE FHREENERE, SERHERR.

[ S8i7) ETF3CBRERREERT.

A. heritage & *; #% B. revival £3%; #3¢

C. exchange Zift; ik D. status #.4i; F4r
[(ZRWHN] BEG: A, BEAXERER VT LMENZHRATE RS . SHRITEARD], Hit, X
HAYRTEENL  MEZHPO, RTESE RS0, BERE- e 25 B BT ] P A S —
33317 and AT 41, cultural 5 (cultural) interaction (< 3Cfk > H.3h ) 7EiE X EAFFEIFSILR, Hii “iK
TN FEMAE L BRMEM” v, X R RPN ZR AT E IR M E s M T, 2R TEUARN &4 “
W, HEh" Z8E, FETH, C %N exchange [RAH, FEHIEX, BUEH.
[F3HEBE ] A YET heritage . B 1577 revival 1 D ZEI status fRASCH, 435IFR “SUI#™" “SCRE X" #1 “XC
el , HESOGFR NS X =EHXMER, BEBHER.
[ S50 ) AREL, AREZRXRRA TR

A. with regard to % T ; iﬂ' B. in spite of R ; A%

C.aswellasif; &, .. D. in line with 5------484% ( XK FA£ )
[ERBT) BAG: HaH, A58 OB R Z AR ED . SHITERF with travellers...with
them A with 18137 FHELEHIVEIRIE, HP, sharing their cultures, ideas and beliefs ( /AT, BAEMFW) 5
taking knowledge with them (% B BEIHHR ) B E#ABENALEE, BB EAAERHEXR, htal s, =
AL FTHIN AR RBHE KR . C IR as well as fRASCH, BH “MRATENIAU FM018 30k EERMED, &
FAWERR" |, fFEEE, BUEdH.

[F4RHEBR ] A $ET with regard to. B %37 in spite of Fil D ¥E3 in line with ¥WARFIRIBH KR, HASHERR .
(€ P800 Ralop: 4 53

A. completing TA&; # % Y B. influencing ®# & ; *f------R4EH
C. resuming ¥ # 744 ; 44 D. pioneering 18 %; % ik ; ML




[ERBT] BEREG: HHaTH, RSAXRERATLIBRNSHRITGES . SHRITEGIRS, Hit, X
HAYM T EEASZRMELS PO, RITEANZ M0, BEMGEW, £&aFEMIA, &K
o BAXHMERRE. TR, HWAEERARITENF L. BEMEMLLEE B B RRLE SCH R R
HRAW, HBSHEATEUARNEAR " X—& L. B %M influencing RAH, FFEIEX, BIEH.
[F#EHEBR T A $£T0 completing, C #EM resuming 1 D ¥EI pioneering fAASCH, AHIFR “SEm / EHFFL /18
SFEANXHEMER" |, MEXEERE “RITENOZRE AL XANRBAROER" , = EI
Tk FikX —& X, BARHERR o
[ S84 ) A E L REhAET. %84, BFESrA influencing 5 G WAL R RBLIEMAAE, fFEAP4E
Ri&. BN (HIE) EaPERERILFE AERINT: (1) EREPRE, #H2YT when, while 5| FAIE}
(B4R 1E M 4], B4N: Hearing these stories, I'm skeptical about the place. W BiX $e4iiAfE, FAHX #4718
BB, (2) YEZRMERE, H4 T if, unless %5 SHFMFRIENS], FIHI: Tuming to the left at the crossroads, you
will see the railway station on your right. 7£ 15} 0 £ 5%, M‘ﬁ%ﬁﬂkiiﬁﬁ%ﬂggﬁo (3) WERERIE, MM
F because. since. as %5 FHIFEEARIEMNE], FIU0: 1 got to the office earlier that day, having caught the 730 train
from Paddington. ALK B AEHE, BRENELT LAEMNMTEEEMAE. (4) FEHFIRE, -8R
Al AL R i KARIE M A, BlaN: 1 always read, using different voices. .8 B HAARR M S FHIE. (5) ELERER
&, Flan: A tall, dark woman approached her, singing loudly. — N NENEN L AN—hEEEER, —hiEiri,
(6) YELEHARE, 24T so that 5| FAILERIRIEMS], BIEN: An avalanche once closed the path, killing 63 people.
BH—-EREATXFERK, B3 AEA. (7) fEHKRIE, BI4: Rural schooling was divided into
summer and winter terms, leaving kids free to help with the farm work in the spring planting and fall harvest seasons. ZF¥

FRHFER A FENLTE, BORIEBETFIEESBORETA 2 B OERE.

@ Caravanserais were also an important marketplace for commoditios and 15 in the trade |
1

¥ of goods along the Silk Road. ® 16 , it was frequently the first stop for merchants looking to sell -
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caravanserais were built along the Silk Road, 19 only about 3,000 are known to remain
[ S |

%
§ their wares and 17 _ supplies for their own journeys. ®It is 18 that around 12,000 to 15,000 |
m 1 J + i
X

today, many of which are in 20 .
: |

A. aided A % T B. invested #& #; #&A
C. failed Aft (#2]) ; &K D. competed 3% 4; stit

[(ERMBFT] BEG: AT, REAXREL ST LR SHEAERSY . SHRIEART, WHAERE
REEMRMTYS,  #FZEIERNEYRE . SR FEHITTHE, were also an important marketplace for
commodities #l__in the trade of goods along the Silk Road & and ##EHIH-FIE5H . 2 K IFAE A and BT
AR E R EEEATH, and 5RO BARARAEROEEMEH. A& aided RAXH, FE
BB, BUER.

[FEHEBR ] B i%0 invested fRA X, EH “HAFRBFLAZBIERNTRYRE” |, E0HHFRE LA
EHRETRERYASOHEER, BHBR, C & failed fOASTH, EH “HIARRKEERR LA BITERN
HWYRS" . DB competed fRAXH, EH “BAFRELBZBBRN DRSPS , WEHREE
HRIAF AR EEIEA, HOERHERR .

(Z L8047 ] mAREXL. ARERXRRIFAPNT. aid B T BEASEEY, £RA LA, aid /418, %
WHE T (1) BR “9Bh; BRWYE; BN |, HIH: economic aid (28BN ) . (2) &H “¥BY” ,
f5i4n: He was forced to turn for aid to his former enemy. fth 818 [l LARTEIFAA TR FBY . (3) & “WBHg&”
4N a hearing aid BIWr 8%,

fe A. Rather 88, R B. Indeed % Fr b; 3
C. Otherwise T ; AR D. However & ; Rit

15



(ERMT] BEa: SHEFEDRE, » ESWRE AN B &SR A CRRT - DB
—¥. ZHRIIERIZEESEE, F,E\Tycﬁ. A FHE @ AAH, &ikW X NE ETFUEEXRMIE,

TGS X, HAP 2S5, BET: AR @ AR, BAERGETRENHT NS, 48 TLH2H%
HREEYIA S . RS RTEaEETR, LB @ WRXHE @ tlfE BaAh LM . B HEI Indeed {RASCH,

A BB, HIEM.

CF AR A HTT Rather, C 77 Otherwise A1 D #5531 However #4447, A, 5 1T Xifl X LBHER
AT, BHFBR

(555‘ REIRT] ETFGEX. ETFICEBARRBIARNT . indeed fERIE, B TR “SLhR E; HL” | BATFOR.

( l ) MR, RSE (T RVAMRIREEIZ ) ", BUN: The blood tests prove that Vince is indeed the father. % Ifil I
Bﬁi%%i%ﬁ%o (2) “ (HF very fﬂﬁ/ﬁﬂﬁﬁﬂﬂZfé. SRIBALA, HE%) HIEM” , Bli0: Most of
thc essays were very good indeed. 3% % S #E K 2 ¥R IE 7 1

A. go in for 355 (X&%h) ; SheAX (RFEH) B.stand up for ¥ 25 Sy---- -t

C. close inon &3, #if D.stock up on =%, &2
CEEMIT] BAD: MMFaA, 2540 a1 B NI LIS ENZ TR . SRITEMRT, ThHL, © (f
KRR ) W RAATIE S ERGMAY HCHRIT_ YIS . Sa% AT, BANIES R
O Ja T AR T HE S, D BRI stock up on fRACH, FFAIEX, BIEH.
(FIRHEBRY A #5701 go in for. B ¥ET stand up for Fl C T close in on fRACH, ¥IFik 525K )5 1 supplies I
AHIERC, SOERHERR

(% 2847 ] AR X B SEIE SR BT
= A. believed i\ & THt; 4813 B. predicted F1 3 ; Hid
C.recalled i2#2; ek - D. implied # 7% ; Bi%

[BEEWT] BEE: HHoTH, BT AXRER AN LBRANSHEERS. SHRGRS, L2982 BiKEE
TRHA12FZE 1.5 TEFEAER: - BETE BUEL 3000 /&), AT 8, SHTERENBLEZBITE
ARG BRI BA B AR O R S BRE R B . IR IR RRAT A, DARTSZ G0 R PRE, AT H AEXT R BA 24k A i it
BN, JFRA FWBIRA I, Bk, SHATHGRAN A W HAKEERATTRE XZEER. A
HEI believed fEASCH, FFEE N, BIEH.

[FHEHERR ] B ZE7 predicted fRASCH, BH “AMNBE, LAZRIBELES T KA 1.2 7% 1.5 TEFEAER" ,
YT BRIEEREE T KA 12 T 1S TRHEAERRE T X208k EMHEN, RRTHEMNE, HHER.
C #%5i recalled 1 D #£5 implied fX A SCH, 23518 N “Afl']iE;E/&“T‘ HZBITREE T KA120E 1S
TERTAEAR” |, T LR AEARAEREURE R — A REIENEBEE, 5 A/ BoR” 8, AHFEIEE,
HERHERR o

[ S #1471 438 X X shial Bk
N A until .5 PR o B. because B #
C. unless B 3E; SRR D. although Rit; %

[ERBA) Bxa: HHTH, REAKEE B SIRLIB RO S HRETE RS . SHRITERE, ATk, 4%

ZHEIRREE T KA 12 7% 1.5 HHFAERR. ZHEHERD], HATCHFL 3000 &, kel i, SHE1ER

FHLART R AZ R BR 2 £, S5 RIBFHRAEREIRZ L, SHETRABTFER L LR LR, &ETit,

D #E77 although A FEEEHT, AP, FFEEBEXR, HUEH.

[FHRHERR T A ZET until 5| FBHEPRIE M A], B I because 51 FRPARIEMNE], C I unless 51 F &ARIBMNA],

BIEEB SRR N Z RIS R, HERHEER

(5 A8 A NIE X mPREEERBEFAPT, although TR TR RARIAERXR. (1) Kb, Bh “&

Ry A", Biln: Although small, the kitchen is well designed. & 57 B /]y, Bigitmi, (2) £, BH “Ait;
, fltn. 1felt he was wrong, although I didn’t say so at the time. RACEMES T, A3 YETEAE k.

%



A. (in) ruins S % R 4 ~ B.(in) debt fi fi 5
C. (in) fashion #&AT D. (in) series ( & %89 ) $K ‘ il
(ERMAT] B A, BEAXRERNE IS ZHATRS . SHRITEGRSE, Alilh, 4
G2 IR T K2 125 E 1.5 HRIEAERR, Ao HATE AUAFL 3000 6], HPiFE . ZHEITE
RPN 42 RINSEENRAERER KL, HEREESHRD, diaT#EA, &Tﬂﬁfﬁ%ﬁﬁ&—;iﬁ‘
TR RAE RS, HiX—1EOLRATREARES M. A I ruins 523 HEATH) in ATHY AR [E E #EEC in ruins,
T ORI, AR, B “AAZERITREIE T KA 12 5 E 1.5 HRIEAER, A HiTE AU
#93000 6], HPAFZEBRUAR" , FEEXLERXR, BUER.
(1L HER ] B #E50 debt, C 17 fashion Fl D ¥EI series 525 #& B HY in RIS RS, A HIFER “MM” “WAT” “ (&
) BB 2R, AR, WARFEIEN, SERHR. .
[ S8 ) AL, AR A R R E TR, ruin fEAIARA TR RE L. (1) 8N “REME; BE"
f&ln: The old mill is now little more than a ruin. %ﬁﬁiﬂﬂﬂ*j?—-ﬁﬁﬁﬁﬂ?o (2) &R “B™=; —XKA",
4. The bank stepped in to save the company from financial ruin. BITHIN AEX KA G R TR M. ruin /E3h
WAL FHE LA (1) FH “SIR; 838" , #0: That one mistake ruined his chances of getting the job. IE
RXARRETE T ARG TR, (2) BR “8K; ™ (SR EHA%) " , Fl: The country
was ruined by the war. iX{~E % X % 4 T 18 ) ™ E IR .

BIY ERLEARBIE .

ERLR 1~5 CADCC 6~10 ABBAD 11~15DCCBA 16~20 BDADA 6A4B5C5D
&ie A. B, C. D PUANEI/E R IEMZ R BRI ISTE 4~6 Z 8], fFEamBMa,

Section [I Reading Comprehension

Part
Text 1

@) 35 47 ]

Text 1 £ H 2021 4F 11 A 1 H# Financial Times ( { &RER) ) , JEXAREH “Schools Face Calls to Boost
Environmental Teaching” ( (2EAZTHIIGINIEABEECARINEIT ) ) o ASCLATE 52 BEHT M 2B e B2 S AR AR L A3k
WHG|, MR T HFRPEREECF R LSRR [,

BHEE: 21 BAEEEE, 22 BE 25 BB,

QESEE

[1/@The weather in Texas may have cooled since the recent (21) ARBEHBRBBHBAR, BLEM
extreme heat, but the temperature will be high at the State Board M#XATHELHE, 1254 &*# THAT
of Education meeting in Austin this month as officials debate #MET LR L4 E, #ik%&#&k#_&,
how climate change is taught in Texas schools. B RANE AT 21T BE MM "J*a“%ﬁ

[2]@Pat Hardy, who sympathises with the views of the EAt#ATMH#®, TR '
energy sector, is resisting proposed changes to science standards fﬁﬂ’ « whidh 2 "51* 8| ﬁl.ﬁ*ﬁ*ﬂ ’
for pre-teen pupils. @These would emphasise the primacy ﬁﬁﬁ&”*ﬁﬁh"“‘:—,*iﬁ**#*
of human activity in recent climate change and encourage &X—3, ﬁ&*ﬁaﬂ#ﬂﬂk*%ﬂﬁﬁ




discussion of mitigation measures.

[3]@Most scientists and experts sharply dispute Hardy’s
views. @“They casually dismiss the career work of scholars and
scientists as just another misguided opinion.” says Dan Quinn,
senior communications strategist at the Texas Freedom Network,
a non-profit group that monitors public education. @*“What
millions of Texas kids learn in their public schools is determined
too often by the political ideology of partisan board members,
rather than facts and sound scholarship.”

[4]@Such debates reflect fierce discussions across the US
and around the world, as researchers, policymakers, teachers
and students step up demands for a greater focus on teaching
about the facts of climate change in schools.

[S]@®A study last year by the National Center for Science
Education, a non-profit group of scientists and teachers, looking
at how state public schools across the country address climate
change in science classes, gave barely half of US states a grade
B+ or higher. @Among the 10 worst performers were some of
the most populous states, including Texas, which was given the
lowest grade (F) and has a disproportionate influence because
its textbooks are widely sold elsewhere. ‘

[6]@Glenn Branch, the centre’s deputy director, cautions
that setting state-level science standards is only ore limited
benchmark in a country that decentralises decisions to local
school boards. @Even if a state is considered a high performer in
its science standards, “that does not mean it will be taught”, he
says.

[7]1@Another issue is that, while climate change is well
integrated into some subjects and at.some ages—such as earth
and space sciences in high scﬂdqls—it is not as well represented
in curricula for youngef childre'h and in subjects that are more
widely taught, such as biology and chemistry. @It is also less
prominent in many social studies courses.

[8]@Branch points out that, even if a growing number of
official guidelines and textbooks reflect scientific consensus
on climate change, unofficial educational materials that convey
more slanted perspectives are being distributed to teachers.
@®They include materials sponsored by libertarian think-tanks

and energy industry associations.
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(B 5 IEE—E R AT S SR R R R At A TRRE

L oem. o5 B 0N - PAEAIEEE  +— % R R YL
e s AT %—‘*&‘”ﬁgﬁmﬁ{%z&aﬂ-gﬂiﬁ%&ﬁ@ﬁ%&%ﬂ%ﬁm&ﬁmmmwi,
B TR B2 THERE S L IRE

By HUUBE. HAHRE B B R AR S AR B 0 X

BEB: BIRYIEREM AT ERRAE LR

BHENB: MASFRAE AR
A BEEIUR B ) BB MBR £ R A R
e} & 53 b BB SBENEFZRETRAHREIEHR
BB EUTARUEE BRI IL
CEETID 1
21. In Paragraph 1, the weather in Texas is mentioned 7E—BH, &ﬂﬁﬁ:ﬁlﬁﬂfiﬂf% SET AL
to : : ' BHT 2 gt A
A. forecast a policy shift in Texas schools A. TUIAS SRR F R R BOR S =B
B. stress the consequences of climate change B. SRS IR R R —B
C. indicate the atmosphere at the board meeting C.iZFAZERLLWHSER —Eg
D. draw the public’s attention to energy shortages D. 5IRARXTRE TR K8 BRI K TE =g 1 XG|

CrR BRI, EMETHKRENPH BB, UAMTAEMMERA &S,
NEFHAERE—WNMESHIER, HBRTFIR

i?ﬁ*&ﬁ] Paragraph 1, the weather in Texas, BISCE{L: R4E AN BN E—B. LEXTLEC: ZERP], HEA
HHRER LR, IR R TR 250, (EAAERMITETHMNBEEZR &SN E, THESUH
‘%k%.Eﬁﬂ%ﬁ@ﬁ&@ﬁﬁ%ﬂW%&ﬁ&%ﬁ@%ﬁﬁﬁﬁo&MW%,—&&&@E?&MW%%
R THHMEERRASEW LR, B C .

—BURE], H R AR AR TR M A0 BB R AR AT RS, PRI SAR STRE M B BOR
ERMAER, WARRERSBEERMER, SHEBR A 1B, —B @ AI{URE], AR - M X REEEET TR
FORHER], AR B AR BEIR S BROCEMIARAE B, BHERR D

22. What does Quinn think of Hardy?  ERAETE R ? HEI 4k

A. She exaggerates the existing panic. A. b5 KBA B JFSCR R

B. She denies the value of scientific work. B. i E AR ZE TIERMNE. ZER98 A

C. She shows no concern for pre-teens. C. ¥t +— S B FZER KA ZEOA

D. She expresses self-contradictory views. D. thik B AHF E R B0, —BOM

[#E—] ABTHRERE—WNASLIER

| H BT Quinn A Hardy, BISCEAL: H4ECEIANE (I E — B @ WAI=F @@ &), LLxi i —B @i,
Hardy MHAESEHST IHOULA FR IR, MIEZESERBRCT 0+ — — 2 A R R — B . =B @ A8 E,
| KREBRFFRE KX Hardy ISR TREIBESE. =Bt @ MHE, Quinn I IALATRERA &4
ERETAERE, HHMN L RO, BIATH, Quinn Xt Hardy HUNLA B th FEEIAZ —, KB
| B9 “flofi]” $81CAYJE Hardy LA LA S Hardy WS —BHI A &5 L AT, Quinn TAK Hardy HABME TAERIHMME, }
B . |
(B2 MIATIM M ERRE— T HRR F 4t

lA A BTN RSP RRSEN, CFH RGBS RIABMEARGEE, BHEBR.

L 104




HEEIT: pre-teens, B EfL: BELBIATEME B @4, 5K pre-teen pupils AKX .
C  EERIULAD: ARE], Ml REERR IR A IR, ME ZE A A e — e A R

! X AT, AR T Ml IE R KT - S WET, MIARMXEETFEARRL, SR C.

WA views, BIE(D: BIEXRIATEMNE B @ A=K @ 1. I
WAt X BRI T B R, M IE A BT 7]+ — — % 2 A R R — . =B @ A4

. B @ HRE],

? B, KREBPHERMEFERN AR TRBUMFTEE . 354 {7 B e it W 1] AE 6 1 69 WL 4 LA
i B R ZHAEF L Sl W SR T RBE, FHRBEMAMA AT E, SR D.

23. The study mentioned in Paragraph 5 shows

X TR RN a

at &

A. ("Jllilrl:ll?ct(;cehdol(l)(l‘:tion is insufficient at state A MNAIERNSERER L

B. policymakers have little drive for science ~B. BUR M€ HEERFHE H L
education FEE T g

C. Texas is reluctant to rewrite its science textbooks e gﬁg WIMABRES IR

D. environmental teaching in some states lacks

o D. —SeM MPRBE BB Wi
supervision
[BBE—]1 NEFHRERE—NFASHER

I Ak
IR0 f
V9B
hE @4

=B @4

$%67. study Fl Paragraph 5. Bl MEXRATENERR @ A, texfiy: ZART, ERAE
BE T ORFRT T IR, PR T SESREOMN A FRARFRE EABRE RSN R, SR
TEENA RN B IR BT, BRSO R A TR R L B E OISR

(FEREFATH, MREETREANENEE, KA ER.

[HE=] AETRMAERE—WEHBR T

( % 52i7). policymakers, [E]3rEfiy: WEEXEFERTECLENBL. iy, ZBAER], BURHE &K
B BREHESRIGE AR LB HEL, 7T, BOREEEMBFHFMRETE, HEILTF

BATH, ®wIWS5FECREMR, SHERB.

SEIER, JPARRR M RBFRE fB, MR D.

3 %5217, Texas Ml textbooks. By g{y: MBXBATEN TR @ 1. atre. %R, B
C  BENTM BB B R RS T LA A IR R ) . 150/ (X B 19 S B M 9 BB 5 7 A
W R, R RS N R E R RS AR B, SR C.
O $R%HE. supervision. Byl MIEXEAEN E=E @4, H 5% W H monitors HIXTR . trat
D . KARE, S E s FER B AREEOEERAS. AR TSN A h |

24. According to Branch, state-levél aclence standards ﬁﬁ?ﬁ:ﬁ‘ﬂgm EREMMEFIE

intheUS'_ .. e i L3

A. call for regular revision A. %%ﬁ%ﬁﬂ‘
B. require urgent application B. HEESIZH
C. have limited influence C. ¥EmHR

D. cater to local needs D. 2 b T oK

[(BBE—] AETHAERE—WNMSLIER

M i 4t
RSCAR
JRSCAR

REOH
ANE @ 4]

i #% 3 §2i7). Branch fil state-level science standards. @3 {ir: HRIEXRBIFATEN E/NE @ 5o b afITH?. ﬁ/ﬁ];
(423, Branch ##RRIE, 7E—HRAUT AT FRZR SMER, FEMBR AR R — A RE A

AT, Branch iy EMBPHEFRERIAR, 4 C IR




(281221 MR A B R E— T HIBR T K

A ABRTNBASCPREEN, XTI RREERGMER R EE MBI TREXER, KR,
Es B I ATE Rk AL, IR R XM BRI AR E RS HMEEER, .
| 27, local. Ersefy. WIEXEANENEANE QM. i, ZARE, E—MERERT
AT ¥ RBRSHEE, HEMSRERERRE - EROLE, TR, HONEHE T EEER |
L__Awﬁ&ﬁHLHMﬂﬂ%ﬁ&%mﬁm,EM%%&M&%EWM&ﬂ%ﬁ&ﬁE%&%X;&ﬁ%no

25. It is implied in the last paragraph that climate &5 ~aﬁm—‘3¥&9§‘(ﬁ§m

change teaching in some schools . L g Mtﬂm: s : ~
A. agrees to major public demands A. RIEARB FEEK i3 t
B. reflects teachers’ personal biases B. K M#L 89 A 0L ) 1 B @ 4] h
C. may misrepresent the energy sector C. \TRESEMBEIREETT —Bo®Aa
D. can be swayed by external forces D. TRESWIINER e NEE @ f)

[BE—] NEFRAERE—NAFLHIER .

3528217, the last paragraph il climate change. Bl (. MRIEXEIATEE/\ER @ . texfhe. %R
B, BREORREEE 7R AR B R AREIGR, EIEEREMYROMRIEETEHRAR| *
LSBT A EEA R I PTL, BIMEE AR 5 BCEM BTG A G R A R 8 . JEZ e, |
XEAET A PDRME R SRR RSN 1, T — S22 SRR BUA AT RE RS 2R, 8D IR
[ERZ] MEIRRY A B RE— T HERR T i

} $% %6217, demands. B3 fi. RIEXCEIAIEMZME . tairie. ZBRE, HARAR. BURHE
LA E . BUTREABORB Z MR INE R R EEA R ABRA I L., HEIUAR T — 2 A RBHE
SRS BRRBEF N ER, HRBRFRNTRBABF R X LA RBRMER, SHBR A,

| e, biases, E3riefi. MIECEIATEME/\B @ f], X 5% slanted perspectives ALY .
B thxfocf. ZAERE, EEEZISRMTREE T EHAREOERCEETTEEN . ZORNAE
EHEFPRMEIR T EHA RS, MARBITE AR, SHEBR B,

$% % §2i7). the energy sector, @i}iﬁ‘[; RG] EMNE B @ 4. .ttRVTIT_ER: ﬁﬁlﬁﬁj. mﬁ‘ -y
X REUR AR 1 BRI R R], AR R REIRESI T AT RE B F B SRR (L B F i, 8RR Co

a

Text 2
@) 11

Text 2 ¥ H 2022 4FE 6 H 15 H % FE T Mk Boston.com b H—5S3CE, JEXHE R ““We are at a crisis level on
the supply of rental housing.” Experts discuss the impact of short-term rentals.” ( { “FRATTZEF G4 5543457 77 181 1F 1 s
fabl. " ERAMHSEHEAERE) ) . AXEBNMATAREZ M EMHEROFE, K TERHTPEEY
[ REFF4 T SO R

BHRE: 26 BOAFIBIERE, 27 EAEEBRE, 28 B 29 B TS, 30 B WA,
QESRED -
[1)@Communities throughout New England have been 821 ¥4k 10#—4&2&;11411%&)2;”
attempting to regulate short-term rentals since sites like Airbnb &&ﬁ**ﬁﬂﬁﬂ—l&ﬂ!ﬁf!ﬂ#

took off in the 2010s. @Now, with record-high home prices and 4§, (25) dod, n’!“'#f‘ﬂﬁi‘rﬁ\ A
historically low inventory, there’s an increased urgency in such &4 F 5 $ &4z, i&ﬁlfﬁ !-,t.ﬁ_"ju'

L 12



regulation, particularly among those who worry that developers
will come in and buy up swaths of housing to flip for a fortune
on the short-term rental market.

[2]@In New Hampshire, where the rental vacancy rate has
dropped below 1 percent, housing advocates fear unchecked
short-term rentals will put further pressure on an already
strained market. @The state Legislature recently voted against a
bill that would’ve made it illegal for towns to create legislation
restricting short-term rentals.

[3]@“We are at a crisis level on the supply of rental
housing,” said Nick Taylor, executive director of the Workforce
Housing Coalition of the Greater Seacoast. ®Without enough
affordable housing in southern New Hampshire towns,
“employers are having a hard time attracting employees,
and workers are having a hard time finding a place to live,”
Taylor said.

[4]@However, short-term rentals also provide housing for
tourists, pointed out Ryan Castle, CEO of a local association of
realtor. @“A lot of workers are servicing the tourist industry, and
the tourism industry is serviced by those people coming in short
term,” Castle said, “and so it’s a cyclical effect.”

[S]@Short-term rentals themselves are not the crux of the
issue, said Keren Horn, an expert on affordable housing policy.
®“I think individuals being able to rent out their second home
is a good thing. @If it’s their vacation home anyway, and it’s just
empty, why can’t you make money off it?” Horn said. @Issues
arise, however, when developers attempt to create large-scale
short-term rental facilities—de facto hotels—to bypass taxes
and regulations. @"I think the question is, shouldn’t a developer
who’s really building a hotel, but disguising it as not a hotel, be
treated and taxed and regulated like a hotel?”” Horn said.

[6]@At the end of 2018, Qovernor Charlie Baker of
Massachusetts signed a bill to rein in those potential investor-
buyers. @The bill requires every rental host to register with the
state, mandates they carry insurance, and opens the potential for
local taxes on top of a new state levy. @Boston took things even
further, requiring renters to register with the city’s Inspectional
Services Department.

[7]®@Horn said similar registration requirements could
benefit struggling cities and towns, but “if we want to make a
change in the housing market, the main one is we have to build a

lot more.”

KARFARSFEBLHAANTHHETRH
5, REEMMATTH EXM—%,

EHEHRARN, AFTIRCKE 1%
AT, EEEFEEK, REFReERATH
BRARRKG T HEAR RGBS, (27) &
i, HIENMBERNT g, dk%
ALK L ok A SALIX — 47 A R

(28) “SEMAEMAFESBEF BERI
B, " KERASHHEEBHARITEFR
i Bk, EMEFARNdFGHM, 2
RARBHBHENS, “BRIMARZHR
I, AR TERERIEL, " AP,

R, Sd—F B EBRANBLG SR
PATERE - FHRAEE, EMAELTAA
HERBAEE, il, BRI IHARMES
A LIS, o Ay TR AL 0 AT
e, FAKE—REREE"

BRENFARERALL - REAF, &
BAR A S HFRA MG L, “FAHAIA
e hAaenNOE —EESFL-HFF, R
B, pREXARMNGERE, AALEFRL,
AU LFEETHER? " EEHE, (29) R
M, %K BRE T K A A —
ERERBE—RGGHMA RN, M
HBAT, “SANAMET, —AEHELA
BT HEARAEEGFLH, ik
R B AR — s A, A
£ B,

2018 554, LFEHENMKER - N4
EET—F kR AR M) AL A 0BT A
ER, sk RERF— AT B R EMNBAE
i, ARAAVAR R, H IR T A4 M B
Ao EAEMORF R TS, KWL TR
—¥, BRRBALETHRRFFEFR,

(30) ERH, EMOBLER TS
ST EBE P ORAA A, 2R “wREMNAK
EEETH, RESH—SARMNLAEES
36 57T, "

L2



QEEEs

F—. ZB: 5IHEE—HERE %E%ﬁﬁ%%&%##%%?ﬁﬁﬁﬂ%ﬂ%ﬁﬁ&

HWE IR
BB KWK RITRHR T - ﬁm&ﬂ@m
FRMZIHR | —arg. RIFRRRRY AEAE B BU T TG AL
R IRRTHE | WA LRI FX BB FPA R — R B RAE A2 R AT 5
T AL SRR % - RRUREE G E T LUOR IR SRS

BHE: BUEABEREII - RN AT
RE TF R B EARTE — R AEBLRII

BN LB NMAT DFEEEMEATHTBICERER ISR B ) E A

QEIED

26. Which of the following is true of New England? KT HHM L, Tﬂ?‘}%mﬁm HR AL

A. Its housing supply is at a very low level. A. EREBEEIKTEIESIR. - 0BG i
B. Its communities are in need of funding. B. BRI XEERE —B@® 7N

C. Its rental vacancy rate is going up slowly. C.EMiHEE EREEZE L7, —ZBOA
D.Its

home prices are under strict control. D. BRI Z B R —B 0@ 1]

Cr BRI, EAMA T FI W ERA, buk:i’ﬂiﬁ}iﬁﬂiﬁ T &
MIETIE s BE R E—— NS L IERR, HERRTFIK
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R, —B @ AR RGN 2 0B R FH S AL, BE2, BHs 2 M BRI IE%
&, & A IE#.

434217 communities, B EfL: MIEXBIATEMNE—BR @ A, LLatiiiE. ZMAED], BAHKEHE
X —-EERKEEEERHE. TR, XPUEEH K -HEXRREEPHET, FREEHXTE |
BERESMHEXGEER, HHBR B,

$£ %4217 rental vacancy rate. [E] Y E{i: MIEBXEFATEMNZE B @ 1), textihe. ZHEE], EHFE
HARM, HEBEERCREZE 1% UT . ZARUAFRFERA/RMNOEHEES ERETRE, MARZEE L
Ft, EWSFECERIRE, #HEER Co
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27. The bill mentioned in Paragraph 2 was intended

e ZERPRIMEREE 8 : JET i 4k
A. curb short-term rental speculation A. 18 i S B RE SRR =g X
B. ensure the supply of cheap housing B. B BRI ¥ B 4L R ot =4 X
C. punish illegal dealings in housing C. IR BB S) =g X
D. allow a free short-term rental market D. A A BEBNEREENS “KEeq

CrA| BRI, EMETHARANPHEARR M, SUAMT A MR A &k,

MNEFRRERE—WNMSHIER, HRTFIRA
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i%@ﬁﬁﬁ%ﬁﬁ*%&,Eﬁﬁﬁmﬁﬁ&MQﬁ%ﬁ%ﬁﬁﬁgﬂ%*,&#@A\Q ]
28. Compared with Castle, Taylor is more likely to 5-REF/RHH, EYEH TR 3

st . s I 4k

A. further investment in local tourism A. HE—H T S i PUE: @ &)

B. an increase in affordable housing B. @ mMEFER B =K

C. strict management of real estate agents C. R EHBH= 2 LN PiE @ %]

D. a favorable policy for short-term workers D. X4 TAEA R AR EBOR VIE: @ )

[BBE—] NETFHRERE—NFASHER

:&*%ﬂ:mmhﬁnmmo@Yiﬁ:mﬁiﬂﬂTmmﬂiﬁEE&.ﬁﬁ%ﬂﬂCmbﬂiﬁim&oi
EERHUCAZ: = Eoh Taylor 8], HfT7ERHSEHE B AR E ENSAEHL, B FAm t MR RS SRS B R |
BYEMP, REEERSIBIAT, TR THMBERENEL, B Castle #ih, MM T LU NWERAUE
Bie HUATE, SXHEWEEBM Castle HIE, Taylor T LETEREME, MANLHERHRAR
RSBTREREESI B TR R THREREIEL, R Taylor B4 RECHHELHMBFHER |

R, HOB ER. |
(25122 ) BTN AERE—ME BT iR

RAHIA: tourism, EIENL: MEXBIATTEMENE @4, LEXLE: KT RH/RED, RET |
A TEANREAEARU AR S, AR R AR AT B A MEBN B . %) 3 A R B B BT X4 b kMl O G |
58, BSEBER, SR A, |
HXH15): real estate agents, B3 E{L: MIEXBIATEMENE @ 4, H5ZA P H) realtor AFT “
C EXIE: ZANBT EH/REFEMMH /RN Y — KB BEADLSHERITE, FRERE™ !
REHEFH T LLEANEEFEL, BSRETX, @HBRC. l
%8217 short-term Fl workers. [BISZEL: WIEX@IFATEMNEUE @ 4, HH short-term 5ix A H |
D ) in short term XL, EXIOCES: ZA s RET/RIBE], BE TIEAREE MRELRS, Wikl 2 ‘
IR AR, SRR A A T AR SOER, FHERRNOWA, BOFR D, |

29. What does Hom emphaslzeml’aragmph 5? hEH, BRERATHA? e Ak
A. The urgency to upgrade shon-tei;in rentai facilities. A, FHRGHIRMER KBt HE @
B. The efficient operation of the local housing market. B. Yt 5 i M R RGEE B
C. The necessity to stob dévelopers from evading . A en

oy C. fllEF LR Bk LEM. 1 00 4
D. The proper procedures for renting out spare houses. ~ D. W R B R IEMER . HE @0 )

(35— ] NETFHMERE—NTEHER
$%829: Hom Al Paragraph 5. B E(L: MIEXMIATEMELE OO0 1, LLAILE: FE OO it

B, Hom 1 SEIRIIR A B A REEIM X, AN ARSHES - HERR TS, AR O WRT, |
 Hom AW B Z AR FHE I — REXH A ZE T B B O R BRI 09 FF R, bl ATHEBLANME S, {Heut |
M EREBH Hom TERMMIMS, HARKR L. BHLE: 7k O MKRD, HFRHREITEAMNLL
iﬁﬂ&m PR R E—R St B R AL, R T . BT, Hom IAEIEARRAET, |
| FF 5 T Sl A B B B SEPR b RE B IR R R R R B . A TR @@ AT, Hom 3RiA

BILETF R B AL, B C IEW. |
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30. Horn holds that imposing registration requirements

is

?‘Z *ﬁ{ﬂ “shiort-term rental fac:lmeso @]Y/EM ﬁﬁ?&ﬁﬁ]‘f%ﬁiﬁ&./ﬁ o H.’,TTEQE AR,
FEARRTIA BT i KA SRS, X s A IR SEFr R A RIS . AT, 2R R R R AT s }
PG, IR R BRI SUE IR B XE R, BHERR AL

£ 558213): housing market, [EI3ZEN: MR EM B LB, EXTTE: EERPE E&ﬁﬂﬁﬂ%ﬁl&
BEFETY, REEN—SARUIEEEZNEF. ZBENEENTISERE TSR RN, 3
AR SR BRI S BT R ARG R, BFE BTG, SRR B,

% X821 renting out, spare il houses, [2] 32 ZEAL: MR HE KA ] E (L E AL B @O 4], HF spare fll
houses 435155 1L Bt @ 74 Y empty F1 LBt @@ 4] A home XA, ELATOLED: FE: @ AJ4RE|, BEI.
R NS B AR TR — B R — . AR @ AT, WX RAAIMEEER, mBEHFRE,
AR 288 AT LA S B BRER EW@’U&%%TE@AAXTMEPEE%EWE& FHeAdR X IR E 5 R IE
FRBARNE, MR D, |

S N b
!Eﬁﬁﬁﬂiﬁéﬁ§#§ R

A. an irrational decision A — ARG HRRE JESCAAR

B. an unfeasible proposal B. —/NARATATHI4RIL JRCAK R
C. an unnecessary measure C. = NRLE JFSCR 32
D. an inadequate solution _ D. — M TEMNRRAE R T

CrR\ BRI, FAMRTILESEM, AT AR R A &,
ME?E‘J%&&%—@HQ&HE% ﬁtl’%-’Fﬁ.

&'3‘21{1“ Hom Hl reglstrallon requirements @YE{AL ﬁﬁ%ﬁﬁ]ﬁfﬁﬁiﬁt&o tE;TEEEa ﬁ&%gd, Horrﬂ

WH,

RAUBEICER AT RE XA T RS R IREA A, (BRIREEBEEFTY, BREEN— 5%1‘455%

EEEMFT. WL, Hom Wy ABHIATRIEREREUEERH NS, REEOTRELETLH5 T,

BRI B ER R - MR ROMRITR, 8 D ER. |
EBHRR. Hom N2 BIEER I A FRAPOMAAA, T, M3 FUNBBEG BB
RARERGPE , ATITHRLSF LR, HHE A B, C. i

Text 3 g
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Text 3£ H 2021 4 6 A 4 H ) The Telegraph ( (B HBAM ) ), FXARE A “No One Wins in the War Between
Bookshops and Publishers—Not Even the Duchess of Sussex” ( { ZE45 )5 1t AR 7 22 18] 59 iR 4+ b 8 A B K —— B
REFEE A BRALAFSN) ) . XEE LSRR AR L EHR SBERKA BIERFEFEPRX 58,
RGN RZP T LR R LU R W, BEH#HAR T3 R AHFMEE,

BMEEE: 31 BABEERME, 32 8% 34 B4R, 35 @K IE R,

QEISE

[

]®If you're heading for your nearest branch of REFERXERRRGBRELH, Rk

Waterstones, the biggest book retailer in the UK, in search of EAMEBRREN S EFRFEEAMAF X
the Duchess of Sussex’s new children’s book The Bench, you A#I)LEkMp#itk (KE) , R TRALET
might have to be prepared to hunt around a bit; the same may be AWM F—T; R - LAMA BT - 44
true of The President’s Daughter, the new thriller by Bill Clinton ~ ##&##ixiE it (Eskego)l) TR FIH
and James Patterson. @Both of these books are published next #tk. (31) XRABAHETA LE S ES




week by Penguin Random House (PRH), a company currently
involved in a stand-off with Waterstones.

[2)@The problem began late last year, when PRH confirmed
that it had introduced a credit limit with Waterstones “at a very
isignificant level”. @The trade magazine The Bookseller reported
that Waterstones branch managers were being told to remove
PRH books from prominent areas such as tables, display spaces
‘and windows, and were “quietly retiring them to their relevant
“sections”.

[3]@PRH declined to comment on the issue, but a
spokesperson for Waterstones told me: “Waterstones are
currently operating with reduced credit terms from PRH, the
only publisher in the UK to place any limitations on our ability
to trade. @We are not boycotting PRH titles but we are doing
our utmost to ensure that availability for customers remains good
despite the lower overall levels of stock. ®We are hopeful with
our shops now open again that normality will return and that we
will be allowed to buy appropriately. @Certainly, our shops are
exceptionally busy. @The sales for our May Books of the Month
surpassed any month since 2018.”

[4)@®In the meantime, PRH authors have been the losers.
@®Big-name PRH authors may suffer a bit, but it’s those mid-
list authors, who normally rely on Waterstones staff’s passion for
promoting books by lesser-known writers, who will be praying
for an end to the dispute.

[5]®It comes at a time when authors are already worried
about the consequences of the proposed merger between PRH
and another big publisher, Simon & Schuster—the reduction in
the number of unaligned UK publishers is likely to lead to fewer
bidding wars, lower advances, and more conformity in terms of
what is published.

[6]@"“This is all part of a wider change towards concentration
of power and cartels. .Literz:ri agencies are getting bigger
to have the clout to negotiate better terms with publishers,
publishers consolidating to deal with Amazon,” says Lownie.
®"“The publishing industry talks about diversity in terms
of authors and staff but it also needs a plurality of ways of
delivering intellectual contact, choice and different voices.
@After all, many of the most interesting books in recent years
have come from small publishers.”

[7/@We shall see whether that plurality is a casualty of the
current need among publishers to be big enough to take on all-

comers.

¥ (PRH) g, Z2AS B 5KEHER
ATEA,
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SREN" AR AT RS E(HH ) RE A,
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IR BHNAET, ATERREFZRER
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31. The author mentions two books in Paragraph 1to  —EtH1, f’ﬁ#&&ﬁﬁﬁﬁ? A | 5
; I AL
present . Eﬂ o & 2
A. an ongoing conflict —W?\*f*iﬁ&m/*?\z — @ "
B. an intellectual concept B. —MEAHBEE 7 ANE @ H]
C. a prevailing sentiment C. —EBATHIM A JRSCR R
D. a literary phenomenon D. —FCEHRR ANE @ 1)

PR BRI, EMETHREANTHER M, M T AR MM R A &,
NETHRERE—mASEHIER, HRTIR

(#3817 two books 1 Paragraph 1o [EI3r 7 {i: MIE XEIAAI (L E — B @ A1, JL two books 5 %/ A |
Both of these books FX{Fi, ELRULAR: A, XPIABEME T Al AR LEHE (PRH) HilR, ZAF
BT SAA BREBATER. HETA, ﬁﬁ$#%$ﬁﬁA%“§#E%Sﬁﬁmﬁﬁﬁzmﬁﬁﬁﬁw%m
TR, fEEREFA RN TR —MIE, 8 A E.

KB @ AHREISCAENAE AR, (EICPIFRATCERSR, SR D, AR @ AR BEE
EFHRIMBMPRER, FFRIBRSE AL, WHR B, XHIERRRBTRWSRALES, &
HEB C.

xelevant sections? B3R [ A 5% X 35,2 i
A. To make them easily noticeable. A ATHENESHEES. =g X))
B. To comply with PRH’s requirement. B. AT MFRREGHEREHER, ig :2
C. To respond to PRH’s business move. C ATENEI=EBEMNELITE. =B

D. To arrange them in a systematic way. D. ATURGH BT, —B@®n

(ﬁfé—l BT 80 f B RRE-—— SN fAT {8 L IERR

|$58217: retire PRH books to their relevant sections, [ z{i: RIEXLBRIATENE B @/, HL5%AFH |
‘retmng them to their relevant sections #XtR . texfULhg. B, ik (Hi) MK, KaHEHS ‘
JELEEEAERCR LG BRERABENET. BARXMEESERXEEE, 3 W0k HiE |
XX . (Bl B AKA SRR BB AR BE AR KR e BE R, SEBEE L, ‘
,msnme B @AY, FEFK, PREFPRIELCAMKARBIELITT “KE+HBEN” (SHEBH, |
)—Uu ERE MR 2B BRI KA BERR T BT, KEHEABEHRGBEREHEEX R, &
IC F#.

[®=ZE=] Miﬁlﬁﬁ‘lﬂiflﬂﬁ’*—ﬁﬂﬁl HEBR T £

ﬂi*ggﬂ easily noticeableo [5]37 E{iL: BiECATEME R @F, K5ty prominent AT , |
A EEXOCEC: Za#RE, KABENSESHEEENELCEEEEREMMPENBRKIE®E, it ‘
WH, KABENEFSEXLEREEARSEMEFRD, A BARRSHAHAE, HHER.

J
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$% % %218: PRH F requirement, [BISZEL: WIFXBAATEME B @ 1), HF requirement FiZA]H |
fJ had introduced a credit limit FAX$ R, EEXFOLEC: Z/A)4R 3, R 2B HRIELC LM KA BIELITT “K
T4 BER” EREH, EHREERKEHERBTYFTOMLEBRMER, HBBRT X, 85
LE: =B @ AR, BADKABERECRZEBRSE MERMRMOER FTLER, TRKGHE |

B T RS2 B R RN R A F ERBESR, B 5K 5 RS 22 8 3R AR 5 E A X, ‘
JK, HHERR B. “
R EE): arrange, BISUENL: MIERBIFTELMZE B @ 4], H5ZHFH remove Fl retiring HXFRL, |
ORI ULER . ZARE], KA BB ESEEE NERAR LB BRI BENET . BRXARE |
FRRBXEEE, F HHREXERREEXXE" . XPHRRIKAHEELRE 2 EHE T RY
PR E AR KRN T URG T X ERELN], #HER D,

33. What message does the spokesperson for KA HBJE M & T AMFELEMFA

Waterstones seem to convey? HER? B kA
A. Their customers remain loyal. A. M ENA R ; ZHO0 4
B. The credit limit will be removed. . B (R IEFR R BEEUN “B@ A
C. Their stock is underestimated. C. AT BEFFBARAE T o ==y 1|
D. The book market is rather slack. D. B HHEYARS. =B@®n

[(BBE—] NETHRERE—UNASLER

| $% % #215): the spokesperson for Waterstones, [E3ZEL: BRIEFEXBIR I EMNE=EK @ 7). ttT]’ IEEE AR,
1 KEBEN R EAE, BRUKGBEREAMEBHREE T HIRPROWLTEEN, CREEEE |
R — S 5 R TR SRR UM R AR, HERRT X, AR
‘ =B @MRE, B (kAHE) S ARKAEERBHRED T 2018 FLORMEM—HAKE B, TR, |
REBIEHE B RRE, ESRBERAA BLNEE, A ER,

(B8] MiETRAY M B RE—mfTHR L

HXBIE: credit limit, EISCE: RE\XBIATEME_BR @4, LA ZA#RD, —ft\ﬂ_’f.ﬁ'ﬁ:
B RIEXEZXMKAHELTT “KFE+4B8FH" [FRRHE, #Xﬁ&rﬁmmﬁﬁﬂiﬁ%*ﬁ*f@
HHERR Bo 1
HERIT: stock, EEN: MELRATENE =R @4, LR HaRE, KABELRAH
C RMEEBNRLT RIFRE, RESMERFKFEE. BT, KaBEEEARIKAHE
(B K PR H L, FHAETE R FRAF LIRS, SRR Co !
# %821 rather slack. EIEML: MEXBATEME=B @4, H 5% F I The sales...surpassed |
any month since 2018 iﬁmﬁo BExf LR : AR El, RAT (KAHE) S AGMAEREHRELT

. 2018 4ELARMUER—A ﬂ‘JE:ﬁﬁio BT, EETHRAES, DATAESFCREMR, &
HEBR e 1

3:}::::1 can be one cénsequence of the current MRS BSR4 BT AL

A. Sales of books by mid-list PRH writers fall A. =S BEBTIHBHAITER MIEE @ 4
off considerably. ERPFEHBAIETPE.

B. Lesser-known PRH writers become the target of ~ B. R FBEM A EREAERE N T @ 4
criticism. HIFHIXTR o

C. Waterstones staff hesitate to promote big-name  C. KAEBENR TAEHEHDLER B @ 4]
authors’ books. P

D. Waterstones branches suffer a severe reduction in D. KB HBE ﬂ‘J‘ﬁ'El&Al‘zEmﬂ’e =B @4

revenue.



[BE—] NEFHAERE—WNMTELIER

£ dispute, BISCAELL: HREXEIAN T ERE VIR @ ). LEAILA: HARE, MENORLELE
VR T H| —Befu | (BOVHEX Y S e R RTRL B TR R TR R, 1B Bk G 5
T B A S 0 0 46 E B RO R O PR . BICAT IR, 01/ FE BRI AV S RO & S BRIUK G 0 B Tt
PREAOBEHR . 5 AT, SRS R KT BIE M R TS ERENER BEQREEE, bS5
R AR E P M S AR KR TR, BA EB.

l B2 ] MIETRR M E R E— T HERR F 4K

%3 6217): Lesser-known PRH writers, B3840 : RELEIAT ML E IS @H, H5ZEHH lesser-
known writers AHXFN . EEXOCEC: ZAJ4RE], BTIHRHATRE P AMESE K KBUKA 485 R TA#RER
e 2 B BRAE R BESR, %*E&ﬁ:‘%éﬁ“ﬁ@ﬁl%Eﬁ?ﬁﬁﬁf'ﬁiﬁiﬂﬁﬁiﬁﬁﬂﬁﬂ%ﬁ,ﬁ. (54
HERR B

%2 %815: Waterstones staff, promote I big-name authorso @Iifﬁ mﬁ%aﬁﬂﬁui m& . ’j »
H big-name authors 51%/8] 1 #4 Big-name PRH authors #HXHR, LLXTOCER : %AIRE], MAMLR2LE
FRAEFRTRLSZE L, EEXHRPEREERRLHFHRAFTE P OER, BIER
HeRiK A 5 5 T A A RS A R RAERMER . AT, SUP{UE Rl mEERTTELZR
W, HAREZKABEHR TREBEEMNMGERG B, SHR Co

£ %217): a severe reduction in revenue, [2]3ZE1i: *ﬁ@*ﬁﬂj'%{ji & . 'ﬁj K ':j'P"ﬁjEPH{] The
sales...surpassed any month since 2018 KEMK . ELxTE: HARE, R OKEHE) 5 ABwAE
e T 2018 FLORMEM— T AWE B8R, TR, KAaHEHERAFRTERLY, HiZbA
HERBKABEQEBHRIER, JFRBIKA BERFEBRARERXREER, #HER D,

35. Which of the following statements best represents

S T — TR AR RIT R ? R i 4k
Lownie’s view ? ;
A. Small publishers ought to stick together. A /INEY S R 2 S — B NE @M
B. Big publishers will lose their dominance. B. KB R 2k = £ B AL HE
C. The publishing industry is having a hard time. C. RO IE A R 4ETR NE @ H]
D. The merger of publishers is a worrying trend.  D. HiREHNAHB—1S AIBIER0HELE. ;‘:&ig )

R LB A, AT MR, AN R AR 3
WETHMERE—IABHER, HRTF I

A

$£55213): Small publishers, [EISZENL: RIFXBRATTEMEAR @ ), LR : ZAREB], EEE
WEBABKBEK A/NUERRRE, HRERR/NY RN ZAS —BIHXER, SR A

% 5%217): Big publishers, EIZEfL: MIERBIAFTEMERE, LI RERE, RIESHE
HORRZEBREMS - FRBEIRE AR SR EHNER. XPUHEHA LTRSS AR
AR AL A, FRREABMART Ak L EPNMERMES, SOHRB.
#£25%217: The publishing industry, EISZE{L: BFELBIFATEME B @A), ELXTILHE: V’j&fﬂ

O MER AR T ERIEZHME, BEOTEZHFRRMERMNKR . BENAFRNA T, X
G A WERIUGT ), JRARGALL ESREROBEEE, SR,
HWKHIE): merger, EISEN: MIEXBATEMERE, HETE: AERED, EFRMNELEHLL
728 12 M 5 — R R P 52 5 &7 WA LA 3 M J5 SR —— R I B A 2 [ 1 R A 0 R AR AT i
FEEDWTEWSE . EROBANRULE-BRHRAZR . ZBRPIGRERNMAOME, THEfEZN
AETRRIF MM, fItETESH I ERER, MFKRT X, BHLE: B @ MRE, Hex
RIXERR A EA SRRV ERARAERE B —8Y. Kb, ‘X" HHERARMEEBRAS
—FOR IREPTA SEPITRR LA . B @ MIHEE, HIRAR NI LA Sy KA AU
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Text 4 ¥ H 2020 4F 12 H 1 HHJ The Scientist ( {BH#EK) ) , FEXAREE “Citations Are the Currency of Science”
( (GIARFZERET) ) o XEEEBGERF 05 HELR LS8 X IR TR .

FRHBE: 36 BZE 40 A 04017 AR
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3 C
[11@Scientific papers are the recordkeepers of progress in
research. @Each year researchers publish millions of papers in
more than 30,000 journals. ®@The scientific community measures
the quality of those papers in a number of ways, including the
perceived quality of the journal (as reflected by the title’s impact
factor) and the number of citations a specific paper accumulates.
@The careers of scientists and the reputation of their institutions
depend on the number and prestige of the papers they produce,
but even more so on the citations attracted by these papers.
[2]@Citation cartels, where journals, authors, and
institutions conspire to inflate citation numbers, have existed
for a long time. ®In 2016, researchers developed an algorithm
to recognize suspicious citation patterns, including groups of
authors that disproportionately cite one another and groups of
journals that cite each other frequently to increase the impact
factors of their publications. @Recently, another expression
of this predatory behavior has emerged: so-called support
service consultancies that provide language and other editorial
support to individual authors and to journals sometimes advise
contributors to add a number of citations to their articles.
[3]1@The advent of electronic publishing and authors’ need to
find outlets for their papers resulted in thousands of new journals.
@The birth of predatory journals wasn’t far behind. ®These
journals can act as milk ci;\is where every single article in
an issue may cite a specific paper or a series of papers. @In
some instances, there is absolutely no relationship between the
content of the article and the citations. @The peculiar part is
that the journal that the editor is supposedly working for is not
profiting at all—it is just providing citations to other journals.
®Such practices can lead an article to accrue more than 150
citations in the same year that it was published.
[4]®How insidious is this type of citation manipulation?
®In one example, an individual—acting as author, editor,
and consultant—was able to use at least 15 journals as

citation providers to articles published by five scientists at
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three universities. @The problem is rampant in Scopus, a X E& X FIREF| A, X — 58 A7) LB :
citation database, which includes a high number of the new & Scopus ¥ 4 ¥ 18 9%, & 64 X F#
“international” journals. ®In fact, a listing in Scopus seems to g “EH " HA, FE L, £ Scopus ¥ # %] 1
be a criterion to be targeted in this type of citation manipulation. % {2 #. % 7| UM B AR,
[51@Scopus itself has all the data necessary to detect this (39) Scopus & & WA &)ﬂ IX’H'Z‘ L45H

malpractice. @Red flags include a large number of citations FrEMAKIE, TEEFOE—BEXTLEE
to an article within the first year. @And for authors who wish —4% A& k&3 /M. (40) it FABEA 3]
to steer clear of citation cartel activities: when an editor, a B F4#R"” & eh4EE £, 55&#\ FRA
reviewer, or a support service asks you to add inappropriate ﬁiﬁuiﬁﬁ**ﬁ:&h*hﬁiﬁ&i‘iﬂ
references, do not oblige and do report the request to the journal. B, **Iﬂ —!—ﬁ!ﬂﬂ#-ﬁ'x&—**o
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AER) B EER B W0 R TBOSHERF S, FRE 4RI CENA MBS & BE T FHES, 2
IR ERMCE, WA 2021487 A 8 BEY DISCOVER ( { XB) ) , JEXHRMEH “ The Pictures That
Saved Yellowstone” ( (EEEAAREMBHE ) ) o XFEFENR T 19 QAW 3 B b 50 P8 27 5 K 2 it #5
VRS NELEM T WA X TTAS S RARSTH—ER, HhE 2K ImERE - = - A%
AR A 3 IR A MBI RIS R - K2 BE/EX R BN LR A X R ERARESR THEEEM.

CESTED

[1](41)B.@Two centuries ago, the idea of preserving nature,
rather than exploiting it, was a novel one to many U.S. settlers.
@®0One of the turning points in public support for land
conservation efforts—and recognizing the magnificence of the
Yellowstone region in particular—came in the form of vivid
photographs.

[2]A.@Last year marked the 150th anniversary of a series
of Yellowstone photographs by the renowned landscape
photographer William Henry Jackson. @He captured the first-
ever shots of iconic landmarks such as the Tetons, Old Faithful
and the Colorado Rockies. @Jackson snapped them on a late
19th-century expedition through the Yellowstone Basin that was
conducted by the head of the U.S. Geological and Geographical
Survey of the Territories, Ferdinand V. Hayden. @The team
included a meteorologist, a zoologist, a mineralogist, and an
agricultural statistician.

[3](42)F.@Though Native Americans (and later miners
and fur trappers) had long recognized the area’s riches, most
Americans did not. @That’s why Hayden’s expedition aimed
to produce a fuller understanding of the Yellowstone River
region, from its hot springs and waterfalls to its variety of flora
and fauna. @®In addition to the entourage of scientists, the team
also included artists: Painter Thomas Moran and photographer
William Henry Jackson were charged with capturing this

astounding natural beauty and sharing it with the world.
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[4]E.@The journey officially began in Ogden, Utah on June 8,
1871. @Over nearly four months, dozens of men made their way
on horseback into Montana and traversed along the Yellowstone
River and around Yellowstone Lake. @That fall, they concluded
the survey in Fort Bridger, Wyoming.

[5](43)D.@Throughout the trip, Jackson juggled multiple
cameras and plate sizes using the “collodion process” that
required him to coat the plates with a chemical mixture, then
expose them and develop the resulting images with a portable
darkroom. @The crude technique required educated guesses
on exposure times, and involved heavy, awkward equipment—
several men had to assist in its transportation. ®Despite these
challenges, Jackson captured dozens of striking photos, ranging
from majestic images like his now-famous snapshot of Old
Faithful, to casual portraits of expedition members at the camp.
@While veterans of previous expeditions wrote at length about
stunning trail sights, these vivid photographs were another thing
entirely.

[6]H.@Perhaps most importantly, the images provided
documentary evidence that later made its way to government
officials. ®Weeks after completing the expedition, Hayden
collected his team’s observations into an extensive report
aimed at convincing Senators and Representatives, along with
colleagues at government agencies like the Department of the
Interior that Yellowstone ought to be preserved.

[7](44)C.@As an effective Washington operator, Hayden
sensed that he could capitalize on the expedition’s stunning
visuals. @He asked Jackson to print out large copies and
distributed them, along with reproductions of Moran’s paintings,
to each member of Congress. @ The visualization, particularly
those photographs, really hit home that this is something that has
to be protected,” says Murphy.

[8](45)G.@The bill proved largely popular and sailed
through Congress with large majorities in favor. ®@In quick
succession, the Senate and House passed legislation protecting
Yellowstone in early 1872. @That March, President Ulysses S.
Grant signed an act into law that established Yellowstone as
the world’s first national park. @Soon, some locals opposed the

designation. @Still, the decision was largely accepted—and
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[1]1@There has been some exploration around the use of
Al in digital marketing. @For example, Al can be used to
analyse what type of advertising content or copy would be

appropriate to ‘speak’ to a specific target customer group by

celebrities, music choices, and fashions to provide unique content

in marketing messages put out through social media. @At

the same time Al can also be used to generate content for social
media posts and chat sites. @Al can also provide a bridge
between the need of the brand to communicate emotionally with
the customer and identifying their rapidly changing needs.
[2]®The main disadvantage of using Al to respond to
customers is that there are concerns about trusting personal
interactions to machines, which could lead not only to the

subsequent loss of interpersonal connections, but also to a
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decrease in marketing personnel. &(47) Some believe that Al

is negatively impacting on the marketer’s role by reducing

creativity and removing jobs, but they are aware that it is a way

of reducing costs and creating new information. @By allowing

Al to develop content some brand marketers may find that they
are losing control over the brand narrative. @(48) Algorithms

that are used to simulate human interactions are creating many

of these concerns, especially as no-one is quite sure what the

outcomes of using Al to interact with customers will be.

[3]1@For Al to be successful, data needs to be accessible, = -

but the use of personal data is becoming more regulated and the

automated sharing of data is becoming more difficult. @(49) If

customers are not willing to share data, Al will be starved of

essential information and will not be able to function effectively

or employ machine learning to improve its marketing content

and communication. @Therefore, unless customers are prepared

to sign release agreements, the use of Al may become somewhat
restricted in the future. @Not only can Al help to create the
marketing content, but it can also provide a non-intrusive way
of delivering the content to the target customers. @Data can
be gathered on where the customer can be engaged, such as
location, devices used, website interactions, and sites visited,
to display marketing messages in appropriate forms, including
emails, social media posts, pop-up advertisements, and banners

at an appropriate frequency. @&50) The non-intrusive delivery of

the marketing messages in a way that is sensitive to the needs of

the target customer is one of the critical challenges to the digital

marketer.
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46. [iRF/E 4] @O Al can also be used to identify the lifestyle choices of customers 0.54}//(2) regarding their hobbies,

favourite celebrities, music choices, and fashions (.54} // (3 to provide unique content in marketing messages put out through

social media. 14}
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47. [IXR/E A ] D Some believe that Al is negatlvely impacting on the marketer’s role by reducing creativity and

removing jobs, 1 7 //(2) but they are, aware that it is a way of reducing costs and creating new information. 153
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48, [RERA] O Algorithms that are used to simulate human interactions 0.5%}// @ are creating many of these concerns,

0.54r//® especially as no-one is quite sure what the outcomes of using Al to interact with customers will be. 193"
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. 49. [I#/F § ] OIf customers are not willing to share data, 0.553 /@ Al will be starved of essential information 0.5%} //

@ and will not be able to function effectively or employ machine learning to improve its marketing content and

communication. 143
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50. [i£%/E %] D The non-intrusive delivery of the marketing messages 0.55// 2 in'a way that is sensitive to the needs
of the target customer 17}/ @)is one of the critical challenges to the digital marketer. 0.55"
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Notice s
December 11, 2022 ATRHEFEHHARES, FEFRNGR
@®In order to improve students’ research capacity and enrich BA#, BMNIT XA L FEHMER X TREKT
their school life, we’re going to recruit a student for Prof. Smith’s & XAARE—LF 4,
research project regarding sports activities in campus. HARENEABLE LT, $4, 1884
@The basic information of this recruitment is as follows. IHRERKENE, GIELESHETED
@®To begin with, the main job duty is to collect data, which AARREEOEA, I, XA L
includes observing various sports activities and documenting '
, . HHBNGAR S, RFGXEREHPRAG K
students’ performance. @Besides, the student should have sharp
&, BB, RiNSKAF REHFILAR XA
KX mEHF A BRGA,
experienced in research projects or other similar activities. I RAFE XA, Hillid 123@stud.com 5 &
@If you are interested, please contact us at 123@stud.com. K&, AMMEREREALS
@We are looking forward to your active participation. 0
Li Ming 2022 % 12A 11 8

powers of observation, good communication skills and a strong

sense of responsibility. @Finally, we will give preference to the
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student for Prof. Smith’s research project regarding sports activities in campus.

with the aim of improving students’ research capacity and enriching their school life.
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#7E4) R The basic information of this recruitment is as follows. To begin with, the main job duty is to colle;l_aa};a,_ 1
which includes observing various sports activities and documenting students’ performance.

ZEf 5], As regards the basic information of this recruitment, to begin with, the main job duty is to collect data, |
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#7450 Besides, the student should have 'sharp powers of observation, good communication skills and a strong
sense of responsibility. ‘
ZE544) 5% Besides, specific qualities, such as sharp eyes for details, good communication skills and a strong sense

of responsibility, are required. w
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¥R &’7‘\‘, Finally, we will give preference to the experienced in research pm]ects or other similar activities.
ZE7fi )7 Of course, preference will be given to those with relevant experience 19 research projects or other similar

activities.
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#7450 If you are interested, please contact us at 123@stud.com.
= ZEaE4)50 Anyone who is interested may contact us at /23@stud.com before December 22, 2022.
B iy (NN UAE 2022 4 12 7 22 NG 123@stud.com SRATBER.
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_ 4nf4)3t We are looking forward to your active participation.
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December 11, 2022
We’re going to recruit a student for Prof. Smith’s research project regarding sports activities in campus, with
the aim of improving students’ research capacity and enriching their school life. |
As regards the basic information of this recruitment, to begin with, the main job duty is to collect data, :
including observing various sports activities and documenting students’ performance. Besides, specific qualities,
such as sharp eyes for details, good communication skills and a strong sense of responsibility, are required. Of
course, preference will be given to those with relevant experience in research projects or other similar activities.
Anyone who is interested may contact us at 123@stud.com before December 22, 2022. Look forward to your
active participation.
Li Ming
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@The picture shows that some young people are racing
dragon boats on the lake, a crowd of people watching the
dragon boat race on the lake bank, and an aged lady says to her
husband, “How nice it is! The dragon boat race in our village is
becoming livelier and livelier.”

@Apparently, the picture is aimed at indicating that traditional
Chinese culture which is typified by traditional customs has
been inherited. @The reasons for this satisfactory result are as
follows. @Firstly, traditional Chinese culture is extensive and
profound, including national music, traditional Chinese painting,
calligraphy, etc., and its own charm is enough to attract young
people’s interest. @In addition, young people today are willing
to bring the traditional culture to life by adding new elements
to it. @Moreover, foreigners’ strong enthusiasm for learning
traditional Chinese culture has driven young people to pay more
attention to traditional Chinese culture.

@To conclude, we can never underestimate the significance
of cultural inheritance. @And in the process of carrying forward
traditional culture, we should take its essence and discard its
dross, as well as inject new vitality into it as our society develops

to contribute to the cultural diversity of the world.
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5 PN e tht sodic young people are racing dragon boats on the lake, a crowd of people watching
the dragon boat race on the lake bank, and an aged lady says to her husband, “How nice it is! The dragon boat race
in our village is becoming livelier anq livelier.”

ZERE IS0 It is portrayed in the picture that some young people are racing dragon boats on the lake, a crowd of
people watching the dragon boat race on the lake bank, and an aged lady says to her husband, “How nice it is! The
dragon boat race in our village is becoming more and more boisterous.”
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#7# 5] Apparently, the picture is aimed at indicating that traditional Chinese culture which is typified by

ZE8% 7) 3\ Apparently, what the picture is aimed at indicating is the inheritance of traditional Chinese culture

J
traditional customs has been inherited. ‘
\
1
typified by traditional customs. <‘

l FEY BR, XEEESERV LML B ARRN P EELE B LIE A, |
ZEEGEM 1. FEMNA) + REIA + RiF; 2. EEMNAAEAEAREE. MARESIEEEsNASHES
Biid. |
SEN ST 1. REARR AR R MDA Y “EEMA]) (what the picture is aimed at indicating ) +
##hia] (is) + Fi& (the inheritance...customs ) ” 45H), [ERAXEMER; 2. BB AP H
SE1H M) which is typified by traditional customs V8% 5 F 43 A4E1E :yp'if;ed by traditional customs Ef5 & &
i, SRRE 2
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SR, The reasons for this satisfactory result are as follows. |
ZER )30 As follows are the reasons for this satisfactory result.

FEY WX -2 ARBERNSERNERIT . ‘
geREN) WA A Y £ R R . |
FEN AT BREA)EERHEE]RA “F (The reasons for this satisfactory result ) + & (are ) + & (as follows ) ”
ZEMIRE R “F (Asfollows ) + Z (are) + F (the reasons for this satisfactory result ) " X—{E345H), 4]
AREHAFB, MA—HK. J

TeE|!

##5R Firstly, traditional Chinese culture is extensive and profound, including national music, traditional |
Chinese painting, calligraphy, etc., and its own charm is enough to attract young people’s interest.
ZERE A3 Firstly, traditional Chinese culture—national music, traditional Chinese painting, calligraphy, etc.—is so i
B BB ctound that ifs-g ol se dnoush 1o atirset young people’s interest. '
PRIEX B, PEEGEX—REES. BlE. $EF—EOBR, KEAS0E8ENEUSIEFER
A, |
ZEHEN 1. such as 5F like FF/RZEBIA A IAH AR ABITES; 2. EHSW; 3. BP0 M8 4
AR ENEEH,

FEM SOF 1. 28 i) SO A o) 3 P R B 8917 including B BT S, FHK5 26 A4 national music,
traditional Chinese painting, calligraphy, etc. #/&#% A | $1% traditional Chinese culture FIZRZhidA is Z[6], ¥
WEESR, EaXEMBRA; 2. REBEAERED P H and EHEA B 5150 R so...that
FIRHERRENDNENT S, FaFZEMZHEMES.,

IO

|

#7830 In addition, young people today are willing to bring the traditional culture to life by adding new elements j‘
to it. {

l
ZE# A In addition, young people themselves today are willing to make the traditional culture revitalized by adding |

DO

new elements to it.

|
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47t 473t Moreover, foreigners’ strong enthusiasm for learning traditional Chinese culture has driven young people |

to pay more attention to traditional Chinese culture. ]

ZE3f 45 Moreover, it is foreigners’ strong enthusiasm for learning traditional Chinese culture that has driven young

people to pay more attention to traditional Chinese culture. 5
iy BE, ERIMNEAYS b EEG ALK BB R R AN EEGCLE I E . |
¢ |

zepgsen) W ALER B RIAE [
I

leammg traditional Chinese culture, Z&HH[E %ﬁiﬂﬁ&fﬂiﬂﬂgﬁbﬁ , ARFARREE R TR RE :
MK, TR, |

DO

#7435t To conclude, we can never underestimate the significance of cultural inheritance. 1
zegg 45t To conclude, we can by no means underestimate the significance of cultural inheritance.
gy B2, RITERBEMGLEROERN.

gepgsxn) WAL OEASEE) FELREIA (RAHREE) Sl (RHSUEE ) -

s A RRA AR A A A B BLIA] never B A TE by no means, (HREFEMFEERIE .
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#7455 And in the process of carrying forward traditional culture, we should take its essence and discard its
dross, as well as inject new vitality into it as our society develops to contribute to the cultural diversity of the world.

Zerf 45t Undoubtedly, in the process of carrying forward traditional culture, we should take its essence and discard
its dross, as well as inject new vitality into it with the development of our society, thus contributing to the cultural

diversity of the world.

thirizy BEEEM, ELBHEG RS, RITNMBOUDEE, ZHMK, HHEERIMSNOERER
HEAFWE S, WMiRFHEF T SR, '
zepgsEn 1 BHAMFAE, FR&E; 2 WIENER M EEE; 3. BXaNEgEsy £/
i + BEMAEIE . ‘
iMﬁwLﬁ&@iﬁﬁ#@ﬁﬂﬁmﬁﬂAmﬁﬁﬁmﬁUMMMm.#Emmmmwﬁﬁmﬁ
B, BIAECRAMAR; 2. ZBARHARAE R P HARIE M as our society develops T 4 inl K1 i
with the development of our society, HAJX BB HEEL; 3. 4§ to do GyHFE I B IZ 5 /Y BUAE 70 i) 41 14
454y, BRI ERY to do LM F R, T ELBT A MG HILLBL thus RIINA 4 FRIK TN M 1. }

It is portrayed in the picture that some young people are racing dragon boats on the lake, a crowd of people ‘:

watching the dragon boat race on the lake bank, and an aged lady says to her husband,How nice it is! The ;

dragon boat race in our village is becoming more and more boisterous.”
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Apparently, what the picture is aimed at indicating is the inheritance of traditional Chinese culture typlfled'\\‘:
by traditional customs. As follows are the reasons for this satisfactory result. Firstly, traditional Chinese culture—
national music, traditional Chinese painting, calligraphy, etc.—is so extensive and profound that its own charm
. is enough to attract young people’s interest. In addition, young people themselves today are willing to make the
* traditional culture revitalized by adding new elements to it. Moreover, it is foreigners’ strong enthusiasm for
. learning traditional Chinese culture that has driven young people to pay more attention to traditional Chinese"
culture. |

To conclude, we can by no means underestimate the significance of cultural mhentance Undoubtedly, '
in the process of carrying forward traditional culture, we should take lt; essence and discard its dross,
as well as inject new vitality into it with the development of our soclety, thus contributing to the cultural '

~ diversity of the world.
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