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Section I  Use of English
1ER a0 #% B 5 1E Bt 8]

i :Writing Magazine (24502018 4F 6 H 15 H L3 On Writing GEEAE) . E &8 AR N ¥
R R O 00T, 3 R A A YW B RS BRI B A o BRER AR S o BRI AT AR K
7 2K 55 A R A O S 0, 3 R B e D) ok 5 1 OB — B —— 48 A/ FATT 4R 35 A i ) (% RO P K T g
R BO T 142 ¢ S i) A 88 o L O A 00 TR 46 P T M A B KGO Bl 1 e i fEL A 2T i
B B ) O3 = OB —— B AR T W R R AR A R BT AR NRE K 2 B ) E T O
EEMZH X TR AR ZHEAREHECERBD .

kb,

I @ Harlan Coben believes that if you're a writer,
you'll find the time; and that if you can’t find the time,
then writing isn’t a priority” and you're not a writer.
OFor him writingisa 1  job—a job like any other.
O He has 2 it with plumbing” , pointing out that a
plumber doesn’t wake up and say that he can't work

with pipes today.

1. [A] difficult K XY [B] normal 1E % (1) ; — & 1
[C] steady fa5E i [D] pleasant 4> At 5 ik A il B i)

[ZRRE] AREX+ ETXIEY,

(AR B RE] o ) UG 2% o BEAS A WL AL« AF 2 8 A8 3R 3 i 8] o 5 45 ; 4% 8 3 5 4 15 1] ) A A o] Bk
HER., O CERKADR I X2 - BIARN S, BER—0 TAE—— A AR fo] T4 — %
M@ %) 5] KB BT )5 %5 (a job like any other) fif B i3 ¥ a job ., BIVZs A 15 N7 156 B 55 A i
/T . PR R A A, 23 R A B AR U S AR U — 00l T AR R AR AR AT ) T
—FEAE I (B A AR T A . £5 b, 28 0 i B R P 6 1Y /%38 19 . [ B]normal 1E#f .

(s TTHEBR ] (AL LCI.[DJ¥ A EEM RS HLA][DIFE MG A O K& Z B AT EER
HE R 31 B 5] 4 55 A 5 {05 4 R A 2K 00 A ST/ B Az 357 A5 = 009 5 Bl 4 5 JS 0 e R B T DN AN A L

2. [A] combined (f#i) 454 [B] compared M ; % b

[C] confused %A ; 1R 1 [D] confronted {di i X ; {4 i Il

[(ZFRRE] ANEX + ETFTXIEX,

(R 78 B8 ] 25 M A i 0 2%« BLACKE 5 4F (it = writing) 15 #8 4% i (plumbing) AR AT T
ASER EREGHACS RREBEHEIE., KR LN EC IR — 2 ER R — i8R 2
(i) 24 55 4 5 5 A R0 HE A A o] A — BE AT 0, 25 A ) R E R S A IR G A T A A s R A LA
S R W5 5 1 O B A A R ) 2 A o M BN AR B T — R R IR B M 8 AR T AT, A A ) g
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RCHE/ XL compare A with B B 8% A 5 B HL&”,[B] compared 1E i .

(AR ] HAh =11 FAEME 4 THAES with #5HC,/H [A] combine A with B &/R“f#i A fil B 44
4750 C] confuse A with B £ /R“¥ A Fl BIRH ;% A RN K B”;[ D] confront A with B 2 /R“ff A i %
B AR AL N B 2 B8 SCRE .

priority [ prat'oroti] n. I % 4 5 §  @plumbing [ 'plamin] n. 95 it 4k &

BHRERE - BAPARSIHEFEREBEEAAREDR, @ZRIMEAHETSE", OH
LA Harlan Coben believes 5| th iy 2% o BF A< B 55 (9 W 45, LA IE & 3K if you're... you'll... ;if you
can't...then ... you're not.. . & 5|5 % 5H . W0 BL AU A5 - 5 1 3N A 2809 A Se 5 BE R 1 K R —
SE BB BN W AT, Ot — LWL - BRAB RS HENAE . a normal job Ml a job like
any other ¥t SC B, 58 U 5 15 F0 3E A BT A7 A — B, OF JCAT (o] 5 5k 22 Ak 15 7% 1 5 0 AR SL A AT b i T4
H—FE R AR T AR . O ) 10K S AE 5 848 1 E H (compared it with plumbing) , {8 4 1 T
THAEEERE—-RLRBEGERACASRREBEIE", BIRER W RIEOARETEE.

I ©® 3 . like most writers these days, you're
holding down a job to pay the bills, it's not 4  to
find the time to write. @ But it’s not impossible. @It
requires determination’ and single-mindedness”. @ 5
that most bestselling authors began writing when they
were doing other things to earn a living. @ And today,

even writers who are fairly 6  often have to do other

work to 7  their writing income.

cmEmm -/
3. [A]If g [B] Though i8R ; R4
[C] Once —H j—veeveejifieceees [D] Unless B&4E

[(ERRE] ARNIBXEE + BERGE,

[fR B %] =M A 4 it SRR K ZBER —H R TEHE BB OO0 THE, E
GRS 0 VI | KSR (TG 1 7 AR o MW M RES FEAMLACR A THMTERER
NEEMMER, R/ Hr X R 5 F 4R 30 5 15 i ) 64 sk 5 557, 25 6 1) 16 & m R /BT A LA R
TR B, HLax — (B i LR IE 8 BB R: EBr 2, (AT If IE# .

[ THER ] [B] Though 564, R 25 8 4 I Bifi J5 400 16 5% 47 56 & (But) & B {H though i F 4] &
i B B A NPT e Rk )t EA AR HAR S but X BE . W1 Though she was tiny, she
had a very loud voice. (i #R b 4~ 3k 1R /v, B [T H1 4R K ) 1 like him. Though he makes me angry
sometimes. (F& ¥ 0 fth , UAF At A7 B 25 3R A <) S I AE though MIE#I . [C] Once &M, & — &
A MBI BE Ik, A 43R TR . once 5 if Y X5 2 BAE F o if Ron Bk, JL 51 a4 B8 nT 30T fi (AT DA B0 58
Ayt mT LUJE B E R IE ) 5 1 onceCas soon as; when' —eeeeee fil s — H 5 2 eeeeee B f5™) W) 7R 52 B 30
B 2% A JL 5| A B — M8 BC, I The water is fine once you're in! (ff— EHF T K, 8t 2 345 K B
HEEFIE 1) . SO R — AR R R B i AR Bk R B [CI8 R . [D] Unless /R 5 35K 157
) ME— 2% {4, 4 Unless it rains, the game will be played. (&AE T’ , Hb $E65 B8 % b 47 = A F i, H 3§
A 2HH) « Unless BOA SCH R R “BRAEIR K 2 8UE R —FE T8 2 5B 008 TAE, & W 4% 3 5 17F 8 6] 5
AR—fhoeeeee B3, 52 i 4 RoR M A BT RE %", W 5E 2 A7 . X BF 3 A5 B F 4] But it’s not
impossible J¢ W45 4 W KB ERES 0l 175% 7 00 E unless AFF A2 5.
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4. [A] enough EWEH; 78 1Y [B] strange A7 B& 1 5 5 W 1
[C] wrong §5 % 1 s AN IF i (1) [D] easy &5 1 A% 1Y
[(EARERE] ARNIEX +AEZEHE,
[fR B ek ] A R IRIR K ZHAER —H, T8 — 0 8 W 10 TAE 0 4% 35 4 1 8] A
o Bifi 5 — ) W i 4 L {HX S &S AT fiE (But it’s not impossible. ) . ¢ & P 4 [a) 2% 48 DL KH iR
TR 3 240 O B T 2 9 BOMA 11 69 1) i 2 4 0 il 54 6 A XE AL its not 38 16 A7
BE™ 25 K& i) W ROR“ A By /T B, [D] easy IE# .

[ HEBR ] [A] enough F I “ME 0 B35 Z W) 1 (to pay the bills)” 5 H 557 L& % #0915 L1
FAUAL R B 1] 5 A S A % 108 G B2 45 4R 35 207 o AH A3 92 U R “ 4 TR 477 (— 0 T4 2K 9% % [a] i ik
M), HG A i 4 th“HOF A AT " B LA B SCRE . [B] strange,[C] wrong HUA SCH #IR
PR ) B AR AR AR/ A B SR OB AT B E UOER

5. [A] Accept #5%Z ; /A [B] Explain fif £ ; 5% W]
[C] Remember icf¥ ; 41 [D] Suppose &€ ; 1%

[(FREE] LTXIBEX,

(MR BeE] = MHaai, K 2800 85 5 Z 4501 U6 5 A A e 468 8 A T 28 3L At st LA AR Y
TAE. S5E R = /A KT8 38 20W 1 TAE M/ K B4R 35 1 ) A 5 A IF A A AT fE, 2R X %
P F 17 R 1, 535 K ) S AE LA 8 5 KB 28 D 00 7 ok B /42 et/ 8 Bl 12 T R S A Y A
SO0 2 o Y CEEARL R R PR R b SR B R ) ", [ C] Remember 1E#f .

[ETHERR ] [A] Accept 48 [ “ 45 52 /AN CHEFRXE B CASF (15 B8O ™ o 1 25 6 J5 A 3L Al 1 5 1) B2
" AT/ A2 W ) 8, [B] Explain 8 ) “ fif B U6 W1 55 95 % A4 38 eh 7, T SCH O R R F
e WA B AE KX R B th . [D] Suppose F B S A A I8 ™ LR DA ) 5 — fise B0 76 i sl B 7 /
i AT 1023 KON AR AE DA — i A R R 2B R R S A ).

6. [A] well-known H} 45 i ; 5144 1) [B] well-advised #4511 5 28 35 J5 % % 1& 1Y
[C] well-informed {§ & Rl ; WE ) H (D] well-chosen .0 Bk 2 ) ; 73 3 /)

7. [A] donate 4§ 14 ; 4 2% [B] generate j= 4
[C] supplement 34 %b ; %b 75 [D] calculate 13 ; #% %%

[(FRRE] ARNIEX A EE8E,

(#2802 Bk ] A8 A4 i FLAn A BPEEEAHY 6 MERWEEATA T AL 7 fl
TR E FEWCA ) i) even 2 RS B0 SF ROBE . FRIK R b A0 K 2 801 8 15 76 R NI 1R 5 VR i #8 7E +
A FAb A LA AE (9 TAE” R And today JAB0f% “ IBTHE 56 227, AT 0 AR Aa) 8 76 56 18 00 4> 28 (L DA i i B 45 4
F18 1 2 B 224 102y 1) A 8 A5 1 5050 B9 3% LK AR I 5 A A" wrriters who are fairly 6 F1 7
their writing income 43 5| %} i I 4] bestselling authors Fll doing other things to earn a living, W i & 25 #% 6 i
LRI/ 407 [ A] well-known 1 ;25 ¥ 7 N &7 b /4 B, [ Csupplement 1Eff .

(S THERR ] S5, [B] well-advised Jift A S 7R BIVAE 4000 45 A3 AS T 40500 9 7% L7
AR H LS B & X R . [C] well-informed it A 3CH 2 7% IV 34 60 53 A9 1 % th A 7
AT L e B A Z 4, H e S AR X R, [D] well-chosen® ¥ .0 Bk 2 3k 9”&
A" Z A —E T AZ S A7 B, 5 T LE € 807 46 3 5 ANl A AR OE .

L, [A] donate BUA U RR“H AT B EBR A" i EFCOHFERE XZHNE. [B]
generate LA X, #R“ T 5 4EZ AN T% Cother work) K 7% 4= 5 4E I A (writing income)”, R A4 1%
., [D] calculate fiE Y5 income A 0 3T OIF R W KT EHEBRA” AR,

EZRUEBERNRISERBOEREERTEEE, OO MiLL i i MEX S WP TR
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W01 [] e 2 4% 3 55 4 i ) S AR ) L AEL S T S B, QD) M) 4 A A K A 1 5K 04 A I © B Al 9 R
(writers. . . holding down a job to pay the bills, H:# pay the bills & &% A+ A4 36 b i 2 Fb g 505 35 8
17 s A LA it's not easy. .. But it's not impossible & B il 25 5% 41 . 33 Fh A 06 F 22 4% 3 ik 8] ik 47 5 1 52
JRA Sy AR AT 52 8L, O % O ) 15 W B e W LAY 4 K 4R 3 5 A i ) A T B . ) 0P AR 0 B
L A1 7 (It requires determination and single-mindedness)”, @® 4“2 W4 M8 BEZR” M W
A AVER T 1% B 2 T UESE v fEPE . And today KP4 H 1 — 37 ; bestselling , fairly well-known
LW E AR A MEZ” ; doing other things to earn a living,do other work to supplement their writing
income M I )3 B 14 %) holding down a job to pay the bills,$§ i = #F #88 / 16— 5 1 . — i Ot T4
TR VR 0 L) 28 3 S il 4 0 5 VR A S R T LS,

IIf ®As Harlan Coben has suggested, it'sa 8 of

priorities, @ To make writing a priority, you'll have to

9  some of your day-to-day activities and some things

you really enjoy. @ Depending on your 10  and your
lifestyle, that might mean spending less time watching
television or listening to music, though some people can
write 11 they listen to music. @ You might have to
12 the amount of exercise or sport you do. @ You'll
have to make social media an 13  activity rather than a
daily, time-consuming” 14 . @ There'll probably have
to be less socialising with your friends and less time with
your family. @1It’s a 15 learning curve and it won't
always make you popular.
IV @ There's just one thing you should try to keep at
least some time for, 16 your writing—and that’s
reading. @ Any writer needs to read as much and as

widely as they can; it's the one 17  supporter” —

something you can’t do without.

8. [A] cause Ji[H ;2 H  [B] purpose B & Hi) [C] question [a]f  [D] condition 1i§ % ; 2 14F

[ERBRE] L TXIEN,

[fR R B ek ] 25 A4 th  IEQnmy 2%« BEAS T, 3 2 — AN S 0 Y o X GO IR T BT ik
[1) R 1 %% BB 75 76 A 3% Al T4 04 [ Bt 4R 3890 5 4 ek () 7 3K AR 1 BB A RE AR 0L A SRR AR AS B B ) ok
5 BB 5 1 BEAS I R B4 RS e 00, R o 3K AS I — 44 1 587 T 20, 25 g ) 2 A S T BT 3R () T ) S 9 M K
file 75 % 2 5 4 i (8] Bk F 5 1 2 75 W00 R I S 1007, 25 R ) AR B A s/ G B ) BT L a question of sth
TR oeeee f) ) f81 , 7 9] A4 AR J5E, [ C question TE#ff .

[EmHERR] [A].[B].[DIHIA SCrH 40 5 F s eI BE A o [n] 180) o S 307 i ke 1L H % F2% 1
E B ol i 50 e SC 48 ] — (R 30 B R R HLT O R L R I R S SR

9. [A] highlight %t ; 38 i [B] sacrifice 4% ; & #¢
[C] continue 4 4% fi [D] explore #£%¢ s 48 %
[ZABE] AXSH+ETXIEN,
(2  B B ] 25 A% ) 4, BEAELE 5 1 ARk G 56 201, AR a0 20 — 6 | T Bh M — 2 O E R

M3, M priority 7% X sth that you think is more important than other things and should be dealt with

first{f; 26 96 01 ; d o 52 (0 07 nl S0, H A 16 30 (day-to-day activities) ™ il 5 %K f§ (1Y) ¥ (some things you

really enjoy) "\ F 5 1 2 J&, & T U5 47, W7 A ik 26 /45 4% . AR 4l F 3C spending less time, less
4



socialising L A — 25 HE W) , 25 4% 1) 10 o k2L /44 / &% 37 [ Bl sacrifice 1E#

[ HEBR ] [A] highlight # % to emphasize sth, especially so that people give it more attention® %
s A FHEEZRE", 5 H W FHREA AT, [CI.[DIRAEY activities # Bl , {H T 3% (&
B 5 30 O B0 ] i) B OG R, S IH AT HERR .

10. [A] relations X % ; ¢ & [B] interests % #}k % 4f-
[C] memories id1Z 11 ; 42 [D] skills A& ; +; fig

[(ZERRE] ANEX+ETXIEN,

[ fo% 00 78 ] 7 e A 4 o L OO TR 11 P X 3 0] Rl AR R A B AR R
W ART RS E] . AT :your  and your lifestyle )i i # i watching television or listening
to music 1530, )0 LB . 25 A) rh that #8148 |4, watching television or listening to music Ji T day-
to-day activities and some things you really enjoy, Bl your  and your lifestyle /i [f] # i {A Bl day-to-
day activities and some things you really enjoy, £ [:yyour  and your lifestyle Jii &7~ “ 2%l % &f LA
K% K7, [B] interests 1,

(EETHERR ] [A].[C].[D] =790 BE JC 1 ok a6 A L AL O 3% AR 25 3% 30, UG R B LA i H % 3%
A E R Z 4, o HEBR .

11, [AT] until Fl]eeeeee i 5 BLE] oo Mk [B] because [H K

[C] while £jeee e i) i} [D] before 7=+ IN:1}

[ZRRE] ARNIEX+ 8,

[ F0% 0 FB B ] 2 M ) A ) L B2 L5 4 0k A0 S 0, R B ek /0 e R BT AR A B ) L A AN T L
i WrE IR, though 48 7R HE 4 , B 25 A T A6 38 43 I 48 1) AN 0 Bk 20 W7 355 S ) B i) 465 A R AT
%R 4y R G AR S W AR T W] B AT P R AS bR 2T, a3 i 1] N R e e [ B L [Clwhile TE# .

[SETTHERR ] [A] until HUA SCH F7R B3 0T 35 4R 0 — B05 757 8 B0 — JF B W 35 SR R B4 1 S 47
KW GHET LG TSR AT EEE LT i 7. [B] because HLA L FR“G RN
AWEEAR” ARG i, Ik AT A U 4T . (D] before HUA SCH R “ 76 W 95 SR 0 5 45 [
P 2 WY 794 30 355 8 TG 9k () ik 4 AT 3 R ) B A w5 Rk ) R AT .

12. [A] put up with 5% ;2% [B] make up for %Mz ; 7K #b
[C] hang on to 8148 ; {4 ¥ ; A FF [D] cut down on Hl] ¥ ; Ik 2
[(ERRE] ETXEX+HBEEEE,
(R B R ] 7 i A 4 HH L IR AT filE AR 1B AR bk ol iz gh i b, o, R Cexercise) 7 iz Bl

(sport) " 4§ ] 2% R % ff- /4= 16 5 3K, o] D 25 4 4] 7R b 4k S8 5 26 0 1 5 A o AR A A 0 3 B0, 23 AR )
5 b 3C sacrifice,spending less time i X [f] 1] , # /R “W 2> ,[D] cut down on IF .
CSETUHERR ] [ATLCIHE i PR BUA 932 3h A9 i, (B4 160« LA A 77 kb 1z sh b7, = 0 4 4
13. [A] intelligent B8 (1) ; 5 fE 1) [B] occasional A28 % 1Y ; {8 /K i
[C] intensive g i ; 4 o i [D] emotional 1 & fr) ; 1§ 4 1L i)

[FRRE] L TXIEN,

(R R0 B B& ] 25 M5 A0 35 L AR AS A5 AS Lk 4o FH 4 22 1A 1 oy — T Wish., WA L enr g, Al
FEAE IR 5] B 4 1) 0 5 /A 06 3 R T AN I Lk A 4 T Bl L 23 i ) S R U Y /A R R
Z 1% [ B] occasional 1F#j .

CSE THEBR ] 25 4% 1) BEAE D0 08 3 o R A et a1 CAT) LD MR 2 375 A8, [ C 14 1) * 984 335 30 i 4% A
i i)/ # P SO AR

14. [A] habit 218t [B] test jil] iz [C] decision #5E [D] plan it

[ERRE] ANIEX,

(108 0 F8 B ] s A ) A o B o A 5 A A 1 — T4 2R g 22 69 956 3 o i A S A BT RS L RE et
[i1] 1) o WU S5 H rather than £ W], a daily, time-consuming i 5*an occasional activity({f /K
K 2Z 006 ) i AR TS A a3 M BT I 4> daily CBE H 4T #9) | time-consuming CEE 2% B[] f9) 7 7]

o



23 K R N R R H R 2T/ R LTS 37, [ A habit IE# .

[S#THER ] [(B].[Cl.[D] =% n] 5 daily.time-consuming 4% it , {0 JG 1% 5 occasional activity & i
% A FF A rather than BT 0K B & 2 4

15. [A] tough & X i) [B] gentle i Fll i 5 F 2% (1

[C] rapid PR ) 5 W 1] 1 [D] funny £ &1

[(FRRE] ANBEX + ETFXIEX,

[(MEBE] SR, X% A ME, 0 HIFA—ERIERKZWRIE, 454 3
Al “E(It)"ﬂﬁ.ﬁ)‘(lﬁlg“ﬁ—r?ﬁﬂ"Eth/ﬁﬂﬂé] G A 4 2 b D B 4F B ORI Bh 7. Ak learning curve
T SCAN WY 07 AR 400 5 SCI% 0 i AL . o S R AT ) N O3 BT < 56 DS T SO A 2D IR R R AR — SE B LR AR K
B, v HEW learning curve F8“2F 2 i FE” L a learning curve W 45— 2% MR XE 1% / ity 7 1) 2% > il
7 R BT BOAR R AR A L (H 4 %Z\—‘mﬁﬂ@"2€ 25 Atk 1) o7 A B < AR XE ) /9 0 /T R TR R
BfiJ5 . 454 I CH i) have to sacrifice,have to cut down on.have to make,have to be less % & & fi9“ B A
1§ BEAE AR AN S 108 /0 A T 25 Fh %80 % 4 (o i i) ™, o] ik — 25 i DA X —HEW L [ A tough 1E .

[(SETHERR ] [B].[C].[D]if AR IE i AR A b SR v R e, 5% ) R 27 18 (8

SURZ ARG

4 DI fURT AJE BT f) o SC° A7 M OF A — 5 BB Lk AR 32 W ™, 5 D) g 75 SC R .

16. [A] in place of fC#; Tk [B] in charge of 1 9% ; 4

[C] in response to 1 K X «ee e ) FZ ;i [D] in addition to e+ ZAb

[(FRIRE] ETXIEN,

(88 B B8 ] 25 A A4 th U4 — PR SRR %R g B8 — s i (] 25 8 B i
b SCHEF L 1 N S R 0 S0, W R A AE — AR B H RS B R %R R A B R AT R, A R ) T
R b B A E A D 27 R M — 0 20 B I 2 R o R T S OOR TS MR Y S, 80 g R B R OR
P eee e ZANALK F”,[ D] in addition to 1E#ff .

[SETUHERR ] [ATHUA SCh &R B v AU 5 MR, 31X 5 A% 3 32 80 1 K ] 3 4R 5 £ i ) " R 4
HY5 MG —A) G 8BRS ELAT DI A8, [BIBIASCH LR RIERT/ EEEHE. M
RLAF A 92 B 5 T * e 2 v AR KRR B b R S R KO H S AR B e SE . [CIRI A R R T
o %iF 5 A 0 R X — W R B 8L {H in response to(response &M a reaction to sth that has happened
) RE R X eee oo B BT /0 2T SEBR B A RE RIK X R OR G R .

17. [A] indispensable AN ] s Gk () ; 6 A 0] [B] innovative $08 (1) 5 818 (1)

[C] invisible % A WL 11 ; B8 JE (4 [D] instant 32 BP Y ; 77 1 s R 2 HY

[ZFRERE] ARIEX,

(0 R /B B& ] 75 i 48 1 AT (o] /K 8 7 B2 W) 6B 22 1 1 b ) 33, X X RBE A .
R — 4]l R AT R & 0h ) M B T R S R R UL A R E () A B (you can’t do
without) ” ¥4 5 8 T 5] {52 ) 0 Bk 5025 A% 1) N & 7R AN AT sl ik s B L %27, [ A indispensable 1E .

(S mHERR ] [(B].[C].[D] = B e — & B ik I’ﬂlﬁé"mﬁ‘l’ HAFEZEMATENE .

(Dtime-consuming [ 'taim kon'sjuimin ] a. $% 0} 1 §  @supporter [so'poto(r) ] n. Y

FZNERERRHHEEEAEAORIL,

FERBWHH—EAEEIMMNBEST, ASEILRE, Oa) RN FEBEOA ., HR AR 2 - BEA
B 5o o5 B B () A 30 ) B (4 A 5 AR SE 0T 0] B Ca question of priorities)” ., @41 B @ 1A A BB ik
B R A S5 30 (make writing a priority) ; $ili 44— #6 H % 36 3h & A & 5 A8 1 (sacrifice some of your
day-to-day activities and some things you really enjoy) .

@ FEO© M) 0y 4 BAK @, U &) LS 47 9 91 41 3 that might mean. .. You might have to. ..



You'll have to. .. There'll probably have to % # f#i#% . spending less time,cut down on the amount of ,an
occasional activity, less I S & B, 8 [ “ Wk > 8 A 19 15 [8] 7, watching television, listening to music,
exercise or sport,social media,socialising with your friends,with your family ¥ 4§ [a] * 2 8§ % &f /4= 1% 7
7, b [m M H i WA (e H K TS Bh O R B b B ) O S R

@ A A 48 X — S SR ME 1) 15 F2 (a tough learning curve) s HAS— & fiE1EAR B 44 (won't always make you
popular, JLH' popular B k" 5% 5 % (1 SZWGH 1Y 5 LT 973X HAR BN RS2 IER™) . i :learning curve
B4 the course of progress made in learning something®2# 2] U JE 5 (1)1 #27 ,a steep learning curve BE I Y
ML) RR“EFHRR”  tough learning curve CRME Y27 T I £0) 7R 2 21 i B,

FHRIRS—FEER U -BH - LrERIE, O 3R B S Mo — 75 58 i a] 2
8 (% 4, at least some time,in addition to your writing & W] B i 8 C % B HEAE S E 2 J5 . @4 it W 1) 3
) H B , needs to read as much and as widely as they can.indispensable supporter,you can’t do without

A [ 3 8] ) 132 AN T Sk

V @ Time is finite”. @ The older you get. the
18 it seems to go. @ We need to use it as carefully

and as 19  as we can, that means prioritising” out

activities so that we spend most time on the things we
really want to do. @ If you're a writer, that means—
20  writing. [ 398 words ]

18. [A] duller =k  [B] harder HHMEH [ C] quicter W2 #H [ D] quicker B P Hh

[FRRE] ETFXIEX,

(o8 2 B8 ] R B D Ay 4 i ) 2 AT PR A . O A1) (55 g ) A L AE I B, B ) LS O HE 15

o @MLL We need to. .. M ifii 4 H 2 350 B0 2 15 2 00 08 56 UK o K K8 4 5F 1) 46 76 36477 2 1 %2 4
AR b BK R 4 SR, K Bt AT TH A, B R R AT PR O BT, 0K R N B b TR e g,
4723 K 1) B R R AR, [ D] quicker 1E# .

CSETHERR ] [A].[B].[CI=m ¥ fib £ — & F2 JE E 4K BLAE & (The older you get) B9 4= I () 4% £ . 0
TG ¥ 5 A IS SO A

19. [A] peacefully F-#ftith [B] generously fifif#th [ C] productively %3 [ D] gratefully /&t

[ZERRE] ARNEX + ETXIEX,

[ Fo% 0 7B ] 735 g A i o, FRATT R AT i s L b ) FH B i) X R IR A A S O B i B ek
JF o DAY K 20 0] i) 26 76 3R ATT 30 IE A S0 1. I OR A L 23 B 1) 10 5 L A A 9F ) 3D carefully
AR ) 98 o) — 3, “ R A HT I ] 7 R 55 HC IS B Al Rk DA ) 0 S T 3h A O S UK S K e fa) 6
TE L IE BB 30 b0 SC— 30, 25 4 1) R R A B M /AT R/ A A L A Hly L A e ) A R
6B CHE” AT 45 e 4538 . [ C productively 1E i .

(S BUHEBR ] [A] peacefully M5 carefully 5 8c £ B, {H 335 8 22 ¥ Hb 7 F0 b ™ (5 98 SCopoof o
RBX — W% . [B] generously 3 ¥ S5 95 i 28 A 3% 28 WA K Oy, S5 SCREMITE . [D] gratefully fig
55 TR , T2 B B (] A R, LA i A K A0 TP, R 3R ] 07 DA b L A7 8 L P R A R
ik [8] 3 — £ 2L R (E 5 B RS 0 A e M A ) o SO — 380, Al i 8 AR S R o 42

20. [A] at most &% ; At [B] in turn UK ; A1 15 b 5 5% it
[C] on average V¥ k& [D] above all f5 %4 /25 1 %
[ERRE] L TXIEX,
(R0 BB ] 25 M A4 th A SRR — AR IR Rk A —— GAE, “IR (tha) "848 | 92

L2 TR HAT IO S I B0 ) U8 S8 U R K 2 RO T AE 7 B0 IE SRR RN . 45 ) ) 5% O T 1)
7



P KB RAEER”) CEEE B WER MR LTRE ) LR AT R ER S B 5256 oM,
Wi %5 % 8] W 5 prioritising, spend most time on i 48 [7] — 3, #R %/ E”,[D] above all 1IEHj.

[SETTHERR ] [A] at most /R CHUit D) A ML 3 —#{H”, W He faces at most 12 years in prison.
(i e 22 12 4F (19 W A% O % B8 RARARAF A& SCIBEE. [B] in turn A FH b SCEGE A1 S0 KS i) i) 2675 11
g b B BIER R INEE/ET B T, Hin turn AR T RKX —WIE., %6 L84 M
P 1L R 2 NARIIF LS, i We look after him in turn, (R YR BRI A ) 2. 2675 “ 4k ifif s ¥ 1 ”, 4n
Increased production will, in turn, lead to increased profits. (3§ fill A= y= 2 4k i 8§ i A0 ) 33X 95 Fp FH 2 ¥ A 45 &
IAMEIE . [C] on average Fn“— ZR 5 EUE /19 B - 1K AR5 A AL 1 B

(Dfinite [ 'famnant’] a. £ R MY §  @prioritise [ prai'vrotaiz | o. i ¥ 1 HE 51

KERGEAE EREE AH0FR,FEABEEXEUNEOETECHEEMMNOEN,; & F#&
X BAEZFAREE, OO 4R o a4 BR DG BH €t . O %A ifi g A A48 i & i, We need to, that
means,so that 5 4 Py 3% 48 6 U 1 DL . 9 B LA 280 ) P et ) — LA 8 < W E T Sh AR e R Y —
e 2 H ) K KR Z 80t BIAELE A C I IEARSR 34 17, @4k o B B AR R i s HE R i
XER AT EGE LR ERAA.

Section [ Reading Comprehension

Part A

/ Text 1 REEBAREBEAAIBERTEHT—HRO

[B&sar]
KR : Bloomberg (215 41) 2021 4£ 5 H 27 H X % Farmers See Sustainable Eggs as the Industry’s
Next Big Thing(4& 3% 344 n] 35 2239 5 WA A AT W0 F — KD . E8 i AR B R4 77 1K
o A e MG 2 A ESCHE T SRR E AT A TR, B ARG RS A S S E R
st A7 b A A YA A S AT R R O — B 28 bk R IFie R R 2 KBD .

[ 8%E K]

21. The climate-friendly eggs are produced ; BT SRERIFRGENETAH LG L,
. . . " AT AR - AT E— 5w A Bt

22. Larry Brown is excited about his progress in o

23. The example of organic eggs is used in Paragraph | SEB H: SR I JH BH B E 1 6 1

4 to suggest : Hi.

24. Tt can be learned from the last paragraph that .
e e paragrab el mxmwr . kBB L EBANH.
young people

25. John Brunnquell would disagree with Julie | A#¥ 3 & : John Brunnquell fil Julie Stanton 7
Stanton over regenerative products’ , BEFR NS B A,
o) 3 338 YT M2 4 8T+ G B iA) climate-friendly eggs.organic eggs.regenerative products ffE il 4% % £
S B X S IR B A I R RS R A LG R PR S R O TR R D
8




i8] 4 3 Bk - (D21 A0 7% FF A 36 2 B ) 1 440 A A TR XS G — B ) A D 5 2K X8 R AR SR Y
6 Pl 23 T D B4R B T A ML R 6 ¢ DA TR AR AT L A R B A B B A
2 WA IE o LA 4 b 38 9 A0 A 0 0 08 B 5 25 RER 7 SOR A 41 1 O F 4 77 il 9 AS ) SR e SCIH SR Y
23 N 5 42 S0 /0 R G IR, M W A6 A U X I T RE R TR . @21 B AR U AU
A A AR R 22 AR B Larry Brown (93 A /0E 26 4%, 00 3% A 0 AR W] X6 A4 7™ i, L
T il X8 2K A4 A 7 TS T R D /0T e ot L 24 BELY) young people WU T Rl 4 1] X9 2 A 1 98 ARE

i6) 8 R 45+ A% SC B 26 A A R XG R CJR 1 P A 7 ) R T8 3A L T I IR B0 20 B Y A 7 A A LT
PR LR AERARD .

;@,

T ®On a recent sunny” day, 13,000 chickens
roam” over Larry Brown's 40 windswept” acres” in

Shiner, Texas. @ Some rest” in the shade” of a
parked” car. @Others drink water with the cows”.
O This all seems random” , but it's by design, part
of what the $6.1 billion U. S. egg industry bets®
will be its next big thing: climate-friendly eggs.

sunny ['sani] a. P 7S A 5 Ha BH 5 B bet [bet] v. T W TE ; 4T ; MU

@roam [room] w. fili £ ; R HE ; 8 A5 (D considerably [ kon'sidorabli ] ad. AEH AR ;41 2 4 (21 D)
@ windswept [ 'windswept | a. 30 KU 5 24 KU 5 TG4 @replacement [r1'pleismont | n. 358 # s B AL H (21 18D
@acre [ 'etko(r) | n. P Hf @ BHER

©rest [rest] v K8 ; BN
©shade [ ferd] n. B UAL ; 75 B 4k
@park [pak] v. #5754 5%)

Dby design i FH O i s 47 51040+ 5 45 4o

@bet (sth) that... (LAER %) 4T W 00 /86 4o o
h big thi — AR S H 2R

®cow [kav] n. 4 ; P54 @the next big thing F— KU1/ #a% ;W H 2

lar sh - (21 /&)
@random [ 'reendom | a. B HL 1Y ; bifi B Y e auhiliia e

This all seems random, but it’s by design, part of what the $ 6. 1 billion U. S. egg industry bets will be
its next big thing: climate-friendly eggs.

&
S34)1: | This all  seems random, what the $6.1 billion U.S. egg industry bets will be its next big thing:
Eift FLE Rahin Kl 5|51 Eifi WiE betsf M
offy i | Wi (Rwhat3] 02 k) ) |
4¥aj2; | but it's by design,  partof [ climate-friendly eggs. |
i Eif+RshiE RiE EiBRMEE

ThEEERE AL A I3 404, h but 4%, 404) 2 2 VAT part of. . AE it TR . part of
Ji 1T R what 515 (19 2% 16 4 AT, BB B N eee e BIHRAS e 40 / A V8 ) 45 4 W] {4k & what sb bets will
be sth, Jerf1 81 bets 7 BT W that (518 M 4], KR “FT 0 / 007 5 K — I, B 0 ) 144 3 3 by 117 18T )
what 784, & JiLJ5 9 sb bets (what) will be sth, B A3 AFTME -« K¢ 2 HFY 7, I what 5] T 1) 84
21 P )N A1) what the. . . industry bets will be its next big thing 7R e+ FFNATHE 2R T — A7k KL
AR~ Y7, AR E S5 M TE climate-friendly eggs W &5 0 ik $i 9 HAK S 4 .

HERUNE - N RGERIANENTM . ERTUBSBELAFEGERATUFAO, X
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i@ : Obets( 7T/ # % ) ; Dclimate-friendly eggs( SR L IFRIBE),

OOPAHALHE - HMLEN—FKRIFEMBH R, = ALl 13,000 chickens. .. Some. ..
Others. . . B#H4E R I dig SOk B4 REN F ML RS FOFM B RSN M .08, O LLIKH
FRTICAR 37 . W6 41 B0 3838 13,000 chickens il 40. . . acres IR IR B 2 KSR, 8
i) roam (IR 35 5 F T 3l s B4R 39 0 180 9% 88 X, acres (AR 46 & 39) 19 = 41 PR 5 & 1 i3] Larry Brown’s,
windswept (# K 5] XU in. . . Texas 705l S A& £ RGO R i fE L, @ Q4] HLiE B, LA I3
43 Some rest. .. fll Others drink. . . & PAS [a) 28 #F (4 HAK WG 30, 76 V4 384K 87 “ BRI 4 — i g K 7 15
WAR B A 1 H il R

@B ERRBZRSIANXERERTULERFOFRAO/FEL . SBEEAFHUEE, A08K. N
F +#B 4> (This all seems random, but it's by design) Fl[a] {3 i %8 4> (part of what...), FET 4% F 3L
Y 5 AT 6 BV, seems random Fl(is) by design J W % 0L Bifi %5 JC ¥ vs S50 20 3% O 2 7 B9 %t HE L but
RYE LEOESS SRR IGBC 2B H A, 5] 58 38 4 % 4 3 885 X 0 47 R 06 B, LA 00 4%
# part of sthCHEA T RIEY ) — B4 , R W4 3 J Jo A K BLRI /a3 0 — A 46 B (S 3 R 35 i
B H ) what 515 9 4 1) ¥ I A 3348 X — B KR, B 55 i — 2 WX — B K A B AR A B
RIS HE . XA $ 6.1 billion(™ SAT Mk A T 3 BUAR 2 KD bets(BE R “ 4T ; BT £ ) . the next big thing
Cl5E 318, B R a future trend™ F — A4 KU 8l #47) 3 [ 2 0 36 [ 8 5 47 Mk %) 3 26 %8 28 69 T 3% i it 72
WifE O A T REAKAES R XA,

[EREMERY & BORH TS5 AR 7 XL LA R A M — AR 308 35 5 k5| 7,51 43k
FERXF R LA KA E T . OO @ M) i 1 A 539 04 16 3h 8% £ 00 i 156 0 4 3 04 75 A X« 1 3 e LA O i 0L
£ SR W A A 37 R B (05 Bl L SR 5 DAL R R A 2R A R B A LA T 2 L o e R B T Ak L 43 R
A=A ER TR R I AR BT 7 R R O R T . A A iy bR X B B 5| AR A H RS R L
D ICRTER XT G, b what 5] 509 4 1) P 0 £ 3 11 42 SCHE ] A7 M0 G 43X 2839 3 A9 h S i it

I @ These eggs. which are making their debut” now
on shelves” for as much as $ 8 a dozen” , are still labeled”
organic and animal-friendly, but they're also from birds
that live on farms using regenerative” agriculture— special
techniques to cultivate” rich soils that can trap”
greenhouse gases. @ Such eggs could be marketed” as 3
helping to fight climate change.

(Ddebut [ 'derbju:] n. GHF = & 59 B W58 A % @ ZHIER

@shelf [ felf] n. 51 ; fi #i S (Dmake one's debut B K 4% A

@dozen [ 'dazn] n. (—) 4T+ =4 @as much as {§ e Wa; ik

Dlabel ['lebl] v, Wibr % T 5 FH bR 2 br @rich soil AE K + 1

(Dregenerative [ ri'dzenarativ| a. FEA 1Y B A4 1Y { Mgreenhouse gas % &

© cultivate [ 'kaltivert ] v. ¥ fi : B 9% ® market sth as. .. K EHY MR- B 3 5 6 K
Dtrap [treep] v. WK s e C s il 4K P R Ry e e

@ market [ 'makit] o, i #7542 HY

These eggs, which are making their debut now on shelves for as much as $ 8 a dozen, are still labeled
organic and animal-friendly, but they’re also from birds that live on farms using regenerative agriculture —
special techniques to cultivate rich soils that can trap greenhouse gases,

10



& s
which are making their debut  now  onshelves for as much as $8 a dozen,

gl5E il PRI AR LENNE]

lThese eggsiyAE BRI E if ) that can trap greenhouse gases.
434i)1: | These eggs, are still labeled organic and animal-friendly, ol i il
Fifr Wi+ S G EiiAb i rich soilsB{li:éiﬁbk’lﬂJ

I — special techniques to cultivate rich soils |
regenerative agricultureft) s { i l

4342 | but they’re  also from birds | birdsfi i ifi A1) that live on farms using regenerative agriculture
i) EiR+RahiE R Rl gl WG sk farms )i Vi 1

ThEE R AW R AIEF 4], 404 1 iR EE T — AR BRI i AT AP FE UL These eggs
1 F2RA L, 434 2 i birds WA — A4 E T WAL 5] BT HE & regenerative agriculture (AR L) 5
W47 5 51 1 B [ 4715 special techniques to. . . X “ P A 4l BE A7 A B 36 W 5 [ 238 P Y rich soils A A
— AN N R) L A X 2K R A R R R Th BE .

FERBESERTERFRIE,

E_RNBERATUMNSEAFECENEN FEBRHZALN KX/ "BERL", BRX
KBEHBERT R, X877 : Oregenerative agriculture( F & K ) ; @be marketed as(# &K ) o

OANBXEGCENEHWER, EFLEMBEAZRA  FERARFIRK"BERL", which5|F
) 4] % These eggs #bh 75 36 B , Hi b making their debut now on shelves #& WX 25 3% 2 H #i KK _E 17, as
much as $8 a dozen B LM ATE, 3T 425 WA I 50 40 4, 954 (19 32 4 15 saill #1 but. . . also ¥4 5%
AR AH oo eee HJEIR " (38 4 . are still labeled CHK IH #4573 ) 513X 2608 8 9 W 7 i 1L 9 2 A
BL”“ B A& 4F” , but. . . also from. . . regenerative agriculture I 44 HoBr 32 o4« 7= X 838 26 1 4R 32 H
THARWHEAR, B 5)5 o H A w8 A R (B R)” : special 5 8 13 71 H A B &% LR
BH B W 5 to S5 H 51 1 H B, cultivate rich soils ) B “FA " 2 P9 3R L BIRT & A0 3K 48, S B 4 HERY
A F) ], that can trap greenhouse gases W) 4 Az 7 A 3 (1) [ Bk vl HEAE H .

QA EEHABERIV"EFHNBEAHEHASBERAFRGE, Such eggs 85 H Lk F 4 &
b AR A 7= o B 3G B L be marketed as CBEF RS/ F A& 0 ) (K BEAT b 03X 2608 RS/ i m k).
helping to fight climate change 7K 4% I 4] (1) trap greenhouse gases , i — 2 Wy 75 4= 4O 78 XU S A% A8 1k
7 T A #E T B B 7R b SO R ) A A G TR R B BV AR A XS AR

[EE BRI YA B G LA on shelves, $ 8 a dozen % 23R 5 A S5 A b Y3 B 10 i 34 4k )™ /45 85 A O
B 57 A = AN B AT WL B W A R B A ARl 16 B X R0 B A E A 2 . e stllUKTHD 1 but. L
alsoCiii FLA ) ¥4 18 (4 32 $8% 3G 196 ] J1 A3 BIL™* 3h ) A o 7807 7 ot 30 9% 4 Lo 50 A 2% 1 BE A ABE A i - A R

b7 % 3 2 Ok U HE R B A R AR SCTE S AR AR . PRSP AR RO Y %0 fF L trap greenhouse
gases, helping to fight climate change B#ffj T <05 A 4 807 160 74 0
B LY

21. The climate-friendly eggs are produced . |2l SBEAFRBERE  £7H,.

[A] at a considerably low cost CAT PAFH 244 A4 pR A

[B] at the demand of regular shoppers [B] R o % 1Y 5 oK

[C] as a replacement for organic eggs [CT 15 M A HLRS 2 i B A 5

[D] on specially designed farms [D] 7E& T L R

(8 7 R o 100 A o UG 2R 1 BT 1 BEK R, % B D /) 2 O) ) il 3 15 N — 4> 3% 38 35 i 3% 5t L B )
@) 485 % 3 57 TR R 180 T Y, S5 PR bR 20 R BT B S5 R T, OF 4 B R 56 R AT IR R B 4
11



W KR H 55 I s WX AN R R B A A RS R, LF BT HE L BT SR R R — Ak
I A 7 A0 A B Y3 2 1) AR 3 @ ) W I 7R X AR I 4 T TR AR 3 (it's by design) Ll R SCHS
BT X R iE T A R X — T AR R A R AR A RS . [ D]IE# .

[HBME] (D] specially designed (% g 5 — H 19 % i+ (9 % 5 15 BE @ 4] (9 6 by design (A 4§
R b A TR FE SCH S random AR SR L TTHE L H B .

CAH B Bt R () 7 A0 H0IE 35 55 006 AR 39 06 UL 1) TR AV B S s Al X8 65, 0 4 DR RN T 2% 1 ik
1715 R DR £ A 7 AR T E A L = BRSO b BT AR 3R O O R R AR G R S Y iR o R R
s L T AR B B JERA W] B I AK. [BISEBR b4 0 A 47 RN 2] 09 Ak 7 2 2
Yy Wi R 9K 2y, 45 SCREAAE SO A 00 L B B AR S ATl E X A A 4 YA 2R X AN B S 2 AT R
BCE B IR 2 B 5 4T I 1 35 0 JC A 38 e O T 0 3 20 R A AR R R IR T B T 3 9 S PR R L
JEN T IFRER T 3545 18], 1 H. regular shoppers — 45 “ % % ; %" W 2R AH K B AR M A M E
EE . [Clh i A LG 3" 09 AH A5 8« 58 = Be Q4 W 7R A% A I 29 38 36 AN AU A3 HLAS 2  ifif FL B
iz JHT O A0 A b PR A AR R B A BT S A 5 DU B @ g U Xt A AL X G e A ARGE ) K AR
14 11 39 A e 34 1 A rh i o L LA s IR 7% B HE % A0 AC B 7R 8 R AR NI RE th 2 22 7 IRV RE (4 T 35 &
P gk FACREDT FUAH LA DL B, SO A AP RIS B A S s (E R HE AT A P S & o TR AR # .

[HI5 R4 ] B+ CEE climate-friendly eggs WL T M B AR R, HULE S5 H, i 8 H b4
W, F 3CHY These eggs,Such eggs, sustainable-egg . Regenerative products ¥4 {8 iX 25 % 2 , [l 2% ix 4t
IR R O AR X m A o i AR A . DA R 0T R X 2 X B Y AR 7 RS AR PR B ML (T S R L A R
B A R CRGRE 8D T 40 ST SCEL A M G B BARRE LA (B mAMK”
G 2 AR DAL S T A BT Ok 5 [ B o JBT & B0 o B2 S A 7 o A A R R R S & W SR 5 S
oh 22 b W 7S 0 1 2R A0 A BT, M A i Y RS R Dk B R B o 8 R T T S L i AR R
EE TR . [CIrb A HUAG 816 55 DU B AT 4 o R (8 26791t e 17 47 S0 48 L % B B A7 IS 2R
AR 2 0 B O A I RN D M H I AR R B IR R RIS B S B RT#E.

u 0 I'm excited about our progress,” says Brown,
who harvests” eggs for Denver-based NestFresh Eggs and
is adding more cover crops that draw® worms” and
crickets” for the chickens to eat. @ The birds’ waste” then
fertilizes” fields. @ Such improvements “allow our hens”
to forage” for higher-quality natural feed” that will be
good for the land, the hens, and the eggs that we supply

to our customers. ”

cRICERSEASH -
(Dharvest [ 'hawvist | . &4k ®forage ['forids] v, B s LS F (%)
@draw [dro:] v. 5| ;4151551 K @feed [ fid] n. (FK & M) Gk
@ worm [ wam | n. &t (Ddisposal [ di'spovzl ] n. 234505 3 b5 &b B (22 J80)
@ cricket [ 'krikit | n. BRI ; b by S @ ZHMIER
Owaste [weist] n. 44 Mcover crop -+ 197 ; 10 B AEY) ; 400
© fertilize [ 'faitolaiz ] v. Jifi it F @forage for sth T £ ; U418 3 4
@hen [hen] n. £}34 ‘ )

FZBNABHAPARBOBEABEE R, UL ABRSERXFECEREAN“BERL"ER, X
$17 : Oprogress(i# & ) ; @Qimprovements( 2 # #% ) o
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OCOAHAHGHRFMEBNHS (RERAADBERBE=EK ), O s A I LA 35 i) i
> (progress) &3 Y44y , B 5 LA who 515 4 52 ifi I A) 6 A B CO A& 30) & IF U W, harvests eggs for. .. (O
""" T WX ) 5 W A AR 3 5 S WY B K &R L is adding more. . il A A A 35 2 00 0E T R 9 2%
B BRI M progress N . cover crops 18 Jl T IK -+ 8¢ (9 B + /E 9 . that draw worms. . . #§ i X Fl
YEY 9 Dh i S 4851 T for the chickens to eat #F — 2 4§ H HUF (¥ Iy GBS 45 K 28 3G 0z i ) k. @ 4] LA
The birds [A14§ the chickens, A then ™ & /) b Wi & 22 55 . 3G Wz o F 5 81 F 4G 26, 39 3% oa] DUJE IR H M .

WA KA, QMY G 25 Gs adding more. . . the chickens to eat) 5 @ ) HL[] 2) § H — A~ o] R 2E Y
0% B8 Y A 7 A b B A AR 5 BT P B 0 S AR S (- HE AT R FAE AR .

QAKMMOMIEN ERRFERAFRAOMMPM, 44 LA Such improvements (iX 46 2 i
P 148 b SR B 45 PR 8 AR R, B 3% (0 3 2 . allow our hens to forage. . . 48 1 b b ¢ 3485 20 %
B3 B £ B9 R 0, H b higher-quality natural feed BI4E b 3CH#) #2F  F} , that will be good for. .. i — 4
B TR 2 K 19 35 4L o the land, the hens, and the eggs W & = A4~ 7 i (9 5 40, B iE 4 5 07 A
ik B o o E X A B4 45 55 eggs I SE T8 M A) that we supply to our customers fi¢ Ji7 MO 3G 5
Joi 7 1k Z 2 oK L I R b R AR 37 BT e ) 2 Ak K 2 S 28V I 6 % /T 3 i )2 o

[EREMIRYERRRIB 4R . o7 JC, A BUWUAR 55 — B, i o 4 3 4% 3 1 LA 00k 3o 35— B 4 % 1) o i &
CHEA AL AT R RR UL LU, A BE LAY Brown BN T R 4K 3% £ Larry Brown, & WA B % 45 )F
RS RE S ONKR S N MEN ARG L EBR, BRE® . ABEK B 87450 BE L
A W 55 18 51 A 37 (0 ok 28 L B v 3l oo i BT 5 28 4 9 26 Y 2k 5 8 X Gis adding more. . . that draw
worms. . . then fertilizes fields) F A i3t B 4 37 (14 3k 25 , B AR AR A WA 5 8 48 LR 2 28 s 4 1 56 o

- B
22. Larry Brown is excited about his progress in ?2' o (G L o o
HHBBINE,
[A] reducing the damage of worms [AT] Wb
[B] accelerating the disposal of waste [B] hithe 3 (8 4b 2
[C] creating a sustainable system [C] s —AnTF5E8E 10 R4
[D] attracting customers to his products (D] W 5] Jisi 75 W) S5 Al 44 7= iy

(¥ A&EREA M A4 Larry Brown XA BE excited about. .. A @7 358 = B, iZBOets A it B
O AR 37 14 30 A0 % 3 D4 A o it LA I 3R A 37 1) i 25 2 Ak - b B 1 0 498 5 | G ot R o e A R 07 L 3 3
A] DAAE IR FH M Rz ok o (R o B+ MR B AR ) o 25 b nT HE R A AR A 3 At AR — S R M A G Y T R
SRR IR R G0 % JLICAG 0 A e J 3 %A B[ CTIE# .

(A MR ] IE o0 [ CJ x5 = Bt @ %) By 4 3R 1) A3 B9 4% 3 2 7 4 00 5 B B 4%, OC it in)
sustainable B} CJUHE & IF 2R A AT HRFLE A (7, S SCH i) ] 37 25 91 SR,

CATE S = Bt QM) {5 BRI 2160 LA 5 XS 0z 04 He 5" B2 ) it A o 0l 0 FE 9 40 . [ B %
B @A) {5 B0 3% CRR 7 st L) W DA FH oy A A K A 2 5 R / Ab PR A, JE b disposal ¢ 254/ BR OF
MER R, 5 CEMYE. (DI A W8 R 39 5 0T 68 27 ke 19 58 w2 — , i % 1 80360 1) i) £ 2
R 52 B 2 A A B A0 Aol o3 T AR 3 T A 0 TR BT AR Ok B4 B Wi

[(HERE IR S TRAS E M H =B BRI T 8 — a8 el =L B th 3 71
FEYE S E our progress (& 3 i 3#E 25 ) , BEp | LA is adding more. .. that draw worms. .. then fertilizes
fields $ifi £ vT 45 25 ) 418 0 80 A 7= X, L0 e 3R 3 1) 5 28, BOK SO 1148 38 Such improvements #4848 |
SCHT A () 4 35 10 it 20 Ak i 51 HE A ok i BB RE e . RS % A A B CR A 39 A8 WIE— T A T A
A0 B v A AR G B 2R A 7 A ) 3 4 A R O O A ok IR, B 0 T eSS HEBR R SOfE B e TR ID]
[AT[BIHR A %645 B ih g 7 3L b w4095 f5 8 LI IR EAIME 7% 40 19 2 8 O IE# 0,
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IV © The egg industry’s push” is the first major test”
of whether animal products from regenerative farms can
become the next premium” offering’. @ In barely” more
than a decade, organic eggs went from being dismissed” as
a niche” product in natural foods stores to being sold at
Walmart. @ More recently there were similar doubts
about probiotics® and plant-based meats, but both have
exploded” into major supermarket categories”. @ If the
sustainable-egg rollout” is successful, it could open the

floodgates” for regenerative beef, broccoli” , and beyond.

@push [pof] n. HERZ ;) 503 (floodgate [ 'fladgert | n. B Bt I ] ; K 1)

@test [test] n. K50 ; %40 @ broccoli [ 'brokali] n. LE 3L ; 14 24 4

(@premium [ 'pri:miom | a. & #4908 ) (9setback [ 'setbeek | n. #:47 ; B4 ; i 20 (23 18D
@offering ['oform | n. C(fiH 445 ) 7= d é @5 promotional [ pro'movfonl | a. | 4551 {£ ) s HERS Y (23 18D
@ barely ['beali] ad. A#it; LA ;UL @ ZHER

©dismiss [dis'mis] v, Xf e RN 5 JE4H 18 B
Dniche [ni:f] a. G% &0 & %R @& /NEAR

@® probiotic [ iprovbai'tik | n. & 5 4 i (1 £ & g
@explode [1k'sploud | v, 2898 tH B b & 5 28R TAE UK
(0 category [ 'keetogori | n. (A S HEP (1)) B 51 , Fh 2%
@rollout [ 'rovlavt | n. (7= f 8% ik 55 ) 1E 2L HE 5 Gir

Dbe dismissed as # W2 K/ 75 K

@niche product 5 5 ] 7 iy s FIIHE 7™ i 5 78 AR 7= iy
@explode into sth % 8 1 2% i 4 - 9

@ open the floodgates for sth fif [ % 4 35 4 % BR il ; 51
e 2R R

®and beyond K H A NS H9 ; K LAJG (9 A sk $ 4

P 8 ) 1 5
CERB
BRI R ARG E (BEGE) A5 %, %83 : Opush(# $#/H /) ; Drollout
(4 455) o

OCAEHTULNBEBENEHTUREBE"RETAI T — MR A, The egg industry’s
push R _F SCHER AT Ik CRLER A 3% = AR 7l % 746 0 2 0% 5 85 L L b 44 6] push 38 ¥ 15 AR 39 28 HfE 9]
i3 % JEHEAT 8 R E AL "X — 470, 2B b nT 48 W HE 5 B AR XS R T IX — 7 B, a test of sth
H 1 E R RC, BRI I — K8 A7 s R A XS R A T b Y BT R B A9 4 first . major 32
B 65 7 B2 0 B4R R B A b i B AR 7 5 A KR . animal products from regenerative farms (i
A A3 7 B B 7 O 48 1) P A R 2R T A SR AR BE T test B DY TR < DA — O™ SR 58— 28 A
7 i o become the next premium offering $ifi ¥ ™ & i) 7 & 17 5t . BCA R — AN 0 28, B 32 3 17 37
JE A AT CLE 1T 3% b S s .

QROAHAR=ZARARENTHERNE, MEBRSBEAFLUCER(BECE)WHBEREE,

QAFBARBNBENTIHE BT, organic eggs went from. .. to. . . ) §l A HLIGEE N /INARGE 8] K AR
3% &SRB « being dismissed (A5 7 5 P L) \niche product CEF#K & 1] 19 7N AR 72 &) wnatural foods stores( K
SRED ) I [R]  W 7= h ds O By ol i ) 17 3% 43 A2 BEARAIK, being sold at Walmart & B 7 5 Ji5 2k i A K AR 1T
Yy i 0 32 BE RO /) o EF ) 3 () 48 1 1) barely ({04 S8 I8 B 1) 2 06, 5 7R A8 A 2 P

QAHARSEEERMEYANTIHEBMNMIE, similar doubts FF . |- 4] ) being dismissed as. . .
stores, 4§ BT iR 7 i 55 43 L3S 2 0 32 1 06 JE 26 oL, S8 T 16 1) R A2 30 30 9% & i MR BE (R 8l 3k mDD . Bl i)
415 explode into sth(Z& 88 Jilf 28 ¥ 4 8 9)) # W 78 1k 2 i , major supermarket categories G i i) 1 %
2) F W BTk 7= 5 32 B AR T 9 B BE A AT . 415 19 More recently WA EL T 545 B3 & L w7 i (1] i) He
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B ARTEA DG 2 5 (B4 003D 19 KA~ F ) b,

OARBENEFRNTHERNTHEAF LTHNBLEBERZEHEBERNTHERER,
If . could &L T X5 S 26 17 3 4 J1 09 #E 1 5 sustainable-egg 45 iz FH T 5 25 19 154 4 b £ AR i 46 7= 1 3%
% B EA S ; rollout 5 D40 Y push & A, rollout is successful 4§ GEr = §i) B2 #E 1 1 3 L RIT JF
KA 3 ; %18 open the floodgates for sth A 45« Jyeeeeee FTIF MK Wl 117, v 5] # A to make it possible for
something to happen in great numbers“fiff B XJ <+« (9 PR 15 51 & 0 2 [6] 2 H ", regenerative beef,
broccoli, and beyond ¢ {5l # i 5 4= X% 2 2 oL i) JL At 75 26 B A4 7 i, JEb beyond 45 i Y a4 VL
B 45 b 24 b 0 JE At A Aob 28 B 18 44 7 S Lt 4 B ) ) SE S (2 S R b T R A D

LB 5% 40 18 )R BR324 — BEIE R 00 A X0 3 0 Ok b vl 0 0 L 4k 2 1] 285X 24 3 3R Y Tl 3 4 ) R OF
Wik, BB B, O8) SR A E T i M EAE ST ST W EEE L HEOO
@) J& T A, =) 23 1) 5 4 = AL A0 7 3 e, ok iR () ) ek 2 AR A A 7 g A T 3 Y
N} 8] 56 J5 U 47 3C : Je A 48+ ZAE T b 04T ILXS 3 L SRS A 3 AS i bl i 2 AR R G R A A
J % M F A SC R R ——— F AR b A 12 R R DA B R K R RE 2 b T A Al A

- B -
‘2‘3;0 ’:‘:;g:(:n—lple—of organic eggs is used in Paragraph 3. ENBREAENCEOHTFRENA .
[ A7 the doubts over natural feeds CAT CAATD XK SR 50k 4 14 %€
[B] the setbacks in the egg industry [B] &S AT Ik 28 1y i #4847
[C] the potential of regenerative products [C] FA= 5w h
[D] the promotional success of supermarkets (D] o 16 #5 8 LA

[ A B G 101 F 0 T AR M B @), 3 D4 GZ B E | 4D AT 2 1S UE . O A 45 3 & A7 3 # 4
R 2 0 T 3 HE T R R IR TR 7 S RE R R A T A A A R BOR ) ) R A 22 R R
TG R BB R I AT FF R AR 3, 8 4 22 J5 H B0 % JE At 5 2 7™ & o A7 o] BB T JF K ARl 4 CRLAT S Uiy Tl
B . BlJE QAR T A PG A 2 AE /N AR GE 1] K AR 8 11T 3 R R B0 ) 4 U 4k 25 4 A
ALY 2 J5 B 25 A A SRR At 2 05 T IRVRE B R R . LR RT % B AR A BLRY R Y
73 K U S g 1 156 W 1 A4 0 B DA R S 4 ) At 1 A 7 AR T R L AT L T i ) B CCIE .

(i 20 0 % ) M 0 [ C )R X 5 DY BE AT S0 i B AT OG £ 8 A8 A B AE BT, 3L P potential — i) 7 A ST
BE 6 7 a1 T 3 8 A1, BB ) T JF K AR 1T 3 0 W A T RE L 0 AT BIL R R O 1 R BLIE (went
from. .. to...) A B B4 7= S 20 & B a B (1. . . rollout is successful) i) 5 8 845 .

[ AR b B 1A 30 26 00 A DG B KSR TDRE” 5 4R B vl A7 LA 2 A8 AH DG A5 8L K AR 12l LA A PILXG
o WNLINE S E R/ N1 T S AU I S Ay T AL SR CY: - WN LIRSS PPN PP Y TR % U]
AHIREE”, (B setback 1§ #4718 257, SO 48 H AT HLAG 28 A 50 61+ 2248 9 th /N ARGE 0] R AR S I A 4 31 % et
REep 2 A, R e JE kB AR G ATk 22 D ik # 4. [D]+h promotional % 57 3C b i 45 55/ 1 S5 4E 1 (push,
rollout) , supermarkets WU % ¥ SCH 4 1 ( Walmart , supermarket) o (H 28 50045 75 55 11 185 85 0947 0 4K 6
ATl B B BT ROR M T A E RS SCrb el A B AR K AR T3, AR RS

(BTG B8 45 1A 180 % A 5 D9 B ) 1 A 55 1 L) o 6 of 10 4 65 DO BB A9 A7 S i, A B 3K I i T
(i) i, 2 455 T D I et % 4 A0 N {5 L AR A B B . A R A ) 51 BT R E A TR 2 R 0 B R
B F A B 3R 25 8, T AR X — JE B — b R OGBS S B R . BAROR A LLATLB]
WIS R T A ML RS 2 04 3 A% 7 T (doubts 7R HEAS 32 00, setbacks I 7% JL & Ji A2 44 , 1t 3C b I A 4 3]
A AL 2R AR B T W RT HEBR X W05 [ C L LD 30000 Sz e T AT BILAS A B BB 1T (potential B R H:
i 3 4% 32 JE i /N K, promotional success W78 LI ATIF 7 R AT ) o Hoxd 5t 3] & BEL D v 46 1 i
Y] AT 0 BOAT HEBR 0, d 48 s [ CTIE 8 .



V. @ Regenerative products could be a hard sell,
because the concept is tough” to define quickly, says Julie
Stanton, associate” professor of agricultural economics at
Pennsylvania State University Brandywine. @ Such
farming also brings minimal” , if any, improvement to the
food products (though some producers say their eggs have

more protein” ).

(Dtough [taf] a. WM ; 8T 19 Sé @protein ['provti:n] n. # (15
@associate [ a'sovfiot | a. E 1 Y 5 (1 5 # 1Y
@minimal [ 'mimnmol] a. H/NE 5 B0 1Y 5 /N Y 8 S

;@ hard sell #f 84 & s AN 28 5 3552 1) 5 )

FHEEMNBLEFFFENBENBESRNOB A FAE. X817 :Oa hard sell (4 H); D
minimal, if any, improvement( X RIEAMFERM  BEEZHTE),

QCANBE—RRE:-BETRNHIHE N TR LB/, Regenerative products W R I Bt i) 14 2
FL 7 il B FEAl P52 7 . a hard sell 156 B 854 7= 5 o] 6B 84 B AS K47, 39 4% 52 B 84K, because 5]
P 77 i nT GE RS (9 B L the concept 8 FE2E 77 ffh X — #£ & , tough to define quickly (R X # Pl i & SO
KX M EMBRERLRE S MAEH =5 MW iEIT 314 % #&. associate professor of agricultural
economics % W A W) 1) £ 3 J& 28 U 2 2 % 11 AF 32 15 M A1) 25 38 3h (9 17 Mk A 7= i L R R L M E W,

QANAE_ARRE - BERUNBETRNEREBLER /N, also R AN 5 435, 45 i *f
FEAE = S 5 — U BE . Such farming ([H] 45 | 41 () Regenerative) 8 # 4= 4\l » brings. . . improvement
to il i FF A Al 1 Bl R AR, to S5 i 51 B0 R A X 4 the food products, B A £ AR 6
improvement f¥) f&4ffi 8] minimal 50 38 9% 24 B E FHGCF JL 680 any CONR A 6935 5 BI A A5 6935 #F — 4 hn s
minimal W & (1) 75 5 & S, W58 8 RAE L F A% . 355 A LA though 51 5 9 M A1) kb 75 45— 26 4 7
JIT A% 0 A R0 K AE L b 5 1) have 5 [T i B 75 75 € B X A9 minimal, if any T RS ) B8, LG AR
9% 1% more protein LA— i 7% i 43 & ik 193 2 0F )i improvement [ NI , 1fi 5] 1 though 1% & ) ik 4
VA0 2 Y 307 2L 0 O A [ 3 26 AT b A 7 R A D

CE8 SE A E8 Y SO0 0K T A 10 3R 21 A A7 ol X 1 A 0 2 A S O R B, AR B AR A b Bk A 4 — (7 48
T 22 0 P ARG B0 SE S RV I FEAT SC R B 51K M BT R ORISR 2 K1 T 5 R
i) CHEFIFAE,

M O The industry is betting that the same consumers
paying more for premium attributes” such as free-range” . non-
GMO". and pasture’-raised” eggs will embrace”
sustainability. @ Surveys” show that younger generations are
more concerned” about climate change, and some of the
success of plant-based meat can be chalked” up to shoppers
wanting to signal” their desire to protect the environment.
® Young adults “really care about the planet,” says John
Brunnquell, president of Egg Innovations. @ * They are
absolutely” altering” the food chain beyond” what I think even

they understand what they're doing. ” [401 words ]
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(attribute [ 'eetribjut | n. Ji 24 s P i s 45 4F @® concerned [ kon'saind | a. JO0 5 X VI 5 TR
@free-range [ (fri: 'remnd3] a. (X &, LIKER) H L @chalk [tfok] o, ic F G B8 35 L BT R 00 1k 46
1 @signal [ 'signal] v, #ik ; 5 5 5

@GMO [d3i: em o] n. ¥ R H ALY (25 N @absolutely [ 'sebsolu:tli] ad. 5¢ 4 b ; JCI4 3 ; # H:
genetically modified organism) : @alter ['o0to(r) ] o, (fl) Mg 7% ; 9 ik 5 e 8h

@ pasture [ 'pastfo(r) ] n. B3 s B @beyond [b'jond] prep. #H ;4 ee e nf K ik
®raise [reiz] v. FH s {i @ ZHER

©embrace [ 1m'breis| v. RIR$EZ ; IRk B K9 ; .

Dsurvey [ 'saiver] n. BRI A ; [ 80 50 Silbelos makERRERRT e

FKEMEHERITUMNSBAFEGCETIZNRMRINSE, X417 Dembrace sustainability ( 5k
BT AHLEM") ; Qyounger generations/ Young adults(F 58— ),

OAEHERTULESBEAFUBENTHIIRMEIER LB EHRABS L, The industry is
betting that 5| i 2 & AT ITHE /B A5 PN 25 . that 51 IR WA B, AT L4 the same consumers
doing A will do B(fit A Y [a] — 4tk 34 9% & & B), H b doing A XF i ) 43 18] 4 i paying more for
premium attributes such as. . . eggs & AE consumers MY J5 B8 15, 25 X A8 2 ATE 00 5 A5, B RSB
oy K R B R AR B 24K L such as 51 =R LA B O I AR (3 H TR T TR e B PR 08 )
FEA ), % premium attributes #4726 6156 B , will embrace sustainability (sustainability it Ab 8 5
U Y00 4 PRS2 050 i — A5 4 X 206 N B T 0 T K 2 W K R R /A R Y U AL RN R
AN T BT AR Y 2 TR B R T % 0 O 41 SR I R AT M A B R
T3 3 7 55t oF S T A W e 2 N B b

QABLAMNBENRARK—SHEMIEREBRE HHXXARBERNRBRIR, A0@iEm
ANora) i and HERE, 5 — 0 A TR AR & B (Surveys) 6B AE 8 A B 56 B4 A0 REIR 5 a0 An ki AR A
4 T 4 S ) 246 191 156 1 7= i 7 5 0 5 W 0 3 A 5 R L 22 1] ) 1R R G HK 5 some of the success. . . can be chalked
up to shoppers. . . 1% K 532 4 R0 A 2 07 LA GE % HUAS 17 32 i 2y, 38 40 L TR 7 7 5L 28 1 49 4 5 shoppers 1 5
T 5E 15 wanting to. . . ELAHE A 3 25 W9 10.0 FEAW 4T, signal their desire to protect the environment 481X 2
W 40 5 1) AR 20 LA BB R T — ) ] R b A i 3R 1 W 4 1 B A B SR AR BRI AR R . SR B
AN @) R A U8 I AT A R TR AR 40— R A A e 7Y X0 2 A W A T 2 A

COAMEFBHAER ANERNERHERTIEFERANSBEAFAGCENERE N,
@), 51BN % really care about the planet 58 i 4F 5% A i) % b BK / 25 15 B % )8 i #L , president of Egg
Innovations &AM By B S A = di B R HF AR T H AT LA 5. @A), the
food chainCEE dh 43 I 5 ) 4 €1 i AR 3 B 48 8L BT 48 17 1) — R 5 3849 , altering the food chain 9 Fx | J& 4 (H
A7 IR 2 B ) A AN AAE BCZE £ T P 4 A, 7 ) B AR AR 3 0 A 7 B, R A X il AU
Il 3] absolutely (5 B A7 48 5 2 XF i 58 P4 25 -+ 43 45 48 ) A4 i A B (9 IR 15 38 4 beyond what T think even they
understand. . . (i3 B SO f) 52 2 0 6 A ) ARL ) S () o i 4F 48 N 76 A6 48 5 2 BR vp bl L 9% ) .

[BREMBIRE £ 5 : A B L The industry is betting. .. 5 JF i i) 4 X F B 7] the $6. 1 billion
U. S. egg industry bets. .. ¥ 5 & R IF N , & B A B % 4 30 | M S 45 80T, BV S R T G0N 8 R
s AT M X A A T SRR AR O R, BRI AR A R B A5 R Y O ORI AT B T B BN 2
M, % AR S @A) Y 4A) 2 ] 7] A1 younger generations 55 shoppers wanting to. . . environment 35 A [fi]
— [ T # 5 @M H A Young adults K [EFE X R, 5 # X5 O4) ) the same consumers paying. . .
eggs ML SO AR, PRI T #E 0 B N iR 38 9 A BE B 4R AR 200 2 & LK, O] ) The industry 5 @ 4] 1)
John Brunnquell, president of Egg Innovations i) 3¢ 2 8 & 5 AN 9 56 &, 5 1 o] 4 501 O @ &) 52 br |
Ji DA — 60 A= 7 1 04 D 3% A8 (D © ) B 3R ) 4 AN A7 Ml 4 08 A B AR 4
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24, It can be learned from the last paragraph that young
people

24, NBE—BRATUEBM, EFRA 0

[A] are reluctant to change their diet

[A] AN BRSO AT IR

[B] are likely to buy climate-friendly eggs

(B ] i 22 W 3K MR A BY X 3R

[C] are curious about new food

CCT x5 %0 £r it S 3 4 45

[D] are amazed at agriculture advances

(D] A i 3k 25 8% 3 50 1F

O 4 7B L ] K Bt O /a4 Hh 3R S AT Ml 08 76 3% < A6 8 20 R I S 1 phy i % 7 B 2 TR 96 7 6 1 08 9% 3 )
BE 2 O R S RF LR P i (AR AR AU RIS ) . Bl S O ) R R R L BRI T A BORAERAE
K SRR XA A IR 17 3 T 3B o IR . Q@A) 51— FHE S AR 7 R B AR S — 4
SRAE QA A(E B . 25 b AT HE AR R N 6O SR AR L AR T Rl 2 W S A M A 4 R A L [ BIE

[ ME® ]8T i young people AN X B 4% Xt i @ @ @ 4] Y younger generations, Young adults.
They, JFr bt 45 ) O &) v 28 5 A7 B 4 7 69 I8 25 31 2% # (the same consumers paying. .. ) , i iF i 5
[ BBE AE & 2 XF i @ @ &) H AE 52 N B9 FF 55 (are more concerned about climate change, really care about the
planet) , th it 6] 42 B8 )5 D %) v IR 28 1 2% & 119 W 3K 3% I (will embrace sustainability) ,

AT 6 A Bt i (018 SGB 8 AR5 N 60 S IL I & AR 8O0 T R 1 3R B8 M e 28 Tk &
G54 CHE n i ] B8 SRR SZ A D) o [CTRE AR B A B 45 0 A A5 1R 56 9 20 1% R 40, i 308 Wy S 34 5% A i Y
B dh " i R AR N AT BRI SR R S . CD] b AR 2 A e B R B A A, oK B g R
) SIS T 2 X A A Y A i ) W S RS O R RS AR U G i A

(HT5 B8] A R i b 2% A X oK B E B AW R e, AR Lt B A KB FE B EL X EBH
FEHR A7 b A R B . RECR — R A IO K o S R — (] S A, B SR SO R - P A o T 4 5 4
BNTER Ty w47 A aF (CATLBD A &S BE (LCT.[DD , 75 B4 K Bt b 48 31 48 38 47 O i 4F B 3%
HIEMRE AR RESEN R L RGELETREEFARLHELE., B EANBREEEMS
SCEE R K, 4R B0 5 A O W T AR L B DS E Y 2R 0. AR SO RS B @ SCE B S A RIS R, R
SCIUB Bl 28 e v e IF i 58 , B AR T X KX M i p iy K Be itk — 2 B X 208 | 7 45 8 A\ B
bty i S i L eI e AT (B B T A S E R R A RS R T HtL A KB ER .

25. A8 - HEERELKF - EWMAERE
a1 ! FHEBFEES B,

25. John Brunnquell would disagree with Julie Stanton
over regenerative products’

[A] market prospects [A] i 5t
[B] standard definition [B] FrfesE X
[ C] nutritional value [C] EFMmE
[D] moral implication [D] iz

(HEEA] 298 « MRTERFAF] « W g o35 A AR BM S B, 5 B, KA - il
WS — V7 27 3 il Xk P A 7 AT PR B A RE DA R B AR P AT B AR E BT 3 4 A2 T S R eT B IR R
) o i P AR AR X P AR A R A T . s R BERT 1, 298 - A48 5 /R & Egg Innovations
23 ) B S A R 7R AR 2 A 2 2 A A 7 WD T EL A Y 59 AR R AR G0 R A AT] IE 7E 228 £ b R
B o I 7% A 5 N O O 6 ) S R A i U T ) 5 oK B ) R R AT M 8 A 3 IR S O 1R L IR A TR AR R
48 SIS B T 9 AL 2 T AR R Ok T R S M ) A b — SO 1 5 A 0 R A T 3 A R 251
AR S B AT S/ B BE BRA W 2 . 8 BT a0, A AR P S T S R SRR R S R [ATIEH .

[ o 80 A 97 ] A 00 0 [ AT T LA SR i S0 LA A 7 i 7R 35 i S5k A 4858 5 LB could be a hard sell)
VA B A4 A8 3 7K /38 i AT ol % P AR XS 2R 1T 35 A SR A 4R (R BE Y the same consumers. . .
sustainability ,shoppers wanting to. .. protect the environment,really care about the planet) ,

(B 45 0B rb 307 T A% A6 32 P A 7™ o f A A TR R s S (7R HEE BB )"  H K Be Al
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18 V8 IR 55 W v I A B Bkt T A 7 i B4 s S, T L SC Rt oA 4 ) A AT ol A X TR A SOHE BRI
CCTUR 45 B v 30 H0 000 ) 77 2 1A ARl B AR 14 7= it 1) o0 R AR R L Aol RV — S A 7 R 0
R B AT WA TR 1 ) ELH O T o At A 7 A S AT ol 0 A X SR SR A MR L i HL
A B S TR B9 59 I A RS T A A 2 Y 8 AR A (L, o mT HEBR %0, [ DAE SR R AT K .
(HIGBEVE T A1 would (L 5 23 27 HE W, 2 W A% R0 #3400 7 A0, fe ol L Bt Oy - S 4R B 5
T A~ N0 M S ) R BV L AR TR AR R N 0 B £ R R AR B R N B A B B e A Y
TR 251,745 8, A DT PN B 2B A AR Y U R A A8 S R A L S , T A A L B 0 4 B R
i A R ) A B4 3 R CHR AT M/ A 7 A G A 00 O 7l 3 S5 0BT L L IR R R I M A
i (]

p Text 2 EEME“FBAK"#iR

J5R 3T 5 38R i3

[REaHr]

B :USA Today (¢4 H FE))2019 4 11 H 3 H L& Is Retirement Dying? The Old Work Model
is Disappearing for Boomers, Gen XersGRAK#il BEATHF -7 ZE 2L — A X —fRZ, IHA TAEK
SRIEFEN ) . F/ MOk 2 ¢ 1O\ 26 £ 8 K5 4k 2 TAE IR A RK" WM. BREE IF ] W 42 i 3L
GBROK R 2 3 A ok R B KT 4k 2 TR IR AR AR W RS IR A A R AT R O — .
BO—— 20 Fr AR AR 0 9 A W A 32 0 DR 0 5 8 R A IR SR O T AR O O = M B —— ar
X — AL 04 % LA Bh ¢ 3 BN A A EE G, 4 A A EE K A R e O L N BO - N i X
B G ATV I8 L A 30 R R o W A A O A 5 B R i R B .

[ % 8% % ]

26. The survey conducted by Harris Poll indicates

that

EXED-RETRBAETQARAM M AL,

27. It can be inferred from Paragraph 3 that WeTEE| . 8 = eh A GHE A 30 T

Americans tend to think that

28. Retirement patterns are changing partly due to

B SRR T - IR PR 3 g I Y A A

29. Many “unretirees” are increasing their savings
by
30. With regard to retirement, Brent Weiss thinks

BT AR R E " 0 68 ) Uy ok

A3 £ : Brent Weiss W11 77 7 ATTA9IR 4R

that many people are

5] 31 33 Y8 . (11 S8 i) Retirement patterns are changing, unretirees, retirement %1 4> 3C 7 fig B ¢ i
W AL “RBK"BRRIF,

o) B Bk - 45 A R HEW 26 SR A A5 R B E UL RIRIK T B4, 28 M are. . . partly due to H £k
HHEzh 1,29 MERE R A2 B LA B IR ER 5 W 45 R A % .

i8] B A4 . L5 45 MY AR SO IR (Y 8 B S, S 1R R A 45 SR A 40 PR X B AR AR K B
Jai T aX — B A R B s DA N0V IO

O T RV R N

I More Americans are opting to work well into
retirement” , a growing trend that threatens to upend”
the old workforce” model.
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T @®One in three Americans who are at least 40
have or plan to have a job in retirement to prepare for
a longer life, according to a survey conducted by
Harris Poll for TD Ameritrade. @ Even more
surprising is that more than half of “unretirees”—
those who plan to work in retirement or went back to
work after retiring—said they would be employed in
their later years even if they had enough money to

settle down, the survey showed.

(Dretirement [ r1'tatomont | n. iE A ; i 4K 4F i Sg Dopt to do sth 1M I

@upend [ap'end] . {di i &) ; i 5 @threaten to do sth 7] i 1 A5 A Fi| Z 3
@ workforce [ 'wakfois ] n. 9530 1 § @ settle down it % 5E B9 4 1%

@ ZHER 25

Even more surprising is that more than half of “unretirees”—those who plan to work in retirement or
went back to work after retiring—said they would be employed in their later years even if they had enough
money to settle down, the survey showed.

&l 5.
the survey showed. | | —those who  plan to work in retirement ~ or  went back to work after retiring—
Fifi i [z 515 RS 1] RS2
i AIE “unretirees™ft) [ i
F:41): | Even more surprising is FiE M) that more than half of “tmr::tirees" said
il Fahid] 51 A Eifi i
SadBEE AN |

evenif they had enough money to settle down, | jFA4R they ~ would be employed in their later years

g1 Eil iR it HEQRE | EM | il #Eh MG Fsf (] AR

IhEEERE A4 3 F R 5] 3 454 Even more surprising is+ F 8 M 4], 18 1 8] 58 24, 3 B 1E A H
TFEEREMA A, EEMNGR FELEMWA sb said+ EiFENT, A HREAOBE; b, FiEdP
“unretirees”— 1] f B Bifi [5] 2 1 C B B 47 55 22 18] B9 N 2, A R O GE 3G R N ) b itk ik AR B )
(they would. .. even if. .. ), 5 ¥ X $6“ AR R F " Bd A kRt S 448 T/E. 4] K the survey showed #b
FE X — P BB Z i AL .

BECRUEPAARK . ERESHNEAANEFRAKEHETE, METRAK"#F,

BRANMDLUBHAR  EEMKE“FRAK" MK, X7 : Owork well into retirement (iR {K /5 4 &
I {E);@a growing trend (K ),

AF 4y A a B, A F £ T LAEFTBE A More Americans are opting to. . . 9| H 24 B #4#, work well
into retirement(well B A “ 4124 ; K KHL” ,into B R “ 5] — B o 8] 4 5 — 5107) B 83X — #a % . TAE 3R 4K
ZJE AR — Bemt 1], BB AK G 4k 2E T4, [R5 a growing trend PF i More Americans are opting to,
AP 45 H O b 1% B B0 I s threatens to. .. (AT RES] ) 51 FL B W , upend Cfff 1651 8] ; 61 ) 58 43X — ¥
WX A 95 sh WX rh i Z K

E_BSIAAELERREMAFBA"#ER, X817 :a survey(—TAE),

A A LL. . . according to a survey. .. Even more surprising is. . . the survey showed J| 3 F I E & R,
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OARPASER— WS RULENEEAP,FZ42Z— LT HERKGHETE, at least 40
BlE AT F 440 2 F L s &4 N7, have or plan to have a job in retirement W1 £ Bf work well into
retirement, B B 3447 0 B S8 # 1 RIZEBK R 464 TAE” . A1) 8 One in three ™ R SEFEABRIKM ABZZ .

QARMEELER _ B —¥HN"FTREAE"RTNEFTEBNERLRER LEBREREER
Al , Even more surprising is. .. #8/8 5| th 5 —H ARRHE & B, 8475 3 20 % B “ unretirees” (AT 4 un-
BRANHE”) I JEWE : plan to work in retirement $§“ M A B K, T 8B IK G 462 TAER AN, went back to
work after retiring #§“ B B 4K ,{H X H R TAE X A7 9 N7 BPIX B AP A AR IR T AN IBAK# . said J& v W] iX
— BEAK (9 B ¥ , they would be employed. . . even if they had enough money. .. VA1l & 45, BIE %A
I 45 FE 17 At 47D o JRE 88 76 M 4F T4, B /R A5 A 2 — 3070 A B IS AR AR, 4] 85 more than half 58 ¥ §F
AlEEMARZE.

[ERSEMTIEY /8 1, i i A 9 B A9 L3 3K work well into retirement  have or plan to have a job
in retirement, “ unretirees”, plan to work in retirement, went back to work after retiring, would be
employed in their later years AJ A1, C# B 28 “ B IK 5 4k 2k TAE" T, 17 3CEH L. HBAARE 5=
BN A5 Z IR B TR A & B, it T 50 B CE R AR ORI . B3 Ah al R T BOK
A Rt — 2 9 AR T 0 5 DR AR AR AT 0, R SORE 8 AR AT AS B O Y Al D5 A

26. The survey conducted by Harris Poll indicates that | 26. MENTRF AT AR H#HTHAERB

o

[A] over half of the retirees are physically fit for work | [A] st — 2 A B F A S EAR AT AT T4

[B] the old workforce is as active as the younger one [(B] 4E# 6 T 54E 48 1 T.— REFURE B
[C] one in three Americans enjoy earlier retirement [C] =2z —MEmE AR THRATIRIK

[D] more Americans are willing to work in retirement (D] kb 22 Y 3 A BB K G 4k 2E 145

[ 454 E L] M3 survey conducted by Harris Poll &7 24 B, ZBA AP T AL R ..
according to a survey. . . the survey showed) : DA #§ it , =502 — 9 % B A B £ 5l i+ R 7e B K 5 4k 28 T
i s @45, Horp A At — 2 a9 N s B A 2 68 A0 4 22 BE M 4t RS R R K R 4k 2k TAE . STh gl A
% VR A R U B Y — R A R B 2 A 36 A R RS Ak TR, WD IE W .

[ér@fE# ] (D] more Americans are willing to work in retirement BE J& X % 30 i 4 45 5 One in
three Americans. . . have or plan to have a job in retirement,more than half. . . would be employed in their
later years FMEFE B4 , o & % 8 2 BT [ 3R i) BE 4, B 4 SCIHF 3 B) More Americans are opting to work
well into retirement ) [5] L% i& ,

CA]H M — B @A) i A 45 3 . 8 68 X 8 “unretirees” fif ## 4 retirees, H OB il 3C went back to
work GE [8] gk 5 7)) 5 48 = Bt mentally fitGO B4t ) ¥E 2% , L #h 4 physically fit for work (f& 7 | a] i
1 TAE) RSO A 5 B 8 2 %t 2 ) B (AR B . (B 8 25 45 SR ok 88 51 |« 6 00 ey SCRE ™ Kk 4F & B T4T
AR KRS A SR TR 7 A AT T AE BRI BR” 5 T4 RERE” 74 TAE B, 1fif HL3C b I oK B #%Ath
M5 FERA TH THEBKE. (CIHUE _—BOMMALR . EIH =02 -MEEACLS0TRIE
B ARG Ak SE T AE , B At A7 2% 9 2 38 R AK " B SOk AR TR TR AR

(KRR E ] ABMEAXT AL ROIF LMY, REEEMBRETER, Xh XA HEEHR,
HWAHERME 2N BREKERZ —  BARMNENSRRORERE B4 5ol b, TiRAZRER T35
/) 3t e — B O A BT R T M L A B b S, R R 5 0 ke g R B ) e )T
15 I B0 A 28 36 T ) 5 45 R S AE

HAABEAM,[AJLCI¥ 5 M Bk & B A K, 5 1 SO LG & BL 3 35 8000 SN 2 BOHEBR .
[BIf X8 % B as active as younger one 7E 3CH iR Z MK 8 , AR HEBR . [ DJRE 55 w5 700 HL 44 % B i #% .00 SCAH
— B, 3% A A TR % BR R ) Rk I R 0,
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I ® Financial needs aren't the only culprit” for the
“unretirement” trend. @ Other reasons, according to the
study, include personal fulfillment® such as staying
mentally fit, preventing boredom or avoiding depression” .
® About 72% of “unretiree” respondents’ said that they
would return to work once retired to keep mentally fit while
59% said it would be tied to making ends meet.

IV @ “The concept of retirement is evolving” ,

" said

Christine Russell, senior manager of retirement at TD
Ameritrade. @“It’s not just about finances. @ The value of
work is also driving” folks to continue working past

retirement. ”

Dculprit ['kalprit] ». 5] [n] 81 354 5 ] B804 & K @ ZHIER

@fulfilment [ fol' filmant ] . 1 & & (Dstay/keep mentally fit {5 255§ #f {t i

@ depression [ di'pre[n] n. MABLE ; tEAB @be tied to sth 5K H A %

(@respondent [ ri'spondont | n. £ Xf 4 @ make ends meet {1 3 HIHIE ; 580 A F5 4 3
®evolve [i'volv] v, & K JE ; 12 W 78

©®drive [dratv] v. Bl

FZEHBEAFFAERA"SROERFEER:UEZEER EBBER(MABER).

FZRSIAAELERER“FBRAK"BROBE N EMRRE, %817 : OFinancial needs(  FH/K ) ;
@personal fulfillment( > A i# 2 &) o

OARELEREANATERKRE—: M % BWXK, Financial needs [A] i |- Bt K enough money,
aren’t the only culprit DA% & W X KK 1 5 & 3, 7K b SG5 45 0 55 75 R 8 55 2 AT AR AR 9 R 2
—", [] s 2 B B e 22 Ah A A Al DA

QAMEHEHAMNAEERANRAZ . HEBER(MABEM), the study [ 4§ | 3 a survey
conducted by Harris Poll, 4k £ i3t B iZ 8 28 9 & B, Other reasons. . . include sth 5] H H A )i [, personal
fulfillment & B AT 348 25 P38 5K “ A4S A 06 2 J8% 7 177 4k 22 T4E , such as. .. B &% $ . staying mentally fit,
preventing boredom,avoiding depression #& W AT A T 4 55 0 BR ek B | B (1 JC 000  38E S 410 5 1717 4k 252 B A6 B
Y. 352 A TAEAR AT fE 27 o6 X 2 [ 8,

Q@A HEAEMERAFEA R E A EIEEE, while 51 5 HCRE M A), 3 A4 50 LA RE & T
(72% vs 59 %) LA K 55 P S K & ik (H B9 R 18 to... vs be tied to) B & i3 W] B 4~ & % Ji M : keep
mentally fit [#] )i @ 4] staying mentally fit/personal fulfillment, 2 B 4 K 22 ¥t A Hy T %O 3 4t B 1) % 18
M4k %E T 4E , H return to work once retired(once i J“—eeeeee g eveees ) W 7R AR X O BUR B 64 5 i
Z K LA T NI — B K sk % 7 %) 3R §13% s making ends meet CRE A 0 St ARG 5 0 98 48 5 45 1) [81 8% D
f1] Financial needs, #& W]t A # 4 — %8 40 A8 F W % F& i 4k 4k T4 .

FHRES|IEH A BRAKESHMELEBMNIFIEHRTRL, X417 The concept of retirement is
evolving(IRAM R EER K)o

OmBEEIEHAMNMBRARNBELEEIT BT, The concept of retirement i I i i A (& Bt /Y
SRR E”, HEATEE A is evolving(evolve B 2 # AR ") F WX — W& AW & 8, IE BB A

QROARGKRMHXMUTE:ANFABREUESHERMERFHAE T, CSEAITEHROERH
EMIEFEARIRBK, P4AJLL It's not just about A. B is also driving. . . (about & H ), B N“ R T 7 ;drive &
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HMEBRE B DA LB CE O TS — %), 38 B B The value of work® T/ ) £ &b (B |
SCF AR 9 T A A R A B R JERO A AS IR PR I A B A T < Ok il R O 5 SR T 4 8 A o) R AT L (ELIAL T
A4 K B 1 D8 A0 {0 17 0 5 99 A B 7 T 78 A L A B G AU 1 AN T A R

[EREMIEY 4 = Bt JeLh A aren’t the only culprit. . . Other reasons. . . include B i i AATAS BB 4K (1) ¥
S LAV AR 72%. . . said. . . while 59 % said. . . AL 58 pU B LA Tt's not just about A, B is
also driving )% , H: * Financial needs,making ends meet, finances & W A AT — 75 1 i F 4~ A M 55 5 2K
CA) 7T 76 M AE 4k 28 T4 , personal fulfillment  keep mentally fit, The value of work #& W] AT K R T AEA
B HE K (1 Tl 28 (B 71 AS SRR K L FLJG & 00 o BBt 2 Mk ok i A U e R U A AN BT B

27. 1t can be inferred from Paragraph 3 that Americans | 27. HE =B A # N, EBEAEZEIL A
tend to think that o

[A] retirement may cause problems for them [A] B KT fE 2 45 b A1 45 ok ) 51

[B] boredom can be relieved after retirement [B] B JGE TG0 AT LLAS 5] 2% i

[C] the mental health of retirees is overlooked [CT RN AP R ZM T

[D] “unretirement” contributes to the economy [D] “ARiBK"H F LT KR

(o T ] ARSI O B 50 = Bt i Bt O @) 45 Hh 36 B AS B PR i 1 A Ji PR 55 o R A~
N6/ R SR QAR 51 52 5 00 A kLR BRI AT AR R 70 B R A AR T AT
AT, o 3 A R AR K AT A skE e IV 55 sl it o ] R0, 46k 75 22 B0 3 AR T fiE 2% 5 ok 6 ) T, Sl [ A JIE W

(MR R ] [ AT 36 BN A i AN IR K LA ki S IV 95 sk fidt BRE [) R0 £ 6 248 4 B

[BIFI 4 = B @) boredom 4k , {0 15 3% ) i 75 SC R AR K T B 1k JC 10" 4% & AR B2 . [CIAR ISR
ZB Q@O M) HE Blid mentally fit T . (0L — 26 AR N 1T ORF50BEAERE” , O A 32 S B 4k
AP R RS 6", (DI the economy i [ %5 = B %) Financial needs ., {H # 4§ 4% B K 4]
making ends meet (4EHF4E 1) K | B K 4] even if they had enough money ] H1, 3CE 9245 AN B AK 5 16 W
AN % T K i dE R TR WA T AR,

($T5 B8] HE R 5| b 3 £E Mk LA L3 0k O 8 000, n] R T HEBR 3 . A Rb LA A W & 5E 7 a]
A DL R 4RI E R TR . (B AT AR 4 6 B 1 boredom % 5 A, I H W i1 3% 300 5 S RE A AE L BCHE
. [ClEIT X & b X8 id mentally fit, {H 30 X is overlooked 15 3 I AR, B HEBR . [ D]
A HR 4 the economy 5 i 2 45 = Bt D@ M) , {0 [l ST e 332 5 % 012 300 M ik D5t 3C 3% SC, O HEBR o i 4G 40
(AT, &% A] g A B 3 B 3 RN O ik 6 WU 95 000 29 i) R0 1A AN 2B 4K B2 4 1 OF o BCIE

¥ O One reason for the change in retirement
patterns” ; Americans are living longer. @ The share of
the population 65 and older was 16 % in 2018, up 3.2%
from the prior year, according to the U.S. Census
Bureau. @ That's also up 30. 2% since 2010. @ Older
Americans are also the fastest-growing segment” of the
U. S. workforce, and boomers” are expected to live longer
than previous generations. @ The percentage of
retirement-age people in the labor force has doubled” over
the past three decades. @ About 20% of people 65 and
older were in the workforce in February, up from an all-

time low of 10% in January 1985, according to money

manager United Income.



pattern [ 'paetn] n. L ? @ ZHER

@segment [ 'segmont ] n. ¥4 ? (Dthe share/percentage of, .. ++++ i) L B 43 %
@boomer [ 'buma(r) ] n. CILHEH KR KR 5 4 ? @expect sb to do sth Hiit 4 A 2 3

B e A N BLE— 1R é @labor force 953 1

@double ['dabl] o, (f#) bk % @an all-time high/low %3 |ij i) & /4% i

FHEABRSFFRAK"BROERED N XEAFHEKR", FIEHEFEKNOKME,

FHERANFRAK"PROENED N . XEAFEHEK, X817 :living longer( FHEK),

OCAmA“FNEAR"BROED N . EEAEREK, H 5 A One reason. . . #7574 B T A “BARKR
AR RN, H 55 R % K living longer FE 45 — Bt 4] a longer life, B 5 & AT 09 B A5 K .

@ ~®f1LL The share of the population 65 and older. . . The percentage of retirement-age people in the
labor force. . . NEFEAOLLL EFEFHHAAOLLE TN AEREKIRA,

QRAEHEZEADSLLE H8iE R, The share of the population 65 and older(65 and older Ji &
&M the population, B 5E 4F i Y5 B $ 7R A< 3 70 B 4565 & S LA b 19 BA4E A FE BN T il He B3] 2 16 % 1
WU B L 2y b 14 0 B ACE R 42 sup 3. 2% from the prior year,up 30. 2% since 2010
Cupt+ EH B FRR KRR KLY EAEN G A — NI K T 3. 2%, 8\ 4E F 60 594 0 8 Lk 3
30.2%" M BHIMHEZ R,

@EOOMEHEEFTHHADO G ELIHER,

@OAEHZESTHHERR, %8 —H,0lder Americans are also. .. #/7R5] H XFZEAMN S
— 5 L i B 9% the fastest-growing segment of the U. S, workforce & B il i34 J& 95 zh F7 vh 18 & it
B, or4) o, il boomers(“ B LW — X" 48 1946 ~1964 4F th 4 f9 A) MEJ Older Americans; live
longer Wi B2 5 41) living longer, & B &4 A9 3 0 72 B L0 — A7 T 300 45 iy ZE ¢, 76743 95 22 49 1) and
i it < HE N CEAFE R 95 8 Sy R NG 2, B0 b AT A A A 8 K CRE R R X — R R AR ) LR
KA o & AF 95 8 1 i HAE AR AT R o5 4 o g

@A EMEEMKIEE, ©®©® 4, The percentage of retirement-age people in the labor force,
people 65 and older. . . in the workforce ¥J 4 /R A< ¥ r WA X BB KER B ZEANET S H P i e
)", ©%] doubled Stk it 2 = TAE M EBEF NG LB T —F, O HUKE 0% —>20%"
FARGE A 1985 4E 9 10 %6 1 8k B 04> (2019 4E) i 20 % .

R &M IRY A Beh, o 4] o 004 858 00 3, 3L IS & 00 o ) IR 55, ABKAE VEan i i . Berh 24k
F i the population 65 and older,Older Americans, boomers, retirement-age people, people 65 and older

¥I8 m“ Z4E N, up . fastest-growing ,doubled 4§ [a] “ 1§ K7,

- R -
28. Retirement patterns are changing partly due to 2. RUMALERETL BAMBETF
[A] labor shortage [A] 97 8h 11 5tk
[B] population growth [B] AEHK
[C] longer life expectancy [C] iUt # i ZE
[D] rising living costs [D] A3 A Lk

[#5 4 E L] MG Retirement patterns % v &5 LB 8 4], %4045 L 1B ARBE K & W 5% 748 () — A I
PR 36 A A7 A iR K . T L CIE# .
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[ E] BT + [CE x5 1 B A 1 Al L F5 3k, b partly due to... %F K One reason. .. ,
longer life expectancy Xf i are living longer,

CAJH I B @A) “ B R AE I A 1178 97 3h 7 vb 4 B 49 386 ™ i 0K 1+ 97 3 g i ke, 40— 3% O O 1 4%
PSR 56 R AR PRAE S A 1T oy e 380 G 3k B e 95 3y o B Bk i B AR B . (BT 1B @ %) population
Fo 45 A4 4 B0 T8 (B SR i i 2 B 4F A8 o5 U 0, AR DB A Bk . DA 4 1 B 4] ]
il up from. .. low.money T, HAE A I “ A= 16 WA k" {8 up from. . . low 3Z PR 0] “ & 4F 55 8h 1 () o
It” ,money (manager) % 7E 5 #] United Income f&—Z“W & /A A", SAEHNAZ L LR,

(75 RG] A R0 m] MR 8 0T 20 43 4R 30 % 107 fifp 0 4] , 488 Ay 167 B 5 o 5 A DR T B R kS {0 /) T 7 B
A T . X T DA K B SO AT R Y BV OB TR R A I A A T AT
mABEA IR EEEANHFmiERK”, H )5 N %A The share of the population 65 and older was. ..
up. . . also up. .. .The percentage of retirement-age people. .. doubled. . . up. .. ¥J DL 40 %04 3569 & 48 A
1/ 35 8 1 i b B9 0 . AT DA BEOR “BER —PRIR 7B 8 BOR N A N BOE IR 55 . WO e R T B
3 04 B AT, R 2 4E 9 ot 2 F i) 39 A% BE e A 4 A, o R 2 A i R0 R G b 4 Y 8T R B B

VI @ Because of longer life spans, Americans are also

@ their nest eggs, the TD

boosting” their savings to preserve
Ameritrade study showed, which surveyed 2, 000 adults
between 40 to 79. @Six in 10 “unretirees” are increasing their
savings in anticipation of a longer life, according to the
survey. @ Among the most popular ways they are doing this,
the company said, is by reducing their overall” expenses.,
securing” life insurance or maximizing” their contributions” to

retirement accounts.

WICERSHRASNN - 5/
(Dboost [ bust] v. ffi 1% K Sé © contribution [ kontri'bjuzfn] n. 5 W 40K
@preserve [ pri'zav] o f£4 R 7F é @ ZHER

@ overall [uvor'al] a. kY
Msecure [st'kjua(r) ] v. (JLH5 223 %5 1) 3K 4% ; BUS

G maximize [ 'meaksimaiz] o, {fi 34 i1 5| 5 K R BE g @nest egg & JH IR it 45 &

é Dlife span #fy
é @do sth in anticipation of sth [K FUfH 2 5t 3 1 f 0 4

EXBRIRPAENTERARN : AMNFFIEHEIAGEE . 5417 : boosting/ increasing their savings( 18 INfEHE ),

=4 L. .. the TD Ameritrade study showed. . . according to the survey. . . the company said. . . #7#& , %
X FHMEENRRZN,

OMEHIENEGEK , EEABIHMEERBEFEMESR, 1T LA Because of A, sb is
doing B H3 1K [ 5%, 156 B “ A7 iy LE 4 CAD — 38 hn it 85 LA B AF IR B & (B)"iX — K HK . JLH, nest eggs F
SR BB RGBT P LAGE G MR BICHE AT P LERBE”, 51 H R &K
B A &7 T8 % 3 W T X D) A i AE K, AT JF BR 2 B AF IR 4 LA T RO 9 A 0% IFT 3 . which
surveyed. . . #MFEIZHF 5T (1) HAR(E B .

QA EEEMEKIBEAE, 4] F LA sb is doing B in anticipation of A 831 PR 5 , U 3L A7 iy 2E < (A) —~
Kahnfig & (B)” Z 8] () K86, H.rh B=increasing their savings [f] Jij /%] boosting their savings, A= a longer
life [ 3 longer life spans. Six in 10CEE 4~ A A 7S5 ™ X — HeBil 2 5 .

@i ANRE A S %, 4 F L Among the most popular ways they are doing this. .. is
by doing A, doing B, or doing C(they are doing this [B]§ |- 4] increasing their savings) ij B 5z % HI i =
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P4 §i& J5 3 : reducing their overall expenses 1§ “ W /0 8 & JF %7, securing life insurance #§ “ W 3 A % f#
[, maximizing their contributions to retirement accounts 45 * [a] I8 /K F v 4% g4 )L 0] ik £ (9 4 %, B R
e MBIk E".

[EREHE]Y BhOO@%) Because of A, sb is doing B.sb is doing B in anticipation of A [d) & ¥ , i
SE 7 i HE A — R i B PR OCHK . O LA SR IE AR IC A by 51 = R 6 O ik .

29. Many “unretirees” are increasing their savings by . | 29. WE“FBKE"EIE M mAEE,
[A] investing more in stocks CAT] 34 e 58 48 %¢

[B] taking up odd jobs [(B] 1% T

[C] getting well-paid work [C] KM m#H TE

[D] spending less : [D] W IF %

(M &EER] MY increasing their savings & 2% /N Bt Q4] iZ )45 th , iF 2 “ AR K& " 46 76 1 o
it &5, @A)k — 48 X 2 A S B R Y 3 I 6% 75 04 7 ik A0 45 0k 2D 2 K JF 3 (doing this [Al148 increasing
their savings) , i WL D] IE#ff .

[EME] [D] spending less J& X} 5 /S B @ 4] reducing their overall expenses [ [i] A |

Y0 0T 359 1) R R S R S AT R S R A 0T B D 1 A B T R 4 % T LB
IR R K.

(HIGRE] AB Y T 5E L, 8 5E 4] I A B L2 58, b ik 7 3l i3 %o 17 SCBE M R X F KR, %k
B 30, %) 5 5E LA 8 SC— B0, AU 36 [N AE 3 0 % R X — 3 S0, O R L M U 6 ik
BF %) B ways (70 B R KA bR & 18] by GH ef ooeeee s fi iy oee oo )+ I AT H) Wi A i) e
W2 R R [ DIFF A IR 3L reducing their overall expenses, #iE #ff .

@ Unfortunately” , many people who are opting to work
in retirement are preparing to do so because they are worried
about making ends meet in their later years, said Brent Weiss, a
co-founder at Baltimore-based financial-planning firm Facet
Wealth. @ He suggested that preretirees should speak with a
financial adviser to set long-term financial goals.

M O “The most challenging moments in life are
getting married, starting a family and ultimately”
retiring,” Weiss said. @“It’s not just a financial decision,
but an emotional® one. @ Many people believe they can't
retire. ” [461 words ]

(Dunfortunately [ an'fortfonatli] ad. 4 A it B i % @ ZHER
@ultimately ['altimatli] ad. 4 ; )5 (Dbe worried about sth 4L K3
@emotional [1'movfonl] a. A Y ;% 8 04 i 45 19 % @ set long-term goals % 5 & M H ¥

FELN\BEMSAYARANBAZEN FERA"BRHAITIEL,
FEE L. .. said Brent Weiss. . . He suggested. . . Weiss said. . . #7#% , it BB F {00 /%
FEBREH, FEABRERMITFU S A EZ, X817 : OUnfortunately (& A iE#8#h) ; Dset long-
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term financial goals(i& EK A M K B4R),

OmEH,“ BFUEBERMIEFRRA"S NiB#, Unfortunately BC5E 4 Br AL, B W i i 19
S —Fh A AR i PR 4 L Bt JS LA sb is doing A because they are worried about B #§ . 7 45 i & % ,
PR L AR A T e R AS IR AR R G 4S 2%, [ {2 i a co-founder at. . . financial-planning firm B #fi bt
N B 453 55 R RN 28 ) 00 6 A B i N7 R L o 1) AL A

QAEHEBW“AMNM Y BKMTFUKZER", He suggested. .. should. .. 5| @i, preretirees
(pre-FE N “AE oo eee Wii”) Jlong-term financial goals 3t [ 5 8 A AT R B 52 4T 3, 76 3B K 2 17 15 5 1< 309 /4
% FbR o LA R K K B9 8 4 A T SO o 4, SRk b SR 4 I 38 T A T Ak 2k A

E\BRIEH , T2 AXHE ki kM IF S B &E, X417 : ©The most challenging, can’t retire( & R 8k
1 A BEIR 4Kk ) ; @an emotional one( 1§ BIRE ),

OmEH, BRE— I REHRKENRE, B F The most challenging moments. .. are A, B and C
¥ retiring 55 getting married.starting a family 331 , 48 R E B K G HEIHAE S E 5L 4B Kz
— B TS o] gk 1 K Xk N A A T KR e B L Bk AR

QQAEH s AEHBR LR ERZIFIRK, @4 LLIs not just A, but B [a i %] The most
challenging , B 7% A 1B K %5 A 42 (49 04 45 % 5K (a financial decision) , 35| H I8 4K # i I 09 55 — Pk ik & A
1% I P 4E (an emotional one)”, BV K S5 BT il tH 30 JC W0 | 400 458 46 16 Ja& 75 ifii ) () B, 4] can’t retire $i i)
VFE N 25 BE“ASRBIR AR, 155 75 b 1] 76 475 S b 30 A M o 5

CER &M IR AR 40 MW 55 B A & W4 Jy i 158 W1 1F 22 il % 3B 4K ) 0 &5, are worried about making
ends meet,can’t retire 2& W AT FE X P 75 161 4 A 8RS o 45 o F5 30T 10 345 1 G O R X X — B 4 1Y 8t 4 i
5 AL I 7 6 N 2 A i S L o A T A B AR, AT O R o e 4 A G AR 4 o A

30. With regard to retirement, Brent Weiss thinks that | 30. 3 FiR{k,H 4% - FHRIAAFZ AH
many people are : °

[A] unprepared [A] A M o &

[B] unafraid [B] HAEM

[C] disappointed [C] &3k

[D] enthusiastic [D] 7o i # A

(454 E AL ] MRS Brent Weiss L E 4L B, 8-L B, 45 W48 L iF 2 A 8O B4R A= 1 i
B30 kB AS TR A AR At AT 92 B R % A 2B K BT 960 00 55 IO 10) 5% A B W 55 E bR . AT DL AE T SR b,
TR FZ A M R 5 45 . B \BOh, B 4k g 48 B KR R — IR E  IF 2 AW A
O A fE B K, B 0 A A AR PR A A U 4% . [ AR 13 20 AT X B R B RS L IE B

(AR RAMR R ] T + [ A X =85 0r 3 o 1) 45 B 4FE 0

[B] unafraid 545t B %) are worried about B “ L T " H 455 4F M 5 . [C] disappointed
i 5L BEBE B B Unfortunately 48 46 =2 % 4 G0 0K U5 19 42 1 40 A58tk L 2k 207 FL i A 5 B 4 55 36
K AT A AR PR A& R B4 Mt . [D] enthusiastic F| HI K Bt emotional 14, K 2 il i kg F B AE T
B A7 R G 7 1 B N0 7 (L gt A 2 ) RO A IR 5 A 4 04 R R k)

(I RG] ABY T O, M s 75 T8 00 h) RE W, % AL W 1730 B HER, &0 bk Ay
AR EAS BE Y i), 8N L 3 R A ) b RS BE Rk e Cn i S B )L O A e | A 45 .
Unfortunately — ¥ 38 5& T 5 {07 Bt f4 7 8% 5k 98 , B 35 307 % 38 9 J& — Fb & A a8t 9% 106 15 i) B R . most
challenging JE %5 1B /A H. Pk i , worried . can’t retire (&3 i/F 22 A B K 19 $80 P8 Fn b 4L, A [ AT f fig %2
X -, [BI[D]S A ,[C] disappointed i FH T i i “ 1B K J5 A= 56 AS W #0301 15 12 L 5 A 4
[i) Xof 5k R AN IRAK 9 2 A AT L SO HERR
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[B&ED#H]
SR : Forbes( f A 7 ) 2021 4F 4 H 19 H % Understanding Dark Patterns: How to Stay Out of the

Gray AreasC T fiff B IFASE S - 00328 B K € X 30D . 35 98 SCRE A 8 76 4R 11 21 40008 b i AL 1+ PR R A 20 O 4
R0 IR A PRI . B 4 < A A SOROO B IR O — L BO —— 38 th B Y
3k P B 7 X PR I ASE ) 6 BE A O3S = B —— I A S HE 38 3R 07 % P I A 1) L AR e (28 9 5 BD)

[ i i 5 ]

31. It can be learned from the first two paragraphs that | B AW . AT AR T A fH L ErEERX W

dark patterns . L,

32. The 2019 study on dark patterns is mentioned to | BYEE BY: # & 2019 F B L HF R 1
show . H .

33. To handle digital deception, businesses should . | BESCLRFY : £ sl 17 F 880 P JR VE 110 5 i

34. The additional regulations under the CCPA are

intended to

35. According to the last paragraph, a key to coping with | XL AP . KB LW T ErEEXH
dark patterns is . X,

8] % 3% B3« H 4 G 8 17) dark patterns,handle digital deception,coping with dark patterns #f %14 3¢ ]
it Fil 5 P I 80 xC B HE 7 3 5 0 IR I R 3k

i) & 3¢ Bk : (D31,32.,35 i ¥y ] K [] — 3 R0 R mE A =X, ply bt o] HE U R E L 2 F 8, @33,
35 J ¥ vh ) 17 %ok A G L 45 5 HE Hh A 4 3 3 T i — B #E W 5 8 b digital deception 4 dark patterns [f]
i BB — RO IRVE . @45 A 33,35 RIS B A LA Be 4 3C 3 080, m eI 34 8 rb i i RAN T
ﬂﬁ@#ﬁTﬁ#y&%ﬂgﬁiﬁ*ﬁ*ﬁ@'&ﬂﬂ 33.34.,35 R 43 5 N AS [6] £ B v ) 17 F JE 15 455 X A 85 e, e
I AT — A ) SCRE N 25 A A BE I R o] 7 ki R R,

i) B A 4 A SCAE GG G S TURIE 5T ) T PR A T M B S DA [) A E A R 0 ek R B AR ) Y e
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I ® We have all encountered” them, in both our

personal and professional lives. @ Think about the times you

BT CCPAMTEMEMAM .

felt tricked® or frustrated” by a membership® or
subscription” that had a seamless” sign-up” process but was
later difficult to cancel”. @ Something that should be simple
and transparent” can be complicated” , intentionally or
unintentionally, in ways that impair” consumer choice.

O These are examples of dark patterns”.

(Dencounter [in'kaonto(r) ] v. i#f i ; i ¥ SS @trick [trik] o. 5 ; KV
28



@ frustrated [ fra'streitid | a. 3% #1151 % 1) Sé ® cancel ['keensl] v. F#Y;Z 1k

(@®membership [ 'memboip] n. 23 51 B 6} ; 1 5t E A% @ transparent [ treens'peeront | a. b il ()
(Dsubscription [sob'skrip/n] . 1T ; 1714 é (0 complicated [ 'komplikeitid | a. & 4% 14 ; 4 fiff (15
(©seamless [ 'siimlos] a. JC4E Y ; IG5 1 1) é Dimpair [1m'pea(r) ] . 155 ; 1l 55

(Dsign-up ['sain ap] n. HM; &4 é& (2 pattern [ 'peetn | n. £ ; 3

F— “RNMAXFENZOHIRERR",

HRHEREBWE,SINBRERR"X—#H S, X&i7:OWe have all encountered (# 111 %5 i £/
it ) ; @dark patterns( BEE#E R ),

OASIHEBWEE - SMNAEEFTHBSEBUEWNE, ML We. .. all. . 58 EFH AR, I
1% 78 ME & 4E 3 KR F 25 B354 . have. . . encountered them — J5 i ff§ encounter® ¥ i ; il ] CJ 48 2 AN
PR sl PR E Y 35 748 7 8 8 TS, 53— O i A AR R them BOMEARTIE B BEMGER . both. .. and. ..
H5 A T K043 g R 43 CRIAS AR 18 AR A6 06D 14 (] Bty SO 38 A — 5 08 0 28O 10438 3 1

QAEPIEBPHER: SRARIITAREEEEIMES GEHER, ZHOEAN times PR [ O
4] all, both. .. and BT J& 7% # “ % W7, 50 98 05 T2 89 4 0 M 5 felt tricked or frustrated W K 75 @ %)
encountered, 3 W AT 8 38 2o )5 A% SR AZ B MUK I 4 . by LR GR 3K 56 B I RC PR R, R T
118 1 2% 55 B 1 A TE 22 18] 4 TR SR 6B« a seamless sign-up process vs difficult to cancel X} b ™ i 43 51 B
13 ST e IR 55 A 23 gy T BEL | o )RR

QAFMILEER: BFFRERMEM, FHREBRENEEN, Something — il $f F M %t 4 i i i
2= 51 By 0y ol 0T ) AR 45 0 8 2 W S8 BT 7 A L IR K L) should be. . . can be. .. in ways that. .. 5& 8 it
7= it ) LA BT TR B S il A S R T A A o il 2 ()R S DA B X 2 A A R
F . 4fi Aif intentionally or unintentionally XK H A4 HHE . ERFENZ WAl ER LOZ
ik T % T 8 A 200 T AT a5 % U 87 1 R 240 SR LA 3k

@ASIANEXZOBS: ERHRE DGR REERERX", A0 i B4, LU & 1 i4) 5 These
(45 BRI are. .. IEXGIAAR KOS BRI, ZEPOL W examples 4K 4R IF 137 if 3L
all\both. .. and. .. .times ff J&7R5 i “ % WAE" , $2/R“ R WE A" ) Z R IE .

[EREME] MR EEF RS REE  AB I 745, LA We have all encountered them. . .
Think about the times. .. Something. . . These are examples of. .. 5% B B N 7 4% , 4% B8 “ 5| 4 W 1K — i 3
W —VFM 6 — & AT 7 /Y 32 4 51 SR i B0 & . Bk LA £ 1l ) I encountered, felt
tricked or frustrated,difficult to cancel,complicated,impair.dark 3§ 3 1 /380 09 A B4 o5, DA 1 B
F A B VR X B T S /1 6 4 A B 3t

Il @ First coined” in 2010 by user experience expert
Harry Brignull, “dark patterns” is a catch-all® term for
practices” that manipulate” user interfaces to influence the
decision-making ability of users. @ Brignull identifies” 12
types of common dark patterns, ranging from misdirection
and hidden costs to “roach® motel,” where a user

experience seems easy and intuitive” at the start, but turns

difficult when the user tries to get out.

(MDeoin [ ko] . B 1 CHf il iE) % @®manipulate [ ma'nipjuleit ] o. () #8615 $2
@catch-all [ keet] 1] a. 7 X0 4 M ®identify [ai'dentifai | v, & 3 ; & 9
@ practice [ 'preektis ] n. il WM AT R ES ©®roach [routf] n. Wi

29



@intuitive [ in'tjuntiv] a. 5 (1) 5 {d FH 18 8 1) % @range from. .. to... fLfFMeeeeee Fl eeeeee 2 Ia) /Y 4% 2%
)

@ ZHMHER § X0 "

Disir expenence Ak ES @get out BEIF; Peeeeer i3k

@user interface JH F H i 93

First coined in 2010 by user experience expert Harry Brignull, “dark patterns” is a catch-all term for
practices that manipulate user interfaces to influence the decision-making ability of users.

&M se .

F4] .| “dark patterns” s a catch-all term | fRi%E
_— - — 4—{ First coined in 2010 by user experience expert H Brignull,
il Faid &b A e St
a catch-all termf)J55 H 51 |
e practicesft that manipulate user interfaces | [ 4:{Ri% | to influence the decision-making
or ices == — T oo s
2 SEMA] | 5156 WA T ability of users.

ThEEF B . A 1) F b “dark patterns” is a catch-all term, § 7€ [ B “ BB 4 X7 X — RiE. for
practices. . . YEJ& ¥ 2 il B i a catch-all term, #8§ X AR E 92— RIVME G FR; Hb that 5] S0 & 15
M A& practices, i i H AL , BI“$ 900 P B 3R A e 3X0E 1 B AR 18 &1 manipulate, i
— IR H S P SR BE S . M) First coined. .. ik 2 40 dal VR R GE  #b 78 156 B % AR 1E 1
) 3t s 1) B ) it &

F_BRMBMEEEMER", X887 : Omanipulate. . . to influence, . . (M- RN ve oo Yo

OCAPRM“BRREEX"NES - RYBPRREARMEA P RERE N, First coined in. .. by. .. f§Hi“ R
AL Al AR O B % s ) B B 3 3, b 2010 (R BLZ AR B 77 7E A B[] 8 AN . catch-all 3 B B g
B A4 L H: . manipulate user interfaces to influence the decision-making ability of users — 75 [fij ] i
“IRE R I GE SC 00— T R B BT AR 9 2 By B o T B R 4 A Ak A0S O 9% A A 1B B ALY
Jei 4 D AL < A5 v U 22 4 0 P S, DAY e FH P SR RE )

QAEH" BRI RN B #, IR H ¥ B, 12 types of common dark patterns, ranging
from...and. .. to... "R, D %) catch-all, A& /< BB B B 45 ZH . easy and intuitive at the start vs
difficult. . . to get out X b (™ fi “ e 986 7 4 i A — S 8 T A e 098 078 4 X0 7 0 2 L B S DA R A
FRUA G WK 5 | 30 21 % B LA S S R AR 90 R 4 1 7 9% . 3F : Roach Motel JFUAR J&t — A 36 [ i gt (1 i
80 175 418 4 L ol ] A0 S At Y2 2K 1 3 T R 0 75 | e 8 A A 6 B, O FEDRG 2 90 S5 3 PR B B 224 v

[EREME)Y 1R RBRBRXEE, MM E 4 — . By These are examples of dark patterns. . .
“dark patterns” is a catch-all term. .. SEBUB PR £ , 7R H AR S0 ) -+ M8 ik 7 X OC K . o ek Bk
B/ » LA A= 3l 0 4015 5 |2 3 3 88 B JS LA B 4% 1) 1 55 )RR AR SO0 ME A 0 I A I R S O B
WEEFE, 2. EXEW,OEE AT B B = 41 A R X # G seamless vs difficult, simple and
transparent vs complicated,easy and intuitive vs difficult "y {58 5 AR 7 0 88 1145 F « 458 45 07 7 5 A 6 45
A 4 X 5 B BE , LA IG5 o 31 9% 5 DO
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31. It can be learned from the first two paragraphs that

31. NBTRERTIEGH, BREER o

dark patterns

[A] improve user experiences

[A] B P k%

[B] leak user information for profit

(B itk 5% 4/ 5 B AR F

[C] undermine users’ decision-making

[CT 15 1 PR R

[D] remind users of hidden costs

(D] i A P T R B 8 A A
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[ A TE L] R80T 2 45 W s 02 CRip i ) o 1 B o) 2 RS X 10 1) 7, OF 48 th B 01400 3 0 2 1
TEHRAL 5 Bt O At — A48t B S5 B 0 P 5 1w DA e P DR R Ol B0k . SR AT,
PR R E P L [CLIE® .

[frafR® ] [CAFM 8 Bt K 4] impair consumer choice, %5 —- B (D 4] influence the decision-making
ability of usersCinfluence i impair, 5545 * 7= A= U 52 00 ) .

[ATF 4 — Bt @4%] a user experience seems easy and intuitive T 4J , {H Z W& 1% 5] (118 X H A4 H
P R s PR B AR G AR R R EY . (B i 5 LBt data privacy rights i BE #E 5 0fi % L {5 5 3T
] A 4 A7 O DR A ) T O AS B A G, FLBE AR s A R . CDIAH A — Bt @ %) hidden costs
T AE Bl A A% ™ 32 O PR A K VE P i — e WK,

[BT5 B GE ] A R XM G 4 8 8 4 i T 25 5 44004 R e R0 O S A WG o S 2 0F DX 90 ME /2 1) i L
F  [) I 7 K IF 5 300 18 £ 2 0 B SR B A [R) SO0 Bl S A S . FLIAROR T T S Bk T AT A B b have
encountered G i i) ., felt tricked or frustrated (J&% %) 57 U 5% #81% ) | impair consumer choice (i 5 i1 % &
i 2 £ A0 L turns difficult. . . to get out GE HY I 23 748 75 4 5 TR ME ) %5 26 38 BT # 28 19 T B0l U3, HEBR %
RBURE LA LD SR 5 23k 5 D5 ST Lokt HEBR A< 815 47 35 B A [ B 2 [C TN IE B2 %6 .

Il ®In a 2019 study of 53,000 product pages” and

11,000 websites, researchers found that about one in 10

employs” these design practices. @ Though widely
prevalent” , the concept of dark patterns is still not well
understood. @ Business and nonprofit leaders should be
aware of dark patterns and try to avoid the gray areas

they engender” .

(Dpage [ perds ] n. U [fi ; i ifii % @ ZHER ‘
@employ [1m'plot] v, i H ; iz (Daware of sth BEPLE] B [ eeeeee
(Dprevalent [ 'prevolont ] a. ¥ i 7 1 i) s AT 1Y é @gray area JK {6 [X 33§ ; v (1] b 17
@®engender [n'dzenda(r) ] v, G2 ; 1 1 ?S

CBRSW.

FERUAREEANEESE, UOBENBEEAO L EMS, X817 . ©widely prevalent ( 5§
17) ;@should( FZi% ) o

OAESIHAR, A ZERXNETAMR: XA+ 22— W EANBEIEARTZRK, Ina 2019
study. . . B8 458 K U 553,000, 11,000 AR 58 R A 18 il 22 96 12 5 8 0F € 45 48 22 7T {5 ; about one in 10
BRI E S BT LW MIZ ., ARAEFRLL In a 2019 study 7& I Bt First coined in
2010, P4 5,3000,11,000 7& | Bt catch-all,types of .ranging from. .. and... to... , LA [a] B B (6] 22 46, & J@
Pk 2Z R SRR R B % BRI 2R DR

Q@A (TiEm)AMEE: RERXBR AR ARAL, 4] 7KL, Though. .. still. .. B il 4%
P78 4 ; widely prevalent(ZR B HEFE D4 WFFE 4518 ) vs still not well understood(J5 F 5| H“ T fif / I X SR 54 =7
FHSCEIAR) LA MR A Xz Y 22 3 i 0 0 e 22 3055 02 s X e 5 08D i 0 ;5078 44 i 7 o PR A 1 A

@R 1EH R W (should) : F ok MM BE S EHF M, Business and nonprofit leaders 52 Br 48 7] 21
A Al 5 A 28R P LR | 5 U8 25 2 SUBLAG S A 280 5 7, 3 07 b ) 1K T R A2 be aware of (try to
avoid W43 5148 0] B AT 80, —F 5 th and fir 4%, DAIF 5 Z 00 1% 3k 3 F 2 5, W 1o X B ol A8 X 14 O &L
T Xz A A 78 4> T ke T AT AR B A K 6 [X 8, (gray area ® A an area of a subject or situation
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that is not clear or does not fit into a particular group and is therefore difficult to define or deal with,4§
“HREAW] AT VA2 M LA B AL T A 4 s B .

[(EREWMIB) E WO/ A R ABEHES 2019 4609 — 0 BF 55 A A, LU 2 A9 BE A 22 K (53,000,
11,000) S48 ) L 5] 22 5 Cone in 10) 28 H 56 8] 288 % A0 2K ) 338 14 5 4K 17 A Though(# 4 despite the fact
that) B 7% 3% — 53] () 3¢ 9 52 B 45 B - widely prevalent #1 F2 BE il i8] widely 168 i % 75 “ ¥ 3 77 16 (4 5 i 17
97 1) prevalent, F 73 i 7R BE MM R K FFELEZ .

R
32. The 2019 study on dark patterns is mentioned to | 32, X H#E R 2019 FXTFEREEIXNHTH R,
show | BRATHE
[A] their major flaws [A] HEEEG
[B] their complex designs [B] H& it
[C] their severe damage [CJ Hoa n Y ™ 04 %
[D] their strong presence [D] HKEAFE

(8 A 2 6 ] MR8 T SC81A] The 2019 study &7 8% =Bt B QA5 2019 48 5 B w4
JE& I — SR 3 5. 3 J7 ANk SURTAT 1.1 J5 A R 3 B 5, I IR R R B KA A+ 2 — i it
17 5% 9 352 T SRR R, @ a) B o) B RS T Z D R TR, O A %
(1) A 4 DL 25 K 4 4R 4 T e O ok iz DR SRR, Wl D, SCob £ 2 B 5T 156 P PR A X A B AR R ) A
“Kutiz 7S] A EW, [D]IE# .

[(EME] “UT+[D]" R =B OQ%) K IE#i#E S, strong presence A {UHEFE D4 53,000 product
pages and 11,000 websites. . . one in 10 employs these design practices, ifij HL.# & @%] widely prevalent,

[ATH %8 = BK avoid the gray areas they engender S #E il 3 , [ B[ C A B i %5 Bt b iy $2 B2 1 B8 %
B RFAE , = TR AE A SC5 | 2019 4E0F 58 B bl B A 3555, th 5 5/ H A FF .

(#1584 ] AR S| G UEAL o 15 1F B 8, 2000 51 A A9 B A9 38 % 251 32 80 s8 UE 0 2,
1717 2 A A B AE A W, B 2 S Rt e A A G ENE R AT EKR
TN ARG/ H 0. AR, T AR S (2019 4E 6 T BB M BF SO A 5 WA BE (D],
P o X e T SC A5 4 P N 2 (widely prevalent) ] A1 D] 3R 5 M ir X, By M E 35 [ DA (A% 45 8 3%
3% 045 8. . i ELAAR BEAE 3 51 RZe 8 69 B &Y, Ok I 8 591 ; 5] B mT HEBR ih S 95 T SCA A LATRNS

IV @ Where is the line between ethical, persuasive
design and dark patterns? @ Businesses should engage in
conversations with 1T, compliance”, risk, and legal
teams to review their privacy policy, and include in the
discussion the customer/user experience designers and
coders” responsible for the company’s user interface, as
well as the marketers” and advertisers responsible for
sign-ups, checkout” baskets, pricing. and promotions” .
® Any or all these teams can play a role in creating or
avoiding “digital deception®.”

(Dcompliance [ kom'platons] n. 2 ¥ ; ¥ M gé @ marketer [ 'makita(r) | n. TR A ;I EH A G
@ coder [ 'kouda(r) | n. %it% i 5 @checkout [ 'tfekaot] n. fiF ik Ab ; 45 ik

32



@ promotion [ pro'mouin] n. {84 2h ;145w AL
(©deception [ di'sep/n ]| n. J0 B ; WK iF

@ ZHIER
(Da line between. . . and... =+ Ljeeeres 2 1] () S BR  1X 5]

@engage in M3 ;20
@responsible for sth X e+« ffi it
@play a role A& ¥4 H

O

FMNEABUEANENZEFHFHERARAR KENFTHRE,

SNBEHENCLAE, RPACLESHXARBTHEANLN BEHRNX, X817 engage in
conversations( # 17 X} 1& ) o

Of1ig 1) : 0y 3410 B EEHE R 2 the line between. .. and. . . #“BE A i 18 S HA % R0 8 fn
SR A X BE L f ) ethical  persuasive Y5 dark i %F 37 2 2 W SCEE Y 37 B OF B A O 0 A
7 B8 7 (50 DT R aRE BBk 2 3 A Y 7 DR Pk 0T . R IR BE ] 15) 4] Where is the line I R | Bt @ %)
still not well understood , % J2% i 7% b Bt -1y Ji& FF 1) R e o 5 30 AR i 7 o1 8 0 PR Xk A7

QRAMEEE - EHRXRETHIRMESE . BLRAEE,

Q@A £ b 57 3t B8 FA B K [E) 46 < B BA i3 4T X & o 4 F % {K LA Businesses should engage in
conversations with. .. to review their privacy policy. . . include in the discussion. .. S B F A fH & 1. &k
) B AL R SR B AT B A s 2. kil O A ik O S O PR BA R L S RO OGN A b
responsible for (5 B ™ & T X 4 AP 2 F 4k 38 4E 49 # K1k . 3% : conversation  discussion 2 [H] 77 1E 4
e 22 5] o i % 0 8 AL O BRAE IE 3K A9 28R IR B 5 i S D0 3 R A T A e LR A b 43 B
715 VA AR 3 )2 1T A9 2 00 4 17 22 0 o B R 485k 2 ol ) GO0 L ol EL ™

Q@R e HiX XK EF R F B EBERMR, Any or all creating or avoiding LA [5] 45 1 % i 3¢
2 AR X B A2 B ) CRE G 4% X i DL I A X A A R R T X T 8], B RT B 2 i L ST B 2 okt R Y
) o A b 5 S Ao X i Ok 8 4% 4 B — S I BA/FR Y5, “ digital deception” Fi UC W A B RE X Y 52
JF 4[] T RO R E T A 6 D 4] F A the line between. . . and. .. ~FH O RLWMIESE”.

CERSE IR Y 4 DU B A Oy 4t ) R (D)) — 43 B () R (D ) Aa)) ™ 14 322 4 , I 7 43 B ] R3E £ o 72 o
£ b 0 %ot S e LA e A o L R DU B R I A T R OC R R A U R I
5 it K S it 2 S AR B o 0 At i AT 42 Businesses (42 k), & 145 jili & engage in conversations
with. . . teams( 5 4 56 1 A #E4T %1% ) include in the discussion. .. (54 AP 15) 1% 55 it (4 92 56 RCR- R
review their privacy policy. . . avoiding “digital deception” (H# ¥ Bt FAEL K LA ¥ 51 I b H B G A 50D

- R -
33. To handle digital deception, businesses should . | 33, AN FRIE, CWFZ .
[A] listen to customer feedback LA Wy P B Aot
[B] talk with relevant teams (B 540 5K A BA iR 6
[C] turn to independent agencies [CT K By F 57 HLAS
[D] rely on professional training (D] #K%E Lk Bl

[ 4 T i ] AR O8] digital deception 5 v 31 55 DU BE , i Bt @ G) ) 8k 4l 17 % M ASE 2 Ay FL AR
it B2 8 HEL . Ak 5 TT A B XU B i At AT BA AT % 336 s I L8 it B 45 AR G N B 2 5108 I A7 X 2E 4]
AR X B T I VE " A A TR R O A A A bl ek 5 O P AR 1 e X R IV L [ B IE

[frfReE] “M+ -+ B]7 X5 B @ O A iY 1F 6 8 55, talk 5] X &2 Bl engage in conversations,
relevant teams #£4% 1T, compliance, risk, and legal teams,

[ATH 45 DU Bt @ 4] include in the discussion the customer/user experience designers and coders fi*)
BL% P/ P RSB U N g Y 51 2 5 B RABOR VTS ith % O ik 5 & P AT e O BB
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W7, [CTLDIEH) 5 4 Bt @ 4] v 48 B 1 4% % b AT B 48 o [ C45 K JLHESSE < b Sz HLK” [ DK “ 5
b AT BN AT X6 355 ™ g A A Lk 4% PR BA R F A\ K5I

(BTG5 B8] A ik At iS4k o ) 0 S 40 45 R0, B 50 T 5 O o AR5 02 Ak O 4K o ) £ B4 20 e 2 A AT it
TS o 4 R ) F R B R AR R D SCORI I I G B A R L i — A HEBR R E R, R R
OO M 1 £ T Businesses should engage in conversations with. .. and include in the discussion. . . as well
as. .. Any or all these teams. .. AJ %I, ¥ 4] 1 804 lb 55 25 /4> A BA 66 fhy e DROEE B2 [ B, GO, 000 4% 351 o
i B B % G5 % A O PR B 3 ST AL ™ oMl B 0 AT BA 7 8 5 5 s o A R R R T LA R L KU | s
VL BA % 7/ PP (A6 8 o O 0 4 61 50 8 5 A0 0 A O B 5 B 2 R 4 R 0 L X AT BR T B OR AE 1Y
CALLLCT 4% T 20 5KF (B [DIH& K 1 15 it B a0 iR 35 7 5 1™ 5 4 467 Ab L &, [ B] talk % B i 3C engage
in conversations, A iy 5 1% 50 1E 4 , [ D] training 78 i SCE A %F 0, SCHEBR %39,

V @ Lawmakers and regulators are slowly starting to
address the ambiguity” around dark patterns, most recently
at the state level. @1In March, the California Attorney General
announced” the approval of additional regulations under the
California Consumer Privacy Act (CCPA) that “ensure” that
consumers will not be confused or misled” when seeking to
exercise their data privacy rights. ” @ The regulations aim to ban
dark patterns—this means prohibiting” companies from using
*confusing language or unnecessary steps such as forcing them to
click through multiple screens or listen to reasons why they

shouldn’t opt out. ”

(Dambiguity [ aembi'gjuzoti] ». #HE W ] ; AS 0] Sé @ ZHIER
@ announce [ 2'navns | v. T i ; & 4 (D Attorney General (3 [E ) a] 334 K
@ensure [1n'fvalr) ] v, $HARE ; 0 {5 @data privacy right 4 e FAFL
@mislead [imis'lid] v. 2 5 ; R é @opt out WER M EHFEAS
©prohibit [ pro'hibit | v, (JLHE L4 ) 2% (1 éS
In March, the California Attorney General announced the approval of additional regulations under the
California Consumer Privacy Act (CCPA) that “ensure that consumers will not be confused or misled when
seeking to exercise their data privacy rights, ”

Zx e .
F:41: | the California Attorney General announced the approval of additional regulations
Eifi Wi i
A
IRIEEINE additional regulations()J ¥ 4 i additional regulations 1) % if§ M)

that  “ensure

I i iforni i Act (CCPA = =
[ nMarchI Iunder the California Consumer Privacy Act (CC )| 2% A

ensuref1Y 515 M A1)
when (they are) seeking to exercise their data privacy rights.” | [ {R | that consumers will not be confused or misled
gl Eil i i T CHEIEIER WG

hEE F B: A 4] £ + & the California Attorney General announced the approval of additional
regulations, 5 7 M W I ) 2 304 5 A ik ol T Ab R E X — F0 . A e S0 under. . R TG B EE
&4 additional regulations. B ) i% K0 5E FF #b 76 (0 AH IV 2 € . 5 i M 4] that “ensure that. . . [a] £ & i
additional regulations, %8 B &b 76 8L B9 H B9 86 % 1 98 8 A 280k R 27 b itk & when 5] 5 69 B
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i) 2R 1 ) 5 3% M) 45 T L OB R 43 1 1 (they are) o it — A5 R O BT 91 4 A 2 ) B (1] 3 [ 7E
1 9 % R AT 1 RO B AL B

FHEHMMNIZEMUEEAE RPEAEEN BEEX RIELER, X817 :additional
regulations( ¥ FEME ) o

ORABARIEEMUEEN T BB AR, the ambiguity ML | 3C gray areas(5 =B K 4)) |
Where is the line 35 PU B # 41)) 48 75 A< B4k 2 A [5] £ B2 448 1 D8 488 X CREMI M) i i ok O 5K are. .
starting to address.slowly.at the state level & B 37 s 3 1WA 2 0k B w5 AR =X 109 17 X 7 00 B2 28 8 I MM 4%
RIS (4 47 2T B (ELIE 5 2 2 — 20 I bR E ™

QROME¥RIZEMUEEN N RERAMEHE CCPA MTERE,

QAN B CCPA#FEMEMBE B In March, the California Attorney General,under the California
Consumer Privacy Act (CCPA) 4> 51l 4 483 #b 75 #0 5 B 490 A5 6k (] | 400 A 25 A% 7 2 %8 . that & i 4] 4
fi data privacy 5 b Bt privacy policy 93T X & B35 i 17 %t 2 w45 X i) 8 b 22 ¥ 5 A 1 A% 40 45 B
[ Fh B ensure,will not be confused or misled 18 B 33X — b 78 #0519 B (19 “ 0 £ 3 2% & GE 98 76 3 K B AL
B i R 32 97 SRR ™, 1% )2 I 7 2 BT 2 (A R §) B A PG B4R 5

QAt—FHHEZMEMBMRLNER, A MRS 280 H R ER" KA 2
M, BT ATLA aim to do sth Z5#9#F — 2 W 0 i #b 78 ML SE 9 H 9 A% 1R R BB B4 5 5 this
means. . . {832 BZ H 09 (938 42 /% 75 0L E B9 B 4K B3R ; prohibiting. . . from. .. [CUHE LA 2 ) 38 L3
AR A5 0 D 78 B A A 0 RN DR AT O A 2 ok R R T R S RS
P such as 5| X AT R A9 26658 B . ban, prohibiting vs forcing LA b 75 ¥ 5 F1 BE 22 98 B Fn 2\ 7] i
R Z B o kA M A BTN AL BN, F O8] ensure,@ 4] aim to J PRI 4
fi] b 76 B0 E B H A BT E R M AR A B m &R EEEM.

[BREME)] 1. EHIEHMNEEEE FABEANHMAEON) —FROQOOH))"HEH, D
Al E B E L E T LRI T AT R A RS i Care. . . starting to address) , @@ 4] HAK i
W H $S i, & A L5 3 R M & M L 9 the California Attorney General, additional regulations, the
California Consumer Privacy Act (CCPA) . ban, prohibiting, # 7~ i %% & L & 1Y) consumers will not be
confused or misled, exercise their data privacy rights PA & i & 2% & A 1E 24 # 4E /9 using confusing
language or unnecessary steps.forcing them to click. . . shouldn’t opt out [ {#i FH , 3§ [a] 37 2 & 1 Wi 4% & N
o BRI ASE A R0 T G < S AR R A RIS IE 3R A AR 0 P A A BE B R, 2. fEBhMEBhE R il
i 57 18 IR AR 4E 4 8] K BK : @ 41) that M) B WA ST, A6 B9 32 /) b A ¢ oA AR, T R S X
WA 5 B L3818 3 5] ensure® R 5 8 " T HE WS 7R % ) 5 @) 41 aim o A7 SR T2 40, 6
F 4 i) &b FE S 0 E B 5 R B 8] A 4 i 22 5, AT LAY R ensure that. . BUMARASE B 9 08 B i
W BAFABL G AS A2 A A0, 10 S 3% 000 o] A Ok R A HT o TR AR LA A b 2 R 2D 7

- R -
34. The additional regulations under the CCPA are intended to . | 34, CCPAATEMEEE
[A] guide users through opt-out processes CA] 4% 5 H oo iR Ry
[B] protect consumers from being tricked [B] T4 78 9% 3 A #0 Bw
[C] grant companies data privacy rights [C] £ 72\ B B fA AL
[ D] restrict access to problematic content (D] B35 ) A7 [ 251 f) 1N 25

[ 484 E 6] AR5 85 T 5 4817 The additional regulations, CCPA SE v 2| %5 H B, ZBQO A f5 1
CCPA #hFEHLSE 19 H (7€ T 5 08 1 9% 3 76 TR AT (i 20408 B RL BB R 2 8 A& sl iR 5, 7™ 2% 4 b fi TR
I A5 3 P [ BIIE .

[frfafR®] “HT+[B]” =X HEQO M) B H#E4E , protect consumers from being tricked # 4% ensure
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that consumers will not be confused or misled,ban dark patterns. . . prohibiting companies from. . . ,
CATR IS FLBCK opt out T4 {0 CCPA &b 78 AL BER A4 2 “ 28 1k 0 FH PR o 78 35 T e 1 ot 3 L0
HOAS R R H B B D7 AR5 T F P S8 BOR AR R . [C5 58 1Bt @A) “ 07 114 2 # 9 50 B BUR
WA FRALHINE . [DIR S LB QA" P4 23 w) (8 A A (o) R0 18 35 o Ak o BR ) FEL P 5 1) A ) R A P 27
(BTG5 R EE ] A< REUAR 5 M5 i ] 3% 5 40 9 00, A Rt T S 45 WS 95 ) B0 I ST 35 PR HE B L AR 4
M H Ly 0 S L L B DRSO S A R . 0 AR R SE L B R MR — ¥R 3 ], i B 4 address the ambiguity
around dark patterns A] Hl CCPA #hFE L€ & 76 5€ 3 AH 2 ¥ M0, 4T o s 40X, AR 4 004 2% 35 AL 3%, 08 ot ]t
EHEBR AL E 2w A2 BRI P A R LC).[DIRI ., B bt R SCAT % B, [ ATH#F CCPA B9 R “4% 11 K
Fﬁmﬁﬁﬁﬁ”i&ﬁ?“ﬁx?“ﬂiﬂg SR F R R BEHE 517 i [ B 00 A 6 E S T RLE B H .

v ﬂAs more states consider promulgating® addmonal
regulations, there is a need for greater accountability® from
within the business community. @ Dark patterns also can
be addressed on a self-regulatory basis, but only if
organizations hold themselves accountable, not just to legal
requirements but also to industry best practices and
%tandard% [402 words]

CRICERERADH -
(Dpromulgate [ 'promigert | v, M4 ; /A 4 S? @ ZHER
@accountability [akaunto'bilati] n. i 4 #AT (Dbusiness community Tk 5 5 4>k A

5 @hold sb accountable il A i 5 #F 4T

SEAB R B fi b A B 5 VA £ Ml FRAEE T B R M R A RS A, X817 :self-regulatory( B M E) o

ORAFKEHR .- HRAMBNKBEELS HFME, As. .. there is a need for. .. 5 LULE AR I8 M 4] 7K I
HE AR N7 ¥ R0 M A IO R A b FE R JE AR ZE A R 5| 5 3 B B 55— B X i« greater
accountability from within the business community 5 B 1% £ it #8355 2 “ g AL 9 307 B H v 3 7 X 48 17
EEZHAL”, LR ZR R YRR RN EERT AR MEETNRBAZBE.

QARAGKER . SN H#HTERME., %A LA Dark patterns also can be addressed. .. but only

16 1 W P R X B R K Y G B IR A (self-regulatory) ” FIHEFT A B S AT K 0L B

afﬂﬁiﬂﬁﬁr(orgamzatlons hold themselves accountable)”, not just to. .. but also to. .. % 75 % B 4% #L
Fa 7 48 B 0 BEAE o R O AE S, B4 BILA R LA ST 3 40 A o R A RO JE R OF 7F e LBl B R
FTHE ot | B 3t 800 o A FH P R 3

[EEERIBY ARBLMAJLL As more states consider, , . there is a need for greater accountability from within
the business community”E 7 GBI E M) vs R (T EFE R ... . . can also be addressed. . . but only if. . .
“EE R CREMR D) — 2k CH R 2950 7 B 1 % 8 DG Ik , S B b 2 % b 5 B T R PN 2 (R S 3% T TR AT 3N vs B
T ERELIFRATE) Wt — i, B EGR VE AT B 2 R T AE LUE AT 8h 49 BB M R 0 i A (fE
Jo R A BT ) 0K A R W, G IR Sk 1A T R T T — KRBT AT .

- R -
35. According to the last paragraph, a key to coping | 35. RIEREF—B , N EEERH—/ X
with dark patterns is § T=F °
[A] new legal requirements CA] ¥ kAR
[B] businesses’ self-discipline [B] {2k iy B IR L H

36



[C] strict regulatory standards [CT ™ ¥ i W 9 b
[D] consumers’ safety awareness [D] AN L 2ER

(4 B AL ] BT B 45 B o0 L CGRBY , K B O ) 5 1A 0 i g 5 14 30 34 8 941 %, O ) LR i
SR At T DAAE % R ALK (A olk) B 3R WA A SE B A9 LR R, B S B — 20 R B A fel kAT A FR M
B AT Al B TR WA /2 TR N PR AR A — AN G B, (B IE W .

[SEmE] “HT+[B]” &M KB OHNERR LM E ,business, self-discipline 43 5| ¥ i business
community/organizations,accountability from within/self-regulatory,

[A].[C]#|FH# Bt additional regulations. legal requirements. standards T 3/ , {H “ 4 4 #b 75 B 22 /
SE BT B¢ 2 R BESR  BR AR ST T Y R AR A 38 O 3 L B b BT AR 9 ST 3k A RN M O 0T T IR AR X YOG
He s, M AESE AN BB R E &S . (D] K Bt K 4] addressed on a self-regulatory basis (£l F & W45 ith
fift hy WA A AT X R E A

(#1588 ] AT LY, LhRE A KB B, A0 - PR AR ) R ) 924 V1 Iy fide Rt et B T
iz BEH B 7 S S BYE £ 5 | HO I, b BT T O T BE A R IAE AR Rk A AR AP &
T X517 legal \businesses, regulatory ., consumers 43 5! 3 £ 37 B WU LA L W A HLAS 1 2 & 1 DR I AR X [
T, M A B the business community ,organizations.industry ]38 [a] 4l , # ] ek gk i (B,

/ Text 4 iEfBIR A KM A, :
CfE s
' 3 - J& 3T 5h BRI
- ARG REEER
(R a#H]

SR : Scienti fic American(FF2¢FE A )2021 45 1 H 1 H X HE Ethics Lesson May Hold Outside the
Classroom G f8 R 7] RE/E ] TR B 2 40 . 8 - 18 A8 R 7T B AB 68 OB 22 A 0917 0 P A R ASE W . Bk
& HIBAR SIIAFHMREREER) — NAMTABEEHRR I ECE B — MR REGRCE =
BO —— PFaR BT % 45 5 O 9 B ——HE W) SR [, 48 Hh B 208 O 1l 3R OR @0 CR LB

[ % 8% % ]

36. Scientists generally believe that the effects of ethics | A3 i : B} 2% Z AT 4} 18 8 R & R 1Y 3
classes are ; ik,

37. Which of the following is a reason for the researchers | B RAT . A XA REFHAR“EAITAH”
to study meat eating? A B

38. Eric Schwitzgebel's previous findings suggest that | LY : Eric Schwitzgebel It B % & Hil 2%
ethics professors . HEZRMHEXER.

39. Nina Strohminger thinks that the effect of the | A# 3 & : Nina Strohminger %f T 7 % £ 1)
intervention is . Bk

40. Eric Schwitzgebel suspects that the students’ change | AW s + L4 ¥ : Eric Schwitzgebel Xf
in behavior . FETARTHEL.

j] £ 3% ¥ : Scientists. researchers, findings. intervention ¥ & i& ¥ 3% “ Bl 2 W 527, ethics classes,
ethics professors,students ¥ @18 X35 “ M F”, the effect(s) .change HJH i L7 “ /R, =
S [] I 7% SCRE A ) “Bh 2 B 9T . 0 PR BOH B9 R e/ ROR

18] B X BX : 36 il Scientists generally believe,38 8 previous findings $f& 75 3C 3% #8 K Bl 2 B ) 1 1 2
B IHA A/ M 37 B to study meat eating. 39 8 the effect of the intervention, 40 8l the
students’ change in behavior W #2715 ¥ WF 55 49 N B “ 02 A AT R " B 45 R “ 2 AT R R A ™, th BP“ Bl 2
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RIS 7 20 7 3 X 2 A W2 AT b B B i, 9 L & B2 A 32 3 3 18 38075 000 0 o 1T e 78 7 2 AT M5 39
. . . thinks that... .40 . .. suspects that. .. W 3B SCFER K 24 A\ W% 87 0 98 45 S 090/ o

i8] R A2 45 < A% SC LA THBF 5 09 76 32 51 H BT 0T 9 00 & B, R0 T 1 X A (O D AT R B B ) L 3
R B T W E B AT R B A [ It A A8 T o 2 B 9T K B M O HE S L LA R R N %
LB IESE J0E <37

i,
;-fi.—

IT' @ Although ethics” classes are common around
®

the world, scientists are unsure” if their lessons can
actually” change behavior; evidence either way is weak,
relying on contrived” laboratory tests or sometimes
unreliable” self-reports”. @But a new study published in
Cognition found that, in at least one real-world situation,

a single ethics lesson may have had lasting” effects.

- WICERS !ﬁ‘?ﬁ _____
(Dethics ['efiks] n. {6 HH 2% ; i i 2% @Dlasting ["astin] a. FFAM
@unsure [an'fua(r) ] a. TCAO4E ; A8 A1 @ ZHER

@actually ['eektfuali] ad. B8 ; FLI2 M 132

1
@ contrived [ kon'traivd | a. it A K g: Te::t Zﬁi;mﬁ
©unreliable [ anri'laobl ] a. A A] § (4 ; A fiE {5 #i 1) (D RERe. . . cffect fobish 18 LA

©@self-report [ self re'pot] n. [ BRIR 45

Although ethim classes are common around the world, scientists are unsure if their lessons can actually change
behavior; evidence either way is weak, relying on contrived laboratory tests or sometimes unreliable self-reports.

&g

Although ethics classes are common around the world,
5| 55) Eift  Rahia Kl b s AR
iR

S 109 34 : [scientists are  unsure ﬁig if  their lessons can actually change behavior;

Eif Rahial Rk DAy |91FE Eil R+ TE i
434)20) 1« | evidence either way s weak,

Fifi evidencel))5 EEW FRahinl R

A s

relying on  contrived laboratory tests or sometimes unreliable self-reports.

ARSI EE  relying onfTE T 1 wid ORI relying onff F£1#2

hEEFERE A A th a5 AP r4h), 435) 1 B9 E 4] scientists are unsure; Although 51 5 4R 15 M
Ak 5| A S Y s T s B 2R 16 unsure B9 5E i ) 51 BR 2 B B GE 0 PN A0 T R
BREMCE NI4T R 4r4) 2 9 FE T4 evidence is weak;either way 4“1 7 ¥ it d 8 AT AT RS
“I PR AS BB O AT AT R X B BB ) s relying on. .. 51 35 T UE 4 WSS 69 B

F—RBIAFAREZN . ZVE—MHAXIWEP, EEREBUTFZENTH, mEFARW, X
17 : may have had lasting effects( FTRE/= 4 TR A ),
OAEHMERNNEBRBEROEBE X - FWE. A0 LIS RHA 0 RHTJE A 508545,
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S S RE S ik 4 H i Although X B X H 40 common around the world vs unsure, f& 3 “ 4 1% th &
L5557 b ko SR o A 0 22 () A O - TR A RUBR 4 R A R B A ) A S
S 2 [a) Y 22 B . A B 7 CE Ok O AN AT R ) K B W RS DA . B B KA TE] can® BEE ; T
PL” 55 5 8 15 actually® (98 5 98 92 F 7 00 3 FH 0 25 7 9 08 2292 (915 I, are unsure if. . . can actually #F ifij 78
JRABGE R T RFERATH O M I A 4R 3 BL A B UEHE (1 3L their lessons 1) their 848 scientists, I
7R I8 TR S W R AR RN . il 5 are unsure M4, RFHFE B ACEO L LM RENEZ — &
AR 2Z R B oH A R R R BB < 1T REA G2 AT B R AL

S EEEB4Y : evidence either way is weak HE i B 6 15 H W6 77 17 (A7 28 & TR0 IE 4 #6AS 2L L B =
MRS . BRAE 4y 1A 5018 relying on 5 K 4L 616, contrived laboratory tests,unreliable self-reports W il
AN 0 R i 0 K O A 4 R L A B B R R AT A A BRAR A O TR R R I Y F 5T 45 08
FLAT ARS8 0 N F U4 36 2 A AR 04 B 43 o 349 K A6 92 B Ak 1% v 49 31IE 5 .

1 5 43— T — J5 25 1 3R 8 T BE 2 B AT RUBE 4% BR (0 G0 7 R 3 ok A T - S AR M A E

QAEMmMIIH—MHFARNLER . ZEVE—HALWHELP  EBRBEERN, MARAFHA, itid
at least one 5 Hb 5 R 1E in. . . real-world situation 7¢ 438 % B BF 78 09 A& A= bk 92 PR S A 06 7, — ) I
SCH 3 B 27 E B 40 ] T S 58 % A N R PR G X — B ST A R aT {F BE AR XY R . a single 5 lasting
effects 1 B A 52 2 00 ™ 58 7 38 73 75 09 A Rt s may W5 2 HL 32 78 77 78 A1 i o] R4 L BP o] fE oK 2
I BAT K e AT R — A PF S BAE .

LB % 0 12 ) Bh i3 48 € BR A IUERGE L v : 1. SE 1 Although 51 i D %) i SO B 2 ZATT X it 7
PR A 80 M AR L 2. But 515 O 4 i SCH G A A B Y 18 SO G BT 0 9T & BR - T R 1) 0 A &K
(BN )", R T SCORE Bl 283X — 87 F 58 T PEAi A 4

- BT -
36. Scientists generally believe that the effects of ethics | 36. Rl ZE R LW WA b, EERHO ¥
classes are . o) °
[A] hard to determine [A] LA &
[B] narrowly interpreted [B] k1 fat 2 fit
[C] difficult to ignore [C] MERLZM
[D] poorly summarized [D] B kS ©.45

[H5 B L] M40 8T 5K 48 i) Scientists, the effects.ethics classes & 2 CH 1), %45 L BH2EE
7 A o 20 R 7 U RE R AT A AT ko DR A I R R o AR 1 1SS N Dy i R AS RT EAY
FIRRIR o 035 22 Bh 2 AT o oA Ok 0 PR OO AT A ) 9 5 o afl A8 5, B AT IE 86 .

[(GEMmE] M+ FE 625 SCE A R CME 8T b the effects of ethics classes J& X} 4]
their lessons can actually change behavior #9438 ; iF #i 3 P hard to determine (i : determine 4 to
discover it as a result of investigation“#fi i€ ; #F 81 W J& X} 4] 1 unsure 4 7] Xk 5 .

[B]1#] i Bt tf Although. .. common around the world. .. But... in... one real-world situation, a
single. . . ¥ 3CA: SCHE R4S T R AR a0, (EL R 7 S B 2R 16 v 0TI 0 Bt s B A Ol — RS OF fh e
P 3 LR B B it B AR T B A SRS O R R A R 4 BRI 4B B2 AT OF S i O X st
PRJE A RBP4 AT 0 RS e, AR 3 (B 4n 4> 4 il A ) — S0 WF 98 & B0 1 R ) 5 e R, L ASE T () B
B SRR B A RV AT B 2 . [CIMRE K A have had lasting effects & % ifif % . (H 1
56 lasting 5 difficult to ignore 41 I AN 5¢ 42 45 [R) CR 3 98 W8 R 1 )5 & o ] i 224 HOK e 48 ) 19
RIS A B, 1 AE B2 R AT % 80 81 . (D] h &5 4) K R ) unreliable self-reports i i ifif 3 , fH ¥ %
“E PR AR A AN AT SR AR R R S A AR R R L% 4 T DA U T R Y T A R ) 5Y ) () 3E B8
VIS UNMTITE ST RSV INE A0 BSEARN: K AU

(#1584 ] A ARl 2 F AT 48 U8 A% 52 i ™ (0 3% 6 5 0% . R TP Y generally, & #7R #
H7 EAE AR RER BT LA A 27 4 Bt A B G T, U0 R DA AR A [) B 2 O ()
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X Gl FEIR AR R, 1 e A5 A bR AL R R IE Y Although ethics classes. . . scientists are unsure. . .
But a new study. .. 0] 1Bt 4 18 SCHE 2k 0 I R e eee > FE RN E = — TR W 5 (U R 2
AL S22 OF % RIRE " B A3 0 A ) S I R AR BB AT I A B R W
s R AT 48 H AR s A E P a8 43 B scientists are unsure, SR JG & B H S5 their lessons can actually
change. . . 4 1] 1% 50 J& 850 e (] %) 30 7R CXH AT 2R ) B i) ™, i 0 25 6 LA

Il @ The researchers investigated” one class session’s”
impact on eating meat. @ They chose this particular
behavior for three reasons, according to study co-author
Eric Schwitzgebel, a philosopher at the University of
California, Riverside: students’ attitudes on the topic are
variable” and unstable” , behavior is easily measurable” ,
and ethics literature largely” agrees that eating less meat is
good because it reduces environmental harm and animal
suffering. @ Half of the students in four large philosophy
classes read an article on the ethics of factory-farmed meat,
optionally” watched an 11-minute video on the topic and
joined a 50-minute discussion. @ The other half focused on
charitable giving instead. @ Then, unknown to the
students, the researchers studied their anonymized® meal-
card purchases for that semester—nearly 14,000 receipts

for almost 500 students.

(Dinvestigate [ in'vestigeit | v. B3¢ ; i A 5 ®anonymize [o'nonimaiz] v. CHEE T4 H () a2 (5
@session [ 'sefn] n. LB [ I s B

(@ variable [ 'veariobl | a. 272 ) ; 5 A5 (1)

@ unstable [ an'stetbl] a. AN 5E (19 ; 5 25 1Y ( ;ffu?:? o CHE R F) K ) 285 Foeve eee
(©measurable [ 'me3zorobl ] a. 7] il hit i @charitable giving % 3§ M

©largely ['la:d3li] ad. FEAR KFRHE I % ith

(D optionally [ 'opfonali] ad. JF 3 il i

CERAH -
F_BNBARANBERARAGZ. X817 :Done class session’s impact on eating meat ( — % & {# i§
it AZ B 4T 4 B9 R 0E ) ; @Half. . . The other half. .. Then. .. (— 3 - B RIG Yo

OOANEBHRART., WA H this particular behavior 4 [1] 4§ 52 B 35 K1

QAERMRAT EBRMEATHBORM, A's impact on B B 1758 b 9 1 28 i CA) Fi [
A ik (B) o BPAF 9T 2 38 o %k 18 78 R %) 38 4% (AT 0D o WL 2% 2 A iz I AT R i AR 4k

QUMBMREZRXRFECATH"RIFAEMN =R A (three reasons), this particular behavior 8
& L A)rp eating meat, oot particular A 4548 1 55 24546 00 this #5 i {6 7 L 25 1 98 83X — 55 & 19 47
K. BSHREE%M A, B, and C Z a4 BRI LR . A #8430 variable and unstable % ifif 6 W] 2% 4
X RE“WZ RS BE B R L CTEHE, S B R W 2 A R 5 A2 B G 7 U A4 R e I 0 A O R AT A
FE. B4t easily measurable 3 M558 8“2 P 25 5 i bk, 52 Brooi X 56 B T HR1E LEHEL B B) WER °F
HMFT R . C A largely agrees 2 1 15 W 101 78 48 2 SCRR i) — BOPE L 56 000 356 B 56 495 L i) ] 20 #r 1
A 78 Bk 37 ) 48 ] CRDAS 2% 52 31 3L 08 55 PR 2R % B2 i), 47 Ok 007 %) B i PR % 4% R B —) ; environmental
harm and animal suffering B % J& 75 “ Wz PR 7 ke 09 16 58 L A7 BY T 18 18 21 & 45 52 i)
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QEQANBMRA %, =LA Half of... The other half. .. Then. .. SR KEK

Q@AM AxEE RN AEKIEIEARX, Half of the students. . . read. .., optionally watched. .. and
joined. . . BHIEIR I N2 AT N R BB M X #F . The other half. . . instead W B #f 4% i 41 )
WL TE M AR WX — 15 . instead SRIE T RIS B0 2 57

AN BHEARPEES A X, unknown to the students,anonymized J&7x T 5% (19 & W, R A
B3 HeAth P A9 5L 06 5 nearly 14,000 receipts,almost 500 students 2 B %048 75 2 , A BUARF 58 A9 4R etk .

[ER 3% #f T8 ) 48 42 $% &%, #U4E #% 0 : A BL il i The researchers investigated... They chose this
particular behavior for three reasons, Half of the students... The other half... instead. .. Then. .. the
researchers studied. . . Bl & P 21 SCHE . 1. BFFT & AOLE A BE B LRI, 2. BF R B ) LIRSS ik . (B
iR W SCEEAR SR T A ARk, BT 5 AR A R R, IR R E X 8
PO B AT 3 51 40 8 2 A R 4 A . e T HE BT SO L SR B 9T 4518 TR T M R A 4 5 4

- mmn - o/
37. Which of the following is a reason for the researchers to | 37. U THHRMRERARKEAITH
study meat eating? B R &2
[A] It is common among students. [A] BEF4EPRYH,
[B] It is a behavior easy to measure. [B] ER—FAEHMEGITH,
[C] It is important to students’ health. [C] EXt#4 Ml RAR 2,
[D] It is a hot topic in ethics classes. (D] & R A — A0

(¥ AEEARL] 18T a reason for the researchers to study meat eating E i £ % B @A), %A
HTHREANREFHARCATIG=EATRE L EEMNZANEEZEHSE 2. AT RS Tkt
3. I SCHR BEA —BOA R D Z A 2. [(BIFFEIRE Z, SMUIE# .

(@ #E] (Bl a behavior easy to measure [7] X5 R [H — # #Y behavior is easily measurable,

CA]ZHEH B Y9 common 5 A BeH Y students, {H common ##f i f 2 “ 18 78 U 827 1 3 “ w2 W AT
K7, [CIXf eating less meat is good Wi BEHL X , B PRI/ uz A 287, 100 e 06 less B i , 2 1fif Sz ) #
fit J wz A 27, (DI topic Bk A B & BLA) , {H © 48 1) i R WF 9% 3 1 S 1 5 R T 3 O A0 K 2 A6
ek H R bR AT IOE”

(IG5 RE] BT areason for. .. /R X RO REF K B AR A , 17 180 H 2 ) 0] H b — A, i 2%
1) O et B R 3 DR SR e i) o O O A K A e A OG T SO IK 1) B R RR IR AR SR SOk B E LA 2
AR B ER RS 22 B, S E AR . AR, % Bt @ #) reasons, because £ 4 PR KKK
i) 8T B SE % A T A B 3% ) 1 8% %% They chose this particular behavior for three reasons. .. :
vevs oo and... because... ) W HREBK AR L A5 5 B 5 LA O3 3% 97 and BT A O S50 N They
chose. . for three reasons: X, Y and Z(Z Witk because 5| T # I B AR 8 M4 , it 405 AN £ 101 5 = 4>
J B b, A IE R R B,

Il @ Schwitzgebel predicted” the intervention® would AN ﬂ’&tﬁﬂ .i‘ﬁ‘f'ﬂvﬁ'
have no effect; he had previously found that ethics ***fﬁﬁﬂ”*;(a”)ﬁ*ﬂﬂﬁ
professors do not differ from other professors on a range of 1‘.#&‘**&#&**\&-&’“1’35
behaviors, including voting rates, blood donation® and u‘m **,‘ﬂﬁ*t*#&“‘&m
returning library books. @But among student subjects who **‘_,,g “iwﬁ*‘*ﬁ'*”‘ﬁ‘!”
discussed meat ethics, meal purchases containing’ meat 4%&*&“1- h*ﬂ**&%@Z%‘F
decreased” from 52 to 45 percent—and this effect held 5] 45,16-'—!75 lﬁ."”*a&ﬂ‘ﬂ**
steady” for the study’s duration® of several weeks. ﬁ}Ln ﬁ-.tﬂ.*-f' B, % —'ﬂ.*iﬁ
@ Purchases from the other group remained” at 52 percent. nMﬁ%#H*—-l&*t 52V$1

41



(Dpredict [pr]‘dlkt] . fﬁ]’ﬁ[l S @remain [rl'mem] v, {/‘f‘i%;{:&
@interv.ention [.‘lnto'vcnj’n] n. T T { ® ZHER
(3 donation [ dov'neifn ] n. 4 ik Ddiffer from. .. Seron R
@ contain [ kon'tem | v. L& ;& A
T ( @a range of. .. —ZFl|eeeer
G decrease [ di'kris] v. K @losd denstion Rl

©steady [ 'stedi] a. Fa5E 1Y lisld stesdv
(Dduration [ dju'retfn] n. 545 i 7] ; 1 7] Sholl sty RN

FZBRNEMRER:-ARCERELNFEWNTAHARMOLE BT, X817 : Odecreased( T ) ;
@this effect(X—# M),

OCANMBHRREMMAOARER A0 50520 NRTJE A IH51345

S SHETERS : the intervention fU4F L BIFTR M AMEECFN A, BB i B IFiHe A XA R
PR AN A" R A XA BB IRAEHF ;s predicted . no effect B4 4 B I 45 5 “ T2 .

55 W& : had previously found that. .. DABF 55 & It A7 (9 BF 95 & B0 3K 44 3F i #4430 ; A do not
differ from B on a range of behaviors I+ %M A.B —#&H4TH E#—F . 7F:0n a ranger of behaviors
Ja 52— &5 A7 R, A MEEEf# blood donation, returning library books 5 4~ A () 18 8 /K SF 4 ¢ . i
K F AR B SUXFE R BUAR S 5T At B A7 A, BB 2 5 BUA B A A B il K
& U AL voting rates 5 blood donation, returning library books 331 , 1 5 i 2 4 X% .

FEAMIECEEXE . M EEU RSB S B BEEEZIT N L E B X —
ﬁiﬂ*iﬁ%“ﬂﬁ\AB‘Jfﬁﬂiﬁﬁﬁﬁ#Xﬁﬁﬁﬁﬁﬁﬁiﬁ"ﬁ“ﬁiﬁyi&ﬁﬁfﬁlﬂﬂ%iﬂ%*%ﬁ%ﬁﬁ
A A A8 B PR O R 2 X2 A B W AT R s R R

Q@A ¥ (But) Mt B KA LR L R, student subjects who discussed meat ethics, the other
group 43 54§ a1 i 56 241 A1 425 il 41 ; decreased from 52 to 45 percent, held steady,remained at 52 percent L
AR ER LR R AR AW LA RO L RFETR 7 A MEMATI—ERE” . HKA
HEAS S Y0 A58 AR UR A OB U 2 A AT R BOE A LSRR BB A RRLE”.

[REMBIEAR THRTPTATNE LRI, FARMSEL P TR ERISIE, Film 8T
LR 2MER: 1. O%) But Z) 8“1 H W — A4 R ;2. “if Z2 3K predicted (8 Bl i ) —id &
5¢ WL had previously found CF i fif 5 A B ) ™ 2 11 442 B ESF 5] % 2 i) 2 & , 9 000 388 980 “ A1 ob iy 2% B A 4R
JO7 4 T B PR S 2 8 5 3. “decreased from 52 to 45 percent(F&{K) vs remained at 52 percent(f§ 35 A48 ) ” i %f Lt
) A B0 9 £ BE A student subjects(BZ R4 2% 42 ) vs the other group (34 il 4 2% 42 ) 7 i 52 PR 4% 5

BR L L LA
38. Eric Schwitzgebel’s previous findings suggest that | 38, 2B - A XK N RZ N XM T
ethics professors . B fEREHE
[A] are seldom critical of their students [A] RAHEPEA AT A 24 A
[B] are less sociable than other professors [ B A48 Ath 082 A1 B 4F- 3¢ b
[C] are not sensitive to political issues [C] B ) 80 AS s
[D] are not necessarily ethically better [ D] ifi i /K SF A& 0 5

[# A E AL ] MR IE Eric Schwitzgebel's previous findings. ethics professors & {if % =B O4), %4

B SCAR i Ak PR DL JR AT I YT 5T A T - PR A B RO 2 B e o A B 2 AT k5 2 T U6 B At A X

Fofr 000 £ D5 ET -+ Ok T R AE T R AR YR BIF 9T 22 B 19 F 95 K PR A6 B 27 508 AE B 5 R i LA K 0358 A

WA 5 2 AT E R A AR A BRI 2 . AT L, B 2 () 4 0% R R CBF AT O A0 B O R & kA

720 3 BT LA e s 4 00 e R WF ST 45 SR R S A OG e F 2 A AR LR Z T A S B B R R A
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DR A S 04 50 1 1 1R 2K 7 T 48 S 0% LR ot U1 5 R S S A5 21T O b R BUA HE A S AL Y
BB G A B B 2 R A T A K O R 0 B D] IE W .

[ E] [ D] ethics professors do not differ from other professors on a range of behaviors
J2 8 SCHY A B T

CA 1 40 B A B2 7 5 2 A B S IG5 00 R DB 144 18 38 2 8052 ] B £ b S At 2 B i 380482 o 5
FFAT AR SO R AT AR . (B A B A BT 5 A 2 B Y R B S IK O D AR B 2
2 DR L3 40 7 AR 8 1 0T R bE At 2 B A4 BB B A B O BN R OR ) H SO b 4R B K R
IR ER, M BB = F g2 R, [CI¥ LB 4 voting rates ($ 5 %) Z /L
political issuesCELIA M) A1) , 3 32 L4 1 HH 48 2 2 S0 0 BO o] B0AS U (H b of R4 %,

(T RE] AEH A HWATHF R ROBRER”, B AR B R B HAr e R I8 & e £
JOAH %I T4 AT A PR, A IE AR, B, R EREE T EMES CBRE S EAE,
BIE ) SO BT RS R R R S A BB 2T bR EER" I &1 I
45 2507 5 48 A MR 4 3C 4 R0 T TR AT 0 0 5 ) ] S — A0 TR A HE OB 7 R R 0018 B 2 BOBROE A
bl HE At 2 Bl 042 09 47 O B T A 24 DTG e [ D L HEBR 5 58 A ) B 2 0O HK LA VIR B 24 A0 Y
fa BRLCIA K&k —FH AR H[B].

IV @ “That's actually a pretty large effect for a
pretty small intervention,”  Schwitzgebel says.
@ Psychologist Nina Strohminger at the University of
Pennsylvania, who was not involved in the study, says
she wants the effect to be real but cannot rule out some
unknown confounding variable. @ And if real, she
notes” , it might be reversible” by another nudge® :

“Easy come, easy go.”

(Dnote [nout ] v, 1 H 3 4% 51142 2 S? Drule out -+« HEBR 75 51
@reversible [ r1'vaisobl] a. A ¥ 5% () @ confounding variable i 4475 fit
@ nudge [ nad3] n. %4 ; Bk § @ Easy come, easy go. K, fduth,
@ ZHEHE é
BRSO

ENERITMARER, X817 :Da pretty large effect(— N IEH KHRIE ) ; Dif real (AIEEE),

QANBHARENERMTEN NFH, KM, That [6145 b SCHIBFFE L actually T 58 8 1
Y, pretty large effect vs pretty small intervention ™y & T 47T A i F K AR F X X — 4 i 7 i
SR RRRE L2 A OB UK I, B AR R R B R R A S e,

QRANBIEARARME RN IFM : KL HE, WHfh. .. says. .. she notes. .. LI KHK .

@741 Psychologist ,not involved in the study 744 VEA A4 9 B 63 , DL 3 W HE D A0 AH A 0F 9% % A% B o
J W H PR GBI T AR OB ) . X H 4 wants the effect to be real vs cannot rule out some
unknown confounding variable f§ but I, BB “ W1 fF — B 927 B9 OF J& - W b A 2 B0, 35 90 1 A0 ok HE
B4, W AW ASRE ik, 7% : confounding variable*{R 2478 it 745 55 [ 78 ft A1 PR 78 fik 34 4 56 (19 78 it ,
AR A 7 R PR R A B OR R .

@%) And FQA) it —4, LA if* GRIAFE S 0 G, (H AR TR 85 20 B4, B8R " ik 25 0 B3, LA might be
reversible by another nudge(nudge &} “##E ; /DA R ¥ ") (. Easy come, easy go 2& Hi o i X Fh 4% 5 Y
o W BV S AT A < AT 0T — N B S B/ A TR 2K R AT R R S IS A 4 R R AR AR R SR TZ A
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YIRS R 45 R TR BEAE .

[BREMEBIADMUREPR, MAD MR AREZE MEBRERIERITCEIETHXER AR
=/~5|i8%] Schwitzgebel says. .. Psychologist Nina Strohminger. .. says. .. she notes & B Bt P = 4] , B
i D 4) 48 6] Schwitzgebel (B 5T #) ) W 4, @ @ %) M 4§ 4 Nina Strohminger (FEBF 55 A 5t ) &9 W A4 5 7 it
& Bh pretty large 87N B & B9 S F5 A B, i {8 B) wants. .. to be real but cannot rule out. .. confounding
variable.if real,might be reversible ,Easy come, easy go 3 JB/R 5 # i) i B¢ B .

B O
39. Nina Strohminger thinks that the effect of the | 39. Rl - Mi%s FRIMIA D, X T F RO ¥
intervention is . mE .
[A] permanent [A] kAR
[B] predictable [B] a il &4
[C] uncertain [C] A#hER
[D] unrepeatable (D] ARTEE®

(¥ #EAGL] H Nina Strohminger E L Z 5 W Q Q%) , % /4) 3t [6] 45 H 2 1 x4 1 F F i 49 5w (4
Bk A H R IR (BN BB HEBR A %0 9 1R 2% R & A B w5 17 L B0 R B SC Y, thAR & 5) 32 40 R o R
R m kR 28 dtR, AT, A i Fo w2 AN 90 € 19, S CIE 8 , R B m] HEBR AL

[ @MF] [C]H uncertain &% B 4] & cannot rule out some unknown confounding variable ,might
be reversible Y& HAE 5 .

[BIFI A% =Bt A o B predicted BB, 15 E 48 ] BF 95 # FF bR 0F 25 2 i % 45 58 60 F il , H ) o
R ILTOM 55 45 AT SR S, LA G R A AT BB B & SO (R IEH A AW R - M4 % B %) I ok
PRF R ma o) 7T WO . [DIFI A SE 4 o “ 7T R 2 5) IR R 26 3058 ) A0 g R Ak 5 R0 R AR L B
AR AT — BB, B X b 5 e B AEE” , 00X AN A4 S5 PR R B TR i A AT AL 00 5 U o
E 53 VR R X PR e 2 5 T, A AT RR VAR AT,

(G RE] A% AP AW GAERE, ]  E THE W AR E 6 R ZE AR, [t
] i B WA ) b LA R Y R AR TR SR KR R R S R W S . B K she wants the
effect to be real 1/ wants, & 58 W i) & —Fp E W EE W2 LPRBE R ZE WA B A KL REHE
but cannot rule out. .. # but X —¥4rid, IR R —F B LHET  KELFRBERRLENEA REE
R A L 05 B T o HE B 2 R At oA 60 Y 2% BR324 B i) (o b R 2 X b TS Ok A B i) ik
JGa FERA if real 1 if X — ki8], B R R LA B 0 B — R B, B2 52 BRI R B SC b AT R R B

W Schwitzgebel suspects” the greatest impact came
from social influence—classmates or teaching assistants
leading the discussions may have shared their own
vegetarianism® , showing it as achievable’ or more
common. @ Second, the video may have had an emotional®
impact. @Least rousing”, he thinks, was rational®
argument, although his co-authors say reason might play a
bigger role. @ Now the researchers are probing” the
specific effects of teaching style, teaching assistants’ eating
habits and students’ video exposure®. @ Meanwhile,
Schwitzgebel—who had predicted no effect—will be eating

1



(Dsuspect [so'spekt ] v. #El ;1A K @probe [provb] v. #FE
@ vegetarianism [ ved3o'tesrionizam | n. Z & F X ®exposure [ 1k'spauzo(r) ] n. 4 fill ; (A 1
@ achievable [a'tfizvobl] a. 7] 32 FL i) @ ZHER

@emotional [1'mauvfonl] a. 1 & ; 1§ 4% i)
O rouse [ravz] v. {fi 7= 4 3k
©rational [ 'reefnal] a. B

Dplay a...role K- i) 1 F
@eat one’'s words B & s U BRI &

FHREENRE AHARFAMFURLE, X817 : Oimpact (# M) ; Dare probing ( IE 7 &}
37 ) ; @ will be eating his words( K BRI &) o

OZEQANBHREMERNFEE MM, the greatest impact,Second. . . impact, Least rousing. . .
role JE 18 X 3“5 i DR % A T B R AE o 5 UK, SC B A BE 3R OCHK . suspects® PR BE (3t 35 0T i B
82)” \may .might M| $ 75 iX 26 K K T #E W , R ZE 5L,

QANBRERE—: 4 W, social influence, shared their own vegetarianism, achievable, more
common F ] $# 753X — i K R R B95RZN 76 . LA A Bl h /R0, B e H R ES5 R BER T 47 ]
Betk i BT A7 0 3 o

QANBREZ HEBH#, video,emotional impact N 3t [F] 7 B 55 — P &K (Y 58 h BT 76 . IR 1 ih
&, fuh 3 JLA 4 T Bl 8 HeAT 3

RQANBEEZ i+, he thinks vs his co-authors say, Least rousing vs a bigger role &8 T fiff
I AR X — PR & B R ) i B R TR R /s vs BEK R E SE PR B4R suspects, may . might T f& i )
T REMET, BE— 2 B R A AT O A9 AR TR R R A i — B RS BN . 3 rousing R B1A] rouse 943 1A
3K, AT R T 25 6], 56 18 B 45 4T R A Ok 0 v VSR MEAE R K

ORI FEHARENTARTTAE X REEB#ITH—HIRE . Now. .. are probing 7EAT 2 AR =B M
1d 23X, probing(probe 58 ¥ “ $& th YR ML 5 B ™) 76 18 X b AR B2 A By i = /) Bir ik #) xof F 5% 45 SR 1) Dt 1) ) e
W, J A 5T & AE ML RE Y 3 — 2 ¥R 9T s probing JG B9 A, Band CZ5H W &R T H J5 T AT & KB
2 KUK CR i i 76 P B R AR IR L B UK £ S MR GRE 38 B i) LA B AR AT (1 46 B i) oy BLIRPE A .

CARBHNEMRENEERN . WEME“ EBREERYN" NTHFEERAA, XHNEEE
Ao Meanwhile,will be eating his wordsC#f 3 i# 17 B 7~ ¥ Sk F — B 8] FF 4 I R 48 F & M 3h 1) 7k 4%
@4 Now. . . are probing. . . , & /% Fifi % B 55 9 i — 2 R A 8 2 , Schwitzgebel #f 72 ¥ &0 28 FL AR 3% , i 1 i
(5] L7 7/ 000 R A A AT R R, DA U (R S SR B R ) BT AR B B R 4538 OR 4 3L

[ &MY | EF Schwitzgebel iIX — AR EME AWM A B9 2 B : BE A Schwitzgebel suspects, he
thinks,Schwitzgebel. . . will #35 4> Btif X (> “Schwitzgebel iX — 8t AW 69 W 5 B A7 07 AF 40 i
KB, BT P EE4N 8] XA the greatest (impact) ,Second ., Least rousing & X , 3 B fth Xt B 7% 45 5 14 Jit X
S EZRERGER, BEHEROEm N RA ERZA”, )5 —8M A Now,Meanwhile H 5K , B ) H
TE J&i G2 WF 95 04 HE 3 R 4 S B0 B9 AT 26 B “ R T CRP I PRI A R . £ R ATEF Schwitzgebel iX
— AN &R : X LA Schwitzgebel X — AR LLLR , i i fth X BF 93 36 39 0 Wz AT R " %) i R A
8 O B A BIF 5T 45 R 0 T (5 = B | At X S5 BRI 9T 45 R A VF A OB I B LA B Al X BF 5 45 R 1Y
D B 43 A O3 LB L3 Atk B S K W IR AT & O3 0 B of 5 AR X B AR/ B 15 B GBI 98 4 1% i © 3 7 3
HURATRB LA HBHFA”,

B LLL AN
40. Eric Schwitzgebel suspects that the students’ change in | 40, 2B 3% « B4 X N /RIAKD, FENIT
behavior . P E °
[A] can bring psychological benefits [A] BB CEA 284 7 R 0 FE {dt e
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[B] can be analyzed statistically [B] 8T LASEAT 48150 0
[C] is a result of multiple factors [C] &L #1455
[D] is a sign of self-development (D] & CE4E) B RBRK bR &

[(HAEZEAL] th Eric Schwitzgebel suspects &V 2 A Bt. §il = 7)1 th il 4k 2 A% D1 JR X 2 A6 47 O il 728
CE O 3 1A 48 L 38R B B9 DL DR 4 A 40 T B B, D 40 1, < A A8 B i b b 51 5 3 9 4 D L A8
G 2 PRV e . el T L At A R 2 A AT O R R 2 i R R 3 [ 4 A 45 SR L R CIE B .

[EMRE] [CIAHHLHE the greatest impact came from,Second. . . impact U4 & Least rousing.

[A K @ %) emotional impact (1§ £ 5 Wi ) #i f#% & psychological benefitsC 2 Az L Bl 25 b ) o H ¥ H:
F 1) X G2 W0 A5 " M 5 R 2 A AT AR, [B]H analyzed ¥ F @ %) probing (3£ %% ; 18 4 ) , {H probing
F8 1] (149 J2 BICRE T R %) J5 22T 25 100 AE AR B 9%, H. statistically JRSCHF A K . [ D]l BF 3 (9 45 5“2 4 1y
S PR AR P L 25 R AR B U O A A KR R T B T B A A IR R R SCrb R T K .

[HTGRE] ARBIRT AP WA S I40Y, 0l ] B AR 3% 8 T Eric Schwitzgebel suspects & i &
ABCE ) o LR Sk A b o L R — R R ) X R A AT O B BN O G R B L T O W
3C, W FC A 1) B S 06 45 5 5 B 7 A 04 B e o A T S P R A L BB AR, HE R A R
T A R, S R KA RGeS RS R . R B AR A ERE R L 45 A2
b i) PR ) B RS . BB 12 AR K 16 4 Second, Now, Meanwhile., ] ¥ 4Lk Second Jy % MR A4
Wi 3. I F 3C the greatest impact came from, Least rousing 5 Second 3t [A A& BL“ 5¢ 3= 5 B 487, iy it v 1
SR BT A R e B GAR DR i — 2 R G BEAE T B [ C Ok IE 8 0, fh e o8 AR A S, 1T Now
J KV Je S i WF 95 » Meanwhile J5 56 U il 4k D i DURAC N, 3495 1801 G BK 585 . oT S PG T

Part B tn{dik Eizzh

-\_\ 'I,{
5§

SR : Consumer Reports( i 9% # 45 )2020 4 12 A 27 H X # How to Get Active Again After a
Break CUnfal 76 sp Wi 5 K Sz 3h) . 288 - Wl 76 b PSR R UG B @A RO a2 3h . Bk 4K - 51 3% B0 oy
T v W7 5B S5 K 02 3l (O — B ——— 43 2R 1 th 6 J ] 4K 252 s 48 Al i R i 0O RN BD

.\.\‘l,/
EC

[A] Make It a Habit.

[B] Don’t Go It Alone.

[C] Start Low, Go Slow.

[D] Talk With Your Doctor. °

[E] Listen to Your Body.

[F] Go Through the Motions” .
[G] Round Out Your Routine®.

(Dmotion [ 'moufn] n. #h{f iz & S% @go through sth %] ; HE 45
@routine [ ru:'tiin] n. H B ; 1 1) é @round out sth 5 # e
@ LHMER §

Dgo it alone HIhF73h )
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X EEARE How to Get Active Again & WA SCEAE B Y « ) i3 3 8 {3t 7 3 sl 0, #OL i fof ¥ &2 iz
3. & /NBRIEZ R B N 2 K LG8 AT 52 B I A U R TR R R B T

CADHE H B0 Tt 8% 3% AR — Fh =) 8t (Habit) , o] AR 48 SCFE 80 4E W Te 48 4832 2l , W0 2 28 Be A 48 o fof
I R 5532 3h LA BGX AT fE 2 R M AFAL .

[BIEE L& AN Bz 2h, MW & ik Bl BB A Mg S i fE 5 VS N — &z sh i 4r &bk, L &
a5 N —i&izgh,

[Cli# Ffl Low.Slow, ¥ T & ¥ 76 “ (K" GZ 3h 3 ) M “18 " G2 gh 4 %) , 45 & Start I % & Be A 4 76
Pk K232 2 19 00 340 B B A o] o I 5 2 9k R R AR 4 LA KA T A b 1 iz sh 9 R ) 23 Ak

[DJ# T & 9% 7€ Doctor b, HEISCSE 3 W S A& A 130, HE ) 4% 36 B2 ] 6B A 24 95 96 I 2 11 2 BE 1 R 4
Ak, LA B BE A 4 A o] 22 4 ik L2 Bl i L

[(E]S D 545 # 4 L, {H 8 2 7€ Your Body, 8 ISCEE# B O B4 & th 194545 4 ) 2 28 B BB iz
Bl I B AR T B — S5 5 LA B ] AR 406 33K 2 15 45 38 4 58 g 5 R RO R

[F] Rm“% I shyE” , I 5 & B nT B A 28 W0 fo] 25 20 3 LA G R 45 2 1 4 Ak

(G # Routine $§ % A4 B T R0 (f & 25 Fh Sh A 416 o kI 28 8 B vl BB A 41 5¢ 35 0 L BB A 1) 2
Ak 44 T BB AR B A 4% AN RO L ke A e BB TR 583 3R 06 4 ) A B i AR AR S A A A BB 0

How to Get Active Again

IT' O Getting back into exercise can be a challenge”
in the best of times, but with gyms and in-person”
exercise classes off-limits” to many people these days, it
can be tricky’ to know where to start. @ And it’s
important to get the right dose” of activity. @ “Too
much too soon either results in injury or burnout”,”
says Mary Yoke, PhD, a faculty’ member in the
kinesiology department at Indiana University in
Bloomington. @ The following simple strategies will

help you return to exercise safely after a break.

(Dchallenge [ 'tfeelind3] n. Bk ;R B AT % Sé ©®burnout [ 'banavt ] n. K% 11 ;13 B 97 R
@in-person [ iin'pason ] a. 3 [ (#; M IFH @ faculty [ 'feeklti] n. 2K 5
@ off-limits [ of'limits ] a. A8 1k A N 1 5 4% 1144 (1)
@ ZHIER
Dtricky ['triki] a. MEAL B ; T 1 y
back CJRR R 2
®dose [dous] n. 7 fik ; Fhit é el SRR

HERAPEXER . MAEFHEHREES?

OAMESHERXLLEHNS R EEZHIHIES T, Getting back into exercise £ BB H 1 Get
Active Again fiT$§ :¥K & iz 3, challenge —iiil 5 in the best of times JE& UiE XX} b, ™ & B J2 7 55 5
T R R B AR — PR, B F AR B AN A e " Z B, but F TSI M AIE . off-
limits 1 these days 3t [f]2) ) th “ 404> oh T2 05 B i, fekt BF 55 AS BB 25, 10 2 0932 3 R L JE 1 15 2 I 73X
— R WA R 32 BR A tricky TR X — 1§ B & MR BT . A A LU A 3% 3 but, DL K
challenge vs best of times [ 7F J& & & ™ & 57 J& /) ) 5% 7 32 48 . 5 4 S 00 F 32 3h & 2 Pk R — & WL 2k 1 32
PR B, 32 B 5 2 X LA T B .
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Q@M FEIEH B TiEHM , N EHBOERBBLREE, dose A TIAE“LH A7 &, 14t
MFBMmeEy s i”, wmth R s EEsh "M EZEM., Too much too soon M iz 2l 5 i " Fl* iz
4 R 5 J5 T AR BLRT ) dose of activity BT 48 ,injury Fl burnout W 5|t A 243z 3 () J5 5 - 32 45 F it i 95
FOHE¥EAENE R AEEN,

@AMANEBE . NAWEIEZ, The following. . . will help. . . J& /N5 3C 8 8 B “ 5] A IE X" b
ic R BLE WU L return to exercise safely s AR SCIE AR 0 o] &2 2K H iz 5 .

41)

Il @ Don't try to go back to what you were doing
before your break. @ If you were walking 3 miles a day,
playing 18 holes of golf three times week, or lifting 10-
pound dumbbells” for three sets of 10 reps® , reduce activity
to half a mile every other day, or nine holes of golf once a
week with short walks on other days, or use 5-pound
dumbbells for one set of 10 reps. @ Increase time, distance,
and intensity” gradually. @ “This isn’'t something you can do
overnight,” says Keri L. Denay, MD, lead author of a recent
American College of Sports Medicine advisory” that encourages
American to not overlook the benefits of activity during the
pandemic”. @ But you will reap® benefits such as less anxiety
and improve sleep right away.

_____ RICERSEAIHN -
(Ddumbbell ['dambel ] n. W4 ©reap [rizp] v B CRR) 5 R
@rep [rep] n. (filt %z sh ) — K EH S 1E @ ZHER

(@intensity [ in'tensoti] n. 38 B
@ advisory [ad'vaizeri | n. (&F 3l ] (i &) 1E U 4%
(©pandemic [ peen'demik ]| n. (4 [ 8% 4 BR ) W47 9% 5

Dlead author 5 —4{E#; F EHEH
@right away 7B ;7 %15 5 |

KA AT R
BRI -
OAER,IEHRHESEHEARREIRNEE Z BTAIEZ KT, Don't try to... AR @A) FFie, R T
2 4 A AN B e . what you were doing  ifii £ f& WZF!?IE@MB‘J” & “ VAR 932 3h K

7 4R T SCRT AR 2 VA LART 932 3 7K - B 0 o] 38 X4 9 %

QRRAHAGKRIW - NERE . DBNITEHFFE, R B MITZHEtE BEEMBE, @5 L If you
were walking. . . playing. . . or lifting. . . fBE B AR BE , # L) reduce activity to. .. s W%tz ah it 50 19 2
% . 4] @ %) i 2 B 24T B 45 : Increase. . . gradually @ﬁ(ﬁ}?ﬁﬁ&ﬂﬂﬂiiLﬂl .

@A BAEHEEFEEHESEEMNIEIRA, @4 This B4 O %) BT 5“4 & W 2Z i 1932 3K
", This isn’t. .. can do overnight Bl B 7 4 W &1 “ A B ik P 4%k &2 3] LA i #9328 8 K SE”, R T
4] ) Increase. . . gradually: X A J& — B 2Z (B 5L AE M 19 . not overlook the benefits of activity # rft {£& Bl
o P W A S REZ B3E Bh 9 &7 4b . during the pandemic — | M 5 B B 3 40 4 fdt B 2% 1 52 BR
il (4 % LA B, — 0 ¢ B D 4] your break Frfl . KWLATHIE , AR TR P AR Wiz, O LL But
5| & ¥ 37 ,reap benefits such as less anxiety and improve sleep PA#E S 6 % ¥ ZUHY reap” Y 4K ; BUAS”— i)
W .12 3 (1 25 Ab - 9820 46 18 B 0 B B S ik . right away W] 5 isn’t. .. can do overnight JE BUX L B fiE
B 2 ¥k &2 3 22 67 9 K P (B A 2 T B RE K18 A AP AL .

[4M %4171 Oreduce activity; @ Increase. . . gradually; @ This isn’t something you can do overnight,
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[SHEFRBMY (1) reduce activity Xf i C Wi 1 ) Start Low; (2) Increase. .. gradually, This isn't
something you can do overnight i ifi X J& Xt C It Go Slow 411k .

42)

Il O If you're breathing too hard to talk in
complete’ sentences, back off. @If you feel good, go
a little longer or faster. @ Feeling wiped out after a
session” 7 @Go casier next time. @ And stay alert” to
serious symptoms” , such as chest pain or pressure,

severe shortness of breath or dizziness”, or

faintness” , and seek medical attention” immediately.

(Dcomplete [ kom'plizt ] a. 5¢ % (¥ ; # 4~1 (Dattention [ a'ten/n ] n. 4% 5l Bk}
@session [ 'sefn] n. (Z 530006 2 i) — Bt i ] @ ZHER

@alert [0'lat] a. 519 ; B 1Y Dback off 5 1k s
(®symptom [ 'stmptom ] n. JiF 4R @wipe out sb 3 ASE & HE
G dizziness [ 'dizinos | n. 3%t "

(© faintness [ 'feintnos| n. §5 MK ; 1% 4% Do eaay Sl HPFI SN

OZ@QARHEKR . RIBSEAENABEHTE, OO ML If you're. .. If you feel... (If
you are) Feeling. .. 55 FARN BT, 51 2432 2h v B 4k 0] i tH BLAY 4 Fh KB . breathing too hard to talk,
feel good,Feeling wiped out 73 5l 4§ i = Fft £ (AR B - Bl Z1 0 L 38 R 4P I & AL, BfiJS back off,
go. .. longer or faster,Go easier 43 il 41 4 7 X #4150 « 45 F 386 I ek [ 0058 3 | WA (UG 3 3 . 7 — ) e o 2 1
JIE 5 T B 1A I A% 338 0 £ 5 o MR 3K 46 15 5 f 18 4 5 2y iR BE N Ji) ROAS R

PAH—SHEHEESHEEBRAITENER. A4 L stay alert to. .. and seek. . . immediately %)
AL, such as Ky B 26 P BRIA 48 W 0 TR G 9 ol 45 4 AR OF 7 B 3 SRIRYT

[#M % g37) Obreathing. feel, Feeling. symptoms; @ back off, go. . . longer or faster,Go easier, seek
medical attention,

[ ZE4RE) (1)breathing.feel,Feeling,symptoms 4§ ] 4~ A ) BHA KR, J& E 0 H Your Body ()
HAKIR I ; (2) back off .Go easier 5 C Hiff) Start Low, Go Slow i L HIIT ; (3) seek medical attention #
FUBEIF R .5 D i 4 Doctor A6,
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IV @Consistency” is the key to getting stronger and
building endurance” and stamina”. @ Ten minutes of
activity per day is a good start, says Marcus Jackovitz,
DPT, a physical therapist” at the University of Miami
Hospital. @ All the experts we spoke with highly
recommend” walking because it's the easiest, most
accessible form of exercise. @ Although it can be a

workout"”

on its own, if your goal is to get back to
Zumba” classes, tennis, cycling, or any other activity,

walking is also a great first step.




(Dconsistency [ kon'sistonsi | n. & £ Sé ®recommend [ ireka'mend | . #fE 1% ; 1Y
@endurance [ 1n'djuarons] n. fit J1 ;45 A 1 ©®workout [ 'wakaot | n. #H

(Dstamina [ 'steemino] n. ¥ 7 ;ifit /1 (@D Zumba [ 'zu:mba ]| n. 2§ [ £

@ therapist [ 'Ocropist | n. 1597 & % 33

OCAIBEFLA,EHEFEHNE BREBE N . MAMBAKOXE, FIK AR Consistency
is the key to. .. i Bt y& tfo0 M B F5”, 0F HS 0 7 H 24k,

QASIAERHMABRUNEREH+FMF . a good start #78 A< B i) 8 DU % & 32 3 19
PIWIBT Bt Ten minutes, per day & 3 T # 80 &% 0 N % 38 3 A 1E £, i 76 5 K 9 " 5§, physical
therapist fiff B W0 5042t # Z8BH4E 2 ) 0L “ P BEIG 7 0 ) 1 44 B0 2 At 10 4 % b R s 4

QOAH—FPRUERNEBBUNEESHARXI ST, FBBERE, O kL ..
recommend. . . because. . . Je#EH UL, G MR IEA . All the experts, highly KB £ 174 A8 Hizsh
A7 — AU . the easiest, most accessible 3% FiHE 28 ) 5 8 2 I8 =X, 38 8 25 17 00 48 A5 2 1 0 55
17 R et die 5 F "R A AT i R AT AR LAY R . @A) LA Although. . . also. . . # ik 4 — i "
32 4 . on its own SR AT A B —Fhizg s X, AT LA R AE6X — Bl B 4% s also a great first step N
ik — 248 AP AT 0] LA O Ho Al 3h 0 B SR 2D L B AT AR Attt — A B DU A B

[#M 3% &8 371 D Consistency . per day; @ walking, the easiest, most accessible; @a good start,a great
first step,

[§fE#RMM] (1)Consistency.per day 5 A i /) Habit( 2 ) #5&; (2) walking. the easiest, most
accessible* 2547 J& 5 ] B B3 A7 1032 2l X7 5 C T Go Slow* 18 18 3 ” #4F ; (3)a good start.a great first
step FT {38 (19 RA4FFF " Z 5 G Jf#Y Round Out fIF Fik iy 58 3" Z A X,

(44)

¥ @Even if you can't yet do a favorite activity, you
can practice the moves”. @ With or without a club® or
racket” , swing like you're hitting the ball. @Paddle® like
you're in a kayak” or canoe”. @ Mimic” your favorite
swimming strokes”. @ The action will remind you of the

joy the activity brought you and prime® your muscles for

when you can get out there again.

c RICERSEANH -
DOmove [ muv] n. sh{E @mimic ['mimik] v, B
@club [klab] n. (/K R ER 6 BR 45 i ] () BRAT @ stroke [ strovk | n. {if Pk i #
@racket [ 'reekit] n. (RIER |6 BR % 1)) BR4A ©@prime [ praim ]| o. {fi {4 o &
@D paddle [ 'peedl] . F3 R @ ZHER
®kayak ['kateek ] n. fZ fiff ] - ¥
© canoe [ ka'nu:] n. % RS e S

OQaIEER O, BIWNEIZE, 4 F LU Even il. .. you can. .. ¥ ik —5 4778 # 6 H O
Y% 1F practice the moves I : 45> a4,
Q@ il T 2 H) ¥ MMM T L& SIZh1E, =LA swing like. . . Paddle like. . . Mimic. . . J& 17
SERE 4 0 AER 2 RS2 i Dk 452 3h b 1 E AT LI . RIE With or without. .. | like. .. PA & 31 Mimic
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S 8 JC A8 i B Fh A2 Bh L JC I A 7 A 12 Bh 2 W B AR 1, AR B ASLADL BL 502 Bh L 4 2T M A B A

CORAMBE S ZER B X, The action [l #§ @ %)Y practice the moves, Bl “ %k 2] "X — 17 K.
remind you of the joy M “ % 2 s /E” B - Ab 2 — o bR [P AR 32 3h i 4R R T 5Kk . prime your muscles
AL 22 i LA A o s DA Rl TR K A B 2252 B KO B2 2] B 4 Rl LB A RO LEY
DA P A K ik R SR R £ 3 B B A SR £t ) JUL PR S A

(#4278 Opractice the moves; @prime. . . for. ..,

[ E4R/] (1) practice the moves IT & B F 1 (xo Through the Motions; (2) prime. . . for. .. 45
5 G I Round Out ¥ X A%,

VI @ Exercising with others “can keep you
accountable” and make it more fun, so you're more
likely to do it again,” Jackovitz says. @ You can do
activities such as golf and tennis or take a walk with
others and still be socially distant. @ But when you
can't connect in person, consider using technology.
OChat” on the phone with a friend while you walk
around your neighborhood. @ FaceTime with a relative
as you strength train or stretch” at home. @ You can
also join a livestream” or on-demand” exercise class.
[538 words]

C RICERSEASH -
(Daccountable [ o'kaontobl | a. T 45 #EAT % @ ZHER
@chat [tfeet | v. I ; HIR be likely to do sth 7R n] fiE ff e 9%
@stretch [stretf] o, fH )& , &F & (A ? walk around JH #E ; i 25
livestream [ 'latv stritm | 7. P4 § strength train J7 it i)l
©on-demand [ on di'ma:nd ] a. 2538 19 ; 5% 75 1 \

ORRPRSRMA—REHNFL: RIFERAOK, EEZHEHFB, keep you accountable. . . make
it more fun Zr BB & M“Z3h A B B MR BX — A HBRERARAC IF Bz sh B A
# 5 s0. . . do it again WG| BRNOE A J1 A48 5 R KGE Bh , W T F R 52 B A7 B PR GE 3 i R
¥ Al iz 3h & BH 5 R Aeis s R &,

QAEEEHERRBRUETHEREN R ERNEMMA —EBBEMNEHE X, You can do
activities. . . with others and still be socially distant DA 3§51 i1 18 48 0] DA e o 95 K 25K . 54t A\ — R 48
1) ) B F5 4L 22 BE 5 . such as golf and tennis or take a walk #E 5T %5 28 & T IER L2 47 %5 (] i 3 2 6
KER Wz shEA.

QECORARHBEWHPE —FMEMRAEANERF . EMKLSHMA—R"#BE. Aa@2R"E
R—aR"HIRIEX R,

QARRTHEYEEMAMRATATUERRN— LR AR, connect A LYK Z 0] 1 37 HK 7 , e 4b
JERENSG AN Z [ # S — BRI X & sin person 5“5 A B 3" S5\ — iz g,

@OOMAKNBMAEAEARAFRSMA—E"# %K, =4 LA Chat on the phone. .. FaceTime
with. . . also join a livestream or on-demand. . . class B i E A& i £ R T B ¥7 e 35 9090 100 % L 2 I i 4%
a5 4% 12 3R FE . around your neighborhood,at home,a livestream/on-demand. . . class I 7~ 75 % 1§ K
5 AR 15 2 05 [ A2 s PR R SZ PR, Rk Az g, R S RA M AL L2, lE s 5%
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FURRR, S NS — R B . while,as T % 8 P94 2 ) 1 % 2 L join a livestream or on-demand. . .
class Wii§ Z N0 2 5 500 7 S5 — &7 H 24 LM T LU S5t A — iz sh ] 22
5 A\ ZE i .

[#M 3% 17 ) Exercising with others,

[$f E4#R&) Exercising with others J& % B i Don’t Go It Alone [T X & .

SF, SRATREXT R A/NRE S .

41 fE o 42 J5 o5 43 f o5 44 5 W45 J8
[C] [CI[DILE] [AJLCI[G] (FI[G] [B]

41, [EFRIC [WMR] 9 BUEHs A B 1k & b 7 22 115 1932 3K F-  Bifi 5 5 26 LGz sh & )
HF 6 G ] gk 2 32 Bl Rk 9 S 45 A8 N 08 P A b G 5z 2 g R R () RN B B L C KR A L 18 8 ok S %
Bt E B ML b Start low 5Bt reduce activity iff LA &, Go Slow % i Increase. . . gradually,

42, [BRIE [¥ERR] 5 = BB 855 3h 3 (9 5 0K 520 318 18 /050 . 4 SR vis 75 K D5 3 L it 458 F of 5 2
WA A RN 80T LA 258 B — 25 L5 I 0 — 2 7 T E IR f 35 6 45 SR AS & A9 0 R a9 L IR 4
W SN B FRAYY . WL = B UGS B i 20 6 T A O R B AR B L 02 B it AR A B A R R R
N7 8 4 52 Bl Bk, E 060 T B 1A R 7R T HE B RE S 1% B £ B L b Listen to 5 B stay alert to i XL B
1 fY) breathing.feel ,Feeling,symptoms % & your body () H{&{& B ,

[F#HDIZE] C T Go Slow 5Bt back off,Go easier IF & 15 [ 45 T 7 i “ 48 1% 7 2 &5 15,
(@ %) B 1 45 2 SR 52 3h iR E R B, BT LAY K S 3h i ) sl 4 s sh A . AT L5 S B AR —
IR SR 1) B AV B ik G 1 A i A T SO0 T R O AR R B A A S ok T8 B 2 Bh i 5 R R 227k
AT HEBR C T, D 3 Doctor 85 Bt K 5] () medical attention i SCHI G , 0 A BE oK A1) (B %t ™ Y &
A IR B 1L N7 B0 R IG T I R WA A B B A AR D 0K i OF B M4 B R L MOHERR: .

43. [ERIA  [HERR] 50 U B o o 40 0 R REAS 0 o 39 9 1A g Lt ) A0 3800 A G PR K L B 48 e L
PRATAT i B B KA AT+ 4080 7 I U6 A B R . e st mT AL 55 DU B 5 18 G2 B AS £E B RN 98 B i 7E T A
R 1 W o A L U6 3 7 R R B ST AR . A TS A AR B B R I

[FHRBGE] C i) Go Slow BT A& B “ 1% 18 " B UL BE b the easiest™ f fil %6 " 2 35 A9 A B,
{EL A B o A 96 DK 5 K 43 8oz 3 "X — iz 3l 200 1R 80 5 A7 L Rl WA ofi Al o 1 B 08 08 1 hn iz Bh ok
FE” BCHERR C 30, G I Round Out”5¢ 3% " 2 BB AR 5B P ) a good start.,a great first step ff {£ i iy
“HAT A LAE b Ho Atz 2l 30 b 78 A B 22 B ARG L (0 A B BRI AT I B AL RO T E
Kiz gl + 43 b X — g iR nT R L G I 58 3 IR 09 B RLER R T 0 S AR B B L SOHERR .

44, [ERIF DR T BOW AURED], 50— 20 (IR TE LR 1R 48" 45 >0 3 ™3 — oo i
IFo EAYSEE] O T R SR 2 BhAE T B S DA o R RS O Dk A A2 B Ok ), LA A R A 4] 7E S B &M
K A0 BB AR R L R R 2D B A R A 4R th RS Bh AR 25 A . F 00 S 2 3 R o ME 5 AR BB R
1 ,Go Through ¥ X & BB H () practice, Motions ¥ X & 8 Bt i) moves.

[FHRBIEE] G T Round Out,Routine H IR 5 B W i) prime.moves ¥T X, {H 55 F Bt ] 5 5% 4 7
ASTE 2 AT BR 0 A s O Ok A0 A 0 T L 2 2 i BR R0 SRR DK AE Bh A L LA 302 SR A B prime 38 R X 2
Y 2] 2l LA UK A 5z 3 A 25, OF AR 48 50 36 BB AL G G 0 i ofE T ME A BV KRR

45. [BR]IB (WM BB kRSN —REBHRAEL EALEA D, W INE KR
i, TR (52 2 & PRIz 3l . BlS 3R0 1 S 5 BET i 9 b K B . 8 B 8 R R LR (AP AT 4F AT IR £
HAZHEEAEZE; TR MEEAR M AZE SN AL, RS54 FIRES 0 At
—E B . BIAS B AT B0 % A s LAY oE 5 HE F5 L Don’t Go Tt Alone it & Bl BE ' Exercising

with others,
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Section I Translation

4 B i) 71 4b

AT 2% [ i WE MR % 4§ Flavours Holidays ‘B R 2020 4 9 H 30 H iy — 4§ f8 A Top 7
Psychological Benefits of Painting (£ i X .0 B felt 5 ) £ K 25 4b) (9 SC R . SCBER R 1 22 i 2o A8 v i £ AS
file 15 1) 790 300 08 0 5 50 L O AR 1 3 A 0 B 0 B T N AT B M A e ) A BB ). SCBE R R D
58 LB 2 0 A0 1l A A S 832 o BH R 6 7 B2 45 A B B W i L FLAR BT i . ) 32 ) g B2 2%
R 9 S B ) T A5

i, pa
=()- & A
A

1T O Although we try our best, sometimes our

paintings rarely” turn out as originally” planned.
@ Changes in the light, the limitations of your painting
materials, and the lack of experience and technique®

mean that what you start out trying to achieve may not

come to life the way that you expected.

Orarely ['resli] adafli ) 7% § Dury one's best AR 955
@originally ['ridzonali] ad. Jii ¥ ;i 4) 2 @turn out ++-+e b S i s G5 e e e
@technique [ tek'nitk | 2. £ 35 ;45 2 § @start out f WA R TR

@ SR % @ come to life 728 M 925 92 B

F-RERALERELLRENEE: BERRARMAE,

O BRI E: BEERNERRETM, ik P Although Xf L4 try our best vs rarely turn
out as originally planned W] 7% 4] N 18 SO 4 . OB R 4 0y AUy ik, B0 4 g0 e A T AR R R n AR,
Horp rarely 7R MUK, 45 058 8 A A 00 900 S AR L AR B JLF- 0 %, T A 150 1 1] A B Sk 30 T30 A R ) e E
K. sometimes L F R MK (0 E 35 308 & A 1 JUSRAELE , BUARAS 2, T A6 150 1T 3 ARl A7 100 X DA R 3t

QANWERE . ZEHFEEMM, etk 52 5 mean (P74 oo B5 4 R A P OB AL
BB ) 22 50 B 05 AR L 5 8 5 2 (] g PR G IBG  at e) — i A S e R 2 2 (A, B and O) 2
e 22 ) £ %) M JBE 22 K O 2% RS 40D 55— T 1T A B 5 B AR 22 ] (44 22 BE (may not come to life) &
B 22 ) A ik 30 T 2 e 5 S i D

BN o 7 41 38 X B (1. originally planned, start out trying to achieve, the way that you
expected; 2. rarely turn out,may not come to life) A& B SCH O “ Wi fE AR A8,

M @ Although this can be frustrating” and
disappointing, it turns out that this can actually be good
for you. @ Unexpected results have two benefits: you

pretty quickly learn to deal with disappointment, and

realise that when one door closes, another opens. @ You
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also quickly learn to adapt® and come up with creative |u = 18 4
solutions to the problems the painting presents”, and

thinking outside the box will become your second nature.

(Dfrustrating [ fra'streitin] a. 4 A S? @come up with A R B (KR
@adapt [o'deept] v. i b CHT 1 5L) g @ think outside the box Bkt 4 5 2 22 18 % ; €%

@ present [ pri'zent ] o, {li & 4 ; 5| i é %
@ ZHER § @ second nature &5 KAk 2P
Dturn out (that) Ji 3k J s iiF B & é

F_BREHXMEFEMNAREL:- FH TIEFLBELAEHENEND, FH TEFUEEBREABY
BEH,

OAREEBT, 2R XMEMEHE KM, Although. .. it turns out that. .. LAik 25 47 ) =X &
[ R f 198 T R R O E TR — T, B S LA Al Xt frustrating il disappointing 7K $% & B¢,
AR T 7R O A Y — 1T . bR B0 BB S R R 4 . T R ) R can KR B A RE A CRESE s W LAY,
Mk F R REPE“ T RE” . 4235 LA A BORHAYIA] it turns out CEER B J& 5 45 SR 2 s UE B 27 A% 338 S 4 1)
RIEEERE BA M BUAA —BZ ) Jactually (BN “ 3098 b 307, T 50 8 5645 00 B 5 U0 AR 7, 1
U AN SR VA G 1 5 — R L/ BRAR — T « )  h BE A OR B Ad

QAR #E AL, Wity LAMI L4 you pretty quickly learn to. . . and realise. .. fl You also quickly
learn to. .. and. .. #J B5H B , & L [E 1 two benefits,

QAanRiElt— it AEZQRBERBWE, 4T LUE S M. 8 ATE A H R RTE S N
@@ M)y & B 43, LA Unexpected results 5 18 | Bt B i 22 1@ 05 1 30 69 % Fl &5 A5 50, A have two
benefits i 4% Bt D41 be good for you, H 5 JG LA pretty quickly learn to deal with disappointment 7
$% @] frustrating and disappointing, & B 5 B4 19 35 4 « b A P i 27 £ fnfo] b 3 2% B4 4% . 3o pretty
quickly 5 ] 3X — #§ Ab T P KB, FE LA and realise that. . . &b 753X — 2 &b Y ZE J& 1 0 35 < 7 ok W8 | A %%
AR . ERE and FIr I R A 1 SCHGJS 8 R . Gl FE S SR T —) 2k B8 TH A — il DR O L TH S A 19 4 CIBORR 1 45 Ak
BRAE S8 BN — B )& B, 55— B O (OER 28 # BE R () A R BL)

QAyRmA = Lo EMMREM, adapt.come up with creative solutions M 3= W il zh 1 i
5 10 2 Ak ok AU R RS B AT S o AT S RSt 1N X R 50 AL 1) R A €0 B M A e A i . and (] |
A epr and) (will S 177 51 X — 2 4k i T 2 Y e / GE P 0 25 L B P B 4R AR O B 2 K,
second natureCH5 Z Kk ;7R 21 . @ SR T 4R 5K 2 0800 35O (R B b 1 22 i % A A SE A4 0 100 I 0

I In fact, creative problem-solving skills are incredibly”
useful in daily life, with which you're more likely to be able to

find a solution when a problem arises”. [145 words ]

@incredibly [n'kredabli] ad. % i i ; # 3t ? Mdaily life H % 4 1%
@arise [o'raiz] v, &4 ; B é @be likely to. . . £ A i+
@ ZHER % @ be able to do sth fi i fif ¥ 3¢
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FZREEEM . AIEERRARBHOENEEFTPRXERE, In fact B9 HIIHE RN H LU 71
B 38 8 T I AR 7 R R AR () B B SO iE— A, incredibly useful ,more likely to be able
to MR BE 3 8 1 01 1 M A R ) R BB ) A 32 B AR T o 2R AL R A EAERAE 2D . in daily life Al
when a problem arises ¥ 3% 5t M 22 il ™ Ji 51| H 5 A 3 F1— A 0 , 2 W 22 i) v i 3k 4 ik nT iz 3 5
B A 30 v, 28 HH SR A T 42 i 7 AR oo T ORAE

OE. RANME

1. Although we try our best, sometimes our paintings rarely turn out as originally planned.

AW R Bl EFE R VRIE N R E B,

[(RiESH]
. ’ Although ~ we  try our best
UERBEAR:Tew 1w  wWEns
sometimes our paintings rarely turn out
0w i Wi
. as (they were) originally planned
FERRAN g Em Wesh & R
[(BEREE]
OA A ik KB ia Although® SR R4 s B " 5] 5 4 ik R B A, 5] B itk 28 as 91 S M AT
A I8 2 ORE A /T TR DU B RB R e {Jjoeeces R e e Aty eoneee PEER IR ooveee
fEL R eee e " e D AT R e i,

@try one's best Jy [ 5E AL , KRR E AT KIS J17 o try our best 7 BB o] LA Z Rl ik,
ORI AR S F1 7 4 Fy LAE "R 7 Ry e o SR BT B 4 45

@turn out 55 @l 8] B 25 16) 3% F L 80 T LA how 51 9 BE 0] 4] B, AR oee e b A J (oKD 5 B
Hbeewees™  HORD I o B2 SR RS SC AR i) T B T O ROR A as originally planned (7 W T 5 3 /) 1 i
i 315 A be dhial were) , i as BA T FHL in the way in which® fl-----+ i = e ” 2 L {HSEBR
W I % L A 2 B, ED turn out 5 originally planned #E47 R 9%l 4, 145 45 1 paintings (E $0F 50
HE R F R 42 m AR S AE 22 3 AE ) AT A, X B turn out F1 originally planed 43 51 4§ [ * i /F 5¢ WG
1) d5e 28 BE 7 0 Bh 2 Wi B B9 BE T BORTRE turn out as originally planned — & %8 A &b B, 3% R 28 1 i
) K AR R 7 B B B A A I ROR

2. Changes in the light, the limitations of your painting materials, and the lack of experience and
technique mean that what you start out trying to achieve may not come to life the way that you expected.

AR R RIEANR EEBEND EEND,

[403% 447 ]
+4 :Lhanges 1576 th;lﬁlang:%g:;:éi?gd the lack of. .. %eg+§5§iﬁ}>k’5]
mean (03 1% A4 g{hg""ﬂ + 2+ Do 0 lifs
S U T T
H AR come to life: 20 45 i L )
that you expected

TE & M Al &1 the way: %@—iﬂ —

ik WA
[(ERER]
DA ) i 42 52 18 0] | 32 0 ) LA B o D) BT 2 T DA 4 B G I 3 39 o BT D) A R
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IR B0 o A 3 TR DAy S /N U TR A O I A 4 A ) oh B )
@ E A0 F i < o = A I3 4 1) K T S R B TR R S () 4 Y R R B D SC A HE L )

Fa WY (| TR 112! f ARCIERLD P PR ] L eeeeee 7 A N T
@ F 4] 1115 : mean J AL I AEA X to have sth as a meaning* 7R -+ By R & 51 X to have
sth as a result or a likely result® =4z ees eee RS TR o I 35 0E B N 25T R AR )

@ F 1% M) what you start out trying to achieve: B 4 % B #fi start out 4L % /R to have a particular
intention when you begin sth® fge ¥ 48 % ; #2 S5 4T 57, 3 % WU . 40 . They started out wanting a house, but
eventually bought a flat. fllfi] 45 %) 48 %2 3C — 0l 5 F, H I 4K T A H . K, achieve /R to reach,
attain, or successfully bring about (a desired objective, level, or result) by effort, skill, or courage® (ifi
SN AR B SO LB KRG, LB CHBR, KL 45587, what you start out trying to achieve 5 [fij
T R S AR IR A4 CH BRD ™ 1 AR 486 3 B8 nT 40 067 & S5 B b 48 i A9 R <R I ) A8 K R A9 48
1] 5 5R™  FRD T ) K — i DA ) 3 O R i ) A R B A RO

O 5 i 4] 3 1 come to life: 128015 A 8Lk [ 5 35 BC , /R 79 38 50 90s R 06 B A 227, e Ak
R A 18 15 AT 0 A A 3 ORE U R o B BOR R B S R R BRI RE LR iR
“loe BEDBR"E RS .

© 7 X5 74 the way: JPRA 2 T in the way (98 BEIE X, LR LLeee e i X7, HS W # that/in
which (7] 45 B%) 5] 5 19 %€ 1 M\ A , W1 : She always acts the way she likes and never cares about others. b
SIELLH CEHWR P RATH O AALEF- HAl A . 5 the way that you expected B 2 71 “ 445 i 1 75 119
T A7 s R AR R IR

3. Unexpected results have two benefits: you pretty quickly learn to deal with disappointment, and
realise that when one door closes, another opens.

An W RAE R 51 5 R R A B R IE A,

[(RiES#]
S401 Unexpected results have two benefits
' Fif Wik =il
you pretty quickly learn  to deal with disappointment, and  realise ... .,
2 . VN o g T m . TRIBN
ARIMER: T T wE W) il R W2 A
. that ; 5 another opens
i s o T ERRE : T
realise H‘]ﬂﬁ}iﬁl.gl%ﬁﬁ- i (] AR i A 4]+ TE HE

- . when  one door closes
WAREAR:Teh 2w WE
[EAEE]

OF 5¥ 5 F 40 HHTIS P44, 404 2 e B W 40 ) 1, b A 1k ) 0 0 3 08 52 45 4, 1
1 K A SR i BT, 4] 2 o DU i A5 A 5 18 A ), B i A ) e St S ESF ) AR 1 A ) 33X 1R A A A
A, ] SR RO 32

@4r4) 2 H ) pretty W AETE 208, R R BESE M7, e AR B quickly, b B8], 24 F very, ®OR
“A g AE W s AR pretty quickly BRI “ AR AR B PR HRH " A5 Kk

@43r4) 2 W and 1Y learn to deal with disappointment, realise: T W & 40 ¥9 & 2k 1 i B 18 0
benefits(#F 4b) , # learn Fl realise 43 5l Ab 3 Ay« 2% 27 B AR F]” s 1M disappointment B Ak F 4 AS 1T % 44
i) o 070 SC R B 5 T R s 1 06X R 4 B R B RT IR e A4 . and BT R AT A5 P 8 43 16 B (]
BT SOORIR | 27 Bl A7 X 25 ol 2K B 4 B GUA L X 3 AT A Z BRI PR E] T e eee " AEL B R A B DT
i IR 2Z 18 P R OF CHD "l LA,

4. You also quickly learn to adapt and come up with creative solutions to the problems the painting
presents, and thinking outside the box will become your second nature,

A B sl VR R B RE R R BRI R,



(&S]

You also quickly learn to adapt and come up with

bl il Wi WEl mm) W Wiz
creative solutions to the problems
i 2
4340 1 & problems &% 18 M 41 "(lthal‘z the pa‘irrfting pr‘es‘ems
g1 6] F i i i
42 and  thinking oul:‘s'i‘de the box will become your secor‘u.l nature
i 1) Fif gy i) xili

[(EREE]

D4r4) 1 Wi also i /R A4 5 EA)4r) 2 2 (8] i 9630 6 & i EL % ) X 45 F 4 A AR L, #8
4 quickly learn to. .. and... 454, &M — F I E 45 ) A4 4A) 1 Y two benefits, Bl 4% 43 ) i
AINOI‘?TTl‘Hﬁﬁﬁ W 2ZAh s o] LATE b 3 4a) 2 i i o Ao ) rp B R e e L voveee "
@4 i 4] the painting presents: A )\ 1] 4 W& T 5] 1 that/which, A 4] 88, ﬁﬁ(‘f@ﬁlfﬁmﬂ
Y ELE R . WA present K3, # R to cause something to happen or exist“fii & 4 (£ 4£) ;5
hk" M"UH@}] 1] A 3t S 4 [ 5 ] SR R 4 A 42 i v S R[] R
@43%4) 1 % creative solutions to the problems the painting presents: iX — i 4> B4 £ 1~ & 15 ,
creative.to the problems 4 solutions [ | . J& ¥ & i, the problems J&i 3 A7 & i M A, W 1 4% 5
come up with £ 13 A AL 22 i v i B0 0 [ AL A B P A e 0 0 ) 2% b A Sk TR, DR AR T g b 3 15
“ORE AT o ) Ak B A AR H G B 8 R T 3 R IO X e e 18 i) R o A TR 3 S5 R P-4
@434 2 Wi Fif thinking outside the box: think outside the box 4 [l % ¥ . # 7= to think about
sth. or how to do sth, in a way that is new, different or shows imagination® ¥k H e HE £8 [n] 851", it &b 4 H:
2 44 I A L R I AY  —  RET Y  B  E f SECAEARES DR sk e T A O B i SRR
O4r4) 2 iy second nature: N [# & H #:  # 7R something that you do very easily and naturally,
because it is part of your character or you have done it so many times" %% — K ;"
5. In fact, creative problem-solving skills are incredibly useful in daily life, with which you're more

likely to be able to find a solution when a problem arises.

AR 5 R 3 < A BR ) 4 T 3F AR B R AR IR A D o

[fiEs 4]
+4 .ln fac‘tv creative problem—_solving skills are incredibly.useful in daily li?e
RN Fif # 4y in) xif R
1 BR 51 BB M A 645 creative. . . skills: with which you're more likgly to be able to find. a solution

A i)+ 5| 17 il +iliE i

when  a problem arises
3F PR %1 14 72 1& I 5] o A B i8] AR 1 A D 515 3l e WiE
[(BEAEE]

with which 5| 54 B il ¥ 5 18 A, 3L b 45 — A4~ B TR 0 ), 38 9 DU — MBEAE ot 20K 6 A g
[ 4R 5 2 AT , with which RIPER“SE B, 8 # #h FE R W “ LAY X —fE .

@incredibly A% R4 A MELLUE (5 B TE 2815 useful, 7 1] R4 AHE LA (5 oA A A2 A
MELL A" 92FR b incredibly FH g ™ i R BE 2 B aT R B A . KA R RLE A perfectly . thoroughly
A AR SR 5E b N AB T 2R IS — M nT 3R b A e B 8 4 A R B 11 ]

@ Ak B 4l 7 52 i 4] H Y be more likely to be able to: be more likely to do sth A be likely to do sth

1 Lo BE R 3 o R AT AT R Ao o ", 4 8 — Fh T BEE 5 107 be able to do sth 7R fE 4% f -+ - " G
— P RE 7 5 AR A — R T AR R N A T RERE A e T R A AT R e "B AL, A

LA AT A S LAY 5 R IR SE X R S SRR A RS



Section IV Writing

Part A BEBFZEESNKEERY
— HERER
1. BWEEES BETXEAR

MEN$E & XA WMEER AME X

O SUP A 1: Ei’ﬁk!_ﬁ:“ﬂ'\”/ﬁ 1. ?R:#fé(iﬂﬁfé)o ‘
o5 | ol tbenl. Wice i w1 22 Al B B 0 R 2. W\ EEENGERE
= the international students in your 2. SEEMAHRAY | AL TIER R AR,
& I 3. SUEHR . TR 3. ARER:-OHRKNMAER
K | 1) introduce the food festival, and 4. BIENREEE ﬁ(ff ‘jim_}s‘ ﬁﬁﬁﬁ‘?:

P ——— 5. KRB AHERT | B/ 2/ WY %) Ol

' I8 3 B 2E A S W fE A s sh .
2. FyXeiA

delicious/tasty/gourmet food/dish/cuisine 8% delicacy/culinary delight &7 ; speciality 4% 8 3% ;
taste/sample/savour %% ;feast on sth 8 enjoy sth to one’s heart’s content /21§ % ff]

3. TR

5 — B U0 W Bl i) b RV ] 2 T B

BB AR S AR B

BB R EESE SN S Y,

ZEFEXHEN

Dear international students,

(D There will be a multicultural food festival at the
Main Dining Hall from 10 a. m. to 3 p. m. on May 27th.
@ You are cordially invited to this occasion.

(D The event features a variety of local specialties,
ranging from traditional homely delicacies to popular street

snacks, all elaborately prepared by our catering staff. @ If
interested, you are also encouraged to cook your hometown
dishes in groups with the ingredients provided on site. @ This
will definitely be a highlight of the event. @ After
preparation, all participants can move along the booths,
sampling these delicious foods with cheerful music.

(MDon't miss this golden opportunity to get a taste of
different cultures and experience more joy in life! @ We
keenly look forward to your participation.

Yours sincerely,

[h&RIE]
1. cordially [ad. ] #4445 A 4 1
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3. elaborately [ad. | ¥ b 7. booth [ n. | H2 4 s JEAL

4. ingredient [n. ] W40 ; CIUHE A0 #4 K 8. sample [v. ] fh%

5. on site Fligh 9. get a taste of... &I/ 22k oo
6. highlight [n. ] f5z & (3 IR R ) 1986 43 10. keenly [ad. ] #1558 51 Hb
(& A5

Last week thousands of Boston parents signed their children up for a variety of innovative courses,

ranging from aviation technology to bilingual studies, in 22 magnet schools due to open in September.

Time
B3 A LVBT AR K N TRAZ SN T AL ZS AR B RE % 2 %6 & R AR R, X g i
Firh 22 Frih S 2 R4 T 9 Ay JFi . 3F s magnet school $§ K3k 7 o 48 43t %6 A0 U5 A DA AR i At 3
S AR G| T7 B AR PR R ) 2R R AL
A4k :a variety of sth, ranging from. .. to... B P eeeeee Flf eeeee Z 6] () 45 Fh e, T 6 E A
R N 2 AT 26 ) 108 BH L AT & 4 % HH #638 many things including/such as. .. and. .. .
(HEaxk]

The event features a variety of local specialties,  ranging from traditional homel
local specmltnes 5
dellcac1es to po: ular street snacks, all elaboratel repared by our cateri staff b
T e i 1 local specialties FEEEEE

AFEESR:
D H fil] 541

The event provides a lot of local foods.

These foods include home cooking and street snacks.

All of these foods are prepared by our catering staff.

@ F A ] | 5% Z8 AR 1) K 1] B0 ) 4

The event provides a lot of local foods, including home cooking and street snacks, all (of which are)
prepared by our catering staff.

(3 3 A 48k ) 5, A A ) A 2 3k o o A A B PR A ) A 0

The event features a variety of local specialties, ranging from traditional homely delicacies to popular

street snacks, all elaborately prepared by our catering staff.

[(REfE]

F—B(28) Q5] s, I 500 16 3h 0 # GOF ) @A) & T s 5 .

FBR(49):QuMATESIEITHE QO M)A 411 2l i 32 BR IR, B # i A2 5
U6 H 2 55 0 T 1 2h i T B (o 80 B el O Ry s @A) A 4306 Bh i B 2 ER T

F=B (2 M) On 4 T sh i BB R 51X 1Tk 2 Y @A) 1% Bl A .

(B 1R 05 ]

AR UG 75 3 SOOI A o8 4 1 ok 3 FH T AL LB 2 CURON A I 2 1) 8 4 .

Dear international students,

There will be a/an {3 % FR at 1§ shHh 25 on 3% 3hEF[E] . You are cordially invited to this occasion.

The event features a variety of TN % , ranging from 2463568 to 26| 5 . If interested, you
are also encouraged to W15 % /7 A9 2 . This will definitely be a highlight of the event. Afterwards, all
participants can $& i} [BIF #E4TH T — P NE .

Don’t miss this golden opportunity to enjoy a fun-filled day and create memorable moments together!

We keenly look forward to your participation.
Yours sincerely,
L.i Ming
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[#EERARE]
(DIFREB R EERB

= . 5iEf&

& We sincerely/cordially invite you to attend. .. which is scheduled for (date) in (place).

AT 055 8 0 O ) 0 500 2 T G e e

& ... will be held at (place) on (date). We will be delighted if you could join us.
see ool T OO () UM O 26 90 . AT RE N IRATT 22 A B W%
(2) # i) B« 15 ) % sh 9 2 o i 2 el

& The event is aimed at/designed to/prepared in the intention to. .. MWK NG E) 5 1E -

& With the theme of. .. , this event will focus on. .. %S 38 Ky eee e s EFERETF oo
& We would very much like you to participate in this ceremony/party and share your. . .
AT H A BB S 5RO IAL/IRXS I3 E LR e eee
& You will have a happy time/memorable experience in. . .

A oo wee vp, REORE HE S PR 9 B O /WO AR ME TS I 22 75

(G RE . R FF

& We look forward to seeing you/your presence at the event. FRATHATF 76 1 20 B4 3% WL 3| 4%
& Your attendance and participation will be greatly appreciated. T AE 4 BRI A EMS 5,
& 1 can hardly wait to see you at the event. il A K 14 b A8 B2 75 590 3% WL 544 .

i 4 MR 5 BOR AT S A .

Directions;

m.5E%S

Suppose you are planning an intangible cultural heritage workshop. Write an e-mail to the international

students in your university to

1) briefly introduce the workshop activities, and

2) invite them to attend.

You should write about 100 words on the ANSWER SHEET.

Do not use your own name. Use “Li Ming” instead. (10 points)

Part B REHRBELVEETHER

— HERR
1. SHERYE, BETRAR
A5 B i St BT i 5 R
(OBl 25 WL 74 95 ) i 20 % e 199 g

P T 7 b 2018 ~ 2020 4F 3% [ th
il 55 1k 7% B L CRAL 27

Pl &b R i 8 4. o & =4 ), 4
[ G4 A P s k. %5 ik 510 24 —>640
12830 A2 14+ A K 1 R 3 k. 55 ik
120 {24150 1244300 1214 .

O%dE @R 2018 % 2020
AF (), 3R [ PR b 55 4 G
2 AR T4
S 19 & 20 AEwK IR 5.
@A AT b X 34 K Gt
HAE U 19 & 20 4
ELAE BT .

ISR AT 0 0 1 3 i Rk S
RERWAEWR . QBN , £ 2%
YOS | ELRE A BT AR R T PR
W AR, ORKE N T 5% &
AT Kk 15 0 499 0 A A 19 B
HMEST R W A R AN
PRl 95 i W T LUK R R R 22
ot M3 & R R .

60




2. FIX@A

B X817 : bar chart/graph # IR |8 ; increase significantly/considerably/substantially K ## |- ik ;
jump/shoot up/surge/soar/rocket/skyrocket 4fi 14 ; double/be twice 7 ; billion 1142

1% B K & 97 : fast mail/express delivery/courier (service) i ; parcel/package 41 3 ; business volume
Ak %5 it s logistics ¥  postal service B B I 45 5 expressman/deliveryman/courier $Rti# 51 ; e-commerce/

e-business/online business Hi,
3. (TR
O — Bl R P
S5 B WY P S e iy BE 4L G B D UM
5 = B ) A B Ok ) BB i

T REEXEM

(D According to the bar chart, the volume of express

parcels across China surged from 51 billion pieces in 2018 to 83

billion pieces in 2020. @ When it comes to the rural areas, the
trend is particularly striking, which doubled to 30 billion pieces
in the last one year alone.

(D This chart reveals the robust growth of China's express ,;

delivery sector. @1t is closely tied to the e-commerce boom.
@To be specific, as livestreaming e-commerce takes off amid

the pandemic, people sheltered at home are more inclined to

purchase online. thereby giving impetus to the delivery

business. @ Moreover, the government has made sustained =3
efforts to improve infrastructure in the countryside, which =

paves the way for the extension of courier services to the vast 3

rural markets, @ Add to this the increased efficiency of

logistics, and it is hardly surprising that the volume of express

delivery should continue to soar in recent years.

(D The burgeoning courier sector not only facilitates
people’s lives, but also provides a massive boost to the country’s

economy. @ More significantly, by opening up new employment

opportunities for rural residents and promoting sales of

agricultural produce, it makes a huge contribution to rural

revitalization.
[(B&RIE]
1. striking [a. | 51 AN H 8 5 3E& K 9. infrastructure [ n. | Efl % i
2. robust growth 9 #) % i 10. burgeoning [a. | i %& Ji& (1
3. be closely tied to... e Y K 11. facilitate [o. | {3 ; i { 7]
4. livestreaming e-commerce Hi i £ 12. provide a massive boost to. ..
5. pandemic [n. J(4> 8 8% 4 BRPE) i 47 9% Hyeeeee PSR K 3 N
6. shelter [v. | i XU S B 13. open up Cffi 335 9)) ik 0T il
7. be inclined to do sth {i [i] T~ fif 4 ¢ 14, rural revitalization % Ff g 3%
8. give impetus to, .. 4yeeee kB
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(& A shI]

1. Dispo, a new photo-sharing app that mimics the experience of using a disposable camera, is
taking off. People are clamoring for invites to test the beta version. And investors are betting big on its
future. ~——The New York Times

VST — KL T ] — Y PR A HIL R Y B 5 3k 520 F R P Dispo 1E K2 Wil . A4 Mt % %
BRI LI I RRAS 48T A X AR W

AR take off ZERH SO CEHL R &, AT 5] R R" O 7= dh A7k 55) 28 58 K 32 06 , il ok
WAT” 0] FH T 8 35 23X become popular very quickly,

2. Combining external memory and deep learning, DeepMind’s program learns how to do tasks

independently, and could pave the way for sophisticated Al assistants. ———The Guardian

# 32 : DeepMind 12 - BE 4 A7 S0 C A2 , SCRE 68 TR BE °F 21, T LA 2% 23 W0 faf 1k 57 5¢ WA 55 AT o 80
N TR Ak BT 00 B - 3 .

B pave the way for, .. R e eee Bl V- 30 0 5 B 3 AR R T Bt 3 ) BE T A 1) B A
B0, ] B 45 2% 3 # 3K make. . . possible,

(HEak]

AFRESR:

DE i fif #./)

Livestreaming e-commerce becomes popular during the pandemic.

People tend to stay at home and purchase online.

This promotes the development of the delivery business.

O F) 3 17 | 43 1) 45 1 4 ] B0 ) 4 A

As livestreaming e-commerce becomes popular during the pandemic, people tend to stay at home and
purchase online, thereby/thus promoting the development of the delivery business.

A ) 1 V4% 0 A 40 o LA 94 o ) ) £ 3% B ) vl R ) T A LA 2 3 R ofE v % e ek

To be specific, as livestreaming e-commerce takes off amid the pandemic, people sheltered at home

are more inclined to purchase online, thereby giving impetus to the delivery business.

AFHRELR:
D% i i 5.4
Another factor is the increased efficiency of logistics.

For this reason, the volume of express delivery continues to increase in recent years.

It is not surprising.

@ F F 3% 19) ¥ ] 50 ) 4

Another factor is the increased efficiency of logistics, and for this reason it is not surprising that the

volume of express delivery should continue to increase in recent years.
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O FHT 11 4] 3 A 48 A4 S0 ) T LAOKS 17 23R , () Bsf 418 T 2 3 1) o 0

Add to this the increased efficiency of logistics, and it is hardly surprising that the volume of express
delivery should continue to soar in recent years. ¥ :add to this/that. .. & &“ e 4b; #m L7, PL& B #b
785 — P & (this Al that ¥4 b SCH B i 25 LI AT 48 24 98] LR " 80" the fact that+ [a] {07 i A
417K and FEFER 73— mE R 51 BT R AR AR .

[(REasE]

F—R(2A) MRER, ONKHESEPE S kAR © %) 5 8 ARR PR b 55 it 1) ik
WS Al CEE PR R 19 2 20 4F (9 8086 , 5L DI AE 7 5 A o™ S0 R T St DX ik i VAR

FZROGCA):MEABARFAEMRHAR, SHMKRTENRBE, On) 8455 5 % B 5043 =0’
ik P R R . Q@) A W IR BE Y 1 RE 43 b D PR+ A 0 i) o R R B 2T 4 B T bk i &
Ji& . @ “a) DB BOSRE Y £ B 43 D TR« SBURE % 0 58 385 AR B a0t , O tR G L i 9 IR RE S ], © 4]
AT F1 B 4 £ BE 43 07 I DR < 400 00 28038 AR B B2 8 B R ol 5 UG G

FZR(2A):ARBRARARE RO, O 8/ 49 %084 1 50 B S w8 F] A4 05, 32 9%
7. @f) i — A R E X R ) R S B S R S R R,

[ Rz P44 ]

AKAE FH U R 7 B[] ) 4 2 04 AR AR P, A S A T 35 /AT M I R R R A

I DAs is demonstrated in the bar chart, the market for

is generally entering a phase of dramatic/substantial/

steady growth. @Specifically, 2% 1  surpassed/exceeded

I {E in 4E {3, about #K#H more than year(s) ago.
@1t is worth noting that a considerable rise in 2§ %] 2

occurred from 4Fff}, and since then this emerging/burgeoning

industry gained/gathered momentum,

I MSeveral factors have contributed to this sharp increase.

@For one thing, the rapid economic growth brings about higher

. @For another,

the government has released a series of preferential policies to

disposable income, allowing people to

promote » which will undoubtedly stimulate
®In addition,

their attention on

has/have pushed some consumers to focus

Ml @D Admittedly, this business still has a long way to go.
as is/are yet to be improved/perfected. @ But its

popularization will certainly be as irresistible as shown in the chart.

Oan P frs . CERE)D 5 Sk L
E#EAZR/FRM KN, ORIk

7 AR, (A 1) 28 i i ED
KK, bt AF | 88 2 ok bR

OMEMEREM R, I 2) M 2
TFER KW LTt A e 2 )5 X — 8 0%/ %
EILSTE BIR GV 3 31 N

OF JLAHZ AT %M S %
@ 1l » 28 ¥ ) PR 1 <A Ok 1 S
f% AT S G A A 4 N AT fE 8 :
@ 75— J5 i« BOR il 5 T — & 3R
ook fie X BE 2 R B

. @ISk, o fie i — 3 7

1 9% 4 B O .

Ok T £ 5o 8 %™
WA AR B B BEE . OfH LA K
F1RY S A R T T O 705 O JBEAR T LY

BRI R AR — B O A LA P 3R 0 B IR R 3, @ O 4 31 26 JL 1A/t 3% it il . 5 — B D Ak
LA TG 47 @@ @4 43 5 A W28 B B0 B B S ] = O T B A BT S Y B R, o
=Bk e i, O 4 S AR 24 T ) Ja) B L @ /) FE RO T A% oK f) 2 i

= 5EMm&
(&R RBHFE]

upgrade transportation facilities and sorting equipment F 2% iz i 15 jiti #1435 15 &

smart logistics and supply chain £ 4 it #1445 6%

track the whereabouts of their packages in real-time 52 i 8 #5 £ 3£ %) {3 7
same-day/next-day delivery 4 H /¥ H i% ik ; door-to-door delivery 4% I-]]
drone delivery J& A#Li%H; pickup points/package collection points B i
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[(BERHRR]

& In cities like Beijing and Shanghai, online shopping is already a major part of daily life, leaving
limited room for growth. As a result, e-commerce companies are increasingly turning to smaller cities
and rural areas, where disposable income remains relatively high, in part due to lower living costs.

A8 A6 50 A b A ST, I 2 B Oh H N A T A T A A o 5 R s e A R . R e R
A) 1E H 2 % 1] /N 3k ol AR AT a3 26 b XY T S IC SO AT A X A5 i 8 4 D PR A T AR KK

& Rural delivery services have become a new growth point for the sector. The business volume of
rural delivery services is seven percentage points higher than in urban areas. For villagers, the rural
e-commerce business has also become a popular way of increasing their incomes.

A PR3 IR 95 WA AT Mk BT B A . RN A PRl g5 b IR R AN E L M TR
e 15 AT LR Ml 55t R T — R A B 3 ik X

& The e-commerce giant JD. com has been using artificial intelligence, big data and warehouse
robotics to increase logistics efficiency. The company claims its logistics network already covers 99% of
the population of China, and at least 90% of orders can be delivered within 24 hours. In more remote
areas, the company has collaborated with local stores to serve as mini-warehouses.

HL R Sk R — ELAE RN T AR B 06 P B Ak B 030 0 IR0 A80% . 4 ) R HC 4 9 ) %
CaME T PE 9% AN, ZEA 90% BT B AT LATE 24 /ANGF N 63K . 7E H DR i 3t 1X L 1% 2 7] 5 24 0
% A1 RSN R

TR
5.5 4 MR R R T )8R A7 5 M

Directions:
Write an essay based on the following chart. In your writing, you should
1) interpret the chart, and

2) give your comments,
You should write about 150 words on the ANSWER SHEET. (15 points)

2013-2016E TR EFAEIR S E 7 H B
60
51.6 50.7
50 g
40
34.05 33.11 3
30 i
: ot
20 g
10 185 T48 i
1.75 1.76 %
20134 20144F 20154
o (7)) B e (7))
(& @iAiC]
new energy vehicle i B4 gasoline/diesel vehicle ¥/ 4% 4-
production and sales ;&4 hit exhaust gas X
clean energy {i iiti it it the greenhouse effect i %5 &0
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