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AL B — AN A 48 5 2E i Ui A R 3 Angkor Focus, 3 # Jf ¥ 8 & : Cambodia Tradition &
Culture ORI FE £ 48 5 30tk , 303k A F Ho o 9 — 75 . Courtship, marriage, and divorce (#:{H , 45 & F1
B . BESCLA/NTT AR AR &, Fl 0 R T A 49 ORI 98 1B Lo B L A5 05 DA B IS I AR A

Nz, EESHRERR

T @ In Cambodia, the choice of a spouse® is a DR E, 5T 58 58 RH,81%
complex” one for the young male. @ It may involve not MRBEIHTLGER, OX THEARG
only his parents and his friends, 1  those of the young & f ¢4 & & Fo I8 & , DA 4F 82 4o b 69 2L B e
woman, but also a matchmaker®. @& A young man can A, BEFBABEA, OF2BFHTYUAH
2 alikely spouse on his own and then ask his parents TEE— A EMHERMG, ABFRLERH
to 3  the marriage negotiations® , or the young man’s RF;RAMFREFRGIFLRFRS, £
EBELBEPLIFRLZ T —EA TR, @
B, X B TAF AKX A LG HEHR
B, OEBLRMZE, 51 FRALNE
HAE(RE)AMBELEF RBENERT) A

been selected, each family investigates the other to make BEE

parents may make the choice of a spouse, giving the child
little to say in the selection. @ 4 , a girl may veto the

spouse her parents have chosen. @ 5 a spouse has

sure its child is marrying 6  a good family.

- HEm# -
1. [A] as well as DL Kz ;Bfzee-e- Z AN [B] by way of &, %t F{E MER
[C] on behalf of A% [D] with regard to & F

[(ZRRE] ARNEE,

[ it 701 R % | 25 A% T A 4] H B 36 9181 56 R 1R 41 not only. . . but also. .. , ELZS M HT 5 H BLL 4~ A Y 4
1ii] his parents and his friends/ those of the young woman(those @EI’E‘ parents and friends)/ a matchmaker, 454
A (A TR 28, BB MARE 7 DM, QM BERH BHEMETY X2 AW, MU
BB IR TR B BN IR 2 ks A B A SR I 56 R 19 iR, LA IE# .

[SETHERR ] [BIR R AL AR S R B/ F B R T 7 HE R A S S
W AR AR KR, B Bl kA G m /@i R Ak m L TREHRBITERNT &
K KR 5 G C matchmaker 77615 L &, 48 38 — B2 A IRST; [CIRR ARG X
N EHRBHERITEREL T ELK R BBREE L —TF 5 —#REN—REEAN;[D]—KZH
T = AL AR U B L S B A B A ] OC AR CHERR



2. [A] adapt to i&E M [B] provide for 3%, L 5%
[C] compete with - 304t [D] decide on PLiE ;% &

[(ZFRRE] ANIBEX +ERRAEHER,

(R BEE] 46 IR @ a1 55 K th I8 % 18] or ¥ 42 MBI~ 43 40, or J& T 1) A F BN 55 7 A B 19 £ J&E
(the young man’s parents) $§ H A £ 1% T B L 48 (may make the choice of a spouse) ,or i Il f9 47 N
MBI A N M E (A young man) 1§ 1 % J5 H & (on his own)ﬁﬁﬁs—ﬂﬂﬁ s IR I A M 4 a likely
spouse 5 make the choice of a spouse ¥ X , 25 #% &b i ik “Hw 715 X, [D]# 4 to choose sth from a
number of possibilities, f & L .

[FETTHERR ] (AT R“BCAE H 547 R LA g 2h 57 %o o R B 15 007 H G ok sth, A R& R H a
likely spouse, i SR¥E B A 2, [l B “AF 5 3 k36 b — 0 & 18 WO BB A AR B B B iy 3k, 5
J5.3C on his own B UAFF s [BIR/R SR, 46558, M B AR ARG Ir i ™ 2S48 5 “ 55 5 A B L1 ik
PEFCAE A 0, AT B AE U0 B OB A9 1 R L R R A SR R [CI R B R — R PR R,
CAR IR B 5 O AN B AH S S XL AT A SR

3. [A] renew HH T 1f ; 4k L: [B] close # 1, 45
[C] arrange & HE, &R, %% [D] postpone #EIR , #fEiR

[ZRRE] AAREX A+ 3hiEE X PR,

[ff R B ] 25 M8 T A P and then RS SAT M0, LA 45 B M B R BEXT 4, Z 5 kb 1y
ACBE ARG, AREEITNE B R, B A R AR SR AR R HE R K LR SR i IR S A
I&4H, [C] arrange f56& &,

[SETHERR ] [AJEI P b 2 5 M ST 0, (R R B B AR Z A JF R & A, B EERT 467 T
WA [BIFI[D] (S /3R 458 e il T4, BEARAF R B B ik Bl , WA A S AR s R 4%, X
55 I B B AL 2 N B 01 AR A E

4. [A] In theory #if I [B] In time MW ;HJa & F

[C] Above all &% 2 & [D] For example ] H

[ZRRE] ARBEXZR,

[fRmm B 24 L SCOMAE M 45 5 M 00 5B o FE ke R e, 0 4 4R 2 53 e X F X — 3 4%
IR WA K F *ﬁ’j?b"v s L B AT DA g ACBE Db HE sk R 0 AR . A [R] D S 1) X B 96
%iﬁm#ﬁﬂ%/%,ﬁﬂ%ﬁ&ﬁﬁ_hﬂ VS WA e A sl B A & FH A, [A] In theory IR
“%57‘@ b RS B S BT BB AN 23 & AR, 3R A 15 H A0 B Ay HL R B 04 G A 1 T Be P R BB AE B

W ST B Y AT RE PR AR /N AR S 1 e [R] 3R W 55 Lo WUy Sk AL R T E B A A 2 AR B A SR A, I
TR R IS IR Y RT BB L A A SRR

[EETHERR ] [BIFR/R S5 B9 & i 45 A ol B i i 5E 2577, 359 5 8] isf (] 322 8, (00 r £ 45 DR A0 B S L 3k

FERBC” 5 B SC R B AR RR (0 & T RO ASAEAE W 8] 26 F2 5 [CIHR 8 or ik 9 25 b J5 3 22 50K ) 19

— M EZS R A S B SR R W IS 56 R AN TR s i s 0 s [ DR BIHE S R AR A ER L
VERBEAN 5 |- SCAE 5 55 Sk T £ 9 0 436 Bk R G VR A B HIE S 2R
5. [A] Although R4 ; KRt [B] Lest PLA ; MERL
[C] After fE=-++- =i [D] Unless B&E
[ZRRE] ETXELE,
[REEE] SR, MOk E , S0 FEE A E R A, i a5 #6455 LK 3h iR B 25

H32 ¥ has been selected—investigates W %l , §ij J5 Wi A AT M B FIEMEE LR ML EZ 5, R
FEFF IR M A R EE 5, [C] After £ X — TR 4
[SETHERR ] [ATE % 2L 8 vl XAk 25 4 A L 3608 O R I ARE X E S T £



A 5 AR TE A B 22 08 AE 5 WUTT T 0 R A 5 E 15 S O DR 22 A i IR Ak 2P s A 2 4 5 [ B AR H AY
5 s 8 77 b G s AN A B R AR B I s O T be afraid/anxious S5 4% AR Z J5 5| 7= A R A Y B AL
[DIFR&M . 5IH E MR BB RS R ERRE LM ME— F {4, 588 2 B 2" X7 5K B2 JT iR I8 & K
FEH FRORTHE LG/ BRARTC S C 280k 8 BT KIE T il A R IE R R A28 .

6. [A] within £+ Z W [B] into A, F] - - il
[C] from Hy«---- [D] through %Fid; &0 A R

[(ZRRE] BEEER,

[ il 781 8 B ] 25 6 ) 48 DU R A B VR A R EE 5 19 H 19 (to make sure) « B PR A0ATT A9 % F 1 (B
AN REE. KIS marry H8CE FRFE IR B its child 5 a good family Y2 & , H 1B R A
CEEIR AN AN TS A RBE T W] S S 2 — T b A O RE T I AR, I R (B
into Al 5 marry A4 B [ G2 #5 e , 2R 8 o 05 200 E A CBC AR 9T T 0 20 B2 B AL 14 7, 75 A U

[ETHB ] [AJEW—ME LA TEYNTRES FE— TR ENSGBRANENTES S, B
RENTES IR TN T RER WA LE, 5ECHE; [CITIETHmEANZR A
R FLBERBETRAT ARNEF7REEE A, 3 from BEILA 2545, W 2 4% ) IE B R AR KL~ to
make sure its child is marrying a spouse from a good family, ifij it L 25 4% K a good family, 3 & K4 1A a
spouse; [ D]FR/RZ5 0] L 28 ad , a7 s 2 R B RS A B SR,

(Dspouse [spavz] n. HfH % @ matchmaker [ 'meet/imeika] n. I A
@complex [ 'kompleks] a. 241 j  @negotiation [nigeofi'erfon] n. WH , Py

A young man can decide on a likely spouse on his own and then ask his parents to arrange the marriage

negotiations, or the young man’s parents may make the choice of a spouse, giving the child little to say in the

selection.
EYI5 _ A young man can decide on a likely spouse on his own and then

FiE ] ik NI 1]

ask his parents to arrange the marriage negotiations,
HTH2
_ or the young man’s parents may make the choice of  a spouse,
SEET] FiE HE FEif
giving the child little to say in the selection.
FEBER

IhBEERE cor HAEWI B 4370, LU 7 f JE A A AP =0, 4040 2 W giving the child little to
say in the selection £ BER G B 43 8] 2 B )36 N2 .

HENERBENE LFEERE. OFFFIIIL WL, BRIV RS FHEMENE HRE, O—

O PERM A AR EI 2L, Q) NI LA G717 M AR Z8 Z 4b . FF 5138 3 258 not

only. .. but also 5 as well as —# B s = (B I EK L FEL IO BERK., Q@M NEMEF

FERAE A, QWA AP EEFRMEOPMET . — FRE FREhERME, BEHERLEE%

HedEsg; — AR M ERE . T ILFRAFT. NRRENXR, BYHA A FEER(E 2285 F 2 HEw,

HAFEBULT RZ i e B R B MRy E i, @aaFA ST it g & T
3



SCHE R B BC B B A B U AL, B R E S BR B AR R o ek A IS I Y A iZ . In theory. .. may
veto. .. FF B @ 4] giving the child little to say in the selection, 7% 8 Z W W ELIE R X HZ ., O
MNHESEHEAERBEE R4, ecach family 3B B 2 W5 & JE X 7 Lo £ (1 7] 25 AL, to make
sure. .. 5| W7 R EET FHA 0 H 0 000X T KERIFAK.

H 0 The traditional wedding is a long and colorful | DA G4 AL 2 — 260 4 K B LA
affair®. @ Formerly it lasted three days, 7 by the Bkt EHE. QAN EABEE =R, BE
1980s it more commonly lasted a day and a hall. @ 5] T 20 #4280 £ 4%, K%L%E%@?_fi
Buddhist priests offer a short sermon® and 8 prayers” £, O HAEIS A AT 2 80 A W
of blessing”. @ Parts of the ceremony involve ritual hair ki, @Al R A BT A
cutting, 9 cotton threads® soaked® in holy water K R b R i 60 A 4 A
around the bride’s and groom’s wrists, and 10 I e e Qi&ﬁ%ﬂ'ﬁ’:
candle around a circle of happily married and respected A BB P A R R UL AR i A 0
couples to bless the 11 . @ Newlyweds traditionally 1. @ﬁ‘rﬁﬁ’f’%%,ﬁfr—ﬁ'iﬁaﬁi&i—% QJJE

move in with the wife’s parents and may 12 with them B, Tl —REGE S %, 853
up to a year, 13  they can build a new house nearby. AT B 2 W 3 2 2% 31

- EEEE
7. [A] since B M -eeeee LRk, T [B] or 3 # ; A8k, &M
[C] so [H 1k, BT LA [D] but {H &

[ZRIBE] ARNIEXEE,

(AR ] =iaded, Rt misLRg =X, BT 20 4 80 FRMALFF LRI 6] g — K
2 formerly VS by the 1980s Fl lasted three days VS lasted a day and a half JF & B0 A & B 48 4§ 4L
5 2 5F B) (9 XoF Y, BT A U 7 ) Ry 930 ), B[R] D X BT 6 &R LD but fFE SCE.

(AR ] (AR EBERE , [CIRER, Z &5 F 0 MR N EMKR (EA— WD, kR
B K Z& (G ) — 4340 , ELIR SCE A9 7 sf 18] Bl 3] , B [ 38 48 A8 B ST 5 28 4% S P9 285t O 2 28 4 T P9 28 19 i IR
SEE R HEBR M I, [BIEL R R 9 $E £ 3¢ R L 2R 150 0 D A0 LSOO oI 2 7 0 BT S AL T RE = Fr
S REE —RE/BAL T RE SRS =K, B M =5 82— K287, 1 2 U6 W A [ B HA 4% AL 57 2 i 6] f9) 4<
B HCHEBR

8. [A] test Mk ; IR EE [B] recite & , ¥ 1M
[C] copy #5 ;{5 i [D] create I 4E

[ESEE] ARIEX AR,

[fEm B ] & adE BT RN A E, R 5 VLG . M2 A& AT and ATHERD,
prayers of blessing 5 “#47 fi] J& i 77 & (offer a short Sermon)” & XI5, ig%%ﬂ“ﬁ@%iﬁ’vﬁ’fﬁ”umﬁﬁﬂ
11 2% B, [B] recite 5 prayers of blessing # Bt » B 4 “ W4 I 450 #5 18] 7, B #5 Bc & 22, SCRE T 4L 05 4L 1Y
TEARL AR

[EEmaEm ] [ATRE ML B4R 5 prayers of blessing # FL A X, ([HH G H — MR L IWMEE",
EMEALIAL E R EHITEE N R A B RSH W, MABTHEE, H test F/n I E B 2 438, A T oAb ia]
HEARFE;[CIEBR Y B Z R, “BE G AR A E G IS AL a9 0K, 25 B 0 18 7 2Z 5, ) 05 1 WL 45 37) 7
B . Rt ™ i M R E 2 5 IS AL A AT 5 4% BRI, B0 TR — AR R 2 E 1A L B E R Y FE IR AL A K
24310 52 R AT, BT AE IR AL B AT Q4 , R B[ DIt R AR A S0

9.[A] folding #r & , X 47 [B] piling 3 [C] wrapping 3, 2 [D] tying & ,4%

(& RRE] shim g,




[f# R0 B B ] 25 4% J5 2¢ 8817 cotton threads. . . around sb’s wrists (4 £ BN F i) R
A ) FEAEA S N AR R AE /90 5 A RS RUR BB F B 73X — A7k, R % 5 cotton threads(FR£R)
T RA D] tying, i JFIE H tie, BA“R LG FE)”, B AREH IR, ZMLx—NURXEGEH
N GGV K GG W0 0 B A A BRI I 5E .

[FEmHERR ] (A% H T4 QY% AT S0 HY [ BIF R K EF Y . BikfE—&”,[CIER
“ AR AT S AL B, AR S cotton threads 5T .

10. [A] passing {& [B] lighting A4 [C] hiding F& K [D] serving #&4t

[ZRRE] shiAEE,

[REERE] and RGN AESRENFIELI B . %08 B E8IT a candle/a circle of ...
couples/bless(— S #f ot \— B A, KA $2 /8 B A4 25 4% 16 5 a candle lx‘lv]](fﬁ.j(ﬁ’ﬂ around a circle ¥4 i
B BRAETC o W) I ARF B 75 — BB ] — S5 Jolu Al o =156 ke A 4 BT A7 B9 3 L3 5t . [A] passing 5 & X
&, pass sth around FoR“MEE ALK . [F] I 7E — P8I 15 408 56 W L 32 A 85480 1% I 1 v 4% 388 it ol i3k — {3 =X
A B AR R IR B A T A B B S A SR XA .

[S5THER ] [B1E RIS a candle ¥l 2R “ s BRI Bl {H light a candle around a circle of. .. 3
B RR — P8 N B8 — 2 A 00 Il TR R s T — P A Bl s R — S el kb R R Tk SE BN
W AEEE, [CIER“BR, 75 "0 % H F hide sb/sth in/under/behind etc &5 44 # , {H & “ £ — Pl
N e el B AT kg AR A5 B AL 19 3 S P R R AR SR B W O R0 AR B, CHEBR . [ D3RR (1 3 i 5K
SR HER AR AL, H T provide sb/sth (with sth) 4544 H, i b “ 1) — P 408 35 W6 HL 3% 2584 e 197
HRAE — 7 il hh Ca candle) ” B S AN & B, [6) B WL TE AN 24, IE 5 FH 55 W 8 serve a circle of. .. with a
candle , HiCHE BRI

11. [A] association ik ; Bt & [B] meeting &3 ;A0 , &1
[C] collection & , R 4 s R 4R [D] union £54 ; i 1A
[(ZRRE] ARNIBY FHFARE,
[f#AE & ] to bless the (HLAR ) 6 AE — B0 R 26 6 EL 32 B0 R 18 T A% 3 i e

B B4 R 0 0 56 W L 32 R8I0 R 107 AT HE 0, Atb 7] % 388 s el i) T A R 2R K B A S A U A 38 4 X
X 08 SR B s RPRL AR 25 0 R 32, B AR AL T A AE IR . DA ST B AT 2 B B RB I ROR G h R FE |
IS ) A (D] union( AL union FE & a marriage) .

[FETHERR ] [ATHR“ (R A DM (B AR SE ) B, SCAE M S R 7 [BIHE“ AT RE R — it H A
M e SR B F e H I ST [Cle — BB — Y &7 =Tz f8“ AT X R R
27 IR AR BT N B85 G wOHERS .

12. [A] grow W& ; B K [B] part BJF ;50 B
[C] live J&fE [D] deal (with) XHAF, Rifef 5550 eee A=

[ aRRE] BhiRER,

[fRRE BB ] 248 A1 A IS R A RO S J5 8 A b 2. Pl 25 % i 9 51 3% 1) and AT 1, with them
5 FL I P A IR AL G 9 S O TR R T 19 A2 B SR (move in with sb R MR AE A —R B AE) "B
LR T ) — 0 I Ak R 22 B R R A AT — A R A AR YE L [CT live £F A 0 live (with) R “ 5 ee e E
E—R".

[SETHERR ] [A] grow 55 with # B R/R“ 5 e — ALK 7, — M F8 < 3 5 [R] 0 32 1 4 51 [R] 3¢ 2 [H]
—E A AR E B A G X . [B] part (with) R/R“ 5w 43 857 it 5 1 3C move in with i

SUMA B 5 3 7R O JE ) TR, & F 57 HJR 0 sth, BB 5 SCREARAT R 5 245 )5 them #5 o A
M HCHERR . (D] deal (with) 328" (I8 S fiff e 3 Ta) BT ) SR BB abh ZEAT 37, “ B WS R0 5 Lo 07 BT AL
7 H AT A SR AR FT 3 E 7 0 vk AR B AT A 7E — R 0 S, (R I s R B R A R IR R e T K
1 AR B LA FE A B, 5 )5 SC b AT B AE BRI 35 B AR AN SRR R OGRS S A AT T O
5



B HERR

13. [A] whereas 2R , {H /& [B] until H 3| [C] for KA [D] if a5
[(ZERE] ETXZEE,
[fB BB 2 MR8 B 35 R 0 Bk 32 T I A B 52, Al ] — i B 3 ik —4F . 28 4% T #E 43 /1)

e, MTREFEMHT AR E . b SCE KRR up to a year(FE £ —4F) I HER P4 22 (] 47 7E B
V¥ it 2% 5 B0 “ 39 85 < 41 Rl 78 i A G T AR A L 7 AR R, 23 A A g R B 3X — B ] 2 4, [ BT undil TE# .

(S5 HER ] [A] whereas RE 47, A LA b sl %o B B AN 35 52 5 [ C] for 1 3 i) B, 2 R R G & 5 il 17)
¥ e B ) B T B — BB I) . (D] if 4R (0 AT BB i BT R A S L Oy ARk [R] AR 8] AN A7 A8

Daffair [o'tea] F 4, FH1H % @blessing [ 'blesiy ] n. LA G L 4515
@sermon [ 'samon | n. #FiE, A8 ®thread [Ored] n. £k .40%
@ prayer [prea] n. #45 , #r ¥ % ©soak [ souvk | v. &, 1%

ERNERBENERESE. ONLREEIEIL GRS K A8k, QA A% —1
TR FERT R . AT R but SR IBCAS P 4L X B 45 44 (formerly VS by the 1980s #il lasted three days VS
lasted a day and a half) , DA 48 %t bb 3% B4 GeiF AL R 22 i 8] (9 28 b . Q@A) A 4455 — A5 4 B BRI
Oa) A FIEAL B —FB 4> - B 448 HEAT AT J0 09 A5 38, A W T A 1 . @A) A Al iy — R A0 R R
{5 (ritual hair cutting) =28 284 £k (tying cotton threads) —{% 1% i Jft ( passing a candle) , £ & ¥ 45 #7 A
BREM AKERE HEFANETFER. ORNASHIBERANEEEEI . JF5145# move in with the
wife’s parents and may live with them W58 b33 A 5 £ 7 3¢ B[R] 4 . 3% W o 55 258 09 5 47 5 4t (=100 5
MR — M up to MO R BB E S £k, BL7, BHHRE A K KA 2 £ —4F ; undl 515 09 5 R
TN A DUV H R AR 5 L 0 A Bk [ AE 0 A T A - D Al ] Rl R R

[ @ Divorce is legal and easy to 14 , but not DB AL R Rm LIRA D EAZH,
common. @ Divorced persons are 15 with some BHERE L, @AM A RAR G B 75%?#
disapproval®. @ Each spouse retains® 16  property® ‘%ﬁ-ikv ®k—ié~ 44w ﬁiﬁi@&ﬂﬁ
he or she 17 into the marriage, and jointly-acquired [, f"ﬁi—?—% A ﬁ)i‘ﬁ-éﬁ Mﬁ‘ﬁq‘ %J;;
property is 18  equally. @ Divorced persons may %b @B RZAT l&(—ﬁ-ﬁﬁu'fﬂﬁ’fﬁﬁﬂ%ﬂl;
remarry. but a gender prejudice” 19 up: The 5%&! R.EBERM T 'fiﬁ-&é'iﬁffiﬁ?ﬁ;%%
divorced male doesn’t have a waiting period before he can %#'T&M‘?ﬂ—?—%%’l‘/ﬁﬂ 7

remarry 20  the woman must wait ten months.

R/

14. [A] follow IR [ ; 5 %% ; B i [B] obtain ZZ 3
[C] challenge #kfi% ; Jifi 5 [D] avoid #Ef
[FSIRE] 3hiR g,
[fRREE] SR, HIBAERNESL. MEES SABTEA UL, H A S H O 8 i
and AJ fll,easy to 5 legal i SC[A) 1] , RE AR B 45 2 A vk 0, AR 0T i B AT ol e fE vk B i 8 5 S 9, B

T B S A A (Divorced persons) ™1 §E E[VIE B 4% 1 7T #2 F Mx — #fE L, [ BT obtain 7445 S0,
[SETIHERR ] [ATFR AR “Ih3L B Bl (to copy sb/sth)” 8% “ i, W [ 136 0 8 & 7, SR B 15 5 5 15



B AR NLZ 25 IR — R WLAT 2, 55 DR SCU RS S R R LR A, A B B 5 R SC@ A with some
disapproval 1 XA N JE . [Cl.[D]H 5 legal i LK I7 [0 A0 1 , il HES: .
15. [A] isolated 9Nz, & 5 X 3 & [B] persuaded i Ik
[C] viewed & % [D] exposed % % ; ¥ 75 ; {f $2 fish , {7 {4 56

[ZHRG] ARIEX 3R,

[fR@ERE] b SC IS AR H UL K23 M5 )5 283/ with some disapproval A 4 %0, “ Ak 67 M 1% &
AT TR Z NS S are NSRRI, RRYWHEFZE, E0h HALC]
viewed BERE 5 J5 SCHY with #E 0L, R “Lhe - B BOCHE R, 8 IEH I,

[EmHEE ] [A] isolated FE/R “INST, FE 271 2 HE 5 A7) from #4WL , isolate sb/sth from sb/sth, 3
TR e Moo PR B IRSL” s 38R < X BRI, LIS — B A A L ) A L R fE A sb, W T isolate
sth from sth 544/, ] L 3025 4% 4k 19 32 %8 3215 4 Divorced persons, i HER . [B] persuaded 7 {2 GE fift B
3 not common (9 J5 A L B 2 AATAZ B, B LS 05 09 A0 B RS R F WL . {H i 33 Divorced
persons A A1, B IS B R E 52, BT DL 2“7 A K a8, [ D] exposed Fn“Hf% ., B % (— T LI
T BB A AR V) Y AR BR T (R B B B T R RS 2 v 5 i, (AR 58 R AR S U8 i, RO T
expose sth/sb to sth 5K A ; FoR“ P 85, # & 5 A sl 3 35 09 A7 I, % FH T expose sth 8¢ expose sb as
sth &5, b B IR 2 AW 88 /8 &7 5 LR 3O, B 5 HJ5 /Y with some disapproval JG#:
¥ A BEFA B

16. [A] whatever it 4 [B] however JGi¢ 4]
[ C] whenever JGi ] i [D] wherever JGit 7 Wb

[(EFRRE] ANEE IR ¥,

(R RRBE ] 548 M) A0 23 B 0 i 1 WU 7= &b 8 [ R, T 2600 A /) DA 7 065 e OO 7 1 43 310 V9 A ) BBE R A 38
LS R IE, 2548 Z WA 301 retains, BT L 28 46 AL B I3 ATE XY 1 06 FR R 51 TE A 5 5 AL JF
HEE 52545 J5 1 property F5 L » 41 T2 18 MAJ B 72385 . R [A] whatever BEfS 5| T2 10PN A) .

CeEmHERR ] [B15] =07 SR A, [CI5] R [BREE A A), [ D151 S SR EE N A), =3 Bk 5
property & Bt ., /E A retains AT 1F , SCHER: .

17. [A] changed 2728 ; P46 ; b4 [B] brought #73k , &3k
[C] shaped ¥8 3 ; 52 -« -+« 1Y A2 R [D] pushed #fE3h ; 42 i

[ERRE] ARNIE X+ shiE i,
(R RREE ] MW R T A0, B AR Ja W 7= 0% o0 5, A 45 86 10 08 7= 08 4 80 L B0 T R 28 XU 26 (] i 15 I
FEH) 4 ], B A jointly-acquired property (3 [/ 35 45 9 W ™) 4 U J5 3L [W] W 7=, #4 property he or she
into the marriage I & 7% UF AT W 7™ . 107 05 100 004 7™ {8 02 Kk 22 4% A 4 F 05 0 A9 108 7=, el kT A (B

brought & X & .

[T HERR ] [ATH]JH % 22 XU J7 X 45 48 W0 7= 47 Ok B 2022 3 47 T 4, change sb/sth into sth 73 “48
seeees AR e [CIEAEEY R R oo JEAR ¥ %7, % T shape A into B 45 #)sh [ D]F R “HESN,
IR foff 3 30 L BE SR AR L AE OB 0 7 S84/ 78 T S U A0 B0 e 0 R IS B SR A iR LB

18. [A] withdrawn B [B] invested &% [C] donated f ik [D] divided 4>

[ERRE] siAHEF.

[(REBE] SARAE N REFLAEM A ERB. SPFY 0 BERENEHRE equally

CEX ) | RL K B8 0% 0 7= 85 B B 9 22 X007, #IW i RA D] divided 56 CE

(SEmHER] [AlE — BN SR, A BE S property (W 7=) #4 Bl , WCHEBR M 701, K 22 2L [ W
PER DAHEAT SR IR R (BB T B R ER”, RICBIAILCI A BE S equally 51T 5 73 4 , 1 9 10T 2
55 B0 W 7 A B ] — T S ORAE

19. [A] clearsCup) 55 1§ ; I Ff 45 3, V& 75 [B] showsCup) H#; B#%; BH



[C] warms(up) I B 3k [D] breaks(up) % 1k ; 453K
[ AR hiaiR A,

[fREBE] hE S5 NE B RIS 2 A B SR oo e B SRR JOR 7 AT 0, £ P A )
R b 55 L Z (A0 ) i DL 802 A B A up %R R “HAAE , L7 9 35 8L, [B] shows F6 3CE .

[T HEB ] [A] clears(up) /R “ (KA FE S 7 80 CBRAR R ) Ip 67 ok “ B 38 LU RS 7 if 3 5
FFXCEIL K, BB GRS HBR BEE)7R, H 18— B R sb, BiE N sth, M 4L a gender
prejudice b 3 18 1 A S B8 B 2, BP0 ULAS LA K75 T SO 1S B L T I A TR 8 7 8 SO
HTE. [C] warms up () He A 5k 5 3590 15 B e , $AIE A > o 8“1 ) i AL 38 W 1% B Ofe ™ 32 W
XIS E LS R N TC R A BRI, SECEEE CAAFEBNHELREHFEA
% . [D] breaks(up) & 4 to come to an end, 5 '8 5 J5 5 £ 1 T U5 77 78 M 5 00 (%) =5 S AR

20. [A] while 1 , 2R 1 [B] once —=++efgfiseeer s —H
[C] so that Kt BT 8 T, LAE [D] in that R &, KN

[(ERRE] AREE,

(@B EMAT AR BRI A SEN 55K E T L MEER A
TETE XX (B 5 Bk VS ot TSR VS 15 AN ) i as s A iR B x tb 288 . [A] while i T
Xt RS, AU

[ mHEB ] [B] once 1E % {7 I 5 24 as soon as, & 5514 ;[ C] so that 8{ 5| HZ5 53, 5328 H 1Y ;[D] in
that R/RFRXER H B R LWL EFT DA I ER B EE 2T TEFB7 0 &4 4R H
) S AL i B s =3

Ddisapproval [dise'pruwvl] n. ANHE[E] , ANIA R Sé @property [ 'propatr] n. Y=, 7=
@retain [ri'temn] v. R (A ) @prejudice ['predzudis] n. L, 5L
Divorced persons may remarry, but a gender prejudice show up: The divorced male doesn’ t have a

waiting period before he can remarry while the woman must wait ten months.

£y a .
5748 | Divorced persons  may remarry,
' Fif I

but a gender prejudice show up : (H 5 J5fERU) The divorced male doesn’t
eI i) ES- T e
have a waiting period, while the woman must wait ten months.
1515 TR PERE iR 1HiE

I AR 8 AR
before  he can remarry
gl FiE OIEE

THEEERE A A% th # I 3] bue EHERIPIA 20 4], B 505 098 F O % B UL B R 43, o ob while i
B4, R,

FEZENERBENTIBOE, O HEID B U5 7F oI 28 0945 5 . FEYr a8 A but £ 1B B9 1% 78 50
FERRATYE . (S F) &% 5 32 (legal Leasy to obtain) VS(SZ B ) R % WL (not common) . @ ) il B
BIIEAH WA JEIH . with some disapproval # 7~ 55 78 AT B A0S BE . AR . O %) A 44 8 I i

8



Wt 7 53 W 1) R« BT 0 7 4 B BT L SR W P R 3 o . @A R AR O« S S B A T S L R TR AE
S W . % 08 while 3 LA 4 %t H 45449 (The divorced male VS the woman.doesn’t have a waiting period
VS must wait ten months) VEAH B BRI A% . B R B BB LR S5 VS BER L EL %55+
T H

Part A
/ Text 1 B Al B9 5 #F 82 5 i Bk &

s L

ALk H The Christian Science Monitor { 3B B B FE S M) 2015 4F 4 A 5 H—MBH A
Challenge to the Fashion Industry’s Body IdealsCH [ Ml (9 B A4 8170 i il #k 8O 0 SC 5, 1EE BISEEY R
FE Y 45 B i o 8 B XU T S VS R R IR A L 4% IR A R vk BB LA A EHTERFN— A
b, ] i e [7] — [70) R ) AN ] L B ——ABE 4 U7 38 0 o L B O 95 9 B A SR R I B PR AT . SR T
Xf b 2 EHE L RR SR 2 SR .

R TR ROE — A A UGE FCGRE B EOR R E R P S0 B A B RS R A X
— {73 W A O R AR AR, B VR AN 22, T 2 1K B 3 A %o 4% (4 59 ¢ I TR R SR R R AT .
B LA T PR 4 AE [ P R T R A, IR LR AT DL S 38 i 3 RN 43 A 0T AR TR, 52 0 0 R R HE
. ARSCE A UL P AE S K TAMESE” T8 72 24 B LU ) M T AE T A0 SR AR AR T R SR,

Y =, EESHRRAEER

I @France, which prides itself as the global innovator GEH,—-ABETHLARHN S

of fashion, has decided its fashion industry has lost an EHEGHBE R, A RELH B

absolute right to define physical beauty for women. @ Its Bk E T Lt AR E A
lawmakers gave preliminary” approval last week to a law that EaEEF AL T — Tk, B

would make it a crime to employ ultra®-thin models on RAME T 6 BELRAAE. Lo
runways. @ The parliament also agreed to ban websites that R BA AR AR A8 AL T A 8

“incite® excessive” thinness” by promoting extreme dieting. X gk it R B 8 W 3k
.................................... /-5
_____ WLERSEADN - f
(Dpreliminary [pri'limmeri] a. ¥4 1Y , £ 1Y % @pride as( HZE T, LLeereee HEE)
@ultra- ['altro] pref. % . i 3 bR B é @fashion industry i # k)
®incite [n'sart ] v. #5303 3h § @absolute right(4 %40
@excessive [1k'sestv] a. 13 £ 1, L JFE 1 é @give approval to(Ht #E -+ )
@ ZHIER 53

France., which prides itself as the global innovator of fashion, has decided its fashion industry has lost an

absolute right to define physical beauty for women.



&yl which prides itself as the global innovator of fashion,

515 HTE IR FIEANL TR
SE T A
f) 7T |France,... has decided. ..
e mE ]
LN
its fashion industry has lost an absolute right to define physical beauty for women.
il I G

IgeE R . A = F 4 France. .. has decided (that). .., 38 EEFHEFEE T -0 E . =iE
M ] (that)its fashion industry. .. $eHIELPI 28, which 315 Y 3k B 6l 2 72 78 M 4] & 1 France, #b 78 156 B
R B 404 BR A M

E—BAE—HS  NMEHFEEG . ZEIZZENSLEARERSERESIET R, X8R
2 : @ make it a crime; @ban,

ORBRRB  ZEREERSULABERETRELUHREENET N, ETHMABFHFm, P
58 WLIF 75 has decided(decided WhAb B0 “[E 7 SOk A J8 P HIE ™) Jhas lost W78 PR A5 IE , I 5 4 25
R T K% , absolute right to define beauty for women A5 25 5 (9 35 1 3 8 B il R A4 2552
Ml 77, i AR which ] (pride B R« LL----- HAZED 58T ETRREE — FHC KB LA S,
HI IR G FHAH AR, N vk E LR R IR B R E R R R AL .

QORRAIEENMBERHNE . gave preliminary approval 5 also agreed to. .. F I FTER A,

QANRFEL—  ZILEBMEESFESF, employ ultra-thin models on runways ] 2 i3 B © AJ
define physical beauty for women $ i) CEIl . 3 241 %h U G2 ) - i o ol J ) 68 8 A 4 | o SRR 988 2 26 s make it
a crime JU [8] i D] has lost, I 5 8 ¥ 4 19 5 il 7 0 7™ D 1k

QANAZESLZ NHREVFE DR BT EEHMMIE, AMH LML runways + websites &
J%H #h 235 (7] D 4] fashion industry T i) 16 B W 300k 4 45 ) £F X 07 1] 57 & £F % T & (runways It
MR CRBE T A7) J5 & 50X W 3, BT 29 0 i i ol B 4% “H B O 3E7 2Z M. ultra-thin & excessive
thinness & extreme dieting 5 incite (B &) R {1 ) — B — 1%, 'y 58 BF 349 b B i Mk LR fEE B2, ban 1
make it a crime, P CHR R 15 52 10 A8 Ak 5 i 14

LR = MR IA B R “ S iR s B — R VRN A 87 100 B o 45 0 R J2 5K B S8 S e W 5 ) (45 5% — J&
Wt I D BT R 50 7 A IR SR8 i, 30k o 82 A R R, I B A 4 S R, R L MR A AR Dy 36 1 I i B 3R
T Ifs i 1 PR B . 53 40, SCEE T o B decide/ decision (G HR , F 8, rule CHIGE L #05E) » validate (fifl A 75
Ak i 42 30 , approve/approval Gl iz ) %5 38131 , ] 4 3C B 48 B ) e 8 57 157 e F , 18 38 3 5 96 8 ) o B
SEIE AR YR SRR R AMEE R LA,

EEwm
21. According to the first paragraph, what would | 21. RIBE —BRANBT M, ZEB L2 4EH4
happen in France? 12
[ A] Physical beauty would be redefined. [A] EHRESPEHAE.
[B] New runways would be constructed. [B] #i0 T 6w,
[C] Websites about dieting would thrive. [CT A7 £ W ol & Mk
[D] The fashion industry would decline. (D] B il 2 2E9% .

[AEAEEAL] 20— BrOMIE ik B HE FLm il e 2k T 5 Lot B 1R S8 Y 45 XA, @ @ A B AR 4
10



0BT AT L N A AR R R A AR T 5 BCAR B R A B R ) B0 Ot AT DL, L B Ol 36 I A
B pl o R LATIEH.,

[RfEE] AR HOQ X D% its fashion industry has lost an absolute right to define physical
beauty {8 i B 1E 8 fi 132

(B @ Ay 4 25 W5 ILAS 1k A9 J2 “ i Wl R a8 A T & B4 (A 1A 45 on runways 18 Hi
models)”, MAE“BAFTE CHRTID T 5 EATE” . [CIHE 3C P X 52 I B2 A8 Bk i 47 43 (14 X 308 iy 46 o “ 3 38
TR R, AR T O S R A U L, 2B U A R . (D3 B O A A i
Wb R 5 R 5 R A SR 4 X B I T B SR I, T T W

[HIT5 RG] 2 3E 100y o B (0 R 3 1k 9 2, 07 X6 L i - “ & TRV SR 0 " R AR B A RO, T B B
AL 5 AR BOPER 1 IB E BB M N R T AW IE R NE ., T EMTASME K/ XEEE .G
W AT S X 24 1) IR o AT ) A B B R — @ LR SC b X, A, [ A]Physical beauty.[ B]runways,
[C]Websites about dieting.[ D]the fashion industry 2§ #,[B] 5[ CJE LRI TE“T &7 f“Mul” I, ¥
F 2 {8 Qi B R 4R, LD 8& 15 a8 1 B i b 115 3% 5 HH R S AR B Y L 0 T ok B AT

[l @ Such measures have a couple of uplifting” B A K LA AR B, B

motives. @ They suggest beauty should not be defined by BN LR R SRR
looks that end up impinging” on health. @ That’s a start. L e ‘_ﬁ-}k ﬂﬁ#ﬁ% A1)

O And the ban on ultra-thin models seems to go beyond FRRBAEBP RS TP A% B
protecting models from starving themselves to death — as Ede— k(BB EMT 8., ©h AN
some have done. @1t tells the fashion industry that it must I B e S R
take responsibility for the signal” it sends women, D ket 452 jﬁ 'f,ii&’f'é?%;%%ﬂ“]%‘ﬁﬁ}ﬂ
especially teenage girls, about the social tape-measure they RHETEH AN AR

must use to determine their individual worth.

uplifting [ap'liftn] a. (FEEAE SO T D SEATHETHAY % @ go beyond (# H1 , i)

@impinge [1m'pind3] v. {20, 2 E @protect. . . from. .. (ff4f-e e Y N ATIRILY 7k - TR
@signal [ 'signal] n. {55, K5 § [ RETTRETD)

@ ZHEF g @take responsibility for(Xf 1 77)

Dend up doing(FkZhb T - - LLE TR 0K § @.tap.e"measure()ﬂir\:\,%ﬁ )—

@impinge onCH % , B 590 % @individual worth(4~ AHr1E)

It tells the fashion industry that it must take responsibility for the signal it sends women, especially
teenage girls, about the social tape-measure they must use to determine their individual worth.

& e .

fJFET | It tells the fashion industry that. ..

TiE E WEROR  HESOR]
Seit A
it must take responsibility for the signal ....about the social tape-measure
i I '
SE WA SE VB ) H BRI
| it sends women, especially teenage girls, l mey must use to determine their individual worth,

IhEE sE B K A = T K It tells the fashion industry that..., Z & M A F F K it must take
11



responsibility for the signal. .. about. .. ; LR E T4 1K that i 18 M AJ it sends women. . . & the
signal, 96 B B 140 T % B (E S i 82l /32 52 %7 ; they must use. .. B 4fi the social tape-measure, #F
— R R LB S

FCEMBRAENS . 2ETERZENIEZES. BEFE-_BEELENRBRHN. X8RA:
a couple of uplifting motives,

DRABERE. FRESHTFILFABIEERE ., a couple of uplifting motives i B A% Bt 56 1 45 “ 37 75 3h
B, B0 AE # 5 5 S B - uplifting B0 “ (FEIE 8 SCA0 S5 7 18D AT 8 T+ 097, 4 ) 2 SR .

QEQREENBIFEHW=FMMII# ., They suggest. .. And...go beyond. .. It tells... XA,

QOANUHL"EEMHMAIZZHIN—: YEAMNTE"HEIRINIR. OF that EiE M H ,end up
doing sth(#{~ in a particular state) & “F| e ------ B I AR W Z 3 L looks B X — F8 1a) P B i
4 5 1 A, N2 should not £ 3K B “ 4 1IE” 2 3 , % W i Ab looks EL{AH8 “ 4% J5£ 982 #i (4 SR 7, [] i e
A # W7 impinge on health KER“JHERAF"ZH . Of] a start /R T CH 4L A 0 H AL,

@OORMHEAMBEREEFES”  HWHIZENSHIWEEZV ., the ban on ultra-thin models. . . It. ..
W8 15 4, ¥ R 8 — B QA iR kS R CE D .

QAN S EEEAIENH Z P RSETEFTRMIE, seems to go beyond. .. (beyond &
RGBT I E RN E AL, BEVEM L ZE LR AT RRESIL, FAaE A A ERZSI; — as
some have done #hFE45 BRI B BIEIFAEME F B0, W2 C A R .

QAMNHEL EmREMAIEHN= . RLHELNELZENHEERE"BES AR, tell(EH 10
say that sb must do sth“fr4>, 54" 5] th & 4 N % s take responsibility Sz [ 38 I “ & 2 8 98 S 267 (0 0k
W AR5, signal B8« Gk DR S 57, R B ML T 25 AUCGEA AT sl sh 78w 2 DL K
X ; tape-measure A< 5“4 R, 330 HL G Y G AS 00 2 00 W < B ol DA — 5 g RUSAE 3 2 57 S i 2
eG4 RO /bR, 28 S il i B K520 1) . especially teenage girls $5 [6] 5 55 22 52 Wi (4 70 1 < 3l Bifi
W ELBE R AN R AR R A 2, W 1 4 I IR P X R . 8 TR M) (that) they must use to determine
their individual worth 3 — 25 38 84k 2 A5 RCCHE M T & 3% 0545 1 B R Ak 23 5 0, s BRI < I o ol AS {0 ke 5
BN H W I8 g F AT A E W

R E #iE) A B L) have a couple of uplifting motives. .. That's a start... And. .. go beyond. .. It
tells. . . JE S S (DAD — 4 (OB QA 454 48 th 4151 1% 4 1 £ F R4 sh bl ; % A uplifting 59 5E 4 B
“SCFREATI G I . QR Q A A A X O Bhin 4 15 28 2hiR) 7 A5 4 (BT ) W GO TR Al
5t 4 A . @47 suggest. . . should not. . . T [ “ KA & H N 358 ER ;@4 tell. .. it must. .. [l
) B gk TR T A E R S R,

o BB -
22, The phrase “impinging on” (Line 2, Para. 2) is closest | 22. %81% impinging on( £ "B $ ~1T7) & X
in meaning to | mEEF
[A] indicating the state of [A] e RS
[B] heightening the value of [B] @& my M a
[C] losing faith in [C] %o REF A
[D] doing harm to (D] Xifeeeee 1 405

[ e R 5 25 6058 4 55— BR QD) B 1 0 5L 1 5 4004 R A2 01 Je S O o B -
BEAG SN R SR ™ ELARAR 30 (5 — B B — B D) A« 4 R M I 4l 5 S0 B 3 5
12



T BUEAE A A A B B ML Cuplifting motives) , A L, fF & X E M RA[D].

[ & f#E % ] 515 end up doing T & B9 AR )7 uplifting B “%E X7 6% , LA & b SCHT B 5 ol #f 22
B O SR 1 E S Y U SO A RAE AR PR DA T AR S i ok B kI A A
A EME, 5SEMB[D]IRE.

L AR o PR B 3 R AIE S Bl B 44 filt BROIR 007 F 8 (B N A AR AT AT S k. [BIHESE — B O A
uplifting S5 W ) “ V5 25 X ¥ 4 S LAY 15 %2 5 AT 5 I i b o7 58 A o X BRE A S i 7 56 BE . [CIi s —
B@%) starving them to death & X, N FH F Ul LA BEZ — RGBSR T A%, 3FEL
HH R 2R 25 T X R B R A 0

(#2752 4 ] impinging on 2“8 40 1] -+ & 5 1) CHE R AR B T 27 F e JE 7 19 56 &, LA o A/ 3 % B i
i i E SCSE I A E AR, 2 U Y ) OB A . AR AT EMMN LT Oh B EBLR.
TP ERZRNEZEELCR USEEBREOMEEE, “ BRI IR RBFREFTERNTE
PR, [DIA 5 R SO B3 32 55 - i i b B B 4 003 BE 7 B SR A5 e A R —— A B E
P ol £ B R VR XX — LR B LR R E .

. @ The bans, if fully enforced®” , would suggest to R T R S
women (and many men) that they should not let others b (‘VX&4&§ B A, R B A E
be arbiters” of their beauty. @ And perhaps faintly, they LR e ATNETHRAMRBWE T,
hint” that people should look to intangible® qualities® AMBHERRSE A RELHE R, @

> e peea o © - @ . ) .
like character” and intellect” rather than dieting their Rk A E AL R

way to size zero or wasp-waist physiques® .

Denforce [in'fos | v, P47, 2t % @intellect [ 'mtolekt] n. & f1, 48
@arbiter ['abrto] n. Pk E R EA ®physique [ f1'zitk ] n. A5 , A5
@hint [hint | o, K578, 78 B § @ ZHER

@intangible [ in'teend3ibol | a. LI 1Y é Mlook toCH: & , 2 1 OF 2 Bk )
®quality [ 'kwolit1] n. 25, &=, &k g @rather than(ifi A £)

©character [ 'keerokto] n. I~ PR )

And perhaps faintly, they hint that people should look to intangible qualities like character and intellect

rather than dieting their way to size zero or wasp-waist physiques.

&Yl
And  perhaps faintly, —>fi) 31| they hint that N
PR PRetERE T IHE
NG
people should look to intangible qualities like character and intellect rather than dieting their
i 151, P44 should...rather thanHY & 45 #4)

way to size zero or wasp-waist physiques.

ThEEERE . A4 £ T4 they hint that. .. , that & M AJLL people should. . . rather than. .. B & 45
BT, B8 EH . AEFEM R perhaps faintly B4 4 /A) , 35 B B /R (5 B ML .

13



EEaw ./

FE-BRAMENESCESUIH, JAMHESFENRBREN , X8R A :if fully enforced,

DREH FRTHEHBRBEEZMZ — Lt ANBRA“FAEILMEAMBSENHRE", would
suggest. . . they should not let others be arbiters of their beauty(F 1 arbiter B8 “fER A R A HEH
B il B LA XA B R E MR E . BES B X, AR
5788 DL T 19 45 4 R %2 7 G fully enforced would. . . ) {7513 X vk R B B U HEWT W LT “KHE
A7k, B S5 52 E gk 22 0T BB ME LAY IS S5t .

QmMIEHTEMNBREINZ Z . FEANFERERR"BEITIERE", A H W iEE E perhaps
faintly(a faint hope/possibility 2 4 a very small or slight hope/possibility*#55 f , W& #9715 FH o e 28
@4 if fully enforced, i 8 A 47 BF o BUAR 5 Wi B (3 77 76 , R AEH S, Al look to B RIELL
F6 5% F ] s size zeroC B IR MBS, 405 N7 8“8 2 A7) . wasp-waist physiques(wasp waist H ¥
Sy e B, W AR 40 B9 BB 5 physique 3R R T O AR F VL L 46 1) Bl € A 3 s intangible qualities
like. . . (intangible Z #y abstract or is hard to define or measure® ¥ DL 2 #85/ 5 & 7)) W AL 4 BAES FA
(IESEXNE I WA R [HAFeE N

UR B YA B — T B 4k L B “ 5 A B M T vk 28 T 6B 7= A i FRARORE ), 55 — 7 T80 3L LA R UL
155 if fully enforced. ¥ Bl 17l perhaps faintly. L} 5% 04 3] 17 suggest, hint 554k 3% — AR % 0 , {7
FH B TR Y E R, R SOX ¥k A TR T IE T B AR

IV @ The French measures, however, rely too much PE TR POS SR NS Y

on severe” punishment® to change a culture that still EAE — AR £ A DA BB
regards beauty as skin-deep-and bone-showing. @ Under XA, BB ET R, BA AR AAE

the law, using a fashion model that does not meet a KB AE 80 B AR T 2 % 85000 £
government-defined index” of body mass™ could result in a ATRASAA K,

$ 85,000 fine® and six months in prison.

Dsevere [si'vio] a. ™[5, T 1Y § ﬁl#x [T
@ punishment [ 'panifmoant] ». &5, 4b ¥ 2 @severe punishment (™ 7 #E i)
®@index ['mmdeks]| n. $5%% § @regard as(J{h--- -+ IAE e oo M)
@mass [ mees] n. it § @result in(F3, & &)

5

®fine [fam] n. $14 . 513K

FHEREMEHEZERENESRE . “"TmEE"EZSHUMTRAFENFELNL, KBRH rely
too much on severe punishment,

O FEEZEERNEE L FRHB™FEHNET ., however B F BRI . AR X“H &7 AKRE
B “HE B srely too much on . .. to change a culture. .. L) too. .. to. .. ZEH (I eee e MASEE e oo ) WA E
ERAT] . that & I A]H £ 47 severe punishment [A] 1 Eﬁ?ﬁ%—ﬁ’—;‘%’l‘ﬁ%%ﬁ%%%lﬁ]?
AT 1Y B IR, i B B A o X B 1 Al b A AR i A A A F RO R B A

QAR , ZHEAEFHHEHESH“TmEM", Under the law [ @4 The French measures;
could result in B “B (47 ) S (JE5]) 7 K & : using a fashion model that does not meet. . . 2 “Hk 58 K 4

14



P 445 1k 5 $ 85,000 fine and six months in prison(85000 2G5 2 -+ 6 4~ A Wak) ™ &8 54 5%
17 M B =A% R B D 4] severe punishment, ¥ :index of body mass(BMI £ {£ i & 5 %) . /& B 77 H k& -
iﬁ}:ﬁfﬁfﬁ}\ﬁ‘}ﬁfﬁﬁlﬁLJ&%@@EEE’J%/&,,JZMJF%:)'J“JQ%J“WE/\E BB LA B RO BOE

[(REMBZVE®KIRAPESNEERRSE B9 too much. . o B BUEAE A Xk B B
T A A B T 9 A e R ) R ) A A P*,mll }Jﬁiﬁé/\iﬂc ﬁEE’J’FE T PR DAY N (537 o U b
AL Z AL, i — P B UEE B E S R B BRIEE L,

V @ The fashion industry knows it has an A R S gy

inher.'entL‘ prz)blcm in focusing on material adornme.ntO AR LAARANE, AFE £BF
and idealized” body types. @ In Denmark, the United SEAUAE R, B AT b E 2 K 5k AR A A i

States, and a few other countries, it is trying to set MR HR AR AL LG EAE S
voluntary standards for models and fashion images that W AR A o 4k A o,

rely more on peer pressure for enforcement” .

,,,,,  MICERSRAIHN -
Dinherent [in'horont | a. [ 44 1Y . N 1ERY % Dfocus on(EH (FEE S KT
@adornment [ 'dommont] ». % 4 5 @rely on (i , K 55D
Qidealize [ar'dolaiz] v -+« R HAE  Hofooeeee FAHAL ¢ Qpeer pressure [ HfE J7)
Denforcement [en'foismont] n. $1047 . 5L é
® ZHEE ;
""""""""""" ' I/g
_________________________ A

ERANBEAF=ZBH  NABAZEENEELNBEAIZHNAX ML HETLBEEEERE,

FREBMR . AZEENRELEESZRFETLERBRE, X$17 74 :set voluntary standards,

OANErREL " Sl ENESEFEBBT @I, inherent([E A BY . P 7EH) ™ B 7] T A9
TR 4% M ; material adornment (4 5 251 ) #1 idealized body types(BRAR kA& 5 ; H v idealized B & imagined,
unrealistic® BEAE AL 1, AN SEBR 97 43 501 5 4 35 407 55 (g g A Y | 25 S R B HE X 5 know — ) 18T %
Ei= R a0 G S = [ R /S e TING 1 I3 18= Sl =  e  @ O

QAMHmEELN“T (FE.ANEEHETE)  AEZFEMNE ML IE K G ELT I8 BREFER
8] & o set voluntary standards(voluntary & & done willingly and without being forced) Ll }% peer pressure
5 [ fT SR B o i 57 5 (law s made it a crime, ban)” 5 S5 i ™ 4E #% ifi (severe punishment)” %€ i B
DI ) B AT

DREMIEIB A0 B EE AR B ENT I 2R, KM AT e Bk EEE LR AL

B/ RIS R R4y S0 R I B R . A SCHT U B B B i FE 35 8 France, Such measures,
The bans, The French measures, £ B 3 3¢ 1 &5 8 “ 8 B & %5 i il i 22 19 35 47, & BE The fashion
industry & W] 3CEE FF 406 S FE X 4" K ZE AN ik BRI E DL E A B K S O . T AS B R P 22 5
[ 5 it 5 B ik [ it 22 S 4K, I R VR 3 S L AR T 2 AR Y O 2

VI @®I1n contrast to I*rance s actions, Denmark’s fashion Bk e R R,
industry agreed last month on rules and sanctions” regarding Al EANARETFHESE REAL
the age, health, and other characteristics® of models. @ The MR A TR R T — %, #
newly revised Danish Fashion Ethical® Charter® clearly STHC £ SR E S A YR
states: “We are aware of and take responsibility for the 114 8 5 3B B 5 Al & A kS 6 e
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impact the fashion industry has on body ideals, especially on AERREBAN YA AT LWL
young people. ” @ The charter’s main tool of enforcement is BEHEED AR RRER SR

to deny access for designers and modeling agencies to N E B B R A BT AR

Copfenhagen ‘Fashion. Week (CFW.) ,» which i.S ru? by the B A (CEW) . f2 %k b &k o 2
Danish Fashion Institute. @ But in general it relies on a 5 : :
RUAS A e Sl LN

name-and-shame method of compliance® .

(Dsanction [ 'seegkfon] n. il # , 4b 31 MDin contrast to( 5+« XF kb)

@ characteristic [ keerokta'ristik | n. S 1F , 45 P @agree on (K -« - UG — B WD

@ethical [ 'ebikal] a. IE (1) , 46 FH (1K) @be aware of IR E], B 4, HBR)

@charter [ 'tfaito] n. &= 5 @ take responsibility for (GRHH (40 F 35 19 534E5)
® compliance [ kom'plarons] 7. fIlR DA , 3 DA, I A 5 ®in general (R TE , N EE EF)

® ZHRER ES

EABRGNAAZEEME LM BEEBIRE, X817 % : ODanish; ©name-and-shame,

OARGEE - AZHMEULRXTFREBRENNEMLTIMSE T —HERL, In contrast to B
P13 5 g B 24585 i “ AR AR [A]” s agreed on rules and sanctions. . . [W1 5 Bt @A), BLAARULEA 122 254 .

QEQARANBLAEA—HER, IR EZMHEBEE),

QAEHENB(EE) ESEE . HHLEENETANMEESEIMAE, The newly revised Danish
Fashion Ethical Charter Wi I B agreed on rules and sanctions fIf 1§ ; clearly states Ji A B4 51 i8££ 3 JF
A B M 9 B . Charter 8 G FNAO BEBIAUR] L B AR R 4 18 S0, X5 F 56 25 /Y law,

Q@mEMIEH(EEVLER T —EHEH FE, enforcement.deny access. . . to. .. A& i 58 il P 2
“FE 22 B ol &R R — B HE L FE 48, B R R Tk a7 ARk, 31 KR M 2R, main tool of
enforcement I 7R “ 4 315 2 2 B 75 B 3 2 i 5% S 8 2 55 ™ 7 A0 i o 0 T B, S PR R B 55 1k 2 B R AR
e ol 1 B AR

ORFEMBFCEE) DR EM Ik REURMEH R, But in general W35 2 5 S B T A M), X (EFE)
P47 EIFE . a name-and-shame method Wi B¢ relies more on peer pressure AW « i i “ 23 T 5, 22 it 37 89 5
7 i 1 7 25 ks, DA TR A i B 6 284TSR . compliance ¢ CH LI L WM S0l SR A4 AR A LBESF

[(REMEI LBRC AR R EZSFEARR F5EE, A B XS E N6 MR LB, I ELE A In
contrast to France’s actions B ff i i L SR S [R] , ) L “ b LU G [ 85 " S AE F M B AE B a0, B R B R A
ROEE TR IR ) 952 22 R TR R S I SR YR R R R 5 S5 b B TEAR T (A — L
Bt ¥ 3 2l Sk 28 B A SR B S A 1 G

£ L O
23. Which of the following is true of the fashion industry? | 23. % 35 F B & Ml A9 3% 3% WP 101 1E 3 2
[A] The French measures have already failed. [A] ZEEEE LK.
[B] Its inherent problems are getting worse. [B] HEA S H 5%k,
[C] Models are no longer under peer pressure. [C AR S 15 1 1 T8 6% FE T
[D] New standards are being set in Denmark. (D] JF 2 IE 76l 2 5 i br o

(SR REAL ] 45 T B Q)48 )9 22 45 [ i i i ol 1F 2300 52 11 B vl 35 7 B IO L 32 S 1l A 20
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BARREIE , 7T W, P22 EAE e B bR e, [ D]IE# .

[ ] EWID]EX 2 B @4 In Denmark . .. it is trying to set voluntary standards I &
555 75 B PN A 1Y e B ME A

[ATESE B B EMEASFEER DA RS K s %4 B £ %K (have already failed)”,
[B]#I %8 H. Bt O 4] The fashion industry knows it has an inherent problem T4 ,{H are getting worse 4
FA A A, 5 @A) I v b 1E 7E 8 AT Ml b o A e B A () 0 AR . [CXH A L BE @A) models. . . peer
pressure W7 EICSC, 4 b i b B X0 B B R s T B 22 AR 5 [R5 7 4 ) B RS AR ofE ” B0R “ B4R R
-2 R fF & F15 0,

(T3 845 ] & T 5817 fashion industry # i 2 , BT K 9 N AL BIR K GBI, 7 SBD,
A 4 R S A T O B 3R] (FE SC b B B 9 4% 3] 55 EC AR 440 43 S ] i Sk A E A — TR 0 01 (5 8 5 R S H
B, PN IE R . IE B0 AL AR R X R S E B AE B MR S E f A B e, A, B in Denmark,
standards ¥ [ D]E N £ H .75 B ; FI F The French measures, failed #[ A]%E 7 2 %5 VU B, #) J inherent
problems ¥ [ B fiz 2 5 . Bt O 4] ; #| F models.peer pressure #[ C1E i 5 HBE @A), BEJG T L &
[D]New standards are being set #4543 L% is trying to set voluntary standards LA B 5 /S BEN 45 .

24. A designer is most likely to be rejected by CFW | 24, ¥ {ii& i1 Ufi#& | CFW 3E 4 & 7] Bk 2
for . BEA

[A] pursuing perfect physical conditions [A] B3R 5E 0 S ARG

[B] caring too much about models’ character [B] i F 16 B AR 4%

[C] showing little concern for health factors [C] LR O @R EHZE

[D] setting a high age threshold for models (D X 545 0 41 i 15 1 e 1D A

[FEAEEM] RS T ER CEW E M BHANB . QF@ A HEMA4s 22 0 il 9 802 . 7ECFH &
1) 3 5 )+ P BT A ol X B b LS A S e £ BF L O 40 5 S 2 B BT I 2 0 BF A 0 AR A 2 R
(CFW) ., PRI, AS 56 VR Al e A 3% i B I vl B > 9 CFW 4E 2 1740 [ CTIEH .

[ffA 2% ] IF i 3 [ C] showing little concern for health factors /& 4% & 45 75 Bt D 4] rules and
sanctions regarding. . . health. .. of models A & @ take responsibility for the impact the fashion industry
has on body ideals, X @] to deny access for designers f H 194 FH 4 W ,

CATF S BEO @A) health, body ideals JE T3 . {H 5% 5 7 physical conditions $8& “ B AR 57,
Il SC TG ] A R B b (B R TN AT S R AIE) 7. [BIHEAE X B D 4] characteristics of models
fii ¥ % models’ character,{HRT# characteristics B N “4FAE”, J5 # character M “PEAE” . [DIF] N
Bt age. . . of models T, {H I K+ H B 11Ul 2 X BLRRAF i 15 75 1 # (setting a high age threshold
for) » B JC & #1015 1 Ul 2 (R b e ief 2 R4 =2 11 0

[R5 RE] ARBES E AL DX S AT T 5 TR SCAR 5 AR, R e HE . i ple b 28 B0 H BEZE 4N
CONT L SCBLYNC R  BE B AT 20X B, 3 1) 18 I R A A O FR A RN IR SC PN A Y A I 25 S s O RO B AR
AR LA A A B 0 B o L S BT 3 T Y R P R L RO ) L, AN (E SO L. [Alperfect
physical conditions # body ideals % {61 41 [7] , 52 W) 52 35 [B] H A9 models’ character (A4 P48 ) 5 R 3C
characteristics of models tJE ¥ X i ; [ D] age. .. for models 5 3 A age. .. of models AE & A1 1, {H
setting a high threshold & JR X TEMEMNE R . BN SETYE L OCRE P12 0 i\l 19 26 75 7E F 0
W B A, ) AL IR R RE 55 , T B M A AR IR T AR S R Ta e, R LCIE S seh 4y — B, X
aEL.



VI @ Relying on ethical persuasion” rather than : mﬁgfﬁ%%ﬁ b ;%:}é:-‘é::’!w"i Ext g
o, o : : :
law to address” the misuse” of body ideals may be the A &1%;%%43".'?‘-& X B EH R
ﬂii%%%‘"kﬂ‘ﬁ']ﬂﬁﬁ%iﬁlk% ﬁTrfiﬁ’J
BER,

best step. @ Even better would be to help elevate®
notions of beauty beyond the material standards of a

particular industry. [419 words]

(Dpersuasion [ pa'swerzon] n. Uil §  @elevate [' ehvelt] v, 2Tt
@address [o'dres] v. X5t , kb BE , 35 ¥k T I five o é @ ZHMER
@ misuse [ mis'juiz] n. % 2 -

% (Dethical persuasionGE 1% 3115 , i 8 56 )

FLEPABNE, FELX E ?ﬂlﬁ”ﬁ:l:“/fégﬁﬁl VERESRAFERIR"EE, XER
4 :elevate notions of beauty,

DA X & 3T B i 7 Fh & 55 K B B9 25 45 4 3 E 8 o misuse of body ideals ) B2 3 J B 1t b 7 S8 82
9 3 B TR R ” (misuse BN IR, W 7)) s Relying on. .. rather than. .. may be the best step BHHf/E ¥
e FF 22 55 B AR H 78 31 1 (ethical persuasmn)”*ﬂ“fzE!_L{Z%ﬁ’n‘%ﬂ( aw)”ZIEJ 4 BB o 0 7 X 1 B A
may be the best step {15 /E#H K BU&H IR iR K7 M0k, BRSO3 — 248 b st g il

QRBHMFTEW BB ANERFHEMNS, Even better 5| HAEH A9 R @B, IR A EE U7 H
. help elevate notions of beauty beyond. .. &%+ “ K71 5, HE - H £ =1, M S+ E E E Y ethical
persuasion GE 78 2 156 /& “ B 1 B B AT 07, P& PS5 & L 1A B 1 A SCHs A BRSO AR
Pl 2 4 SR ML A R B B SRR, AT L IE fi# IR . 1 :a particular industry 3% BUAE AU i o

DR B i) A B 425 B, AN UK A X I SE B 1 0 R 4 (5 — 2 DU BE A vk B L 27 F 8 L N B
AU A E AT WA B — A W N R AR R R SRR,

____________________________ /

25. Which of the following may be the best title of the text? | 25. FHIMHATEE AW RETE?
[A] The Great Threats to the Fashion Industry CAT BF b 1 i B 5 = il

[B] Just Another Round of Struggle for Beauty [B] AARNE RN — ke

[C] A Dilemma for the Starving Models in France [C ¥ B L A A 425 T IIfs ) 79 e b 5%
[D] A Challenge to the Fashion Industry’s Body Ideals LD B il Y B A S 915 T s kA%

(454 78 fir ] 8 B24 30, BT VY B A 48 I 7 0 vk [ 46t Xof ik ol DA RR 8 R 367 BT T 2454 88 L oS B i
I8 ¥ 22 5 1) X042 10 R ) A T e e S B 7 2 U o AR B B A O R R R R e, Ok — AP R I, T
Dy 42 S8 AR X G kg A% T X sk il LA 9B O 367 e B Bk R L [ D il A b AL

[GEifmz] EFTIDIRNCE FZ TN AW Y445, the Fashion Industry’s Body Ideals #§ 3 3
B X B0 4 B i Ml LA 98 Ol 3675 A Challenge 3845 “ 3% [ 14 38 il 45 i (law) 7 LA B3 22 46 B i © 38 78 3 IRk 5
3 (ethical persuasion)”,

CAJ% 1A , T I gl B 8 9 =l 2 S AN B ol T S i ol oIk 5 40 0 A 2 7. (B4 b B
75 BE W B RS, A 3 B R B N B T A S8 WA, L il R S SRR B e a3 o 3 A ) 6k 21 IE IR
P By X BB 26 1, R M R B 9 L —FhoRk SE 2 287, [CTRI SO 4077 {5 B — Lo SR 5 B8 T4
{EAL Ry SCrr dns , FdE S F T AN .
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[HT BRG] CHEHMBFREX TS, MERRCEHRIT MR, XGRS, W8t
AL AE B AR R R - O LA S O SR bR SCHR G T 20 25 0K B O 0 ®%&7§(E&E¥)Ia%%ﬁl
SR — I RIT ; O X H T B A OUH B IF R A58 — BoR A 4 By ) R SC R B4 . T
Ol F A - OF I CE QAR T T H TR, Tﬁ‘é@i%)‘c-@%’JFHXCE&&XT%?JHU&%EK,

B9 Boxt G IR AR SCH A 5 O F FIAE B 5 1838 B2 T80 (B2 1000 H g 47 28 i R %, R e e s
j/1md2 RESHNBREFRREENE
BX & 2 3R m LR 47

[m] g :
Fi&b%ﬁﬁﬂﬁ

V= XERERH

A3k B The Guardian { T )2014 4 11 A 5 H 3CF . Is Ukip the Only Party That Cares about the
British Countryside? (Jis7 % BME— DI E & B G 2) , 4 3CH B IF2 B R . £ FR 4
A R TR EN AR M BT ) CF = BO —— /0 M 3F i D R 8. IR & & e 7 R R R AT, 45 IR BUIR A7 2 N Bk
%;ﬁﬂéﬁ?}i‘é‘ﬁfﬂ?i&)”ﬂgﬂ*%@ﬂiﬁi@

§ = BRAREAERR

I @®For the first time in history more people live in HE AR —h G EBAGAS T
towns than in the country. @ In Britain this has had a LESHBA, XELBRAT 128
curious result. @ While polls’ show Britons rate “the %2 ZRREEZHAEZLFEBDAALL S
countryside” alongside® the royal family, Shakespeare and 47”5 £ % % Lk T f= B K 4% 1 4 E

the National Health Service (NHS) as what makes them (NHS)—#, M5 8 o9 B RRA A
RH T ALK IFE GBS ZFA R,

proudest of their country, this has limited political support.

..... ﬂ!.[;_'_i_*% '3_5‘.‘?7_5_}_?55 3
Dpoll [povl] n. REHAE % Drate as GA R, ¥ -4 2D
@alongside [slpp'said] prep. (Hee- )Lk @ National Health Service (3 [E) [E E {4 4 i B

Fee ene SR 1
While polls show Britons rate “the countryside” alongside the royal family, Shakespeare and the National
Health Service(NHS) as what makes them proudest of their country, this has limited political support.
s

Britons rate “the countryside” alongside the royal family, Shakespeare and the National Health
FiE  EE G RiE
Service (NHS)  as....
g
G asf) =15 A
While polls showV what makes them proudest of their country,

FiE HE RiR FEEh

5l EiE R

EBRIENA
A7 EF:  |this has limited political support.
i A g
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T8 . 4] = F K this has limited political support, #§ A% £ A A2 8 2 F K45 204 R
BOA X H . ik RiE WA While. .. 5| H — 50 R &8 #5 , 52 78 M4 (that) Britons. . . BARBEHIAATX &+
MEMLZE.

E-Z-RAIE-EBER,BHUHEEL YO - XENSHARPEREMEDNERBA@E,

& — B LA R B, %4818 :O“the countryside” ;@ limited political support,

DABEEFAR . FLUREAMEAOXTF SR ADO, For the first time in history (& 58 LA 58
—UOFRHIERF 4N B AT, B 7R T T B AU R K 0 s more. . . than, .. T 3L
P G RAEAEIRAE N VS RAEAE S M AN, SE A4 T SCHIZR“ I VS £ Rk

QOAREAZHI, BRELXIFET,

QOaEAEm . EEEHATEELEE, MAEZMIT has had R IH“4E R E 24 L7 ; curious(strange
and unusual) JE B G5 RA[R T8, 51 R SO R,

QAMEBOARELR" . XENSFHRAPEIRERE  AXBIBEXHF. (AT While...,
this. .. & Bk # AT, BN B4 curious, JB 7R 7 IG5 G L EH S8 TR/ £,

A A] LA sb rate A alongside B, C, and D as sth (rate. .. as... &} consider as having a particular
value or standard“¥f =« -« M A /% A -+ ;alongside N exist together at the same time “ (5 ++e+e0) —
) UL FE E AT £ A (the countryside) ” () JE LB % H 5 6 %5 7 10 2 & (the royal family) \—1{
X ZEIFFi (Shakespeare) | [ 2 B Y B & B 97 IR 55 78 &2 (NHS) — 2, ¥ 8 “ B Z /9 5 (what makes them
proudest of their country)”, Bl . AfTLL B & ) B K I A “ L0 # 0 2 H 7 A 25,

JFHAERER RUIMEERELE S BRSSO 0E S0 BOA L FRF AR, limited political
support A Be % 0 R B R, 45 M BT L - 06 H & KB I R R R B E AR I 2 17 008 T 3GE
X4,

(R EfEIE)— SCE LR B A LR O B HT LR (For the first time) “fF7E 5L 1 A H 1K
L ETE S FEIN”; QORI G i% B4 1Y I H 45 5 (a curious result) “ AfT1TE LWL £ A, (H UK SO A
PR /BT AN R & 7, NI B E TG R & AR . SRR 1 BN 0 B0 4 09 B AT 38 0 B A ket

e (While. . . 5. ... ) DA ZE 6B (rate A along B, C,D as. .. ), W 2845 iy i\ 76 350 B 20 52 56 R,
CEER -/
26. Britain’s public sentiment about the countryside . 26 EERANMESHAME
[A] is not well reflected in politics [A] fEHOE %A 1R iR 3
[B] is fully backed by the royal family [B] 183 F 2= 74 2
[C] didn’t start till the Shakespearean age [C] B2V WA H 3
[D] has brought much benefit to the NHS [D] H4y NHS i £ 45-4b

[fBEEM] B—BOmMAHIE L . HEARERS KA S HE TE P+ 0T NHS —#, 4
A5 LA A, B2 3 o R AR B M BUR SRR AR R AR, 05 2 e E R AN £ R B W SR A 7R BUA
PR RIRAF R, [AJIEH.

[EfeE] IEMILATRX S —BE@ 4] has limited political support ()4 PR,

[B]#| F @] royal family.support &5 il #i ¥ t “ 57 5| T % () &1 L 357, B3PI RN A EZENE
. [CJFH @A) Shakespeare i 3 5 B¢, {5 3 I H B 754K 38 “ AT % countryside fY 8 1. ¥ H 5
Shakespeare A2 3187, I AR A A 3 [H R AR £ A WA LG B, (DRI H @A) NHS #7 3 5CHK , i makes
them proudest 2 3& i “#f 45 NHS F Z 454k 7 B[R AE SC R 42 8] NHS 5 76 28 th ATTX 2 R 9 500 CRy H
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5 NHS 351, 0 H 2 WE") , ~H I R HEREK,

(T3 565 1A M0 E 2% N 3 — B @A) (R M), SE PR 42 1 % 2 0 45 — B S B9 A AT i 1. IE 4
fipp 2 e R AT BB A L 1) A, HIUAE 5 8 T DG B8 A 8., 0 2 S 115 2) 40 932 3, % B vk e TR L v
BTG5, i B B ORI B R A TR AT T RE, WA TR I L A RS R AR Z LR,

ELARSRE 1 5518 8 R % 1Y S %8 351 ¢ 48147 politics, royal family . Shakespearean age, NHS A 4fi 5 7%
RRE W R e A o B A R B ) 45 4 - While 4 B0R] N 6 4T, 1 X SRS < % 3T Z A1 Britons rate
the countryside alongside. . . as... (AfITIAR S K Heeeorr—FE AR S oo oo ) R B BT AR N R R AR KT £ R
RIFE ), Hd“the countryside” 5 the royal family,Shakespeare . NHS b 3% F47 4545 , U # Z 6] 3 6 &
Bl B R EE; this (FEMCHT 2 A)) has limited political support N1 X 8 5, &5 T35 X & & bt
BE . MEA AR BAEE BRI ANAE, MIEM; [(B]I.LCL.[D]¥ LI 5 F 1745 # the royal family,
Shakespeare \NHS 5 4= B , i 45 1%

H 0 A century ago Octavia Hill launched® the _-;Aqgiég,—‘fy %i%*ﬁﬂ’ﬁ’?&i@?
National Trust not to rescue stylish houses but to save Ejﬁ.%%.ﬂ% 7@0%.75 i TR
“the beauty of natural places for everyone forever.” @1t u«bﬁ;%.“?@fﬁ;ﬁkﬂi?\’fﬁg e ﬂ!{@_o”
was specifically? to provide city dwellers® with spaces for B+ 3‘73&.*‘&% ﬁavﬁ%’f#" JE 4] W%E'J
’ o A8 1. Bk AR
® Hill’s pressure” later led to the creation of national ‘“%“T'fi*k’ t%“‘*@ﬁ"ﬁ{t%@l&ﬁﬂﬁ =
parks and green belts. @ They don’t make countryside e ?&-ﬁ-;{ﬁﬁ H.oRBREEEER
any more, and every year concrete” consumes® more of it. 25 % 7H’e '_fi #%%’%ﬁ%%}a _

@1t needs constant guardlanshlpw

leisure where they could experience “a refreshing®

Dlaunch [lomt[] v. &g ? Dconsume [ kon'sjuim] v. H#E
@specifically [spr'sifikolt] ad. %8, & TH ®guardianship [ 'gadonifip] n. Y4, R
@ dweller [ 'dwelo] n. iR § ® TR

@refreshing [ri'frefi] a. 750, HAY 8 Dprovide sb with sth(3 A3 M 25 3 A0
@pressure ['prefo] ». #2123 , FFRE é @green belt(&1bH5)

®concrete [ 'kopkrit] n. JREE L 35

- ZEREeEAE, EhERUERIEE AL (the National Trust, R B AR ) & #7 R P K 5
SEW KA E S, 487 : Othe National Trust; @don’t make countryside any more,

OQORMEWEREEHALENEIEZMNE,

OREHZAAEE KA REEREZZM”, /EH % H KA launched(to start something, usually
something big and important) B 7 28 % 4 R | B PEAE R F-%, a0 g vl 35 05 = Jr s b —Ros . R
45449 not to. .. but to fili LA for everyone forever 5 JH T FE , ™ & 1% 240 U0 B WI 3 B T A B9 K AT A
%%Zi&o /FU':F' SlyliSh house *E‘ﬁiﬁmZ}\yﬂ@ﬁE"ngﬁ;% E/‘Ji%r%,'%fa ﬁ‘ E%?iﬁ’ﬂ natural places
T B f B X LU 5 30 SCIA] rescue 5 save B JE WL , 15 35 4 f BRORE ) 8. “ S AR VS SR BT R SR,
T LA i ke 2

QRASHEIEHIZALEEIHTERERTERFMESSHNIKRRZTE, A specifically(intended for
one particular thing only“4% &, & " T#”) FH LI A Z A 4 B 1Y .46, & 7 ; provide. . . with spaces for
leisure. . . refreshing air /R IZ 4 SR R Z AL (£ IK“ S A7 Z T30 7 0 T 20, 98 & BAF A B2,
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QORAESETLZHLAFRAMEENTH,

@A later AR EHEF, EHZEAXWZ THER . (HTEARERYP B o) E K2 E (5
) G E S LA E . Hill's pressure(pressure & 4 the act of trying to persuade or to force sb to do sth
CHEAR L IEIF) fR 48 the National Trust %% 01, $LA A KRB L EH S F A AT KFE W . the creation B3
M B K E B BBOSE” B A R B R TS 4 SR VR i T, 6 BN S T K
7 e R4 7T SR AR

@A L They don’t...any more R AABH TN . BEMZEAFMPNARABEEL BEESEHIF
BABENSHER BEHETEASENERTERES L, They R LA creation(5 4 4] make i X
A RD ME 3 48 AUR A L, % E 247 . not. .. any more I A E X b, f bl 24 )5 7E “ IR £ @A) @
HIZS BEAS AL . AT IR & e, T R AT T iR . and B R IE L P SR EE L AR TT RN . E
£ % F (concrete 4% X “YRBE £, B AL F8 4045 A BLAR B 57 5 consume — 1) R L BAR R SN & 1 Z B &
EAREE, R E RICE AL Z 0 BT B, 5% A LUK AR AR SEM B E T,

OAEZEIRTME HFF . 2/ EFZFHFEMRP . constant(continual or continuous, incessant“$:F4EHY,
2% 197 [8 B @ 4] every year, 3 8 £ A AR AN T = K AT 0 0 K G 1) 78 07 A< 300 R5 8, AT XY JR) it B 1)
HIEE R 0 R O RE B AE £ AR P R) R 09 & BT Al 2,

CEREEY ABLL A century ago.later S — ¥ 7E B4 A (They don’t. . any more. . ) A B [E] fl , &
X [ B 4147 (the National Trust) Sl #41 % 7 Sk 5t X BUR B9 A28 . @ @ 4] not to rescue. . . but to
save,was specifically to. . . P Z AR FZ B “KARP HREZH”; QDA Hill's pressure led to. ..
don’t. . . any more. . . consumes more | i} B iZ 413 £ A R b Z AT 89 “ R B3 S E RN AR
R REIR , IR G,

wn
27. According to Paragraph 2, the achievements of the | 27. RIEF K, EXEEHLEANWHA R
National Trust are now being . EEH
[A] largely overshadowed [A] KKkZEEB#E
[B] properly protected [B] 45
[C] effectively reinforced [C] B&mss
[D] gradually destroyed (D] Z#imE IR

[FBEEM] B _B@n T H . PUAE M7 CBIZE E 24 /) ROURFE £ R, 5 2 8 44 IR 51 (HHR
MEBFESHN (L), XRUB S5O TR ERIECEHRSE T G B R 3EZH) ¥ 18 1 5t , 4558
T O] iR 1% 20 2 B A5 9 B SR (45 B 8 [l A b s 45 UG ED . S (DIIEH .

[EEE] EWMTLD]EX @A) e =441 i B XAEHE , H o gradually %f % every year, destroyed
T consumes.,

[AJE @] They don’t make countryside any more and. . . consumes more of it Ifij 3 , {H /4] H They SZ 8%
2 )5, M HE 4 24 B, 20 40 7 A5 0 B 2 B BT R T A B L B AR R 2, [BIMRE
® 4] constant guardianship(FFEE R ) il & H properly protected (1A 24 53 , HI¥ LB “VEH EW S HFE
FREL QR SO “MEH R A H 61 89 R 4E 5 0L . [CIUR B @A) concrete — 1] , {H I 4b 1217 g 44 17
“NREE 7GR EE LW T IZH R AR 336 3h 17 “ ILE L insk” (B 29 BUCR TE R .

[FT5 B4 ] AR A H AR b LA B A 48 Jo X 42 4 B v (5 — B A thl 39 SCABE 48 . A 285 I 28
Ah o B 2 A o 1) AR 91 B SC B 25 & s A AR 32 37] (no more. not any more.no longer) %5 i 25 ST 40 MR 15
WAL 2 B EE e i R IE R R Rt 3,
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WA, 58 T ST ARYE A century ago W HEM E RICEHN WA B2 ES

TERBE H 2R 3K

ZH” KR later AT I 0S4 21 A4 1 45 1% 2 1 5N Il R 2t Ak A5 L B L AR 4E — M B 7E B AR K

every year Al {fEHISCEERE SR AHER SN MR BFERE L EFWSH., HEBES

XA

el BG4 212U R B B AE BRI . R B R AER T IE V) “ & R R B R SERY, WTH 2 [ D]

Il @At the next election none of the big parties seem

0]

likely to endorse® this sentiment®. @ The Conservatives’

development
© ¢

planning reform explicitly® gives rural

priority” over conservation®, even authorizing® “off-plan”

building where local people might object. @ The concept of

sustainable development has been defined as profitable®.

B local planning

@ The Liberal

Democrats are silent. @Only Ukip, sensing its chance, has

O Labour likewise® wants to discontinue®

where councils” oppose development.
sided with those pleading” for a more considered® approach

to using green land. @ Its Campaign to Protect Rural

EFT—R#&EFEP , MFEAHPA KL
TSGR XA L, T 06 R K
ERHKEHLRERLT T IR FTARAESR
RARAY , E E o BB R T RE R AT 4
W AT RIS E R, THEXEY
BMAELHEXAAATEH, RHE, LA
B S A B X R 637 45k
M, BHREICERERS., RARS
T HEE TME, 5 RLFTF Ul —F £
et 7 XERAERGAEET —#£,
LRy ER LI INBEHERAF ST

PRFE R S I,

England struck terror into many local Conservative parties.

..................................................

@council ['kavnsal ] n. (% [ # J7 BT ) B 55 Z& &
R L e

@plead [pli:d] ». K

(@ considered [ kon'sidad] a.

R

o

§ ® ZHER
|

|

(Dendorse [in'dois] v. BE[E, 3
@sentiment [ 'sentimont ] n. WA L FH B
@explicitly [1k'splisitii] ad. Wi
@priority [ prar'oriti] 7. 56

® conservation [ konsa'verfon] n.

231 TR SE BRI
(o3
®authorize [ 'oi0oraiz | v. i, FZF

D profitable [ 'profitobal | a. A F| 7 & 11y
®likewise [ 'latkwaiz ] ad. [FFEHL

Dbe defined as (#E LA
@side with (Leeee- WhE—
@strike terror into (fifi F5 AJH B0 50

The Conservatives’ planning reform explicitly gives rural development priority over conservation, even
authorizing “off-plan” building where local people might object.
5
The Conservatives’ planning reform explicitly gives rural development
FiE 151G [ %
R B L ‘. T -
l even authorizing “off-plan” building ’4—1 where local people might object.l
TheEERE . A 4] £ T K The Conservatives’ planning reform. .. , 3§ RS MBI R E & 2 HIF & TF
R Z b BAE 53 iR 2584 even authorizing 51 H fR 5F 56 i B AL T RIS 5, b SR IE where. .. 5] 2
RT3 1 3 3 A

priority over conservation,
HIE BN

VJEHBEXRB R S FRIP B’]Kﬁ“ﬁ #E , X417 :none of the big parties,
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DOODOAMNE—EBR, NBAZHLIHRPHEXRE R,

Of (B REA)IEH T — 8% % d 7 88 % B £ — K % (none of the big parties) X ¥ F R, At
the next election $4E I Bt A century ago. .. , later..., don’t...any more, and every year. . . i [A] fli , ¥
B 1] f o 2= B M i S5 PS5 I B HR F . this sentiment(sentiment: an opinion or a feeling, especially based
on emotions* (FE T E ) 3 0, W A5 7) ¥ 2 1148 | BE K 41 Tt needs constant guardianship, 7246 48 L 3C
FIARESHSEE . WL NHS 3%, H15 HF 282 AB R, A h4X) R E none of
the big parties 3R A — N K34 I £ AP ™ B 48T 2 AR AR R AL, BBAE L. AT RE
M35 seem likely to TR T 304 45 HAH G B4 /3552,

Q@O AIFEAT N BIRF % (Conservatives) T E ,,

QAHRETREEMIKMETPEBE LINFLETEARIPZ L, give A priority over BGE A [k B
EAHEMRELRO WHAF RO T WK S NI KE T B RRIP Z B explicitly Cexpressed clearly and
directly) 58 WX — i 7] + /0 W 2 B . Even 5| & 15 338 ik, 51 1 3 4 Az B9 15 80 O 2 FHIF R AE
PR Z AT S T RS ) B E A 2 M R R X B i R AN L D B R E TR, £
FERBSRE. & .4 off-plan building A< LR “Hi 5, AL off-plan M55, BUL 51 Z B AFETHRIZ
B FEHRI Z 407 ™ B YRR ST AN 2 B R E DL SR B R BRI AR A AT A B R B
3, development Jy 2 ia] it & , & 4 the process of using an area of land, especially to make a profit by
building on it, ete. “(JLF8 B = ) FF &7

QREEEFRENH RTIRXEBER IHELZB"ENAFARMER", A+ sustainable, profitable
¥ILh-able W, AU EE G W7, B T 9 30 /) 20 A is defined as B /&35 /E & ], ff <7 3% BE v Fr &2 & B
(sustainable development)” & X h“#A F| ] & (profitable development)”, HAMZ & JETEFT & “ I HFLL &
&7 R MEAT TF & S A AR IR R A 457 2 52 8 “ AR B A P M 25 A T & B AR BT IR
AR R Z AR T U E S ABIREE Z % .

@ORFMNAEIR (Labour) EE: B ELYHUES RN AL A hET A M, 2K HiRidHE
likewise B 7R T3¢ 5 08 5F 56 4 BEAH [F], ¥ 38 R B . 40 F 185 B B9 A8 AR 3T 09 3 4 35 17 discontinue,
oppose 2 ik 41 H A BEAR I X 57 2 2 2 RO F R Toat 20k b A R G SRR RE .

QA& E T 4E B H R I % (The Liberal Democrats) IS E : BRA RS, silent —iAFEH A HE E X
SRR DURR A, B BRI R8BS A O AR IR T, (E R R S B AR S R

COORAAE_BRIIRNEXIFISNRIPOE—BRE—MI R (Ukip: RE=Z KB T Z 5, RiE
R 2 B B3 ) o

OREHEFRIRZNRERERTERF ., 4% F£E Only BA 048 %F 4544 none of the big parties,
JEIL AN ] 5918 CXT S, SEARIC I sided with (2 #F, 5 - 3578 — 1) F W Ukip 5 B A 3 7 4
[7] ., pleading(to ask for something that you want very much, in a sincere and emotional way* &K ,#3K ,
SRR R BAANT IR A B b R 5 JF B L AR R Y £ A A R B VR BT IR R
more considered (F:H considered B 4 carefully thought and weighed* % i % UG 7)) HE— 4 B0 A
A0 75 e 3t IF K B9 285 BE - S B 1 S 1] e 108 VS SRS S Tk s L S LRI 2 R 9 & R R R IR R &
R ENEE,

A T4 A sensing its chance Bk 5l By A% 43, F0E SCEE K CUd B 0k 57 5% B 3R D SE R AR B, HOR AR R
FERY £ K ¢ sensing(to become aware of sth even though you cannot see it, hear it, etc“ & R3], % %L
HA 7D I 7 il 37 5 MR 3E R 48 ; chance(a suitable time or situation when you have the opportunity to do sth“#l
23 HLIE AL SRR B AN IR AR R Z B R S AR T BUANL S IS BRI S MR A E
FT B A AR, DA A5 B 22 BRI J e 2% 1) ik 34

QARBHIERPENEDERTIEFEKEANFT(ELRIPSIFA"BRERE). Its
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Campaign. . . 8 Ukip & &2 1“fR4P A5 22 £ A2 87 struck terror intoCfH 3 AJH G50 BB Ukip FE M8 1%
18 B A AR 22 M T DRSS 7S AR AR R L BV - A T M R R AR IR GIESE T “4- 97 & R AR T D

[REMIEY — A BAE none of the big parties. . . only Ukip & i i 3% 5 5 (B AH — DKo% eee - MEA
PR SL A wee oo VA BUE ST & R AR BAS B BB R Z R EAT T 3R 45, DT 4 1 B BT 3k ) JL“ &

R R BRI BT [ AR AR AR B T B BRI R SEIR X & R OR A il ol AL B B AR Ok L 15 B
B2, B AT 0 S B

28. Which of the following can be inferred from Paragraph 3? | 28. I\ &5 = B& dh /] LAHERRT i T & M0 — I 2
[A] Labour is under attack for opposing development. CA] T3 A s st F & i 8 2 o+
[B] The Conservatives may abandon “off-plan” building. [B] {#-<F % vl G FR T R 487 8 50,
[C] 257 3% 7T e N L e P 3 & A p
Kid o
[D] The Liberal Democrats are losing political influence. [D] AR FRIEREBIREW T,

[(FBEEM] RIS =BO©OM A, Ukip & F — JH %26 o — 38R £ N R P BUE , H © 4] iR
B THLE7HE R UKip ¥ P8R A, B8 HF — Ja e 26 K18 R A 5. Mkl WL, [CJE T & B HE W ,
EH .,

[ E] EFMTLCIENS =BO @M i & BLHERT , Hd may gain BN chance,

[ATB4E = Bt @ 4] councils oppose development ( 24 #l1 1% 4= 2 XF JF %& ) 4l %= 15 A Labour. . . opposing
development ( T3 & X FF &) » M SE PR b T 58 5t M il 45 L F59F & . [BIESRHES O “ (RT3 2 WFE
SR AD HE 7 5 TR SR ST S v A 2 B AT R Sk A O R AT R AN R e AR . (D] TR
H @] silent —if B iZiAE E R EEAERY S 878 - RFFTUR, I AR 18 %56 IE R B BURE M T .

[FT5 B IARB W B £ 05 W s B 22 A S0 52 (1 585 = Bt i ol S S0 40 99 Ao AR 27 O 28 00 Y I o5 45 5
CENIE” G CHERIET 1) e R 4% 0 T O S 1) s L B IR 30 2) AR JE NG 1R 0N A 5 R S0 — R AT A B
HE , b H e RS SR SO A 5 3) A R T — M R AN A B BB R S A IEFR A AT RE R R XE R E
HhZE.

ELIRSEF , 15 SE AR 3 6 T 56 £ 37 Labour. The Conservatives. Ukip, The Liberal Democrats 435l %€ {37
ExP@®F.QA . @O O A, #5744 X% B [ Alopposing development 5 @ 4] gives rural
development priority over conservation j& X ) , H. under attack J& F ¥ M5 & ;[ Blmay abandon 5®@%]
authorizing A4, BT M HEA! ;[ Clmay gain KB [FE ©4) chance(HL£x) Z &, HO© @4 9 48 ) Ukip
R4 £ # (sided with those pleading for. .. ), HAR Y £ A iz Bh 4l 45 FAb 5 B ECo B, Ay b w7 430092 38
] A8 PR ST H R AR & AR 3P A R — JE 226 A7 2% SOW) 2B Wi HEE 8 s [D]losing political influence M\
© ) e LAHEWT , IS [CIE# .

IV @ The sensible® place to build new houses, ERHAT LS R AATHAT L A
factories and offices is where people are, in cities and zﬁ./\'ﬁ] B A5 8 o o, A T i A fE Ao 4 8 3R,
towns where infrastructure® is in place. @ The T AL Ao B AR TR AT A - I 5 B iR
London agents Stirling Ackroyd recently identified” “iiﬁl'fl& ﬂr}%:% K 3k ik & 2 {%% 50 F A A

enough sites for half a million houses in the London b A R A AR AT B A A3 A ik B
area alone, with no intrusion® on green belt. @ What W 5 % B AR B :

[C] Ukip may gain from its support for rural conservation.

is true of London is even truer of the provinces.
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(Dsensible [ 'sensibal | a. B Y, & LK §  @intrusion [m'truzen] n. {2401
@infrastructure [ 'infrostraktfo] n. Kl % i g @ B
®identify [ar'dentifar] v. (£ % )i é -

?S Din place (HE&HLLE 1)

CERaw -/

FNERNBAE_BR, SWHMBREE,

EM AERSHEE - BEFLSFNHAERRETEEOEANER AR (RHFZE . SRFRPEIEE
WHERHEETIEMRE, EHLEHTEREBEATHRSFHERPEHA),

EFNBEULGSmEBAEERIENAEZMENE ., X7 :the sensible place,

ORBELTEREHAEREZM: ADER EMEETEEMEM T MEHE, sensible(reasonable,
practical, and showing good judgment) #§ i £ i 2 15 i B 1 22 b, S 4 B ZE B W & A A JE B M ; IS where
AR 7R 8 B B A 2 Ak, o in place A existing and ready to be used“ & HLEE 97,

QA L “IE S ith 7= 2 42 7 Stirling Ackroyd FiEETHNEEEB EXEHIFFUFENE T A M FIE
(D4, identified enough sites. . . in the London area alone 38 % )6 T P9 it fig $8 18 704 19 43 5 2 156 FH M,
IESCE A “WMHT REETE FEMRAEZ M, 2 identified A5 “$8 3, & B, e Ab ZE fih b 3 5 B 22 7,
with no intrusion on green belt LA “3% 7 £ 55 FH b JC 75 W I ¢ k45 i B B A1 3% 77 4F 4E AT AW A Ik &
ME—MAEMIT N,

QAatmMmIUtIHy REMBR . S EHERHECEAANMETES S LM (2EBIEDR),
what is true of A is even truer of B 54 B “ ACA 1, 8 57 45 25 48 19 o #0820 #RRE MBI A9 1 B8
SRR BN s Horh true TE AT XU, B3R B IX — 155 00 J S, 1 I % 3R A0 2 TE 5 B 5 even JH LU AR [E
BORRCERE @M 2 R AN RS R IR S AN A S A

RESE] —. BF=aK8DAa) Q@445 # . O 4] L The sensible place. .. is in
cities and towns 5| H 2 5 i & 3 U AE AN 22 2 4 SR B O ) 3R 4k i SR S 4], DL recently identified
enough sites. .. in the London area alone $§ tH M7= f 78 (A 11 B 50 55 o0 9 42 10 1 80O /8 SR B T 2 1%
SR Hb L 902 B IE DO 4] s @A) ¥E T A What is true of London is even truer of the provinces %E & ( A 1, &
AT AE, 2mISIEDO 4], =B P sensible. enough sites in the London area alone, with no
intrusion on green belt,what is true of A is even truer of B W i 1% 126 175 & . K5 Wi e s E & L3 .

V @ The idea that “housing crisis” equals AT B o B TN 3 AR LR
“concreted meadows®” is pure lobby® talk. @ The issue é}%ﬁiﬁ?vﬁm e %ﬂ-‘a MRSk
is not the need for more houses but, as always, where 2}%—3",5%‘,—‘&0%»@% R AT
to put them. @ Under lobby pressure, George Osborne /E%‘i}ﬁ@’ﬁié@}iﬁ Tl s Bk X4 S A
favours rural new-build® against urban renovation® and #)’r;%%%ﬁ#é&%&é%ﬁw‘fii‘ég %iﬁ’ﬂ‘ s
renewal®. @ He favours out-of-town® shopping sites %%ﬁﬁﬂﬁﬂii'ﬁiﬂkﬁh ERRH M TSR RA
against high streets. @ This is not a free market but a AR T . AR R BB % R —
biased® one. @ Rural towns and villages have grown EARTE, E}%’ﬁﬁ%#ﬁﬁlﬂ%%—ﬁﬁ%%ﬁ

and will always grow. @ They do so best where building Wb AN A AR R, AT AT IR AR
sticks to their edges and respects their character. @ We do K AT BRI S AR K2

not ruin urban conservation areas. @ Why ruin rural ones?



DOmeadow [ 'medov] n. b ? @Dbiased [ balast] a. A DL S D AR — Y
@lobby ['Iobr] n. Wi H f P—

Onen-bulld v, EAEHELAMER 1N § Dhigh streets (L8 CH T BRI X 9 2 % 6380))
@renovation [irena'verfn] n. #HT é Dfree market [ H 1 5)
?;

®renewal [ri'njuel] n. & X% @stick toCEH , BH, W L)
®out-of-town a. I{FM AT, IR A ) )

EREEMEERMNAEL . “EFE M"Q@K%‘T‘"Eﬁﬂﬂiﬁﬁ INNZZERERP, X8
id : Why ruin rural ones?

COAHRBE EERIN"ERAT " ER M LIBRE"NHIEZH(EERNA . "EERBIN"RAE T A
FiEEE"),

OREH“BERRBIER T E&ih FEE 4B IFH 2, concreted meadows 3 H 15 7 4t i -

RS ERREXEERS - FEEFE R pure lobby talk (H A pure 3 4 complete and total“5¢ 4

By, ARG, lobby B “UF ik K7, talk & & words that are spoken, but without the necessary facts or
actions to support them“ZS 1 , 25 iR ”) T TR BRI , T B VE 2 WUH] . T £ At b e 5 58 52 & 4 0k 1) & 2 e
YO HA R Z B X PP @ WO O SE R E SRR R T — SR,

QOREMEHEBEBINXBAREESEFMAEEWEE F, The issue HF5 L A4 F A, K
J2B I B aX — 2 () B f SRR A 25 (E AR TR IR . HUE S5 is not. . . but SR I (] B A4 5E 45 78 “ o] 4b 2 5 7 T
E“BELHE”, BN BRI RZMAEREMIE S M. as always 38 8 7] 855 B R & 4= i 502, 31X

BAREE,
O—QRAt—FEHBEFTANEEMD,FEHEAMEHT—EFERBIHEIR,
Q@D A1 9 4B ik B4 & e T B W 48 B E 75 /Y 1% 22 4 (5] ( favours. . . against) : X % 8 3 B m IE i

TEHMEE, EFBMEEMRY R OMIETREEB L, rural new-build, out-of-town shopping
sites 55 urban renovation and renewal, high streets £ @ Xf b, 2 BT S /A L7 MW HF &7, E
high streets M $& 3 48 3= 2 5 b 738 , v 3 AL BN “ R b #57

QZEQ m Xt B HT A 2 5 13 21T H K o

OREEEHXMEEERNAREATH " ME“RRATIH", BELM not.. . but. .. EES|H
biased (F 1 I 19 » i 45— 75 1) , 1% 35V 38 Xof B i A< ik |9 AS 88 () 25 B8 A 1) 387, SR T & A

CORAEMNBLHERE A (BN LA a free market) : D2 A EBBRBBELERB T X, FREW T
EHRESHNERAEEESTF, sticks to their edges and respects their character B35 “# B M 5¢ i 7, 3F
HESNES, RAWHRBTA“TRES HARHEEMMEE EES RS, HUHES S A AR
best — AT S W EZHNEE , AREIFRK"HH LT 4 FRITFHERRE.

@@A MK 6] R BT A 5 ([ K £ A a biased one) :EERAEER ST HRIPE, AMER
EHSHFEPR(EERNA . SHRPESHTRIPREENZIRERP), ©H We LI — AFRE 4 K1
EEWMBEARAGENRESTAS)EAE—E, AT D BELEWASE  RANBAEER &8RP X
(do not ruin urban conservation areas [E] i BT A5 1] “ 3245 & A & AR PIRTT™) IR AT EH EREF £ A
{47 X (rural ones=rural conservation areas) W7 & [A]4] 3 Why ruin. .. ? F&iE4E# XF 507 A% B ) i) 5%
UL A,

LREBIEI— ABMNEFBYATF, 5 BB A £ I &6 E BB n , L RIEEN S NI AR
RXTEE., OO AR EFEEHL, the issue [ 3§ the housing crisis 35 I AT % ; @ @ 4] f& Under lobby
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pressure SCH 5 Q@] B A& , I LA favours. . . against I IR T IRIG « BMITATF & £ F A0 ; ©
©@O® @A VEH LhJe fude UK R AL 8 A B WL 5, @A) FE R T A 16 , © @ /) BUA £ A KBS UAE e
P, @ @) LA S 7] 3he J5 5 B8 30 AR i 11

CEEnR -/
29. The author holds that George Osborne’s preference . 29. fEFIN A TG - RETER IR 0

[A] shows his disregard for the character of rural areas | [A] ZEM T b 3F £ A 3 X 45 45 19 Z 40

[B] stresses the necessity of easing the housing crisis [B] 5&i4 T AL B fE ML) b Bk

CCT 38 T fib X B W 36 B & & 7 09 18 58
Y

[D] reveals a strong prejudice against urban areas (D] &7 T X 3k X 1) 55 2 g UL

[(BEEMLIFHEOOAML . s NEATERAKE —HERBT L AR REAHEEN SN ERE
3 Je b © @A) b ) B8 3y A Al 07 ST REAE S B R R T S 2 A SR T R BT O SRR R AR S e ) b O
AR AR P R R A A BRI AT R X, H BN T S MR X . AT ATIE®

[ @R 2 1T+ IE AR 0 [ A ]J2 58 L B B i Al ] favours. . . against. .. KX AE# % H S 1F a biased
one, ruin rural ones & HFHEWT,

[ B 1K 55 0 B O B 25 9 5 8 fife 32 5 6 AL 20 2 P 7 f9 8 4% ol “ U0 3 1T 4 Clobby) ™ i 456 il 8L J8r A<
(Osborne)”, [CIW 5 F B @ 41 “ B 17 A< 78 UF Ui 4K 9 JE /1 F S5 78 £ H @ 31 55 F (Under lobby
pressure, George Osborne. .. )" Pt A 5 Z A 5 59 B 37 A< k-4t 0 U6 1 448 8 57 3% % %8 (firm stand against
lobby pressure)”, [D]¥ 58 1 B @ @ 4] favours rural new-build against urban. .. . favours out-of-town
shopping sites against high streets JT % (1 “ WHT A R F M & A R 7, X & 4t B35 i 0L 7 52 1) il it
“ BT AR Xof 48 T Bb X 5 5% 204 L (a strong prejudice against urban areas)” ,

(#5152 45 T 285 A R OGS 2 A B = N B 638 (@A) favours. . . against; @4 favours. . . against;
@] not a...but a...),— A FiEE(® D4 do not ruin... Why ruin. .. ?) . YL K& i#% £ I 4537 &l 17
(biased . always %) B it @ — @ /5] fir iR B8 i A A JeAE# 0 A B, BARE , A5 B @ @ 4 B & 45 44
A 0 30T A S0 5 (5 B @ A B . @ @) S 0] | LA B T %% 1) Bl ) B A8 11 5 ok B 30 A4S 0 1) O 2% 1 8 9k 7
PR DX H R BEIR 2 AR O i b 38, AT A i [ A IE 8, oAb = 300349 15 J SCAR 4% , AT HEBR .

PRSEAR 1. A0 LR A BLL AT [DI5E Sy %) 37 8300, 2 52 45 Wl B AE Hvh 2 — Wi [ DIAR B | 5 SCREASAF
MCAJIE® . MHERR 2. 308 EE PR & AR B R A8 B BUF 2 4 0, BT Osborne 52 FRAC 2 BUR , %€
Tt A [ATER countryside #4531, H A8 1 T Osborne X} £ £ (1 200 , 50 IE i .

[C] highiights his firm stand against lobby pressure

VI @Development should be planned, not let rip. @ FEBEAR, mRREEFE, ®iE
After the Netherlands, Britain is Europe’s most crowded trE EEAGNBMFOE R, Ao
country. @ Half a century of town and country planning LR S LR AR B AA LR Y
has enabled it to retain® an enviable® rural coherence® , A, ) B A A S B AR N T
while still permitting low-density urban living. @ There is . EARASS—EBE  FHEHFH
no doubt of the alternative® —the corrupted® landscapes B BEFREREAE TGRSR, &
of southern Portugal, Spain or Ireland. @ Avoiding this % A L T R A ok Bh R R s b
rather than promoting it should unite the left and right of G E R A R AR,
the political spectrum. [448 words |



c ALERSRASK - o/
®corrupted [ ko'raptid] a. #EHEIR Y, ¥ B IR 1Y
@ ZFHIER

@let ripCH 1 A EHATZh B ED
@ political spectrum (B IA Y1)

(Dretain [ri'tein] v. {§3F

@enviable [ 'enviobal | a. 2 A #E45EM

@ coherence [ kov'hiorons] n. — 5, Hp i

@alternative [o:'tamoativ ] n. 824 1% %6 88, vE 11
A it

R U

CERESH -

FEREMAOIT - HIHMNEBRBRAEEATMNELAARX, EREENENBEEBEEFRI S #,
X #17 : Otown and country planning; @ unite the left and right,

OmE2E, HHARERTH, MEBEF X B LM should be A, not BCHEH should & 2 fE
A :used to show what is right, appropriate, etc. especially when criticizing sb’s action; let rip & 4 to
allow to proceed at full speed or without restraint) 5% ¥/ 31 1 28 I & #0 TE 5 M , b ) 3 8 20 & 0 48542 1
FAT 15 e 2 AR 22 TGS ) L R A 9 A DA ] U5 DE G L R 4 = BE @A) off-plan Z .

QORAIMEEFENMLHME L MR IKEMINEFEIHLBE, town and country planning 5 B 3¢ 2 3 {5l
“Yk & M7, enviable (4 AR FEHY .2 NG 1) B 15 3K 1 & X 3R & 00 R a3k — S0k 9 s B2 IR 3%« e il 49
e[ £ R LA 8 K, FE Al 1R KA 4y 4y 3045 . low-density J B most crowded , P 4 3 AE 3 155 &k .
P B AL A WA B [, A D S AT R R R SR A I RIS R R A5 T 32 A IR B A A
AT XA/AL ABHK .

OORAMFEFERENEREARERENE LHERSFHHFRZZE,

@aRAORA,EHB M —FMARX: MWARAIEEE T AORKEERE £, the alternative #i &
planned development 1fii & , Bl 45 “let rip” development;corrupted DA H it F2 3 & ik ¥k sh UL il 2 & .
A A PE P LR 22 R AE DS & R KU SR B R R B U A B IR

QAFNBEEMERENERBEUSHNIERFZERNETREZERBE", this 1 it ¥ [ 48
corrupted landscapes; BUE 4514 rather than & @ /E 3 B 2 25 B . B0 0 S 30 £ A 17 i X bt 4 o Bl i,
unite the left and right of the political spectrum(4i & I : BUA i —FrE SR eI BEE— I H £
B9 JUAT A6 A b, LAXE e 80 G A AS [ BTG 7 3 19 5 200 [0 8 SCE = BT R & R AR 30 8o R BECH) R i B
ST T g 8 2% DR BUSE SN DL G AP S R A S e 3 T A B ) R 0 RN . E b, SCEE R R AR A B
W .

UR EE] AR O R BUE F 8 A, 4 HAEHE B 0L JF & B4 1R B BT B 3 © @4 i iE
Bo BRI i AR @ © ) I LA S T I 0 4 5 ) SR BR A R R RN & R R IR T R, S SCE A —
RS B4 ] fiff 2 ) L Y 1B

R -/

30. In the last paragraph, the author shows his appreciation | 30. R F—ER F ,EE R M HMbxt
of . B,

[A] the size of population in Britain [A] BEEA A KN

[B] the enviable urban lifestyle in Britain [B] 3 [ 4 A 9 %€ f9 k i A= 15 77 X

[C] the town-and-country planning in Britain [C] % E 3k £ M4

[D] the political life in today’s Britain [D] 2443 [ BIA A 1
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[ 72 4 155 75 Be /) 8t 2/ 220 B 31 2 40 S0 0 45 0 55 13 57 5 B O 2405 — 1 3 T 00 A 4 A 9 1Y
5 A B R D R AR T A A% L AR PR AR A X IR & MR R kB . [CIIE®A .

[ EE]IE T+ EMBLCENE < B @M town and country planning has enabled. .. enviable
rural coherence. .. low-density urban living B4 3 ¥ Hfr ,

[ AJF FH @ /) Ji7 ik “ 35 [ 2 RR U 55 1 3% 19 [§ % ( Britain is Europe’s most crowded country)” il i&
“HeE A\ 0 A (the size of population)” i F 4 , 18 7 3C o 4 5 FF o X 3 BN H R/ 3R R ik B . [B]“3&
4 A 55 52 1 38 717 46 7% 77 3 (the enviable urban lifestyle in Britain)” T4t 3% B @A) “ 4 A FEH M £ K Pr
# (an enviable rural coherence)” ,{HAEFH R E] £ F B MR N T Rk £ MR A2, (D] 443 H
B ¥4 A2 15 (the political life in today’s Britain) ” 43 H © /) “ B 63k 89 22 IR #1475 IR (the left and right
of the political spectrum) ,{B /& &4 F 45 Bid 7 BRI £ b 1 Al 2 3 e BUA A 16 I KB

[HIT RS ] fEH TRB A M4 SCHT ik A B SO R A, B4R KOE R A F 4, il AT
I TR B2 A Y RS AR A X SR B DL Rt e S E B AR . MG TE T D) BRI
@1 (should be. .. snot...) . MEM (rather than. .. should. .. ) ;2) P f# 3C # B 4~ 55 f4l (Britain VS Southern
Portugal, Spain or Ireland) i IE & 3¢ % ; 3) bR JE 45 17 Il {7l Cenviable, still permitting. . . ) &5 & ik 1Y 1E &
A 4 BN BIEF B FE [R] (4 0 %€ 5 SCEE I8 A 3 RUEE B MR 3 T AR R AR A A0 BCR T .

HEARXE . XE—HBZSSHNAEE RGP RS MR 6 R 8 & JF, [Clthe town-and-country
planning in Britain S5 F 8 ; H KB Q@A B T 3 H M £ MRk T4 AR £ A F il F ik
2% B I 17 4 7% (enviable rural coherence,low-density urban living) , 430 H V& #9500, i (CIIEH .

P"‘

JE 35

S -5
KA

Vo= XEAKSMA

KXk B The Economist (2352 N) 2015 4E 6 A 27 H — 5} The Halo E ffect: Do-gooding
Policies Help Firms When They Get Prosecuted (YGFREURE « 4735 B 5K e 76 4\ B VR B 8 FF Bl 25) A SC3
SCEAE — TR AT I A 4l #9422 534 (CSR) 5 2R B /9 I JE 8 4% 43 F , CSR 7T i % 16 2 28 5% Wi 4
ZOER B IRE 2 W (R E S0 HAE B RBENAATD .

G . EBEAHRAEER

I @ “There is one and only one social responsibility “hUHARE —RAEAFAE, R R |
of business,” wrote Milton Friedman, a Nobel Prize- BHREREE LR - B IR E ,“5[5‘
winning economist, “That is, to use its resources and PR R R A S
engage in® activities designed to increase its profits. ” @ AR R BB AR A B B B B e AT 4R S
But even if you accept®? Friedman’s premise® and regard b {é:\kiié‘ﬁ"ﬁ:(CSR) R 2R A A
corporate social responsibility (CSR) policies as a waste e S LT SR AR R A e — & A
of shareholders’ money, things may not be absolutely —. B AY ,CSR T A & ik 4] 3 4%
clear-cut®. @ New research suggests that CSR may fAE—— % b B AT 6 B R

create monetary® value for companies—at least when the
¥ 3 Y ARdwit,

are prosecuted® for corruption®.
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,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

(Dengage in 5, N % @monetary ["maniter: ] a. R T, 4l
@accept [o'ksept | v. 7KIA , [ & ©®prosecute [ 'prosikjut] v. #wIF, &K
@ premise [ 'premis]n. i é Dcorruption [ka'rapfon] n. H 15 , JE W , 57 I 45
@clear-cut [ 'klv'kat ] a. —ﬁ}‘J_ﬂ’J S B ff B (1 é&

""" BRI - o

et i e s e R

F—BERRENREFFREESE Friedman Big ,BHE XL A: CSREEA DU BB LT ME,
3% $17 : W corporate social responsibility (CSR) ; @ create monetary value for companies,

OBAFFE N Friedman B “ I E—HHSETEEE2EMERF", “ ..” + wrote Milton
Friedman+*. .. "9 90 S % G5 H3E 12 5. . s, . PRI 1035 SR A8 Cooe e BV /R0

B 5| SCHEJE A M 4L & TAE A “ME—1E” . one and only one( H AV A ) 143k Milton Friedman 351 &
SE A AR AR A e — 5, 5 T HA

Je T 5| SC G A lb o —3E 2 TR R AR ok A B 2 F . 4] That [B148 one and only one
social responsibility of business, i ¥ # 5 7% T increase its profits;is W FE = # 22 [f) 8 37 58 4 A4 B 42 X 45
KER AWM STE = S HWmA S EF, ﬁ*%ﬂ—?%}ﬁ%?ﬂ@ﬁﬂ its 590 AL L TR 1Y Bl
ﬂ engage in., LA SR 98 B 927 B9 43 10 designed toCF FE ««« «+ , A 5 Bh Y 5 Friedman HR A Al ME—

S TR AR R PSR B 2 (%?E,/\,%Exifﬂﬁﬁﬁfrﬂ%jc{to

Q@@ A& R EE Friedman M S EHAZ L AW HSFTETAEBUERTNE". Bu HEOH
— QM) ARt H AWM A (DA F“VEE W A" (QOH) 1Y 43 7, R LA Bt B B2,

@A B % Friedman M &5 S E AL S, even if (FEE - ], eeeeee B oo oo E e deie ) A ] P
R — e R RN B CARINE 5 B 5 — A 5] BIEE Gn otk , AR AR A RN F 52, B
BT — 43 4] IR 25 AR R 5 — 20 ) 51 AR 4 i 58/ W U B

AT — A e B #2 32 1R Friedman FE A4S W 50, I #F — 5 0 G i B3 ) (VE 3% 5 4 Z & : Friedman
BRSO A S UV #E LA 3532 ) . A Friedman’s premise [E1 48 4] N 25 (premise 2 N R, FAM 47, and
ZJG it — 2 AR BB Friedman & 81 £l 4t 23 58 4E (CSR) 52 X I AR BRI i TR 9% .

Je — 43 ) e T 3 H BV 42 37 Friedman A 0 5, A0 R 18 AS AR GA 19 3558 . A5 IR AR 4a b — 4320 —, ED
Friedman W& 53 T 44 %F . things may not be absolutely clear-cut AR & Xk . “@lb 4t & 5E4E7 F“ k18
BRFHAET L EAMEE ; Hh things B M the general situation®[F# .JE#” ;absolutely & “5E 4 i |
X Hb” 5 clear-cut N “—43 2 0, SR EEIA A7,

QQAMMHAMBHAL LR (BRFARLEIL): CSRENBWEIEE MM E. may create monetary
value for companies(monetary & F“5R M1 . 4 £ 197) 5 @ /4] a waste of shareholders’ money JE %t Lt ,
BAHA things may not be absolutely clear-cut ]I, —at least when. . . 8 A CH &5 K EH I . £
AT T B VRIS CSR Ay Sy Al B B2 AN (B . o at least H 42 3 CSR 2y 4l A 3 Bt T A B9 15
AR R X — i HX A EECEFE .

[ EFREY G O R B4R S b AN Z 5 7R 75 X TE A48 51 42 30 3 0K W A, — 58 B W i 3% 5 |
H A CREE N R R % 5, Y il R4 £ WA W, A SCOFR AW B BB A L+ GE

DR %45 ) (B A 1] 22 50K R, @) 5 47 1R) But 1 S5 3878 “ 16 & AT BB AR B[R] B 0575 1 A 19 22 4 ok
FH ,even TR RINTT) B & i 8615, 1545 & R A 5 FriF 52 ” 81942 51 (New research suggests) , /A X F|
FEAE 2B B4 30RO WL
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mEw o/
31. The author views Milton Friedman’s statement | 31. {EZEXtHK /R - 3 BB E X F CSR M F iR
about CSR with | ¥ SE,
[A] tolerance [A] 8%
[B] skepticism [B] %
[C] approval [C] %A
[D] uncertainty [D] A

[(FBAEEM]IEBROMENA Friedman WL, O M6 h1E#H Bk RIE/REESZ Friedman # 5
AW S AL AT BRI AR AR 4 4a %, @) 5| e 0F 5% & B4 156 B 1 3 WL 5 “ CSR B 4 ol B 38 53 T
MAE” . B ILAEE ST Friedman W A5 F5 MR 565 B, [B]IE# .

[f@ﬂg] ERBLBIREX H B QO %) Even if you accept ... things may not be absolutely clear-
cut. .. CSR may create monetary value for companies H filf 1% 35 1l 35 75 BE 19 & BT,

[A]&“ BIE#H IR BE” : tolerance B & H — M “ i 5E” (A Bk b 82" F. [CIX @A) accept
Friedman's premise Wi % B X , A F4E# %8 [ Friedman W45 ,{H Even if (3% B 7~ “Friedman (19 W 55 52
M E LA N 3Z2”, [DI¥ @A) things may not be absolutely clear-cut (/E # 1A & Friedman W &3 T 44
Xt i f#% 4 “/E# XF Fried man WS AT E S,

[(HEERE] 5 A/ 58 2 HB L B O ) B 5 A GE DA T 0. BiE
i) EBA LAT LA I 1. /) J] A K g oy 3% 4 4 1) BT /R A8 IR 5 2. 28 I BB R (TR 0] L Rl ) LB
B AT E IR ER A EE 3. PE WS BRSBTS i . I AME T 1 . SCHh ST 2 I O 2
BB & D FEAE A WL — B kB HR DU A 55 A0 LS00 SR 28 T 5 Sl AR

I @ The largest firms in America and Britain MK A G EPG 8 FM, £ £ E

together spend more than $ 15 billion a year on CSR, BB kA ANG BB CSR R A
according to an estimate by EPG, a consulting firm. @ 150 (e £ 70, RAEMZAF @i mits b

This could add value to their businesses in three ways. @ BAE, B— . 5% & THA% CSR 4 #
First, consumers may take” CSR spending as a “signal” EHRLLE S FEBHGGER, B,
that a company’s products are of high quality. @ Second, EPTRREREL— AT SR, Ak
customers may be willing to buy a company’s products as AR B % A b BT AR B A A A 6d 1 4

- ) P, @ s %\ P

an mdlr(.ect way to donate” to the good c::uses it helps. @6 X, B, BB RO R G A
And th;rd-, through a more .dlffuse' halo effect . Kbl Efre b L RERE B XA A
whereby” its good deeds earn it greater consideration B KR,

from consumers and others.

C RICERS RN -
(Dtake sth as sth }f - FHVE e % ®halo effect J'(:%&KUL’\Z
@donate [dov'nert ] v. 8514 , 48 ik ©whereby [ wea'bar] ad. &M, 8T

@diffuse [di'fjuiz] a. KH 43Tk

Second, customers may be willing to buy a company’s products as an indirect way to donate to the good
pany’s p

@good causes Z& 347l é (D consideration [ konsido'rerfon] n. 2§ , 244
)

causes it helps.
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Second, customers may be willing to buy a company’s products as an indirect way to donate to the good causes
Frde iR 1H1H iR H IR

SE T A

THREFERE A AP as 51 B AARTE UL 2% 38 W0 S5 Al ™ i 64 B9 < 18] 38 O 2838 S5l 5Tk

vx: KZRZ2019

FEBEHITE—RISIE W CSREANBEU=FAX AL LEMNE, X817 add value to their
businesses in three ways,

OaEANBEL BERIEEEVNS . REMER AL CSR #NE K, The largest firms in America
and Britain.spend more than $ 15 billion a year on CSR ¥ M3 CSR & A B 18 2| £ K/ & B A 7] 1 58
B, SEPR B4 Friedman Big# T R XS,

QRO AIIEHER , EERIEEEN S .CSREANEBU=ZfAXALWIEE, in three ways. ..
First. .. Second. . . And third /R385 454 .

QOmER , EFENAEMERRANILR—IEIEB"XF, A this B OH spend...on CSR;
could add value to their business 5 & B% K A] may create monetary value for companies [} ¥ ;in three ways
BT X .

QANBE—FAR . HBEETEHEB LW CSREN'E“EHFRRE"HEH, signal MBI 5,08
“/NE] CSR BEAFETY $8 H R A “PRIRVE A ARERE =M B 7, A A Btk CSR i b 38 {6 9 75 5K
A RN Ak CSR # A (CSR spending) — (7 3% # 1A ) H 7= & BT & & . 3 fin 1 3K (company’s
products are of high quality) =4k 2 F 8 /il (add value to the company) .,

@QANBE_MAX. ZEPHT AEEHESEEL"NER . EEUEIBANEESLHLLBN™
o /]9 (helping) good causes(ZZ 3 F L)y CSR F i, &4k CSR $ A F [1] Z — ; be willing to {4
PRI 23 %18 B 2 3 Ol B9 A B PR A 1 ok 4R DA B O R R R 3K . AR BT iR CSR A Al 3 {H 1Y
FRARRH A K ZEEF A (CSR) > F F A W L% 4 ol 7= 5 (8 2 8] H2 48 B % 28 3
(indirect way to donate) » )\ T 55 i & Iy 3£ (willing to buy) =4l 22 F]3# il (add value to the company) ,

CEANBE=MAX . EH“XRYLE", A UREEHXRB, A8 F TR, BB A7 818
through a more diffuse “halo effect”, 52 Pr | 58 2 7% 3K 4 (This could add value to their businesses) through a
more diffuse “halo effect”, F 1 L 4% more diffuse(diffuse B4 “FH T 3 #97) &1 X 515 196 Fh 500 1M 5 » (430
SEFRBOE BT LV SERICK R S B . Aol 3547 BB BN 98 4 JE G (the halo effect T£ LA FEIERE)

whereby (B I, & LD FMRTE WA RSl —5 R KR, LR EH T through A9 P, BIFE 6 3 34
REEIEF T A A AAL R 52 B0 2 % A R, S BRAS T R E e B Ri A R, 4
# consideration & 4 high regard; esteem“7R & BB B s earn sb sth TR R NFRAF -« 2

F.— ABQO@O®M P good deeds 5 good causes & CSR it X, ¥4 Ak B CSR A ; =, = 4]
Fi 4 1 B consumers/ customers, 7 = FHRN 35 [/ ¥ KO & 10 “ B AW others” BHHIRE Z HRF B L L«
F X A3 G ER RN T WO FR LN A e sEE . = JBR RS —BOR M (23 FE B D at least when they are
prosecuted for corruption A] %1, 7% X H 7EWF 5T CSR A G IR RS « 78 4 b BRI A7 1 B 1 sF AT LA 45 30 £ 34 T fie
RFRIETD .

[REME] — ABRET LI ONNEGTE) —QOO@O® M KR ATl ) "L R, SEFr ik
B A DA R RT3 — @@ @O A N B Olf 25 #1317 3h) 7 1Y 38 48, 33X — PSR A SR 48 18 U B & BE R R M
A CBR BRI S5“CSR A IHIERE M, CSR A RE N R SELFEENEFME. — . 1&
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S it ) 35 PP AT A R SRS B RIEIUT B AR R S A EMRNE SCA A AR
AT CSR A Nyl 3 {8 9 = Fh 05 =K, i PO R 7 2K 0T 9 Je i 26 R BB T T, B S — b 7 3BT 5
%%Eﬁﬂgﬁ%ﬁ\m%’ﬂﬁﬁﬁﬂiﬂ(ﬁiﬂﬂ: halo effect.greater consideration,others %) , # #E 3 T 3¢
AR T e 4k SR L8 I A
[#h 75 72 KIRHAL (halo effect) - Ja U 3 2% 110 15 , 15 24 DA 0 3 % — A~ A B9 32 B R AR T2 B4 SR 19
EPRJ5 o b 78 167 11 T 4% 4 38 i N L b D TG (O 4R AE . 3 BR B R S R R SR A R OE IR — A,
FEL R 18 9 HC, B A AATT SR TE S R 5K — 0 BRSO R “ S IR RN o

CmEEE
32. According to Paragraph 2, CSR helps a company | 32. RIBEE BN AAH,CSRELE
by . W,
[A] guarding it against malpractices LA] Bive sl RN EAT R
[B] protecting it from being defamed [B] 3P4l 25 2 5 1 3K 5%
[C] winning trust from consumers [C] mifsk B % & 5 1E
[D] raising the quality of its products (D] 4 R 4ol 1 7= fi Jo

[BEEM] FBENAT CSR MM IHEMN =F . — W E K CSR B R 7= & & &
HOAR RS s — T8 2 0 T () 2 48 B 2838 S0l A0 BRI R W S 7= 5 = L CSR il 2% 8 K At AR 4 ol B8 fn O
FEIART . W] O3k = Fh oy s Rl 2Z Ab7E T Ak AR ok B 1 B & i E 7. [CIIER .

A fEE ] [CIHMET O@O@M B L XY consumers/customers, HFHEFERHEHAEH FHFE L
TH 28 X CSR 8 A M Ak ReA R FE RSB .

[ AJmalpractices (AN A7 A R H 5 — B K 4] when they are prosecuted for corruption, {H44 CSR f§

S Al ISR AT Ry 52 B A2 5T B T O ik A R YR T Y, [BIBE R T2 —BOANA“CSR fEH

4\l A5 B £ 24 H (earn it greater consideration)” , S5 5% #5247 A Y4, CSR Kb HEMEI 4
AR, M B RMIT . [DIF A ZB@MIAINL high quality B & T, (HK R CH 2 CSR & “fE
H 2R E A A Ak 7= & B i (consumers may take ... as . ... products are of high quality)” 2Ly “{E £
b 1R L S AR,

(#1554 hAH B 3 According to Paragraph 2, CSR helps a company by AJ %1 7 {3 B w] &
“ERSCAN T R W R AR B Q@@ T iR CSR Ak A i = Fh Oy Xz —) 7, MORT R ST A4S (R =
P T AIERRRIED " o BT — BRI 00 % A= FOR K 8 300 (] S, 3 B 5 3 — A N —BUW I ED T, TR
— Tl 17 10 O R K, e A X T U B R PN R AT R AR L R L R A, BT R AR R
HUHEBR LRSS SRR . HAEHBR S QMM A B AR D] (et F O, HAEWHEELS
Q@O N AT Ik . =4t B consumers. .. customers. . . consumers, H take... a company’s
products are of high quality. . .. be willing to buy a company’s products. . . greater consideration ¥J 14l
72 i B A b A By T 52 56 1 BE R AR BEAR G , AT HE AN LCIIE®; M A][B] 5 %4015 B 0 B 865,
T HERR .

[II ﬂPrevmus studies on CSR have had trouble® %33k CSR 6955 % £ 48 R 5 K 4 2 JLA
differentiating® these effects because consumers can be HE B E R ETAR =22 YR, B
affected by all three. @ A recent study attempts to AR B RLEE L BRI E R

separate them by looking at bribery® prosecutions under HY(FCPA) FTHAMF AR B LR S, HL
American’s Foreign Corrupt Practices Act (FCPA).
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O 1t argues that since prosecutors do not consume a R, TRRERARE S LA G Sk
company's products as part of their investigations, they St iA B 6 — 36 2, I A AT R T4 Ak S ER Ak
could be influenced only by the halo effect. B,

\

...............................................

Dprevious [ 'privvies] a. PARTH, BAEH % @dlfferentlate [idife'renfiet ] v. FEH], X 5
@have trouble doing sth i 5= 3% 47 [f] 4k 5 @bribery ['bratbort] n. (3547 H) W
........................... 3 /s‘

EEEZERBEAE_BRIE . E—TFARBE LAY .CSR EEELWHIFZRERBE,

EZBENEARAR, HIEBEZARARXOER . X875 : DA recent study; @bribery prosecutions,

O A48 H 5E BT FF 5% ( Previous studies) REM XN LR =B N, RAHBUSHARTESUBER
4o had trouble differentiating these effects(these effects [l 45 I Bt ff ik = F %¢ i) F1 consumers can be
affected by all three(Ji 2% AT G [F] B 52 2| = Fh A0 A9 52w ) DA PR SR 6 R A B SE R F o A9 “ AR R L I 1l B
NS RIS DR ' S s T2 o G oS B T = Nt DT 51 P v o N N T i1 5 o SR =0 1 ol K e 3 g
N P 5 e L o 5 55 A W RPN DX 43 AR DL AN [R] B A2 = Fh gz 52 ma 5 E U 2 A (BPSE Z B R Al
i) others) " HWFF T4,

QARASIHFHAR , HHEMKREN MRAX, HERZAXNEHE,

QAN BHEEW R A recent study " D] Previous studies, [A1 35 & Bt @ /] New research;
attempts to separate them W [a] i D /%] had trouble differentiating these effects, B85 W55 #9 B # : X 43
= RN B 52 R CRD 1 2 G IR RN 92 W) . by looking at (look at M Ab & “4F 4R BF 5T, % &) 5| H
Efﬁtjfﬁ:EE%@((Ji@ﬂ‘%)&(i»(FLPA)FH@?’?mﬁlﬁil’&-jiq“ bribery prosecutions & B Bt @ f] at
least when they are prosecuted for corruption, & “ & SRR R AR ENE B ANERRIE.

QR RATRXMB KM, It argues 5l LLHWQLX‘TE“%(HEJ”(EH LA 5T J7 2 S e 08 v A DU s
BRI R AV “CSR G ZL 8 ”) B B 5 since. . . they could be influenced only by the halo effect {4 ¥ “ B 5%
5 XMWk 5E B 7 B w0 6 B CRPF5E 5 28 A B 20 - i TR EEE I8 A a3 R o R ¥ B R A | 7R R
FACRI . AT B ARG 2B 0494 9% 387 S0y 5 SR - AT R B3R AT 795 o 28007 1 5 ), 5 Al AT 3R T BB A2 B O R RO
ENp-ALIN

[ 2 A% WF 95 A0 48 280 SC 38 vh i 4 3 S SERTA 5T (previous studies)” , 77 1 B 19 & “ BRI F 92 7 1
I AEAE 00 2 T o (VR W S v A T M B Foe ™) . 8 KB RT BT 19 B KB k. — LA S8l
FFFE B 75 H IR AMZAR R AHFGE 7 s — N AR5 AR5 R R R AR R =
I)J\“)Hﬁﬁﬁm?fH’J%—Ziﬂ”ﬁﬁfgﬁﬂt“.‘J—,’l HIATE 9T 00 & B/ 45387 . RisE v Nl A A B AR s R B 7
CFROMCSRTEFE M HE R,

IV @ The study found that, among prosecuted BREI, BRI, A ER
firms, those with the most comprehensive® CSR A EH CSR R 6 o b2 5L HIBE A
programmes tended to get more lenient” penalties®. @ TR AT . AT A TR 1 8
Their analysis ruled out the possibility that it was firm’s KEYw A, FAELCSR 2 BB EMERT

political influence, rather than their CSR stand, that KA TR B A KR ESRE S
accounted for the leniency: Companies that contributed W4 b B 8 T A A B

more to political campaigns did not receive lower fines® . vx: (KZRZ2019



(D comprehensive [ kpmpri'hensiv] a. 2 ) ﬁ? Drule out(FHEFR)

®@]lenient ['linent ] a. TR {CZEM @ political influence (BIE Wi , BUIA F2 W 1)
@ penalty [ 'penalti] n. 4b§T,FEST ®account for (R, )

@fine [fain] n. i3

® ZHER

R e

Their analysis ruled out the possibility that it was firm’s political influence, rather than their CSR
stand, that accounted for the leniency: Companies that contributed more to political campaigns did not
receive lower fines.

I 8EERE . 4] T4 Their analysis ruled out the possibility, %5 —-> that )\ 4] possibility [ [A]
P8, ELA U6 B “ AT REME” A AE L , B 43 & it was A rather than B that. .. (3R AAX, BESFHER
1A i B 2D, Ho P ISR — 4 that WAJME M companies , 16 B 4> V. A9 36 82 m %o s 20 4l e 52 4 531 7E
AR,

Elie:
Their analysis ruled out the possibility
T SEDT 5 A
ER: s R mther than their CSR stand,
REVAZY NG LN
that it was firm’s political influence.." that accounted for the leniency
51598 siff)3Xit was. . .that. .. FiE 155 R
T i
: Companies  did not receive lower fines. | that contributed more to political campaigns
FiE HE iR =i N

T

EEAW -

FHENEAREZN, HFRAZZMWATEME, X817 : OThe study found ; @ more lenient penalties,
DA% B3R & I : #3F £ (among prosecuted firms) #1, CSR 1 % & £ T /I £ 1 5 2 59 4 5 R &
(the most comprehensive CSR programmes— more lenient penalties), X — %5 R % iE T 2 — Bt its good

deeds earn it greater consideration & % — Bt K CSR may create monetary value for companies, 8Bl T CSR
F G RN < 4 Ml i CSR B B 6 IR R0 by oA 57 4B 42 L AS AT (R 58 B 1 B8 2 AR i N DG R, O
Al e 28 B WL A (T8 R A b 5, A1) Hh DG83 lenient B not strict in the way you punish someone or in
the standard you expect “F& K, {Z2E19”) . AJH tend to(GHE T, A1) 16 B X — & PR A% 34 2kt 3 A 7

QRHBRBAEMERESCLRESEXET "ML, AR R ZINAO A E S, Their analysis [ 45
D] the study; 4]F A ruled out the possibility(rule out 25 0 “HEKE”) i DL “ 00 3 BL 4 45 4 it was A rather
than B. .. that account for C”2 2 “ XU 75 % i 58 15 &~ i A5 - HEBR T8 R 3 BOA 2 CAD fi i 4 ol 3k
5 98 KA 5 (CO) 7 (7T BE , 3R JE W 5% AT S AR L T 8 #E B 5% B9 4l CSR 7.3 (B) 4 Mk 3k 45 19 98 K 4k 21
(OZEPHEREKFR, Hrf stand Z M a position or opinion that you state firmly and publicly“[ 2> FF 2 B
H1E3K L7,

B 5 )5 WA — i R UL - BE 2 BUA b A T RR O SR o 3R 9 AL 57 (R 58 K AL 27 (contributed
more to political campaigns 7 lower fines = the leniency) , 48 BI 4l (9 “ BOIG 52 17 5 “ fr 32 b 5117 22 [
ANHEHEFRELR, fine BRI A5,
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LR E 73] %038 0] G20 A BEWF 9T & B ( The study found that,. .. ) 5% 7 B BF 58 4518 (the study
concludes that) JVE » T X A% Bt FH ok 2O it (HL A2 R AR Bt E AR M A B, I 5 2 51 £ “HE
BRAE ST TP, 7T UL A B B 7E S UEAE 5T 10 P38, o0 i 445 4518 GEIEE T R 8 S 4l 4,

HERR -/

33. The expression “more lenient” (Para. 4) is closest | 33. more lenient IX— ik (ZEMNE )4 X R
in meaning to | k.

[A] less controversial [A] BAREA F WY

[B] more effective [B] B & m

[C] more lasting LCT B A H

[D] less severe (D] BA ™5 i

[AEAEE L] 55 U B @A) (G5 A inl R 7E ) 48t WFSE K B0 CSR TR e 2 iAok FEE 23k
FIAb 5 . @AHE— 248 L AT HERR T B T Al 04 BYA R e g, T R L CSR A7 3 48 B AT 3R A B8 K Ak
B (9] 68 < R B0 I 3h RO 2 0 4k 22 B0 A S RO AR AR, T L, more lenient RMEE X BRI
SBR[ D] IE# .

R ] [D] less severe 1F i fif 152 @ 4] %t @ /) # #b 75 i B 12 48, A B more lenient penalties 5
lower fines Y[R L& 5 .

[ATMNE U B @ 4] ruled out. .. that it was firm’s political influence (HEER T 4l f BOIA 52 W F1 (K 2
BT 30D HE A S8 AN TE VBN B4 iU (X OB AF ST O ik 5 R Al Y 2 ST L7 JE 6 . [B]
B4 DU BE @ 4] it was firm” s political influence, rather than their CSR stand, that accounted for the
leniency Hif fift 4 “ BUIA AL 71 b CSR AL ST 5 45 407, AT % & T4 more effective, {H iy = 3CA %1, CSR 22
25 A A S e 28, TR R AESN . [CIR S — BeoR A LA K88 = BT R BE Y halo effect GGFRRLNL) HY
PR N8RRI BT more lasting, (BT iR i 19 J& penalties(FET]) .

(15 B8] AW “ B 58 % B0 v (1) S S ) 35 B 1) SCHE T, b T e 28 R0 H L BR T 8 B0 190 3] S HE B
75 ¥ “ 1 A W ] 56 R AE R SCr 34k BT eI 8 R SCHR] LG i) B R ST B e SR Z 8 i
DB LE S “WEFE B 7 CBF IS0 427 B9 45 18 45 o B AE . 1 A 0057 i A L 1810 s — BUm B G & .

U A F 0 7 25 308 2 3 W 45 1 B QD @ A (] A b FE A B 5 R L 13 1 leniency 5 lower fines [A] 3, ZEAHf
FELDIIEM , 454 BT H A (X 4 CSR A = Bl & 57 L 56 31 6 2R R0 /5% mi) 5% I =0 CBIF 9% 36 [ 9 47
WE R A 211 LA B o5 — B A E 28 WA i A WF 98 4518 (CSR A % 3R %500 Al 1 £l 7 B IR I 32 25, 7T 4 S 4 58
Sz B (5 A5 ) JIT #6428 - CSR Tl 5 4 T8I 14 £ Ml 76 B s i 32 S0 e e, i s (DO 28 58 . i HG A = 33
TGk 7 1] S S 0 38 A O AR TOHERR .

V @ In all, the study concludes that whereas® S RRER A RERRET BT R
prosecutors should only evaluate a case based on its MR A & R R A A2 A A T R
merits, they do seem to be influenced by a company’s A% BN CSR L EM YR, “HAE
record in CSR. @“We estimate that either eliminating® a H ABRELEASAREAY, B
substantial® labour-rights concern, such as child labour, TLREN A LI B D 209, 8 ARG

or increasing corporate giving by about 20% result in fines B O A AT W SR E R R A9 AL AL T AS
0 s : “a q
that generally are 40% lower than the typical punishment L0V, — B R ik

for bribing foreign officials,” says one researcher.

37



(Dwhereas [ weor'aez] conj. [1EZ0 2% JRE % (Devaluate sth (based) on its merits (H2 4% 35 1% A& & 1
@eliminate [1'limmert | v. HE 1 % WAEFEHD
(@ substantial [sob'steen[al] . T A, 7T LAY § @labour-rights concern( 57 T. 4 £ 7] )

® ZHER é @result in(F 3, 18 MK

We estimate that either eliminating a substantial labour-rights concern, such as child labour, or
increasing corporate giving by about 20% results in fines that generally are 40% lower than the typical

punishment for bribing foreign officials.

ARl
, such as child labour,
205 ]
We  estimate [« that either eliminating a substantial labour-rights concern... or increasing
Tl OEE | sy |5 either...or... ZEHE ) E i

corporate giving by about 20% results in  fines
W R
SE )
[that generally are 40% lower than the typical punishment for bribing foreign officials J
Thee i R A £ T4 We estimate that... ., M4 either. .. or. .. 3% 3 W 4> I 51 1) 3h 4 i)
4544 Celiminating. . . increasing. . . )/ > A7) 32 35 , 26 (51 156 B 4> ol f) WP o L A A7 O 2 0l 2 b 50 5 A ) 2 0
fines JG B — 1 that 5] 589 5E 16 W ANE M fines, #F— 25 ™ 8 Al /9 2838 47 0 45 A Ml At ke ) 8 35 44k

FHAEMAHBARLE L, X818 Othe study concludes; @ do seem to be influenced by a company’s
record in CSR,

OABRGE L HHTFAREL . RBEERETLZL W CSRIEFH M, E4 In all, the study
concludes B 45 F3C, 51 HHBFFR 58 . that 2238 PA) LL 98 <38 20 09 175 45 8 1 -+ 58 8 &) 17 (should only)”
A5 8 1 1 458 (do seem to) ™1™ i “FRAEIE B VS SEERIE L™ B X L L 5 3286 BF 58 45 18 (whereas 1R B X H
KER) HGEEE ) G ARG BN AR T 2215 4 & (only. . . based on its/the case’s merits) ; ifif 5 52 b i1/
7132 3 CSR it 5 M3 (be influenced by a company’s record in CSR) , Bl . 2% &) 35 47 1% Bl 56 35 3% 5 i 24
AR T RS I T KA,

QuasIARRBBIEXOD . HHHE CSRIEZZHMA T ERNBE", A TFEMAELL ... result
in. .. RIS OG & seither. .. or. L (TEIB S -e oo $%\9 SRIRID ) LA T, $8A8“Alk CSR A58, J& 2k
“IN”;fines that. .. Z&R“HR”, ULHI CSR Bt AR N T B4l BF 32 51 50K K AR T % A IE (40% lower than
the typical punishment) . @l generally Gl & 3% 48 17 00 T ) 58 8 4] op 5088 38 T KR 250 .

[(REMZ] BREHMEEET(AXPAY)NATSENEECR, ABEOH LI IHIEESW they
do seem to be influenced by 1™ i/ W 53 “ K 8 B A A B 1% 32 7 ) CSR 10 5% 52 Wi, {HL 55 52 2 b A 52 2
ZHF W LB @A) ) A 2 it was . . . rather than. . . that accounted for. .. Wi EMHERL LR, HE
JESCHH R 45 A TS O do+ 311 I ; D1t be. . . that/who/whom. . . 4] 5 ; @ X & 75 & 45 ) (3
PWHE B ; @ what 5] F 19 F 45 (I What really matters is cooperation. ) ; @ {5 3 45 # ; © &
TN
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BRI . o
34, When prosecutors evaluate a case, a company’s |34, H W B EFH T4/, & A A CSR i
CSR record . R_ o
[A] has an impact on their decision LA] XA T B2 A Br i i
[B] comes across as reliable evidence [B] B& 12 {7 A Uk 4
[C] increases the chance of being penalized LC 38 hn i ol B A £77 19 7T i
[D] constitutes part of the investigation (D] 2 A% —AH R

[(BEEM] RIS TEHESMNEE L., ZBRE BN ERERANZRAREETREA S H#HT
PEH|,H LB EMATH LS Z B A F CSR AT FEM M, AT AR & 30X,

[&EmE ] IEMMW[A] has an impact & Xf JE X they do seem to be influenced by a company’s record
in CSR A X # 5,

(Bl s E “ R T RIEAR S H R, (HXE 52/ 7 CSR AT F AL (seem to be influenced by)” &K
S %54 F) CSR AT 7 1k H 22 7] 52 4F 38 (reliable evidence)”, [C] %t @ /] increasing. .. by about 20%
result in fines K25 B S, W T8 3C b 52 3645 B b 78 I 42 755 20 % /B CSR 8 543 , 0] 571 3R 4 IR 40 %6
R “CSR iE A 15 /A 7 Z 51 ol GEE 3 N~ . [D] X “# 28 B A R 32 4k CSR 1T 3% 5 Wi i BE # W i
“oll CSR i 7 2 K6 22 i 25 19 — B 43 (constitutes part of the investigation)” ,{H B 48 = Bt vl 1, iX Fh i
Do R R N5 2 3 = 87 4 AN

(4575 B g5 A B EE T B AT R (9 “BF 75 4590 i 1l 35 SE 4070 A . S TS i, 7% B A~ £ B fin LA
% ®5§1E$§<éﬂi U 0 I00 A — R R “RE T IE BRI =/~ R SR A QE RPN T IIEX
EXTE MRS EERANERCEER. ME T+ ERBN S XHEFEREREG., MASEET + EMH
T [ A] When prosecutors evaluate a case, a company’s CSR record has an impact on their decision Xt i @
] E TN they/prosecutors do seem to be influenced by a company’s record in CSR, X A T X EEF ,
{ixall. CSR 23 7 H Al B B 3 52 11 A 18

Vi ® Re%earchers admit that their study does not B R A AR AT 8 B R R R
answer the question of how much businesses ought to spend “podb B4 CSR EHEA 2 7% — F M,
on CSR. @ Nor does it reveal how much companies are L ABAEE Y S b H R ALK AN, b
banking on® the halo effect, rather than the other possible B EE S REE LD RS, B RA
benefits, when they decide their do-gooding policies. @ But AT AR S AL (2 E VAR, % A

at least they have demoastratedcg that when companies get b R AR AR 2] BT, B AR TR A GE 4 4L
into trouble with the law? , evidence of good character can S FARTA B 8 42 3

win them a less costly punishment. [413 words]

RICERSREASN -

L it \ o g ot e A s et gty y .’@
(Dbank on 58 , K5 % @get into trouble with the law [ A ¥k 4] 4y
@ demonstrate [ 'demonstrert] v. U, iEW )

%ﬁﬁﬁqﬁﬁéi,?Eﬁﬁﬁ?’i%ﬁﬁﬁ#iaﬂﬂf%ﬁlﬁ(ﬁitﬁﬁ)o 3 £ 17 : © Researchers admit; @

win them a less costly punishment,
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OQHAIEHH BB (FREEMEFA DS ), Their study does not answer. . . Nor does it reveal. . . {7
BE A

OEHMRKREMENE TS — . Sl FFiZ7E CSR LA £ D, Researchers admit 7224 T 5%
P CTE R B UL BB 5T A RSB R ESA RS, does not answer the question at
how much. . . 5% 18t B8 5] A A9 B B AR R

QuEHARAREMENTIAZ Z . CUMNTERRFEABELRERE XYM, how much
companies are banking on. .. rather than. .. A NF/N M BEHR . —, REF , LLECE X 40454 15 I 0F 5 182
B2 1) 51, FUBE“ Y6 IR AL (the halo effect)” 5 HiAth 3% 7 (the other possible benefits, #§ 45 — B if & CSR #I
WIRh RN K AF TPk (B RAE R E“ LB R E”, =, KEF . B FREEH S WTEBCEERK
TR R O F 257 B0 3 3T TG R “ R BR AR R 7 38 J2 “ 57 W b A0 g b i ol T 5 T R A R g Y )
— W VEH X Friedman WA M F®  H RSB E, REIANT T4, A% do-gooding policies &
HUBEEHE”, 5 CSR policies [F 48 ; banking on & H relying on sth happening“$§ 2 JHFL - By K E”,

QaFEM (But) ERMRLE L . LW ENEZERUNF , RIFFEWEZ AHEBELLT . But at least they
have demonstrated(J; 71 at least 2 N “E /DR E A ELFWAER 1) ROQ A, 58 P B 0F 58 09 B LT TE .
When companies get into trouble with the law 5 455 K 4] are prosecuted [@) X , & i “ %5 J& ¥ B, ” ; evidence of
good character 5 CSR policies [F#§ , 3 IR L 31 Y the halo effect( Bl : CSR B S At Bl 6 BR3% 8L A R A1 b & B
it B AIESE) I A« FERBIFE N win them a less costly punishment JUJ [B] i create monetary value for companies
(VA B85 — Be R A 1Y earn it greater consideration) , JB %45 5% P 57 7 45 3R BF 55 45 16 ; = 40 37 JC /Y — — X g fif
RrEERREA N B2 E RGN AT HE BUKBEFE ) g ket A BrBh 457,

R 2 i W S A R 28 SO R g “ 55 B 7 7 Se ik B AR A DF 5SS 2 /38 B [ L, J % T 2 WP T 58
./ BF5% B Y (Researchers admit that. . . But at least they have demonstrated that) , f& A BE I %€ .4 3 F 8§ (1E
R 5 I 32 B 7 2 AR AR T VR A WA 5 SR EE R 4598, VD SORF R A 9 Lk 25 N A IR B D AR RO
BEATESE,

,.,....V.v...l ............. /{,k‘
_____ R - o
35. Which of the following is true of CSR, according to the last | 35, HRIEFRE AN A, LT % F CSR I
paragraph? IR — TR IE 7 ?
[A] Its negative effects on businesses are often overlooked. [A] B (CSR) ¥t 4k 69 6 T 82 ) 8%
[B] The necessary amount of companies’ spending on it is | [B] 4>k %F H (CSR) & A Y 06 B 55 %
unknown. KH .

[C] Companies’ financial capacity for it has been overestimated. | [C] 4 st H (CSR) M B g ¥k =mfh T
[D] It has brought much benefit to the banking industry. [D] B (CSR) B MR ML o K25 .

(AR ] REE A48, F 58 R 68 [ 2“4k B % 7E CSR B8 A £ 473 — [a] 3, 1 B £ b 72
CSR | LA 1y 0 B2 48 2 808 1o AN 15 1T %0, [ B IE 4 .

[fplf 2 JIEM I [B] & XK B & A their study does not answer the question at how much
businesses ought to spend on CSR Hj[F] X 5 ,

[AJIRIN AR BIOA] get into trouble with the law . . . costly punishment 2 7E/ 25 “CSR #¢ A1 Z
P G THT 8 7 10 SE B b AR FE W] CSR Sl i BURVEH . [CIH KRB O MR KREMRE
L% AE CSR AL A ihffh “BRREH T &AM CSR X AEJI/ CSR W BLEE 17, [DIMRER
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Bt @A1AlC banking BSCA: S 48 tH “CSR RE MR A7 ML 4 SR AR 20 257, T 52 & b banking on % h“4&
B MRAT I Tk,

[RT5 A ] IIRSORE il i) b BIF 78 T & 454 (B 4 B A S5 4 k) s . B TR 7 , i Al
N 2 R R SC AR SC v TR ) AR S s ok P 3 T 0 P L AL A SO L I S O SR T i
) FAE B TR KA B IC AR 22 3 — BB B2 B RIEAD S X R F . A8, B[ Anegative
effect.[ B] spending on.[ C]financial capacity.[ D]banking industry A~ 4E43 5l & (i Z @4, D4, D4, D
A BT B A B R AR O SCGE DA ROCE A R B [CIh B LA R B (D]
A S, RABIEX OF FEMN AR L EKIL,

/ Text 4 iLEFMBER A —MEEZ

T — XEBEAE

AL A The Atlantic{ KV EE A T 92015 4E 3 A 26 H — 55 88 One Way to Phase Out Newspapers :
Make Them a Luzury Good (% 5 i K 4% J5 AR 46 (9 I ik i 2 B — R B 48 ) O SC 38, S04l &
% VABLAS AR BT RR A2 AT 7 R 51, R 3 4R JB A 4T 4R ) R K Y B, OF 3 5 1 A I 4 IR AR AR 3R BuzzFeed 5
PUAT B VL A HE 00T R AR 406 24 B U R 2 A5 B, 3 AN A i R R R Sy Dy i S A T Y A%
AR o

N =, BRI SR

I @ There will eventually come a day when SA — F (4 a3 )45 0k 5 4 08 R 2K b

The New York Times ceases® to publish stories on - Sk e
newsprint?. @ Exactly when that day will be is a ARMERE, AHRUAELEFH. AR

matter of debate. @& “Sometime in the future”, the ¥ —R7,EWREMATE 2010 Ftit,
paper’s publisher said back in 2010.

Dcease[ sis] v, £k 5 1 (S ? @ ZHIER
@newsprint [ 'njuzprint] 7. 7 4% ?S Da matter of. .. (e fg5)

EF— ZBAIE—BXR,EBEONKRBE(AARBILBENPER"S HE iR ET . KRBED
BE] 35 72 H B% o

HEFANIRLU,BEERARR(GAARBYFIRFK LFEED, XBI7 A :ceases to publish,

OQOA“HME"EARPEEG . 4B —XEN, EEMRXEFESIN . WEBE LM (a day VS that
day.eventually VS exactly) 38t 4 [8] f7 % ,

ORI EEMm: 88— H YR EILL, eventually BE 3 /n K 3 3 4 i 8] & A9 & A& (at an unspecific
future time) , ¥ 7R i < Fo AN 18] B P — 3 I 35 S #8377 J5 B9 45 )8 (as the final result of a situation after a
long time, especially after many problems or setbacks) , I J2 W% 7 48 B iR 41 2 i 2 Y% o 2= O BR 7 B oK 2k
B MG KR BEW 0 A KR 3 7 45 4L A K XE R BT ED 9 1 A, i story 5 The New York
Times“CAL LN 2D \newsprint“ 3t [ 487 A6 3 , B BB B 7 HE“ il T 2 B
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QAT B A EF S o a matter of debate JE L1 B oA e 45 B A 1] £ PR — , 52 BT 1K 4+
PR SER “ IT i 30T 2 R T o T S8 7 388 A A S S IR 7 244 i) 0 7 55 0 AR s T, s 2 46 B TT RE 2 R B
TR 3% W1, 42 4 5% 308 2 71 39 7 4 B 7 3R, BRI R T 4R B — 4R BT ST E A T s SRR R 2l

QEAM“EI"FRIILHEEM - HAHRARE 200 SHNEMUE(ERARHBERE).
“Sometime in the future” BEIE N D4 eventually come a day Z “f5 ", X [8 i, @ 4] Exactly. . . a matter of
debate 2Z.“ ¥ #7 %% J 25 6], 5% 30 ) H¥ [ 457 4 ; back™ FL AR -« - "ﬁ“ﬁfﬂﬂﬂﬁ‘?&&uhﬁ)\ﬂﬁéﬁ Wfll_ W
B ) 2 A R AT A A R E P LR R IE 47, T publisher I 4L 5238 41 29 B 420 A7 H LA
FiIEE o BETTHT « 922 DL #%, H 5] 5 J& & “we will stop printing The New York Times sometime in the
future, date TBD. ” (FRATHRF 7E A o 1 FEA™ B 245 ERC AL 29 i 4 ), H IR A€ )

[REME] OQ@BAIF, TR AR GEFI 44 20 AR BB &4 J7 i, A7
SR R, 0 R /) B SCEE A S R AE @], B A5 ERV RS (] 77 78 4 1807 A 4 8 £ AUTE I [R] 7 S5 B RCAT AR
FRARF KGR L 4O AL LR ) M AT R gk, SR UL R E R AR R, i OO
V) S J5 T B 4K B QA &4 B 4 )50 B R R R B R L R 4G A I A IR AT 2 Y R LR

[l @ Nostalgia® for ink on paper and the rustle of TR U b B A A T B

pages aside® , there’s plenty of incentive® to ditch® print: W 2 R AT A R
® The infrastructure® required to make a physical® B W R ﬁfr & o kAR % ﬁl’ il

newspaper — printing presses” , delivery trucks — isn’t just %
expensive; it’s excessive® at a time when online-only T R % 32 4 x,%ﬂﬂ’—?-ﬂ-ﬁi A 7% %
competitor; don’t have the same @set of financial XA ME R, BmzikE EAKR
constraints®. @ Readers are migrating” away from print ek R E k. RS RIR S AR

anyway. @ And though print ad sales still dwarf® their i A8 % f e AR A2 4K BN 3
online and mobile counterparts® , revenue® from print is still ETR

declining.

O migrate [ma1 greit] v. i
@dwarf [dwot] o, (HH & E KO- 815 5E
N AT AR U 4t

(Dnostalgia [no'steeldzo] n. 7 IHZ S?

@aside [a'said] ad. (U F4&iiJ5E) B A% g

®incentive [m'sentiv] n. B 38

@ditch [ditf] v. EFH § (2 counterpart [ 'kavntopait] n. XF N 19 A ok 4

®infrastructure ['infrostraktfo] n. FEAli% é @ revenue [ 'revonju:] n. (A A VAR SLBUF ) 1A

©®physical [ 'fizikal] a. ¥ H , FH I § @ BT
|

@printir.lg presls n. EQRIAL Dnostalgia for(%f -+« {5 [H Z 1)
®excessive [1k'sestv] a. 1L £ 1,1 BE @migrate away from(h -+« FERG ] ereeer)

@constraint [ kon'stremnt] ». PRl . H 44

The infrastructure required to make a physical newspaper — printing presses, delivery trucks — isn’t
just expensive; it’s excessive at a time when online-only competitors don’t have the same set of financial

constraints.
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] — printing presses, delivery trucks :]
i N E X infrastructure 25441

The infrastructure  required to make a physical newspaper Y isn’t just expensive;

B i £ U B ARG
Z¥RJ2 |it’s excessive at a time when online-only competitors don’t have the same set of financial constraints
T RKEH ik Ewhen s I 1) B IS DR T

IEEERR . a5 Wr il A4~ 43 4], 4> /] — it’s excessive. .. Xf 4> %] — The infrastructure. . . isn’t
just expensive $gF— 3, 3R 5 B3R L Rl 5 0 B A A B L, AT S 1R N B 0E U B infrastructure 4K
fIr 4 sat a time. . . 5 515 50 Bl X Ltﬁgiﬂﬁ([ﬂﬁfﬁjiﬂﬁ‘%ﬂ) S HE ™ AR AR 2

EEaw -

vx: KZRZ2019

FRAMER . XABRRK(ERFRB(AARE)) AT S EEREMET B XBRAN:
plenty of incentive,

QR BR: HAKRBEESIN . ditch” (B A HF M) FE 7 (U Z ARG " 3R E B R
“F AR L 4R AR AR 4R 1 © GO 6, FLA R 2 AW IR AL BE” Sl 4R S SCUK 638 3R 5 s plenty of
incentive — i =Mt . BE & plenty of SR IH4THT MR ) i st 8 55 J2 2 J7 i R K A 45 2R, U4 incentive S AL,
5 DR R A I A B AV K A B R 25 Ak £ 22 i A O T A A I 5 A 2 T 4R R R 4R T T i 4K SE IR
B s aside® CH LA BH HiT A B 45 5 iR 55 220 HOASIR , FLASEE T 8L 55 4k 152 38 %o 4K i i 28 45 L 4R T0 VD U 75 1Y BR 7
Z A% B R LA (AR B3 K LY TR G Ak 227 S TR I R 0 A B R 4R AR L ) 4R SR A VD U S DA R i R
P4 1 ok, Y A A RStk /6T R T O — R 43 5 T A R AL T L R O B A b S

@QODa sk 5|2 =KEH, anyway.,And $ =4 1fi [H Z financial constraints, migrating away,
still declining AH3% , 52 BLA) ] I 51 467 %

QAFNEMN—  HET R, P EHERIFHNZIE B2 R isn't just.. . is.. . EUMESLEHW AR
""" T2 o S A SR A A 5 A8 AN AN AT R oo e T EL SR o oo™, T 00 200 0 AR 05 A R0 (O SRR R 52D, S5 58
AR DA (R A2 BT 5 50 28 545 58 2l - & BV sl b B R ) 1 18 B PR B L Yk TR & Bt
B4/ B at a/the time when AR DR GE Z B “HE/ 2 o oo B BHE AT 18 XA B 2 S5« —TfT =+, — T X
ceeeen R TR AR (9 755 655 ER AR 0 U AR V'S [ 45 B AS A BV L0 O A B 4 A R 4 T I B R 85
F4 T A T 5« 32 L 0 4% WA 1) o 87 5 constraints 8 P9I TG R A SRAR IS IE B D 4 ditch I 2
BEYOIKA O WRANRIEHEMWARTL”, 1 have EAF” L IRZ"ZH,

QRFIEZH = AEF KK, anyway M AL Jg BRI, A ICH W ARG EFRE, TG AT, 1 BURE
TR LA 78 U8 B AT AR 08 80 Nz, i BL” 40 25 T besides, W 8 @ O 4] [) 22 58 G HK - K?kiwﬁ%‘,ﬁﬁ[l
Z AW 4 B2, R LR B 0 AR AR 1T S s N KT o s migrate i JE L BB, & T, T HTZ

% (05 away from #3% , BIBA 45 “F 17, B @A) online-only R i 5153 35 43152 5 5C B J2 9 F F AR 5
ﬁ'ﬁ%9TXTE.7€EE?HEIE’J<<€31€’]HT?&>>W§,Jiﬁ%'iﬁ%ﬁi‘#ﬂiﬁ’/m

@OAFNEHY= W38 Tl b still I AL A B BT RREe ) 3 — 45 2 i 8] 208 |45 50
W AR SRR AR TR A A B O A AL A SR B CRAR e VIR S BB K YT, R R 4R 5T IR AR
T s R A L B A HIAE TR W s dwart (B B BB KD ff e oo B AE M /N7 LA B R OB R 4 T
BLRR T 45 45 B8 40 L 1 /N 7 IR R 4 e A B9 BT 42, 28 ) L O 3 b (o 2 4% 7 B2 IS 7 4R R i A
FESL23 ],

[RERIE] — AR5ERERSIHEG—SMEGHRE"EH, XF5 HE XL R EF KWK
KLY PTATAL R E R HER” . | B L Z 4 0 8] # & (There will eventually, Exactly when, Sometime in the
future , BTG 35 M S A I R T 0 L 45 = 5 A T A S T ) B S A B 3 4 AR R R
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CEA1 20 W 41 ) 205 TH IIfs 455 D AR 7 7 AR Be 4k T L plenty of incentive to ditch print 7K [ “f5 (78 F“i& £ 3l
BL” 0 A7 T A 4% 5 42 4K 19 45 #5 (Pl B ) 48 £ TG 6 38 98] 40 ditch, constraints ,migrating away . still declining
AL DL —BE) , DA AT M % 3 B 42 1 B 1 B A o 4R TR R C 0L 24 R ) A B R B L el = R R AR
TR I A S O W AN S 24 i A 5 A 4K T A R B TR X 50 A B A 1 SR B ol B RS AT 25
fif DA 5 A2 ELIEASED , RS0 T e k7 BUR T CK R IF“ B2 7 ar. —. QOO a®MHFI, KA
F =44 anyway . And BB 1R Y B IE 50 45 0 L (0 FLIE S BT RO R AR 6 R - AR RROBUAS T B CHE IR
AR A B ) — 132 38 T 2R (g 1) vl O — CHE T3 22 S T3 /1) 45(/\?—*4‘ : TR

REEE -

36. The New York Times is considering ending its | 36. (AAR W) ZEEILHENRI KA, 55 E
print edition partly due to . H &= F o

[A] the high cost of operation [A] &8 A& &

[B] the increasing online ad sales [B] MM S48 H ik

[C] the pressure from its investors [C] kA#BTEANESN

[D] the complaints from its readers [D] 3k A& e

(5 76 R L ] 58 — B B B (A 24 0 ) 400455 48 J9 R & A7 14 D IR o 5 — A D B sl 9 % 2 A AR
A I AR AT B EN R HL 3B 5% 4 55 BE Rl B0, AN A B, T EL AR 3% 2 00 45 PR L R o I 48 it 4T 4K
955 4 % FAH L MR AR F &S, okl WL, [ATIER .

[ f 2 | IERRI[ AR X4 — Bt @A) I HEHE , the high cost X W expensive. excessive;operation X
M The infrastructure required to.

[(B]15%— @/ﬂﬁﬁilf’ﬂ“ffi ﬁ))UL BT T TR RS 1] T s [CT SR — B (4l 2y
PR e YA — DR 2 45% B AR J5 R R0 EF B AT T R A D o A L g R D <48 9 A O 5 [ D el £
B /) “ B2 4 T A 12 2 i 185 4 J5 R 1) ) 6% R 5 - AL Rl e o < 52 2 X 406 R R A 04

[ReTs B ] IR SR A0y R o AR 25 RO« — T S 3R 3 I SR Rk i, — L IR SR 2k ) w2
FANE, = R E AL M OGBSI RS e IERA R, O = A TR A A R . A,
EAERBG —B O incentive BN BAHEF R R LT HEH S ENAEMEHLFTOOD 4, I isn't
expensive; it’'s excessive,financial constraints,revenue. .. declining 2l EE —ZH Z WAL R
“I0F 55 FEAL” , PR L5 U A 2 I 4% 0 3 increasing ad sales. pressure. complaints F1 high cost —— PG it ,ZQ‘
B S U I 55 fE AL AR O R A=A TR I——[CIh E Sk A% A D]
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III Overhead(D may be high and circulation® lower, R MBERASFRD AIFFLTHEE

but rushing to eliminate” its print edition would be a Mo 42 2 5 F o B 05 kMG A R A 4 iR
mistake, says BuzzFeed CEO Jonah Peretti.

1% ?ﬁi]. CHERSEAS -
(Doverhead [ovve'hed] n. £k F # 32 Hy 45 3 2% % @ —I'ﬁﬂi'*gﬁa
@circulation[ sa:kjo'lerfon] n. (R 4LEE 2 :':FU KATHE é Drush to do sth(H /& H ML F)
@eliminate [ 1'limmert ] v, 5K B SS
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FEZZLRIFEZER, M(AHRBIAGISHEEBRRAMBENHE T2 REE MEER S
ERERNENEEZ R,

88 = B2 5l i& BuzzFeed CEO Peretti W & : AEECR L IE , FNH S EANHEIR, X875 2 mistake,

but FI A& FEE“RRMIZEN AT RITER". may“(HTFRABABE. BRI SEEENFRH
YEHE 8O WA, AT AR M AL AN 26 7T 68 PE 1T 2200 %8 P, 5 but B AL A5 5% 4 2 4 R AT RE e RFE,HE
SEeeeees 7, f& BE AT HE W A= 4RE 35 YD overhead. .. high [ A financial constraints. .. expensive/excessive,

circulation (may be) lower X} N readers. .. away M revenue. . . declining.

but ER O AL ERFTMAZ", would LW W rushing to eliminate its print edition
IR B g 52 1 J2 AR B, 92 5T W B SCH a matter of debate 343 P9 R R 445”7, I K rushing & 2 4T
H 0 AR K mistake® B R IZ SCE TN WAZAMIE AN T B, AT T30 S A B TR AT 22 00 1 s B
BB W 22 I8 A AT, A B R ) T 20 A AL 2 R ROV AR RS BT A L BB LR A RITE S,

UREME] — AEFOHH, 2R EH . H a mistake 1R & 5 B8 X & Peretti 7E 1L 1) € 21 24 B 4% )“ 481
5 AR AR EN Rl 73X — A8 T i would £ H1X A AY /2 Peretti i — A AE L M AEFF 5L, 5 Z , Peretti £ ik
ASAS R B R C 2 2 B o ) 45 2 0 A0 A S5 RN 3 — T DR 0B 2 R A R 7 I HE T, AE DI &
TR A LEARNRART " BB 1 o A fifp 2 A 1E 4 32 6 1 BOR /) 5 6 SC Rl 9 B 4RO IR R AR A 45 T2 85 )
BEAMEEEMISE UREW”, Z EZBRBEERE: 1. £ T4 =% L E5| BuzFeed HEHITE
Peretti — A\ 2Z 5 X “ 4R 4R e 2 B 7 e FF I8 3R , B R RAE# A BB ¥, AR 3 58 BTfE b A Wi 3
KEH BB SMES TP EAERHES A -G, EAEE AR E R T FL, 2. H=2LK
AL AE K 20 24 B 4100 B4 [ B T A 565 7S B © © ) € 2 249 e )t 1/ 1 7 52 il A% 7R 7 it 3K — SR ] 1, S
TAE 1 L 2 I 450036 — AR B 70 3 28 BRE™ B 45 4 R/ N R AR I 1% Gl 9 A e i ) 2L

IV @ Peretti says the Times shouldn’t waste time
getting out of the print business, but only if they go
about doing it the right way. @ “Figuring out a way to
accelerate” that transition” would make sense for them,”
he said, “but if you discontinue® it, you're going to have

”

your most loyal® customers really upset” with you.

CcRICERSEASH -
(Daccelerate [ ok'seloreit | v, ffi------ i ? D waste time doing (7 2% i [A] i FE 55
@transition [treen'zifon] n. §%7%5 ;745 5 AR T @get out of (phseeeee iR B 5 TACFE TR (ST )
@ discontinue [ diskan'tmju:] v. 5 1k, fili 7 1) § @only if( AAFFE - BT A
Dloyal ['tp1al] a. LK g @go about doing sth(F FHIH35)
®upset [ap'set] v, fHIHE A 5% § @figure out A H ;354 i H A
@ &t éﬁ ©make sense( % ;45 & L, Y15 3E)
ERaw e/

SIS K Peretti MA : ERYULERMUZT—NREBMIIECRELE, XBIR A the
right way,

D& LT Peretti MA . ANAEZRBEKRY E ERERE,BRIEHZETLIR, shouldn't“ N ixTEE

6 4% 5T A 55 - YR % B [i) 7 52 BT I A% should 22 B8 BE IS I 1) 4l 28 48 ARl 557 R ] Perettd JF A 7 A 4K
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JBRC R 22 46 Y 398 04 45 EDD B 5 s but only if £ 51 “PICEE e I 42 B 4K B ARl 55 i #8480 getting out of the
print business) B R4 AT 48 4% f4F - % BCE A (0 Fih 28 77 307 ik — 25 5 /R “ B AR b 288 07 sCIE A , 75 DU A 2 TR 9%
6] 2 T6 R S0, BT < R R 38 7, 38 AN N 25 A SRR

QAHMIIREEXNMNER(EEMERER)H I X LBECRLENER(SREBEXZIEELRE),
accelerate that transition. .. make sense B fifi Peretti % “fin 3 % %Y, y1U %5 A (&) 22 B 4K 53 Ak %5 (that
transition Bl3§ getting out of...)” ) 3 £ & B, ENIE @ 4 shouldn’t K% i 3C & ; if you... you are going

IR E BB R RGNS R T R OR B B - 4 4 I R SE R Mk B 2R 2 (have I AL R (A Bh A R
ﬁlﬂ%%ﬁ9ﬁﬁ“ﬁﬁﬁﬁﬂj%ﬁﬁﬁh”);ﬁfﬁ@]ﬁ] most. really(really it 4b & 8 “H ., 3B % 7 HE“ 3 £
ELEIEH) LR B2 2 KL B R Peretti WA - 46 5 AT 14 A B AT By 22 3, BMARBGR T & , L B %
WG # .

[(REMIZE) — . FES5 LB Peretti 3 (AL R) SMMBK MM EHFRE"H S EB L
AT ARTTE, B A0 R B E B E B RARBRQA B 2. 128 AT B, H 1R 2% i E
O 4% TE 5 2 2 0 5k 7 Y (AR B D) B @ ) 24 B ) 5 #R IG T BL Peretti 58 48 W A5 - 4 F 224 7 48 W 4R 735 %
A AR T3 H B 5 85 L 24 I R )45 408 R 4R L 12 R B SR A B, el TR T SOl E D Z 4R —
ZREKRE”, Z . ABR LR, FUHMHA,TREHK .OM shouldn't FHIERER, MEREK, BERY
RSS2 B Y, BV, 38 LA 48 T8 4L 24 B o ) TR B B ] T 2 ) DA 38 A R TR 2 /4 5 e R B A 2 2

V. @ Sometimes that’s worth making a change REEM AR AR AT, REBER
anyway. @ Peretti gives the example of Netflix Netflix“ £ ok DVD #F 2 ab £ o0 B £ 74 4k 7 89 4]
discontinuing its DVD-mailing service to focus on F. R W A A KA M. Rk
streaming. @ “It was seen as a blunder” ,” he said. ERAELZ YR, EREREBHE(AL )
® The move turned out to be foresighted® . @ And if AEH? “RRARBE 5 kAL BRI,
Peretti were in charge at the Times? @ “1 wouldn’t R R ARM AL — B B RE S

) > ” : “ .
pick” a year to end print,” he said, “I would raise W

prices and make it into more of a legacy® product.” et e ol
e RICERSEASN -

(Dblunder ['blands] n. FEZE (EUHLLY) A HE R 5 @dlscontmue. .. to focus on... ({5 [k ++eee L& EF
@foresighted [ 'fosartid] a. HEWZHK 2 e )
®pick [pik] v. Pkik @turn out to be(UE B & , 45 & ; R
Dlegacy 'legosr | n. Bt |5 ;= 5 @be in charge(fi 3%, F4E)
@ IR 5 ®make sth into... EEYAE Sy-eeeoe )

e ) :
(Dbe WOI’th doing Sth({&;ﬁgﬁ?‘%) S @more Of (Ejﬁﬁgi(ﬂ),ﬁgm(%))

ERAW

FHBRBEMIEH Peretti M Z R WERW, BREFERHERT R, X8 A : O making a
change ; @ make it into more of a legacy product,

O a ki : (E4E M H 2 ZE . Sometimes M KRR (A B AME”, H F 58 “CH B E”; anyway 55 =
BQAIARE , Beab BUH (R £ — e B T A R EEED B2, REERE”, B B 3 i th 28
G5 3o 18 ol RO G ok SE AN Y, R SR Y RS O A R A R R R A AR, DAS R B R R e,

QO@ABIED R, FI # L Hl“Netflix AR P HMEERIER"HB“RBEBEEFEINNE/E
7, AEBELE the example 25 O 47 B9 491 3E A7 8% . H 1 discontinuing. . . to focus on 5 % W 8 % [&] Ji
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change, was seen as a blunder VS turned out to be foresighted B I F L S E S RN KRB EAER
BNy KA B 45 )5 A BIIE B TR 18 o O W R 4 R B, 8k i [ B worth,

QOOMEMIZEHSHEMEE , IEHEARTRM BRNFER HE KT H, wouldn’t... would. .. B
E L5 H W Peretti U R PUEEC AL 29 B 42 ) 24 2 R BUAYHE il , B P pick a year to end print 52 5 P 7 3C & Bk
@4]. .. a matter of debate I Z5 Ji SC 5“2 3 — H B340 5= Ep”, 3145 H AT wouldn’t 32 B Peretti fR AR
T B 2% 33 20 A LT P RE FEAE A H &R 4RR 5 legacy product 1 S — /il 52 HE & k42 K TR T SC 0
A VAN B A I BRI legacy 7 S8t 7™ 35t I 497 4 L HEWT S0 “ R i 4 B A Kb I sh AL R B LI A
JRSCAR T 7 5 “more of + 4418 "G TR AERKFRE LRAER - yEZ M B e BIRRIE”

[ /= fi# 132 I Peretti 51 2 Netflix EGIEERP SN LR E (ALY BY B HEEERAE" X—F
%/ (A SRR ) < B2 Bk A B AR 3 H Y, B P Netflix 25412 1 DVD R 37k 55 M
T 2R A8 AL IRl 557 7 R0 300 B (4 24 Bk i ) 7 1% 45 L 0B AR T % JBCE F iR 1Bl 2R 3C Peretti B R0 2Z 5K
CAUAATE Lk o ST AR 34T 38 Sy B G Ty sl A% 7R R SO 28 B 7 T 0, % 3 0 R e U B “C AL A1 B D)
JOF ST B 2 A R R AR L LIS % Netllix — 8 BRI AR BB i, 2R H KK e HThs”.

B L
37. Peretti suggests that, in face of the present | 37. Peretti #5H , EXT L B &, (A A R K
situation, the Times should . Z_ .
[A] end the print edition for good CAT K A 45 1F BRI AR
[B] make strategic adjustments [ B 6 bk - o 4
[C] seek new sources of readership [C] FHF R BEHEFIRF
[D] aim for efficient management [D] Phm s 3ok B b5

[FEAEEA] CESE = 0 BT K Peretti £ X 41 2 B 32 V4K S5 ji 24 A1 BRI 5% i & R F B, 058
=B R AL YU UK S R AR R VAR DY B RS 12 T Y DK 4R B R b YR B B (] T R DA X 9 5 2k fgtk
v, AR 0 A A7 A RCHS B A A A A — A, R 1 4R R AR A A O L B AR R X E R
AL, Peretti TA A 2 24 B 4 ) 107 12275 46 S 36 A0 RO R B, BICBIIE

[frffRE] IEMUEXTEE = 0, 7B P Peretti ¥ &% (rushing to eliminate. .. would be a mistake.
shouldn’t waste time. .. but only if. .. the right way.Figuring out a way to accelerate that transition would
make sense for them,Sometimes that’s worth making a change) i) 4> T HE 15 .

AL = B a4 2 1k 40 5T WORE 2 A 85 1527 T8 R 1) T 41t 5 [CIAR 95 56 19 B @ ) “ 45 1k 4K B K 45
T i RS R 52 2 4L e ¢ T o B T I S A AR R, T SO R O 7R R B R B S Y 132 A AR B
AT 5% A 80 Bt 7807 5 (D A L 2 st 40 ) T I 1 5 5 ol K B AR G A B M 4t D A B OIS/ TR AR

(BTG RG] MEWREZM T AW SE, NEERARERIREG XELETR . YWEEX
L o fF 2 I T SR ECSS R S S A0 A R  k HHEBR R A, B DR LATHEER (Bl B 5 Peretti
S %5F ¢ 11 AR IR 7 IS ) 5 LR A 4 B @ O /) T e 2 s R o AR B RO 1) T R R, BB
TEIE AR WA HEBR [ CT e Ja AR 4 S0 388 1 B2 “ B B AR 35 82, 4R AR O% A o] iz e 5 =7 i 4K 14 e o T
HE R 2R A2 USR8 19 [D],

VI @The mojst loyal customers would still get the T T T P PG
product they favor” , the idea goes, and they’d feel like AT AR S, B AT A B R
EEFATEMERGRE. "Bk, mRAE
EEY S S AL WPS ST PR O

they were helping sustain® the quality of something they
believe in. @ “So if you're overpaying” for print, you
could feel like you were helping,” Peretti said. @ “Then
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increase it at a higher rate each year and essentially®”

® addit ch year el esentielly U 10 v4g g i, 4 98 AL R
i o ke i ot ke r o e who (SRR
omng to maKe a prin roauct, magxe :

are o - - A T A

are already obsessed® with it. @ Which may be what the : ;
Times is doing already. @ Getting the print edition seven ﬂ'&‘%ﬁ«"ﬁ%ﬁ%&»&ﬁﬁ&% ﬁKJ ¥ —R
ﬁ-%’%%—ﬁ soo é&m————i%

days a week costs nearly $ 500 a year — more than twice

as much as a digital-only subscription” .

Dftavor ['ferve] v. B, B &, L F Sé © obsess [ ab' scs] v, {2 R
@ sustain [so'stein | v, 4EFF, i 54 (Dsubscription [sob'skripfon] n. fiE 1] %%
goverpjyu[ellév'a'pjljl 3/ ?j{ﬁ%ﬁfﬁc § @ ZHEE
essentially [1'senfoli] ad. #A<Jf . .
feel like that. .. UBBEARSE e oo )
®generate [ 'dzenoarert ] v. FEAE i AR § e Dﬂé’m:

The most loyal customers would still get the product they favor, the idea goes, and they’d feel like they
were helping sustain the quality of something they believe in.
EEOAYNGI)!
The most loyal customers would still get the product they favor, |« the idea goes,

FiE THELER A& thatf &8 M A) FEEHEE
HLL }‘A/jzv

and they’d feel like they were helping sustain the quality of something they believe in
EREH RiIBENA 4 W that (¥ 7€ 1
Ih B8 E B 4 A1E the idea goes 5E AN ) =, Hifth PN 25 #B 2 X idea MR, E 18 M A) they favor
U B product, 5 most loyal #1325 ;feel like 5] Hi 18 M AT , 15 I 330 3 43 0 5 1 45 I 490 1y .00 3

AEEMEREAER. AR 'R LM ER RN RI A" X— B TABELILER
ER AR o 35§87 4 : the idea goes,
OCAmEEEER:ME-SRNM . ERXNMERABEENS  BEABREBREREELEIP = RRE,
{fi A1 the idea goes(the idea [M48 Peretti [ 9 ME ;s go JH T 51 il 2h AR B 45 ) AR N &, B NS ") 7
SR 51 PR 1R T 26 WA Be 52 b B B T AT 1 A% AR 7= 7 SRCSR W (14 1 41 ¥ B 5 The most loyal
customers & B , ] Ji 5% DU B AR A7) Peretti X 28 15 40 9 D8 “ 2 005 B0 R 52357 26 WA L 1 R0 =22 5 52 s i
SHG RS T SFe L B E AR R 40K RR i B 1 A 3 — V) B, VR 2 I LT A R i S R X A PE R R R 11T
still S AR B “PRAN AT 10 5 F5 PN T R D0 AT 2 W 327 s were helping 2 HE $U 32 35 , 38 B 3 AN AN J2& — Fif
HELIIRGE IR AR, HE T S TR AR SRR RT A O . T get SHBVRMRERE , R CEID LT,
Q@A™KM AGIUE: EMERB, MENAXRIEEMH. O print. D H it(=
print) @] it(=print product) ELIO4] product, 32 By 3 3 7= dh 7 50 LA 48 5 iR 17 B9 JE AR 4% A 5 )
IFE Bl So R b Ol ™ B8 SC Ay« B T B 22 ek “ 2647, T 51 i e = v 45 T R A9 %) L Then
I8 A CH T8 515 B 84T 0 45 5 (In other words® 3] 3% 567 CH T LA — Fh S [ 14 L 5 £ 8 1 o7 =X
ok 5238 B IR Y W A0 = AN IR 1) 9 B UE S A . PE L R P R R O AR M S B, B R A S
B3 Al (So) , FE 6152 35 T8 Ay 1 o 1) 49K R A S B, B R s 5% B — AT It ( Then) o 3% 4F 48 f — 46 1
7 Z (In other words) , % N 50 132 # Hil /E 4C IR 4C . Hh @41 overpaying® £ 11 837 & 8L D 4] sustain
ZER SC R TE M AUNAR M T R AR T @) essentially“ AR i LA F75 and M try to AHEE, 75 W] 2
LA EAR - B3 BTSN WO L RIS 5 R e A SR TR DL i 24 R AR AR A HE L 4 B B @ )
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already obsessed with it A UL O8] 5 92 % P 7B - — 0 DUk T i CARRR AR i s L 3 39N
OO AFRR(AL ) HaTf % . EERN, BEETISEKRTR. W AEIES =E would be a mistake,
S B shouldn’t waste time, 58 F B¢ wouldn’t pick a year F A S#HHIEF MAEREEIH/FEzE, OF
S YLHEN IR may BA6 T SR I8 ] already 1935 4, 1M b T3V 3 A — Fh ™38 36308, B0 9038 R SR 2 36 W 24 Rifq 41
Lyt 4 IE R IR AL Peretti T 5 1945 7K 7 i X BE —Fh SR B © 4] i 47 5 A1 A L4240 40 35 5 8 “4EAE 1T 2
1K 500 FET0” N WAL YT S 5 R W T Y P A 227 SR R Y P AR B AR A R B =2 K
[(RERZIFERSLIBEEA“RUMSBES—EBERSBEI"ENES: FRERKEEIBLES
“legacy product”, & B {5 1F iR 1] the idea goes IR ; i f& B 9 8 & {5 B helping sustain the quality/helping
(sustain the quality) ,overpaying/increase it at a higher rate/seven days a week $ 500 a year,more than

twice as much as., The most loyal customers/the people who are already obsessed with M legacy product

SORAFAE - i R A R D B S 2 B AT .

EERE
38. ‘I‘tlecgaarlc;)el):r(:;(:';e”(i from Paragraphs 5 and 6 that a 38, NEE ARTHUBRDERER" .
[A] helps restore the glory of former times [LA] A B FWE & H R
[B] is meant for the most loyal customers [B] & Jydpe Ol 1) i & 47 i
[C] will have the cost of printing reduced [CT ik B R B% A [ AR
[D] expands the popularity of the paper (D] 38 48 32 Wi 72 &

CHEAETE AL ] 57 0 B R /) 1 U 4 B A G M 4 A% 7 7= 7, 55 7 Bl T o) B¢ o 445 40 0 R B A O 4T 365 Ry 1%
R A — B A B RS I R S R 13 T R M A A S T R XK A 7 L I L R MR R — b R AE R
(L A 2 15 65 7, 1 B A 400 5 W Sy R 2 A R AR B9 2 T A . el T DL B IE W

[fr e 5 HBoK vk BB+ X7 legacy product, (B AL & & “ M #5607 X — 15 B B AN B
A%t Peretti AY3X —HUSAEH U] . IE#IBIE AP B, B N B @F{F B (make it for the people
who are already obsessed with it) F#fE ) i) & FE S5 16 .

CAJFI A AN B D 4) F B (5 B helping sustain the quality of. . . % & T4, (B X /& Peretti T 5 “ e &
ST P 2 BT DL R I S A Y AT MR AR AR B9 AT S O B L TR 2 legacy product A4S B %L 71 5 i Ab sustain
CHER AR WA [E] T 10 (19 restore(fl & 5 B #) . [CIH 28 — B 2l 2 i 4 ) 4% B MR s A< o 5 ” 3 W
5 H “Peretti (19 2 I FE AR ED R AS " (19 2518 , 0 55 75 B O A WA B 48 A5 7K 7= 5 19 2 i B 19 2 6] 335 4 Ak
W A7 T B AR BRI B AR . [ D145 55 7S B B4 “ 4R 5T M % Ay i o 4% 5T R 194 e A S5 132 8 1T a8 A A

[FT5 RG] W ROCE S S R M A A T B, e S A A R R B 2 T SO 8 £ B
7 57 0 O Gl AR B 2 ) B A RO R VIRMERODE B . WA, I R A legacy product T A HLEL
AR A E VAR TS S8 S BOE A) the idea goes AN MEFE W42 R Sk J& A ¢ legacy product fY H A5 B (5 B,
ARG IR So, Then.In other words T JE 1938 X 88 250 56 10 S R A TE In other words(LAVR & 5 1 19
75 2 S 4 AR 1)) ST A A ¢ VAT i i R S S AR 194 52 A P S A S R U ASHEAS D IE R SR .

M 0(: It’s a <V}rcally hard thing to7do and it’s a | “ix R Ak AR % B M6 F, ) BuzdFeed &
premendons lwury thiy Buselod doem Lhve @00 g g R ALK 80 5 B L8 0

usiness,” Peretti remarked. ut we're going to have v gl e als gl e e
T EL T, RMAABZIFLAELY
changes. @ In those situations, it’s better to be more 5, AT A8 B AR 8G 1) A, A AR AR b L
aggressive” than less aggressive. ”[433 words] T3 g ARRAERL S — BRI

questions like that where we have things we're doing that

don’t make sense when the market changes and the world
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(Dtremendous [tri'mendss] a. B K, AR % B aggressive [o'grestv] a. A W&, W T RNy
@luxury [1akfort] n. F3%, %% )

But we’re going to have questions like that where we have things we’re doing that don’t make sense when
the market changes and the world changes.

But we’re going to have questions  like that

TEER ABHIER B
T sprmim e

H]FFETF: |where we have things we’re doing that don’t make sense
FIHE JETE A1 FETE M A)2
when the market changes and the world changes.
R [ERE A
I 88 : we are going to have questions N £ T IR iE M 4] where we have. . . & B 3= F & 4= 19 B[]
CBP S5 14) - FRATT T A4 A9 35 A B % B Cthings 8% B AN & 18 M A8 4, 1T when the market change. .. Hi ¥ &
A 3k — 1 L SRR 4 T

caEmawn ./

FLtBEBEHARDS,IEH BuzzFeed N E RBEUKMBER L ENHZ - TRAN . BFEE,
X 17 24 :more aggressive,

DOREEREIEHITEER"SZOBEE, 55 H BuzzFeed B Y BT R B L MER W EZH T E, luxury
“YETR R ZEZ7 LUK ER O W) {535 Peretti X1 B © 2 & M1 8 A 15 48 4l 25 UK 58 L TE 75 0 B A fE G i 4%
L7 PR, HLAT tremendous M X R0 B 22 4%, BUR G CHETCRASTURBSE”, FEA I [
“ORM AL G, A AT AR CRIDRE 0T AR T 1 R A AR D X — H ORI 58 A 1 RIBU R,

QAIFEMIE Y BuzzFeed R L BAERUSAM - M EFERRETIMER/RER X, But
we are going to have PN D 4] doesn’t have, & B i % 55 3F , K Sk VI A o] 5 4 H [6] 35 , 5% 30 /A) (8] 167 4% 5
where,when ¥ 3 7E LI ¥ R W £ “BuzzFeed 410l 55 B 25 B 8] (4 35 B 45 A8 1945 40 i E B 2% 5 2 5 A
FENHRR W B E M7 IX — AN B L s make sense DAL IEAR SCB A BT AR B L fE 4L
Z TR F BN G R 0 B 20 2 10 A% G ol e B B A AR R BTG A B . T where A
B DL S A e MO T T FE - 1 BT 728, 5 HE when OB RLE A] , 52 045 558 & SCAH Y .

Qi T35 H 18 215 & W 55 B BuzzFeed 25 R R 3t BB . & — AR FH B, it’s better to JE LB
J B BuzzFeed R X 22 5K , 52 J5 28 W 24 i 48 S 1% 07 122 R B A S0 I« b — o (%% Oy B — 25 &8 ) 58 AR
Xof 42 SO IR U AT A AR e A 9 i AR AR R K ) I R

[(REME] ZEU ‘UL MAENAHREZELOHNER"EREE M AE T LB —HIT(A
BuzzFeed I J6 1% Gt 4 M T s 04 58 55, AELA75 A 38 28] () 288 [ 80 A 005 ) " 5| o A A X i alle Xof 155 S 76 P o o8 B
LA P A B A 4 D 0k T S R k) , DT 45 R 4 S0 R

_____ RS -
39. Peretti believes that, in a changing world, . | 39, Peretti A% ,ZERBTZLRGHFR R, |
[A] traditional luxuries can stay unaffected CA] 1&49:% 1% & 5E 2 35 H &
[B] cautiousness facilitates problem-solving [B] 1A BT [n) 8 i s
[C] aggressiveness better meets challenges [CT AR 2 B Al B 4 1 X 9k e
[D] legacy businesses are becoming outdated [ D] 1& 7K\ 55 1E #E 22 45 2 b5
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[BAEEMN] RBEOQOM H T H Peretti [FH . 24 T 37 0 B 52t 5 #8 & 4= 28 b i , BuzzFeed 1% 5
HRBIE A G IR, QK 238 UL 5 (42 B 450 A 2R 15 7ROl 55 (9 Bk 5 i, BuzzFeed I B & — 26
TR A BORE# . W] WL, Peretti AR« 76 H 25 28 {0 (9 th 5 o, B 2k BCRE Al 7 XF kA BOL CIIE 4 .

[EME] BT+ ERTECKAMFE X KE; 8T in a changing world B %f i In those
situations([A #§ @ 4] have questions like that where. .. when the market changes and the world changes) ,
IE#MIXT R it’s better to be more aggressive than less aggressive,
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AR JIT 15 AL O A AR N BSOS A BB DT A BR T ARAE s [BIUR A @A), #1540 B £ oh 3 4 R R [
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Z U7 H i Peretti S IR 48 M 4R HT 28 A 4% 7K 7= 7t T 9 1 A& ARl 45 9 R ad it

CHTT BE ] N W W00 a5 R 1% 8 0 400 o 4 7R 58 BsF, BT LA 8 2 ) B R S0 8 S ) 3 0 ok AT 5 L 4R
UG SR EEWI, A B, Peretti 7E 3L & CEO B 40y, o ZE T M 19 W A5 8 5 1) 2
BT G B M S & PN A A T AT DA 8 B, [ AJH Y can stay unaffected B S S G & WAL AR
(FE AR AL 1t 5 o A o] =5 g AR sk LAk 35 3L 8D s [ D] 9 legacy. . . becoming outdated 1 & Wi , & S &
X, [BIM{CIERFF &2, H SR H RIARSF”, 5 & RIA BN, B4 AR UM E IE
B 0,

40. Which of the following would be the best title of the text? | 40. TEHMHIRESEAAXRTHZTE?
[A] Shift to Online Newspapers All at Once [A] 37 %I % ) 78 2 3R 4R

[B] Make Your Print Newspaper a Luxury Good [B] 1EAR A4 48 5 3R 4K B b — FP & 45 5
[C] Keep Your Newspapers Forever in Fashion [CT TR B 1 48 7K f 5 B 1

[D] Cherish the Newspaper Still in Your Hand [D] 28R B AE AR T 19 3 4%

(45 7 TE L ] iy 9 Bl 1« A 20 B i) 25 P03 4 5 AR A 7 S B D BB, K 1 Bt B 3R BuzzFeed 4 &) CEO
Peretti (47 ¥ B i 180« 55 = B W 0 L35 B 40 400 SR 4R B RO AR A7 5 465 0 i B 4 o el 3 B s 1 4%
FATHE R AR A= b7 o 55 75 B X A% 7 7= it At 58 B o D R T A N T AR, R B R T B A R B Y
STtk 2 = AR S BT 2 B, R A JIE 2 L 360 3 Uk T I 3k ke i) ARV, S 92 L B4R 4R 5 IR T R Yo
AR R PR R LR R ” . BT L, 2 SCETER Peretti Z 5 1) 8 S8 R 4047 b $2 H — F it 380 . B Y
Sy —Fh B i B S I I AR AR L Y B B RS L ER (BRI A

[fr @ fi# % ] IEHIW T Print Newspaper S 4> 3C & 8 & #lid , Make. . . a Luxury Good 7 B #4558 F
Bt ® 4] raise prices and make it into. . . legacy product. 38 75 Bt @ 4] increase it at a higher rate each year X
@) make it for. .. obsessed with it fFEE & H“M 5 B  RE LI AARBEGAN" X —HR.

[AJFI A% — Bt @ 4] Readers are migrating away. . . fl@F] revenue from print is declining fiF {& 3
F14) “ 4% 50 IR A1 4 A 48 o o T G (B 42 SCIE TR AR A R AE 28 1k 4R 5 R, B ) ) 4% T A ORI B AR AT 3E A
&= 7 s [ClE AR & 4 3 E i Newspaper, {H R % E £ {5 B Print; H 3CH IR 4R R EK K “HF
B 1807 1t AR “ Bt g 1) 807 5 [D ) A “ 4 20 B i ) #0045 40 BT bl R A7 73X — S 4 S 38 — Bt 1 4] Nostalgia(#1H
ZE BB T, M4 38R 8 33k DL 3 10 56 817 Cherish AT 4 BLAY “ B8 15 1 1H 7 17 J2& LA SCH make it
into more of a legacy product T4 Bl {4 #k ik B XF 2 5“7 1% Iy s A& A& 7= 57

[FT5 B4 ] bR 3 B2 0 5 7E T BI040 T 0 A & 4 SCA% 0 38 IR X 42, fifp AL A 7 A7 440 88 1) G b 4 1
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5 BT REA A 25 4 35 b A T A A £ 0k T 155 Je £ R Ak AT, A o S HL R W K A, 55
G — BN g AR, AN AR, PO A 6 3 R 4D A Newspaper 3% — F0 WORE, (B LA DB IR 32 48 0 “ X 4K
TR AR ER FE” L[ C1 R Xof 4 4% 81 3 3 47 0 IR 1 [ D] g o 4% Jo 402 406 7 T i B 7, b SR 5 4 3 43
Bk A% o X 4% 5T R BT AT L) RN A

Part B IR A ERAL 2 &

RIEH Entrepreneur{ A2\ Z 92015 4E 6 H 19 H — 58}y Here Is How You Should Upgrade
Your Professional Image (NIZ WA HE AL IE GO 1 CF . AR X FRH A LA A CTELRD
VLIS, SO = BORR IR B G 0 H M 5 R L Bk i A AR FHHRAML TR 2 5 AN/l -,

T =, R

[A] Create a new image of yoursell [A] 47 é]%k‘r@i’*f/ 2
[B] Have confidence in yourself | ; [B]R‘i‘ E]Eﬂi]"f?;'u

[C] Decide if the time is right
[D] Understand the context®
[E] Work with professionals”

[C] # B MR A B
- [D] %45

[E] 5% & A+&4

[E] # % 1 & B 45

[G] ez @

[F] Know your goals
[G] Make it efficient®

o o

|

(Dcontext [ 'kontekst | n. (5 & 4 #9) 35 5, R85 (D gé @ professional [ pro'fefonal] n. E il A+, N7 (E 1)
I751) ) Qefficient [1'frfont] a. A E MY (G T

iEsw - o/

[A] RUEEB NI ARRIE L IFR B, 5550, 3 T Ak M4 1 2 I 45 o B mT R 40 401 42 3.

[B] R HEBEARBANES AE", /T RMEENEETHRESELA AE R ENE,

[C] 2R MA &  BEiF SCH a B 7 A2 time (B[] (BF L) ™ 1=, decide if . . . is right 2 B Bt 9% B 42 K& “ o i
TRE I WAL= AR IE .

[ D] 3% B 2% 9 B B 42 & context G BE 8RB " A 6 N 245 AR T e b BN W 26 3 Y contexts.,

LE] W5 Ve BOis SCH U i 72 Ll A7 AT HEDN 25 B B ¥ S A4/ Al 5 Lk A5 4E7 .

[F] B4 e B 5 H AR 56 , 7] 58 23 41 %t “ 44l 0 2 B AR A48 .

[G] RUI BB S KR, i nl e A0 L SOk thot 34,
T TR S 4 EX R K EKX, IR
impact. @ This is especially true in first impressions. ERBHCHZREFEERY ", £F—
® According to research from Princeton University, PR @A e b, AR IR SN K F
O, and  BAAT R, ALK T AR 69 S o, AR AR R

I @ No matter how formal or informal the work
environment, the way you present” yourself has an

people assess® your competence, trustworthiness
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likeability” in just a tenth of a second, solely” based on the FAE S — A NIERER B A T B e
way you look. TERE.

(Dpresent [ pri'zent] v. JE7x. & S? @llkeablllty [laika'bilati] n. (likeable 75 JE ) 7] 2
@assess [o'ses]| v. VEAh,EE B,k

@trustworthiness [ 'trastiwadmis ] 7. (trustworthy [¢) 28 é ®solely [ 'sovlli] ad. 124X

ALV | %

EF—BRELEUHEZGANEEZYE, sAEFEE, 1B LTl’t\.Iﬁ?ﬂ e, NIER S EE K
W, %5 %) This [0 48 ¥ 4] , especially 3 #F 48 HIE R X5 — DGR R B K, 28 =m0 5] ¥ 4k
T A B F SRR B S A, o in just a tenth of a second 1 solely 3 [\ 7 SN FETE R AE S —E
SR EEEH T XA FH IR ELE T IRE,

I @The dlffcrcnce between today’s workplace and IRIRG F“F R H AWK 5
the “dress for success” era” is that the range of options is FTRABREE S THE, ABCEAAR
Thomtt, 2B TUYE B L
T-shirts can convey status” ; in others not so much. @ RGERAEFD EF LB SURRE. 3
Plus®, whatever image we present is magnified® by 87 % &A1 2 I & 14 %,f{&%a‘iyﬁ‘-ﬁn
social-media services like LinkedIn. @ Chances are, your 43 (LinkedIn) 2 % #9 7 X SRR 428 X .
headshots” are seen much more often now than a decade HLE MRt LB TR — .+ 522 F
©, it seems, face the paradox® WAE ., Fia—RT @G X AR TG .

of being the least formal generation yet the most HAHBREXNG K, 3B EENGRA
conscious” of style and personal branding. @ It can be Je ii?fﬁﬁé‘/i-’;/\@%‘,

®

so much broader. @ Norms” have evolved® and

fragmented” . @ In some settings” , red sneakers® or dress

or two ago. @ Millennials

confusing.

CRCEBRSRASM - /

®plus [plas] conj. MEoH

@ magnify [ 'megnifar] v. K. P K

(D headshot [ 'hedifot] n. K3k 8,3k
@millennial [ mi'lenol] n. T —1%

(@ paradox [ 'peeradpks] n. H T &

@ conscious [ 'kpnfos] a. $FHIEILHERAY , KW

era ['1ora] n. [k ‘1’% ’*FTE
@norm [norm ] n. W, 47 A o
@evolve [1'voiv] v. ;!Zﬁ?f}b}ﬁc » 15 Y 3 AR
@fragment [ 'freegmont ] v. ({f) W%, i
®setting [ 'setin] n. A HE
©®sneaker [ 'snitko | n. iz Bk
@status [ 'stertos] n. B4y, H {7
The difference between today’s workplace and the “dress for success” era is that the range of options is so

SRR ARG CREARES

much broader.

| between today’s workplace and the “dress for success” era

J& B
AT The difference is  that the range of options is so much broader.
i R FIE M
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ThBE R A HR A0 A A TR A 2 s i A R MR 22 T A O B AE . EASE R A A

1% between today’s workplace and the “dress for success” era H',and J5 44 W% the workplace of,
EEAE -

F_BRARINBLUSRGTENATHNEL, BRABE LSRG ERMEE T, TEFEET T,
55 = VY ) IE ) AR AL 40 68 B RN T LS (U s dress T-shirt HYEF I dress shirt® (JU48 L 3E
B 2E ARG ) B L A AT A2 7 B i 18 8 26 R 2 T8 4 1B 3UH) SOR 50 1E 5L RE A8 78 1 BE I 5 9 T 4l
GVE— S B NRER G & h AL BRI S SR TIRLMER . KA 0 TSR
Gy v & Sy B T e ) JE B < — O T AR BE R, — 5 D SCAR 7E T 3 A BT — A )RR A A R
BB AT A RHMEZ IR THE R I R T SR ARG IR .

Il @So how do we navigate® this? F@ How do T} 2 A o AT A A LB A e AT
we know when to invest in an upgrade®? @ And Jod A ERE T (O RB L) RAR? Rt

what’s the best way to pull off one that enhances® RAME A EILE A R XX E A 4R
our goals? @ Here are some tips: TR —

RLEESEasE -/

Dnavigate [ 'neevigert ] v. % B 1F #i 77 3 ok A5+ IR Mk 55 Sé @enhance [in'hamns] v. 5, B8, 1 F
BHEEHD é P
Dupgrade Lapigreid] . JPICI ¢ Opull off GRSFEA BN

FERHNME_RREEAEATE—RUNEEESHS A MFIRFERABSRGEE”, U=
TEAERRHE EEFE,GIHTXN BREKEANEGN B, HPE— P RAE LS
fife e [R) R, ) P navigate Sy BTRVRE R , B4R B 1 80 14 7 vk Ok AF R dE B 2 26 9 ) 7 2 3 this FR48 1
SCREE IRIRE . 5% AR A 5] H A Aoy 4R s 8] 27, ) P upgrade $8“ ATE R IGHR T . 55 = A A ik —
FWA LB B IR A”, 4] one [81 48 an update, K] Here are some tips 5| Hi T 3¢ X i3 24 ] 5
BN,

N @ As an executive” coach, I've seen image ,(;17.;__2 39 AR 3, & 2L EH 242
upgrades be particularly helpful during transitions® — S AE CTAR) i 3 A A AR,
when looking for a new job, stepping into a new or W AR AR f B B B AR G, R E T
more public role, or changing work environments. @ 1If VSR B it do B E AL B 2 R, R R RS
you're in a period of change or just feeling stuck® and in R AT R AT 2 B, I A AL Rk R A
arut® , now may be a good time. @]If you're not sure, M. da R R R A AR B AR
ask for honest feedback® from trusted friends, At b ALTFLIRAE SR, FREE

colleagues and professionals. @ Look for cues® about TRAEMA SR E k., LERFREBRA
how others perceive® you. @Maybe there’s no need for (B 2), ALk % A

an upgrade and that’s OK.
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Dexecutive [1g'zekjotrv] n. 4540 5 , 47 B4l % ®feedback [ firdbeek ] n. S5t , [0

@transition [treen'zifon] n. 3o P () ,ﬁf%,’l’i ©cue [kjur] n. 77 ,4L%

@stuck [stak] a. Cstick Byt 224337 B K 4 (09, A 5 § Dperceive [pa'siv] v, JWeeeeee F 15, R

b | @ zARE

@rut I:I"At:] n. %Mﬁzlﬂfﬁgﬁiﬁ é @step into (}Fﬂé{& }Ft‘n‘j[\A)

................................................................... S o
BB - /

VB e L B O A SR WE A R R T S R A E M. 8
2 U g gk A T T AR T R B R (AL . KPS AN RS - A AT
B4 T e AR 30 sl S Al A T AR SR AR TC IR 5 58 = U VA AR5 R 0L A A ER B 2 BT AR R L
W 7T LU W SR A A AR PT DL L T AXT BEC W EE NMAM B CEEFRERABSELR.,

(42) ‘

Bk RMAA LAY
CAFLERHBELARETREH £? 5
—AARGBL, BATRAE ZZEMFRIR
For another, it may be to be perceived as more LA Fo xA— AR, B AR T R A
approachable” , or more modern and stylish®. @ For AARFHEAR R RRE. TS
someone moving from finance to advertising, maybe they @@%@f—%’%%k*ﬁ‘"@ﬁmmﬁﬁg
want to look more “SoHo®.” (It's OK to use REmM“EH". (Wyxmﬂﬁ#é@%'fiiﬁgo)

characterizations” like that.)

'V @ Get clear on what impact you're hoping to
have. @ Are you looking to refresh” your image or
pivot” it? @For one person, the goal may be to be taken

more seriously and enhance their professional image. @

_____  ACERSRAI - o/
(Drefresh [ ri'fref | . Tl B8 Sé B E O
@pivot ['pivot] v, Pheseee AL T B (© characterization [ keeroktorai'zeifon] n. (X A B H)
@ approachable [o'provtfobol ] a. HI ] 3 () § B ) 4R 1 A i
Dstylish [ 'stati[ | a. BFEE1H @ &R
©SoHo {7 X, 5 X (X [ 4129 & I3 il Houston § (Dtake sb seriously CGAEXF £ H A)
Street B — L X, LAEE IR &R &5 A R Mt 2
EEa

ERBE MR EREACHER . R HELR LA R —F ;R ERBIHE SR, EIHE

% ERVER S ? Hop pivo sl i8] B 5 SRS LL e e JH L e EIERCRBIHER . EIHER £

REETREE , 5 refreshCRHT T BT L . K =40 W GHE BE B AR W A AR R OB 2887 B 5. H & For
one persons ..., For another, ... For someone. . . K3 3 %] 3¢ Z 9 [7] B, i {4 B0 B 0F B 72 41 3 B {4 25 3]
14 % 75 s AR A7) SoHo A< SCR“PRRE X, RE X, 7ESCH R AR “ e iy, X — b K A9 45 R R A B



VI @ Look at your work environment like an A K 2 R ARG AL 8 AR 3R
anthropologist”. @ What are the norms of your e B AL BR 55 o 49 HLTE AT 47 A 4 A&
environment? & What conveys status? @ Who are your (287 RAGE TR GRNA? KA
most important audiences? @ How do the people you BT A kR A e T EIL B TR kA
respect and look up to present themselves? @ The better 3T R S IR I AR AL B M B T

you understand the cultural context, the more control you e

can have over your impact.

(Danthropologist [ izenfra'poladsist ] n. AJE2EK Sé Dlook up to CERAm , 25450
@ ZHMIET 23
- BRSO -

BABRE A B EGALRER-HEHEUE E'.E’JIYEPF o BT FE A G2 A ], AR IR
IR 1% 2% fE R4 TAERSR A, Hovp 28 DU A FR Y audience ?Eﬁfﬁxni%_t H®AFT2EIN . FENAE
g TR B C T AL IR EE AU I 4L L the better. .. the more. .. AJFEH T A" 5“4 B S M9 % W~
ZHEHPEERR,

(44)

VI @ Enlist® the support of professionals and FREDALE LS, LR AARS B A
share with t.he(zr)n your goals and con%ext. Q'Hire A gy R NBAM R R, R EA A ]
personal stylist® , or use the free styling service of a Crew A /E 2 5 B it R4, ZRELME
store like J. Crew. @ Try a hair stylist instead of a SR R & )RR F (R L L), ib—

barber®. @ Work withda professional photographer IR A 4B U 0 R AR 8 BeAB S A Ak 0 T
L (©) . ) .
instead of your spouse’ or friend. @ It’s not as R AL AR L

expensive as you might think.

RIDERS RS -
@enlist [m'list] v. 4+ H, 5L gé @ barber [ ba:ba] n. HLE R
@stylist ['stailist ] n. R EH I ) @spouse [spavz] n. PC{H

BRSO -

'E‘ﬁtﬁﬁflﬂ?‘étﬂﬁvaﬂk“?ﬂk)\j:ﬂ@i‘i%,ﬁq” goals and context Wi 55 Fi B #1565 75 B, & B LS/
Wt 2 0] 223 B e R . O & A BRG] SR Lol A b B B, 6145 i B ST
S R BB e I ROL %52 0 . 58 T A AM FE AR B R ol A IR AR 4 Bt U B X — g SO HE 52
B, B AT AT
(45)

VI @ The point® of a style upgrade isn’t to become more HERAFECLEERE MER, b
vain® or to spend more time fussing over what to wear. FHB LA AT ERAN, RS AR
@Instead, use it as an opportunity to reduce decision BN BBk B R ST, h— R

fatigue®. @ Pick a standard work uniform or a few go-to
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options. @ Buy all your clothes at once with a stylist instead

IHERRAZILEHHE, R H R &itIF
—HEARBRB A, M AEH T X, — K

of shopping alone, one article of clothing at a time. [ 507

words] e e
cRATERSRASN - o/

Dpoint [point] n. H K, 2K % @ ZHIER

@ vain [vein) a. A A, JE 1Y 3 Dfuss over (A HF i F XL

@fatigue [fo'tig] n. ¥ J5 § @go-to option (AJ K #i Al & 45

g @at once (AR, —2)

55N BCE PR B AR THE S S G B T AE . B R A TR AR
to spend more time fussing over what to wear, 58 — A8 H H EEHK to reduce decision fatigue,
instead A B ) (6] A5 4T . 55 = DU A) A 8 LR Y IE B MBS AR R s R B & . KA =
) FE e — BRI T AR R JLE R 5 10 s A R R IT — R k E AR, I B — K
%, 10 F 2 Y/ 2 A 2 45 B [ LB v O R AR I A O Tk

Y =, REER

() T 0 (58] TR A0 T, e R PN A O T S B R

TR B — T 4 e R RS 0T LAME D % SCEE R TS T BESC T T B IR LR L AT ERIE R .

(O B B 25 Be i, 3R B 32 18 5 38 AR N B9 /AR A

A1, [Z=]1C [FEf] 5B w ads e & IR T8 2 52 T+ X 2o 3 0 5 A+ 9 5 BY , 4k 1 4317
LA 23 0] 0 W7 O 5 R AR T B B B R 47 i AL, B b 3R 7R B[R] 09 18] T R 4 75 during transitions, in a
period of , a good time &M , 76 AN [F] 4 B 6] Bt A5 AS [R) A9 SRS . ) 86 /NAR 8 T 0, A 8 0T[CJ Decide if
the time is right H 8 7 7R B 8] B9 380, HLBE 58 — 4 H Y good 5 /N B8 H 1 right 45 45 X4 5, [C]
h XA B A2 A 2 A

[F#HmiZE] RIEE AR image upgrades 1R & 55 ¥ [ A]Create a new image of yourself 24/E IE
BT N AT VR WAE SR 2T SR TR I A S R EE BES BITEHIE R, HEBE
PRBARRE AR —4) MM X REREEE SRR T A, AR FENBWMHMEATERN
Al B ], AR A REMESS Be vk & 8 i HERR .

42. [ZF2=]F [BE]BHREETTNAHEN.WHKRAEEACHMTARENZNE ., 53026 3R R
BN B ARASTE , H G830 2 the goal, FILAB M ESET“HFR”,[FJ# I Know your goals 5B E R
A BT P know 5 EH 4] get clear Ry [F] XKk,

43. [ZF1D  [FEM] B m ahde B 2w RN TR, 5 3C LUSE [ 4] 19 B X TE A 4
MBBLE 5 T B, R AR AR TMABEBRESEHAC = ENE W, HXH#IE N work
environment/cultural context, A UL[D]i%&I Understand the context I A 1% B 5,

44, [ZEIE  [FE] BB AIFTT 0032 28Ik Ll AR HE B, & 30266 A 48 B AR
T 4ar 3R R A AT % 65 B L H DG 8 F) 2R professionals, [, 33 [ E]Work with professionals 5 4= Bt P A 4t
— , . professionals 3 &% B P 2 #] 19 personal stylist, hair stylist LA & professional photographer,

45. [ZE1G  [FER] HABE WA ES E R g R E R AR R T AEE QAL E
22 [] 5 B 2 AT+ W Ry 1 0/ R SR 5, 48 1R 80 5 S SCaE — 2B A 48 TE A ik, BRIV e R 280 4
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to become more vain or




4%, %W [G]Make it efficient J X A< Bt 32 52 W B9 A4 | efficient 55 B A W A1) i B AR AS0EE — 2K,
[FH#HTIESE] WIEE A B become more vain (A5 8 I g 5% . B 70, Al fE 2 ¥ 4 & confidence (fF
) B9[B]Have confidence in yourself 24 /EIE#i 3, {H# 5% vain 5 confidence i X K GE Nz (4% A [F , vain
MR BFEM R, I L, confidence AT S ; HK , 34Xt become more vain T LA E , 5[ BI#Y & &
TRBF 5 TR, 24 2 R 352 A B AT 2601 i S0 36 B Sk 4 B v A R 4 Hh DL, T AR A BRI BROBIRE I

Part C MELEETE

[ A Rt
R ST ML BRI

G =, AR _ )

AIRE TG BEFHAER « K /K FF (Richard Carlson) Fil $l b 0 il 2 K 25 5 J¢ » U1 F| (Joseph
Bailey) & 3 1Y Slowing Down to the Speed of Life: How to Create a Peaceful , Simpler Life from the
Inside Out (CJHUN8 26 16 45 28 - Q0 fa] DA P B MBI 3 — > B 57 0L B8 B0 A 0% ) — 43 . FE A, 0 BELAR
RN G AEERMAR, Tk 15, SR8 TR e B O B R 2R AR, 2 A T R 5 0 B R
S8 — EHAFE, SRR BT A RAE BB, T X — S LR RS W 22 2T R

o CRHE R M IS, T8N BB, IS5 R E AT B2 IR AT AR

Vo, ERSRRERR

I Mental health is our birthright”. (46) We don’t

have to learn how to be mentally healthy; it is built into®

us in the same way that our bodies know how to heal® a

cut or mend® a broken bone. Mental health can’t be

learned, only reawakened®. It is like the immune system®
of the body, which under stress or through lack of
nutrition? or exercise can be weakened, but which never
leaves us. When we don’t understand the value of mental
health and we don’t know how to gain access® to it,
(47) Our

mental health doesn’t really go anywhere; like the sun

mental health will remain hidden from us.

behind a cloud, it can be temporarily® hidden from view,

but it is fully capable of being restored” in an instant.

SRR RN L AE R RA,
(46)BRMABZIMARFLEEE; ER
BMNEXRSEN, EMERNKN S &kED
AERG ONBEEHE —HF, vEMLEL
HEIFRAER TR, BRI RO L
RAG EEAZ TR RZER BHENL
A F5 AL AR B TR, SRMNFT #
s IR Ak 69 R, R Se il o 4 A fik o 2 4R R
B B RS AR A RN L, UDDERE
RESEENEF, BNEREEN KM,
EEATHREERNNNE ExkER
Bz EER,

......... y

CcRICERESBARE -

birthright [ 'babrart | 7. 5 45 EL 3 (14 4L F)

@build into {f [ & F ; WKy -ee oo B —F 4>
@heal [hil] v. KiF, @& §
@mend [mend] v. f& )

®reawaken [ rird'weikon | v. T Hr M ; Ik 5] & (&
N EEAY)

®immune system 75 R 40

@nutrition [ njo'trifon] n. 3% (MEHD) s ¥ 37
®access [ 'eekses | n. HEAR ;AL A L&
@temporarily [ 'temparorili] ad. T
(Orestore [ ri'stor] v. K&

1. in the same way that/as... & N “# 1% -« —FE, IEUN”, The cars are steered by computer,

removing the need for a driver, in the same way that aircraft can be set to autopilot. X 2675 %= B HL %

B, OGS B 5w R KL LA A S g,
58



F—BEROEEFNMREA . REN, MERXIBH,

F—aMREHOBERERENS £ ERMNMA (birthright), FILARFHBA,

F_AXEBBEOEEREACAREN B, FAREEN, MR XEEEE, it is built into us IE
N B 4] birthright, 28 0% #£17] in the same way that $F.OMEFER LI AKW AR H(EESGO . BEE
0 JE R H AR

FZEAAEHOCERRENARBEXR . ARLTFRERES, TUHEFTBRE,

FEZMAEEBROBEBERAGCRERSE — B, ERNSBEHB, ENARBEL, THEFRE,
KR Tc's like B 0o 0 2 B2 L S AR G0 9 3R 45, 5 0 L 4% . A i S B0 59, (BN R B T & AT
reawakened (4 5 BT Me i , 5 75 A AR TH KD 5 never leaves us B HIFERE .

FRE ANAELBRE . OCEBREEZEN AR, ERHATREBERS, BHRBEX,EHIXRE,
04 When we don't. .. and we don’t. . . K575 O BB RE AL TRABOIR S ER . AR TEME, R
ROGE AT B A . SR LA P 28 LE AR like B O BB L N R EEE R, BRERAL A TR
A B T A4k Z A  (E BB ST R F B

(46) We don’t have to learn how to be mentally healthy; (0.5 43)// it is built into us(0.5 43) // in
the same way(0. 5 43)// that our bodies know how to heal a cut or mend a broken bone. (0.5 43)

AR SE . NIREMMRIE. EEBENG,
[(BRESRE]

L. AIES

S 1. We don’t have to learn how to be mentally healthy;

ERZ2 iH % BiE
¥4 2: it s built into us in the same way that our bodies know how to heal a cut or mend a
& wkH KXiFE 7 RAKE I
broken bone.
2. AIFER

A4S A AR R, 43 A) 1 R RS K be mentally healthy 51§ 3l 2 45/ “ LR F5 0
ARV E S A DOE B, 404 2 s built into us BACTRATR A RIS EERA”, B AE R
D E R RS N — A, R —Fh KA IR E ARG KSR KA IE in the same way (1 LK
“LLRVRE B9 5 ) il 7 SR E AT it is built into us, 15 M 4] that. .. f# B3 8 the same way,in the

same way that. .. A B4R R G/ E - — k7,
3. WXWE

(Dmend % W& U B0, 484 (iR L OSBRSS 7, b 5E&MERAY, B0 F —M&
X if a broken bone mends, it becomes whole again“CEIT) W& . MEMBERETHE X, B, ABIE
5/ heal MR ESR , AAEBIFENBE",

4. &RPAE,BHIEX

FRATTAS 0 2 37 0] G450 A 5 B R TR AT AR SR A Y, 1E 40 [ 3R AT A9 B 1A 0 T fn AT 3A A B s g
EWrE—F.
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(47) Our mental health doesn’t really go anywhere; (0. 5 43) // like the sun behind a cloud,
(0.5 43) // it can be temporarily hidden from view, (0.5 43) // but it is fully capable of being

restored in an instant. (0.5 43)

A RE BB AR AR MRS FF IS HEIES,

[(RRESR]
1. AIESH
4 4] 1:0ur mental health doesn’t really go anywhere;
ER2 15 & W B R E
4l 2: like the sun behind a cloud, it  can be temporarily hidden from view, but it
# Xk X i85 H#3)ikiA EE
is fully capable of being restored in an instant.
%33 k5 o 1 9K 5
2. AIFER

AAJH T EHEG A A . A 1 P, not 5 any % F B R 48 X &, # doesn’t. . . go
anywhere 5 BN “ WA FATT 77, 45 A& b 300 B R A i A T BEORCIR S 7l B iR il B oA
Hak”, 44 2 o, 5 H R IE like the sun behind a cloud &4 4340 35 T, 380 B FE 25 1L 25 25 )5 1T I OK
FH L A 4% JRUE 13566 A 1 5 B [BDIR 1 in an instant (37 %, 57 B & 4fi being restored, i B .0 B 4t B 15 51 1K
SRR A Z M, #3115 A be temporarily hidden from view Hl being restored 1] %1% Jy 3 i i 75 “ Al fig

FERMOMEL M ER, BHEMGERET T,
3. E

(1) view H ULA LW E , B OL, B 7445, & XFE be hidden from view i 5 w2 R , 1

A0S ORI s R A58 SIS,

BN

(2) be capable of (doing) sth & A having the qualities or ability needed to do something® 4 fit 7 ({4t

)7 AR fully SR KR RE J1 O FREE AR OR R 2R

4. 2RHE, FHEX

o B i I BEA BB T 5 98 0 2 2% J T R B L BV T RE T B AT LR L B e e A L R

i) B

Il Mental health is the seed® that contains self-esteem” —
confidence in ourselves and an ability to trust in our common
sense. It allows us to have perspective” on our lives— the
ability to not take ourselves too seriously”, to laugh at
ourselves, to see the bigger picture, and to see that things will
work out”. It's a form of innate® or unlearned” optimism.

(48)Mental health allows us to view others with sympathy® if

they are having troubles, with kindness if they are in pain, and

with unconditional love no matter who they are. Mental health

is the source of creativity for solving problems, resolving”
conflict, making our surroundings more beautiful, managing®
our home life, or coming up with a creative business idea or
invention to make our lives easier. It gives us patience for

ourselves and toward others as well as patience while driving,
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R AW R, (48) IVEEEEIER M
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catching a f[ish. working on our car, or raising a child. It
allows us to see the beauty that surrounds” us each moment in

nature, in culture, in the flow of our daily lives.

(Dunlearned [ an'lzind] a. AN2EWHER A RIL 0 ; K
R

®sympathy ['stmpo0r] n. [F , [ 0

@resolve [r1'zolv] v. fif ok (] 55, (K 4D

Omanage [ 'meentdz] v. & % HE A7 206 Rk a4

Dseed [siid | n. Fh1, ¥
@self-esteem [ 'selfis'tim ] n. [ 25 L)
(D perspective [ po'spektiv] n. % WLHWF S, AU % FE B
fie 1)
(Dtake sb/sth seriously A ELXJ ff 52 A /HE2h
O work out ([7] 50 32 5 fift e 5 (2 245 50O B AL St BRAE) a0 M
®innate [1'neit | a. KA, 54 HE R @ surround [so'ravnd] v . FR&%, [H 48
1. have perspective on sth i ﬂq X E Y B B WK 117, You have the wrong perspective on that
situation. WRXS 3 AT A7 6 55 158 0 7

CEAAEAR AR AR AR RS

E_RLROERENMERN . Z2EEHE L, ERE @ ,E@JL%!&E%E’JE“& Rz, AB[ml R Bt
IR 715 114 ) f 27— A e RS 1 iU BRAER B (9 47 {5 ( When we don’t understand the value of mental health)”

F—ZEZ=-AEHOEERETEEE . RW, sclf-esteem.conlidence.an ability to trust.optimism #J
WG S X AR 1 H B A/ RO S — AR O R AT A/ AR, TSR N
AU self-esteem: X F O AR O HHAE B SR IRAIRE S . 55 = =438 B AR L FE b #4352
55 INF EL 28 FEVE JE 2 I RE 1 AR WL 25 . perspective G AL & 5 the ability to think about problems and
decisions in a reasonable way without exaggerating their importance* % W3 Wi /7 s WG EAYHE /17, W
PrT G INE the ability to. to. .. ¥ perspective fiff BEULH] : LIRS B W A0 BXTE A O ERK
Jay s AN /N ,%1%‘5[4%%%[‘@%% }J T K Ji&

FHAEHOCERREE BREER. UBEBANEENALTFRAB.ER.TEHMNEXE, with
sympathy il. .. with kindness if. .. with unconditional love no matter. .. DL 3 2 14 HE HC 45 ¥ A H o0 2 £
Y Sk 1) 38 7 S SO CRE Y B N R 28 A v ) R Al DD

ERZELAEPHBAOCEEREFEFREET, =M L. Mental health. .. It gives us... It allows

BRI B AR 0 B (R B R A R A% A N ) Rl A TR T SR A 0 B 1 VR S, 22 41 Bl iR
%ﬂ_lﬁ solving. . . resolving. .. making. . . managing. . . coming up with. .. ™ @O @ REEHZ) . EANA
Y| 26 Z 3 H 4 9% 55 (driving. . . catching. . . working. . . raising. . . ) #R O F A FE L AL H WGP ER
fif s o B -L A e — 25 AR 3 O 3 B L N 7E A e 220 K B R €

HEER .

(48) Mental health allows us to view others (0. 5 43)//with sympathy if they are having

troubles, (0. 5 43+)// with kindness if they are in pain, (0. 5 43)// and with unconditional love no

matter who they are. (0.5 43)

ARE G AR AR S - TR S MUK IE FERENA LS RIELG.
[ fi# R84 B
L. AES
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Mental health allows us to view others with sympathy if they are having troubles, with kindness

FiE if & view 9 K 75 1 Z AR E NG 1 view# K352
if they are in pain, and with unconditional love no matter who they are.
FAREREG2 S5 £ view#9 4k &3 ik & KB A
2. Al FiERE

A7) £ F 4549} Mental health allows us to view others with sth, =~ with %8 518 7 3 i view
g ] 52 ST view. . . with, L, “LLeee e BSBERRF R eee e, = 4L SEIE AR BHIR A T R AL B, N R
ORI TEAMURE” . B I 51 TR ARIRIE RS ST K AE 0 SR/ 1 B, # BRDUTE > B
BE EAEIEZ AT, no matter 51 51k AR 1E AT, AR UIE 2 1, k26 B ot 22 A 5 T L3 B HITTET .

3. MXWE

(D allow 3 WA R A &3, #EH” . A) 1 allow sb/sth to do sth 4544 7 & to make it possible for
something to happen or for someone to do something, especially something helpful or useful“{#i 45 AJ {8 ; fifi------
fEfg” , B AL AL B Al i,

(2) pain BN “CRMAR B #5030 o7 » B 7, AL are in pain B30 “ B # 7.

L E2REE,fHEX

O Tt 3 L R AT At A28 B BRI HE SO PR TR) 55 5 18 52 950 B0 MR 38 B RIS A AT R E (TR ATD AR 20 R
TR % .

]]] (49)A1though mental health is the curtrallO for lwmg WO REBLCERESRMNAERN
our lives, it is perfectly” ordinary as you will see that it has FeER%, BEEXEIERE, BAR
been there to direct you through all your difficult decisions. It ok T HEREIRRERTS

. . 6) . Y .
has been available even in the most mundane” of life situations SRR, R AR TR A ST,
to show you right {from wrong, good from bad, friend from R OE . TR N TR

foe®”. Mental health has commonly been called conscience” , K. s iﬁﬁ%"-ﬂi#&ﬁ Rk
instinct, wisdom, common sense, or the inner voice. We s ERIAFCRZE, RMKR

think of it simply as a healthy and helpful flow of intelligent heRh —FREEEsNELT S
thought. (50)As you will come to see, knowing that mental (50)fRE& SBR[, B2 02 B o i R

health is always available and knowing to trust it allow us to EHEEERT, XELRITE TRE
slow down® to the moment and live life happily. [434 words] EE—% REEEE
ZIs o

Decure-all ['kjuoro] n. JT R 25, R FHibzh % @ foe [fau] n. BN PLEL
@perfectly ['pafiktli] ad. SE4H;IER s+ ®conscience [ 'konfons] n. B0y, B4
@ mundane ['manden] a. F LR 1 Z R 93 ©@slow down Ji T8 BE L 28 5 A8 3 5 A

1. think of...as... = g eeeee FAE s A Sgeeees Jeeeees ”, Most of you probably think of Siberia as a
cold, desolate, unlwable place. PRNTRZENAR AT BEER A PG AA R 2N FEYS T e A & EAE )7,
........................... A ﬁ
CERAM -

E=ZBRROERRNFERX EARSBEZY—EERNMNETHREZESISER, EEHAA
R BB BIRE, 4B MR & BB /R A9 W) 87 = “F 46 AR %0 38 4 4a] 2% 0> B2 8 BE (don’t know how
to gain access to it)”,
F—EZEMAaRALCEBRENEZES LM, WA 9% ordinary. has been there. has been available,
commonly . simply ¥4 ST X8 X3, 48 17 “ 38 /5 FL/ w07,
F—AEHOEERTSEE, —HESIFEAMMEHBRERE, LB RENGELE LBERNAECLH
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il B R i R ol AR 0 [ SR T 2 24 Ceure-alD”, EAVFE S OB E S A R CRE B RBA 2
AN [A] 2 Ak < 3 38 A7 7E . — H & 5] S 16 (has been there to direct...), :

F_AEHOERBREAEERP—HEIANS B RIE.EE . KW, the most mundane of life
situations( H %1% 1) Ml L AJ difficult decisions (R XYEHR BRI T BT %b , 58 I8 0 P (8 e 7F 4 Fp 15 T o 3
i & FEAE ;18 show you right from wrong, good from bad, friend from foe MR |47 19 direct you,

FZ NAEHOERENEGEERX . RO A . FRE, EFEENEESHEERE, B
ISR 73 U 45 44 (call sth (as) sth,think of sth as sth) . &5 = /)48 Hy .0 B 5 0 # SRR R B O .
ARE VR R R B O FE BB I A — A R T L (el L S — ol felt B A 2R 0, % S S (] B Y
PR AE . simply COR b AU R 7 B4 BRE A 3453

EHAEH THROERENE EE A HEEE TN TANEBARTTE.ETER/LEE,

mental health is always available J&XJ I 3C PUAT 38 1A £ 550 3 {8 i 30 77 76 7 19 A 45, trust it £ HAETJL
AE RO R A IEH S S R @R A 2R A B8 B SIS AT MEEE .
CmERm -/

(49) Although mental health is the cure-all for living our lives, (0. 5 43)// it is perfectly
ordinary(0.5 43)// as you will see(0. 5 43)// that it has been there to direct you through all your
difficult decisions. (0.5 43)

A8 R AR R R R BN R (R IEN A CEIEN A,

[fE &5 3R]
1. AIESH
Although mental health is the cure-all for living our lives, it is perfectly ordinary
ik F Ik 5 &) & A#HA A iE
as you will see that it has been there to direct you through all your difficult decisions.
JR B Ak E 8] seetd EiE M 4] k&

2. AIFER

Although 5| L2 Rl AT, BRI s (IR 7, as A ZF L BT as 51 SN “IR&
R — EHAFAE "5 as HI 09 32 A) 8 AE 5 808 v] b B 2R SIS0k ] as 515 B EDIRTE NA], 3R
“A A eeeeee”, has been there R JHAF AR — EHAELE, AT A — HAFAE” . direct you(48 5145) J& TH A9 A~
11 25 4 through all your difficult decisions ELAT s 2Pk , AT 75 13y o im) 46 38 58 i /50 0 T A SR e B 87,
B8 AN HT 1Y you A BGZ B0 18 R A DUER B R .

3. WXWE :

(1) cure-all &} something that people think will cure any problem or illness“J7 R 2, R - 4b 25”7, W]
FRAE HAG 17 cure GR A +all(— Y1) 7 HE H 5 S,

(2)perfectly — Jal il & 2% 0 5¢ 92 M, B FE M7, (B 78 0 40 1B M JE 25 17) ordinary, JE R E A, BN
completely(used to emphasize what you are saying)“5¢ 4= b , + & #b (FH Fam i) 7,

(3)see # W& LR F W, BB, HJG W BRA Y KA 8B A3, b b 5 % 52 9 2218 I A) 4
& d Y, i JE4E to find out information or a fact“ & H , KM (E LI,

4. 2REE,FHIEX

UG O P R R R ATAETE M T RE R 25 e S H AR, B RS R, B — BN B 5] SR 5%
T A VR Y R

(50) As you will come to see, (0.5 4))// knowing that mental health is always available (0. 5

4¥)// and knowing to trust it(0.5 43)// allow us to slow down to the moment and live life happily.
(0. 5.4
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A2 R R ER BN BV RIBE N A I EIE,
[fREHR]
1. A&

As you will come to see, knowing that mental health is always available and knowing to trust it

R EMN G 51 371 i% 39 %352

allow us to slow down to the moment and live life happily.
WHiE EiE B iEANRE

2. AFER

A ) E1E R 4 B AN 39 8) 44 17 55 15 knowing that mental health is always available F knowing to trust
it A A, FE AP S AN B A R A E SR H T [ E 4548 know to do sthCHIIE dnfaf e ) . ARAIEIEI R A T
] % £5 44 allow sb to do sthCA VPR AL (i 5 A REAS M 3) . A 1Y As you will come to see ]
see J5 [ /0 B2 18, BHERE as V0 26 R ARIA 51 5 % 18 I A) HL7E A vh 78 24 205, 28 1R N AIB i B J2 5 T RY
A F A JUH WLEEH as we know(IEWMFKATTHTHD as we can seeQIE WA IR B HIREE) .

3. RN RE

(Dsee WM EXLRHFR FEH"HF LT XRMENWEEBLREAL, ELH M XA o
understand or realize something® B [ , BRf# ,IAIRE]” 5 S M IERE T & X,

(2)available 4% ¥ 25 something that is available is able to be used or can easily be bought or found“#]
JEG, T 345 1, Zh 3 B A0 7 L is always available A B35 N “ TR ALE”,

(3)slow down & to become less active or busy than you usually are® (1% 3 W 2> , 5LAA 7, pLAb J5
I to the moment ., 1] LA Ry “ M8 R ok 36 7 4 — %17,

4. £AEE,FHEX

PR 2823 BT L B0 A5 00 B 5 T 6 R A DR AR R 8 L X BB IR AT 18 TR IS — %), AR ML A TR 5

T Z=ms S

0000P00EVO000OD0000R000000000000 6

Part A 1B 40
— HHIRE

L. BTEEES BETXER

PP 4 5 il 1) Hit B 2 JEELES

Suppose you are a librarian® in 2. VB 8 A O B R B plodE
. | your university. ~ Write a |1, E{EZHB . HA FE R A E R AR, TR

—L?: notice’ of about 100 words, | 2. BE AN &% & 548 5 BN Z G LR G
& | providing the newly-enrolled | . BEX K. Fr A% W H | 3. TR ONFAEBHEMA
?»E international students® with | 2£4 ChE PN 8 0t 8 45 1 0 45O IF #h
K relevant information about the | 4. BIEEE . N AR E FIiE BRI A 2 ' (B E
library'. T PR AR B (8] 45 U0 520 R 2E AR
K QFREENFAERMRS .




2. BHXRIA

Dinform[v. 13l 51 ; @library service [& 354 Ik 5%
3. TR

BB U lE AR

5 B A R B A R AR R R

ZRBFBEXER
""""""""""""""""""""""""" wEEX
Notice

DTo ensure that students from overseas have a better
knowledge of our library service, I'm writing to inform you
of some relevant information with regard to our university
library.

(D When you get enrolled at our university, you receive
a student ID, which would allow you access to the library.
@ Our library houses a vast collection of books, journals,
multi-media audio-visual materials both at home and abroad,
which accommodates the needs of different users. @
Furthermore, we have computers available in the lobby for
checking any book or document you may need. @ An
orientation program will be offered to you on Wednesday
afternoon. ® You can take a library tour which will last for
about 30 minutes. ® The library opens on weekdays from 9.
00 a.m. to 10:00 p. m.. @Please feel free to contact us if
you need any help via library@ xxxuniversity. edu. cn.

Li Ming
September 1%, 2015

[(RES#E]

DR T o PRk B M Ah Y B 2 A
B 3t T A A 1 BT A4S A IR 5% L AR Ut A
— A R, LA R AR 56 T AR I A A
B — A KR .

O A A 2 S AR AT 4 N & 3
—aREAE R, IR A ROR AR IR
ARE . @FA & BB A E sk
KA RS T 2 AR 22 ) BERL
FEWREAFEENT R, OME, —
R T R B A T8 ML, 5 2 A 2 i) ]
BRI MBS SCR. @R =TF%
WA URAT B A B B 0 AT G 3 . © J i
PRATTAT A2 00 1 45 4, 0 sh A R St 492
NG, ©EIBIEA— 2R 9 f B
10 P, @ RARA] T 22 AT fe] 35 )
Fif st R 30 38 ok & 2% R 44 2 library @ xxx-
university. edu. cn. B¢ & #A4].

2=
201549 A 1 H

F—R(LA) UHEMNEE — A B R E B ER .

EZR(7A): O Y BB EAEEIE——%4 K., OO A A4 [ 45 5 5 58 5 I A N B
(Furthermore SEBUIF S 4) . @@ M4 7l M B EANFHE Z B BIHS W . © "5 25 K 4511
TF A A I (8] . QD /R0 45 R PR 5 4 B DI R 07 3 T (8 D 2 AR R I R IR 5

[&FRIE]

1. have a better knowledge of B 4f-#l T fi#
2. with regard to XF

3. enroll [v. | FM, A

4. house [v. | FFH - S Ji

5. multi-media audio-visual materials £ U {4
ENUIAR
6. lobby [n. | KJT

7. orientation program #r 4 T 5|
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L&A

1. Carefully regulated advertising to adult smokers can inform them of the significant harm-reduction

benefits of vaping and encourage them to switch.
——The Huf fington Post

13 32« LA S T D A AR 0 A R A A W e R T Ok R AR A S 5l At A7)

AR il A B
S inform sb of sth B 8“8 A3 A K357, vl B % 3117 tell, inform 75 o] T inform sb that
girrh, & A .
2. More and more organisations are expanding their parental leave policies to accommodate the needs
of their workforce. ——www. marginalia. online
TS MR AR IEFE Y KI B2 B, LA 53 A9 oK
Bk :accommodate F “ X e oo F LR A 2 e i A X, accommodate the needs of sb & “ i
""" B R SR”, A 4 32 35 meet/satisfy the needs of sh,
[(BRaX]
1. Our library houses a vast collection of books, journals, multi-media audio-visual materials
ER 8 & £i&
both at home and abroad, HEPR il ¥4 %2 i& M 4 : which accommodates the needs of different users.
A ENEE
AFBETE:
OF H i 4]

Our library houses books, journals, multi-media audio-visual materials.

This accommodates the needs of different users.

@ FI| I 5% Z AR 1) K5 1] B )

Our library houses books, journals, multi-media audio-visual materials, which accommodates the
needs of different users.

O 1 75 0B 25 17 | A1 15) K T8 1 0 3 0 A | P A R B S Uk

Our library houses a vast collection of books, journals, multi-media audio-visual materials both at
home and abroad, which accommodates the needs of different users.

AiFaXExA:

A4 BAR A 28 P A5 08 1R PR R A 0 P AR R 5 Al R A 1 D) 1 SR AR B i b FE A T IR
BIHEHRER.

2. Furthermore, we have computers available in the lobby for checking any book
R IE E4E 4B RiE g B2 & K5 A1 FEEHORE R B 8
or document 2 WM& T that # 5 1& M ) you may need.

AFHRETR:

OF H ] B4

We have computers in the lobby.

The computers are for checking any book or document.
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You may need book or document.

QM Je B e i 8 18 ) HE A T )

We have computers in the lobby for checking any book or document you may need.

(O3 3 7% o T2 25 ) 45 1 3 25 K 0 A P A G R I % IR

Furthermore, we have computers available in the lobby for checking any book or document you may
need.

@54 I 17 #e i 43, 7 BT R 3

Furthermore, we have computers. . .

RIEARXEER:

AAHESE BB for fiT M T M T 3R H BB computers, B Mg T that # % # M A] you may need &
i any book or document, i B AR 4 11 3% B T & 45 45 1F PN I X 2 A= B9 VR FH .

(R ]

AR AR [0 75 96 3C 3R 4R T o 5 3 F T 48 5 A 48 AR O B S 00 3 Bl A

Notice
To ensure that PB4 5 E , I'm writing to inform you of some relevant information
with regard to 1jd B FIA- 28 N 2.
Our BIRNFFHEY N%. Furthermore, we have #E— 4\ A5 0 K #2104, Please feel
free to contact us if you need any help via ¢ & 773K .

Li Ming
September 1%, 2015

=.5kEE
[BMERARE]
(1) FFKiE
ok Please pay close attention to this announcement. I % Y] K H 1% 45 7R o
&1 am writing to inform you of/that. .. FR1EIE FIIE L
(2)&RIE
& If you need more information/for further information, please contact us at. . .

INRTEELHEL IFEOR - BRR AT,

M. 5%
TH S BAR RS AL, 32 IR 502K T S 1R,

Directions:

Suppose you are a civil servant in municipal government.

Write a notice of about 100 words, providing the senior citizens with relevant information about the
new activity center for the elderly.

You should write neatly on the ANSWER SHEET.

Do not sign your own name at the end of the notice. Use “Li Ming” instead.

Do not write the address. (10 points)
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Part B BSHMHTFS &

— HARE
LRFEERE RSEEEE
R B {35 LA e S

B—-esasmi, LT

R RAE ST
SHRBRAT X, 88 | AR AARE

9 W P BT L AL SR AN [ Y L E

8 el 7 SRBHLT BEWIAT 1A S OR A
LT R TR SR BER BT 5 07230 5 — A L3
PR BRI I 45— T 7
M-BEMET —RUK | SORDATNBREN | o o mirm 7 mmer s 51655 5
i) R B I BL LA TR T L 5 1
I 43 90 T 550 8 9 I 00 D
mESARRER AN e mmas B 0 LA B 1 %

AR

2. BFXER

# 5 Xk #77 : Oparenting method £ 22 i ; @ urge 4 ; @ concentrate on 2= #f 5 11 ; D set an exam-

ple M85 EE ; ®make demands $2 % 3Rk

1 X877 : Oteach by example LA B 1E ) ; @ bringing-up K #(; @ role model 17 K B kL ; @ follow

one’s example [f] s+ 2] G T
AT BB
BB AR E R
55 B B R e R E B OF T LA BT S L .
BB R RAE R R

ZMBEXEN

P55 3 3

(D The above two pictures reveal two distinctly different
parenting methods of two fathers. @In the first picture, the
father is urging his son to study hard while he is just
relaxing himselfl, with his eyes fixed on the TV set. @1In the
second picture, both the father and his son are concentrating
on their study. @ The caption under the cartoon reads: “It is
better to set an example than merely make demands”.

(D What the above pictures intend to illustrate is that
parents can better teach children by example rather than
verbal instruction in their daily life. @ As an old saying
goes, a good example is the best way of persuasion. @) There
is no doubt that parents play a vital role in the bringing-up of
their children since they are the role models kids look to

for guidance, especially in their formative years. @ When it
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Bl O MR E KA ILT P
TEREaMES, OFMAFTHEE:
5 HHARZOR AU BERE

OE E AU KR, SCBE B W
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comes to instructing and influencing kids, action tends to = RMZF(T4 TR . @A EF
speak louder than words. BRI TS T IES .
@ Therefore, in my opinion, it is parental duty for ORI, EFE K, REANNETH
adults to set an example for children. @ Only when adults M—MERERIARBHEE. ORSG
earnestly practice what they advocate can children follow = 24428 B& F147 5847 2 ¥, &% 115 BEHK
their example. @ This way, children can also enjoy better JEREFIIEERE, @XFE—K,. ZF(1HEE
family atmosphere and get better disciplined. RSB AT 5 B AR R OE LA B4R

[REmE]

F—RUA) MR,

O/ BEFE 18 P IE E B XT L L, @ ORI IR PRI 2 . @FI IR,

FTR(4A) ABRNE R R EEFE IR ETUEE,

OH MR EBOM, —~HEWNE T, Q@ LAE SCZ i AL i 77 20 18 B 1T 81E .

E=R(3A) AT EERAFEE.

Q%) & E3C, W LL B R NR AR IR ST, @O A & H & i 4 3L Y IE 14 /5 & (Only when. .. This
way. .. SEEMTHD .

[(hERIE]

1. parenting method Z & =\ 4. formative years i¥ 1 B9 By Bt
2. fixed [a. ] &M EFK, KA 5. earnestly [ad. ] INEHb

3. persuasion [n. ] Ui, 5 6. disciplined [a. ] 251 #LIE
(&R

1. God taught His people to always look to Him for guidance and to move on or wait at His command.
——1I Know His Name: Discovering Power in the Names of God
VST b S b Y B B Al 5| 0 R A R oy M 2 2D T AT SR R R
B # :look to sb for guidance & R “MMfi-e- - 15| T, look to I8 K" Z B, A ER ¥ HEEX
rely on A to guide B,
2. When it comes to the environment, American Christians remain divided along political lines.
——The Economist
VS AR BRI 5T, 56 [ REE R A BUA Bk A
B #k : When it comes to sth & “7ERAJ5 1, B F 7, 7] it concerning/talking about/speaking
of/as for 8% FIZR Ik 48w 1A ZFEPE .,

[(BRa]
1. In the first picture, the father is urging his son to study hard While M %] & 5 Hi:
IR G5 EiE W % £iE  RiEANEE
while he is just relaxing himself, with his eyes fixed on the TV set.
with4 #) & 15
AFRELTER:
OF & # 4]
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In the first picture, the father is urging his son to study hard.

He is relaxing himself.

His eyes are fixed on the TV set.

@ F 1) | A 15) e 4 o7 )

In the first picture, the father is urging his son to study hard while he is relaxing himself, with his
eyes fixed on the TV set.

() 1o VA T ) ) 8 o 3 00 A A PR 2 Al R B S Uk

In the first picture, the father is urging his son to study hard while he is just relaxing himsell, with
his eyes fixed on the TV set.

RIFAXERR:

AR A JE 8 B XY while 48558 55 — iR & BRARBE T B A 94 SURE & /R 3 X B — P A0 R MOE A
W [ B4 25 38 M0 1T A 4 5 AR B Y with 2589 th B sh b HE 2 T B o N 28, JF RS BDAS AR IR 3K

2. There is no doubt [A] fif i& M 4] : that parents play a vital role in the bringing-up of their
There be % 4]

children J& A AKX & M 4] since they are the role models & & }J\ 4] . kids look to for guidance,

especially in their formative years.

R

vx: KZRZ2019

AFERESE:

OF Hi i 54

Parents play a vital role in the bringing-up of their children.

There is no doubt about that.

They are the role models kids look to for guidance.

@ F AR )y 17 2 ) B

There is no doubt that parents play a vital role in the bringing-up of their children since they are the
role models kids look to for guidance.

(D 1 5 R T8 38 0 2 0 A P 25 1l R e 3 Uk

There is no doubt that parents play a vital role in the bringing-up of their children since they are the
role models kids look to for guidance, especially in their formative years,

RIFAXRER:

ZA) R A BOSIE B P #0041, there is no doubt. .. BRI /A INSR T 18 3 155 S IR R E A E
BT chat BEE NG, UL T B2 FEFAT RRFFRMER, T4 1% .

[(REERE]

BIR 2 R F 18" 5 B B P EUR 7 i hm A8 7R W L B AR 2 o BB ik R
HUAHER M, 5B —BefiR B R 5 58 = = Bl A [A) #f B J TP 8 34 - BT 4 i SO 7R, 58 — B ) B 1
li) i B T S A BT 2 R R IR I A AR VR L B8 = B AR UL B A R R GRALIE AR R . 4058
T BUIR AT DAL TR R AR AT 0 B G AE T IR a7 4 5 | M O Ak .
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[ Az PR 4R ]

I @ The picture above depicts a scene in which
@ Straightforward as the drawing is, it mirrors reality and is
loaded with profound meanings.

I O It

extraordinarily valuable contributor to success. @

aims to instruct us that is an

allows people to , which can ensure their great (&
quick/lasting) achievements. @ For example, . @
Those who don’t , though not necessarily doomed to

decline or failure, are more likely to grow unhealthily in an

unbalanced way, with very little success.

O L E e 7 X — W,
. OnkiE P SRR T R, {H S
THSE L EERA,

OERERSEN, RS
W — A HHEEEHEFE, O

AEfE1E AT X BE PR UEA
13K B X B9 (5. R B L 3 A B9 AL
. Ofln, . @FFLR

BN B D0 AR 23 E T Bl i B2k e 5
AT A LA — A S i 9 O O i BR b

I ME DLEUAS R D .
Il DIn a word, is the pyramidal cornerstone for DEZ, SR ) 1 & o B Sk
success. @ Without the endeavor to , any favorable | A1, QU AL AT ] U 1) 5

RBATREMAA, QAT AL
e v 20 IR AT X E A L

results are probably short-lived ones. @ In order not to be
washed out in competition, we should attach importance

to

AR S R AT T T R 2 A S, T X R Rl I 1) g RS R AT AR
R AR T2 A B i 3 SR U 26 {51 1 IR A I Sl BE GG B9 38 IE U7 2K

=.5EEE

[(EEREHMRE]

o Education commences at the mother’s knee, and every word spoken within the hearsay of children
tends toward the formation of character. (Hosea Ballou, British educator)

HERTEFERT . HERW —F 15, R AIE N, CGEEZEF R MR« B5)

o Example is always more efficacious than precept. (Samuel Johnson, British writer and critic)

BEMTEE., GEEER MIFR E2RK - L)

& Children have never been very good at listening to their elders, but they have never failed to imitate
them. (J. Baldwin, American industrial designer and writer. )

B TR A W AT 15, (F2 PR A S R BE05 AT (9 A7 2 (0. SEAER S5& [ Tl ™ e ik i
)

& A good example is the best sermon. (Benjamin Franklin) { BB BE 2 I U 0 i, ORAM « &
=X

dovalue of goods value of time A good example has twice the value of good advice. (Albert
Schweitzer, German philosopher)

— AN TEBERE A M (R — A R A M E R PI RS . (BTUR DUKF - 66 3 B EE %50

o The parent who tries to train without setting a good example is building with one hand, and pulling

down with the other. (J. C. Ryle,writer)
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MBERXBEHREBETHAUSEN, R — RFaE, U — RFHF%. J.C KR EZO
M. EE%S
HSE R ANIE BRI, % BT EK T 5,

Directions:
Write an essay of 160—200 words based on the following pictures. In your essay, you should
1) describe the pictures briefly,
2) interpret the meaning, and
3) give your comments,

You should write neatly on the ANSWER SHEET. (20 points)

[E&RAIT]
bait[n. ] faiH
fishing hook £ 4
worm [n. ] B+
empathy [n. ] [F3H.0>
worldly wisdom 4b %] £
impose[ v, ] GRfIll-ee e Fib A
put oneself in one’s shoes M A 1A B H &
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